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Editor  of  the  Year 

Orange  County  Register  editor  N.  Christian  Anderson  has  been  selected  Editor  of 
the  Year  by  the  National  Press  Foundation  in  Washington,  D.C.  for  his  role  in 
transforming  the  Register  into  one  of  the  nation’s  most  respected  newspapers. 

In  announcing  the  award,  the  NPF  said  this  is  the  first  time  the  award  is  being 
presented  for  a  body  of  work  over  a  period  of  years.  It  is  in  recognition  of  the  straight 
news  coverage  and  nationally-recognized  layout,  photos  and  graphics  achieved  by  the 
Register’s  entire  news  staff. 

Yet  another  example  of  a  great  Orange  County  resource  rising  to  national 
prominence. 


Represented  by  CWO&O 


Graphics/Color  Service 


Advertorial  Comics.  Your  advertiser  wants 
a  weekly  vehicle  for  attracting  readers. 

Why  not  offer  that  hospital  or  doctor  a 
pa.nel  on  kid  safety?  Suggest  our  TV  panel 
to  your  local  TV  repairman.  Or  our 
computer  comic  to  your  software  shop. 

Call  today  for  our  newest  service. 

Comics.  Panels  and  strips  for  lifestyle, 
food,  entertainment,  health  and  comic 
pages.  Including  Crowe's  Feats,  Geary's 
Excursions,  Crowley  Chronicle,  Sports 
Trivia,  Mxhine  Head,  TV  Toons,  and 
Peaches.  Plus  Flashback:  This  lifeek  in 
Entertainment.  And  introducing  Teeing  Off, 
our  golf  comic. 

Weekly  Photo/Illustrations.  More  than 
half  of  our  columns  and  features  are 
accompanied  by  art.  For  less  than  the  cost 
of  assigning  a  photographer,  you  get  copy, 
plus  fresh  and  amusing  art. 

Color  Caricatures.  Exclusive  color  enter¬ 
tainment  illustrations  from  Jim  Hummel, 
a  former  AP  staffer  whose  work  regularly 
appears  in  the  San  lose  Mercury  News. 

From  Michael  |.  Fox  to  James  Stewart, 
Hummel's  color  art  captures  the 
stars  of  yesterday  and  today.  Available 
separately,  or  with  our  weekly  column. 

Film  Close-Up,  interviews  with  the  stars. 

Up  and  Coming.  Op-ed  illustrations, 
themed  to  issues  from  our  editorial 
cartoonist.  Graphics  transmitted  via 
Macintosh  computer.  Editorial  cartoons 
available  on  the  wire.  And  more  comics 
and  graphics  for  your  image-hungry 
fKrr_^  readers. 


Tomorrow's  sub- 
\  T  scribers  want  a  paper 
Va  rjv'  M  that  looks  as  good  as 
it  reads. 

At  Copley  News  Service,  we  believe  a 
picture  is  worth  a  thousand  readers.  We've 
introduced  a  whole  line  of  services 
designed  to  make  your  papers  easier— and 
more  fun— for  inquiring  eyes  and  minds. 

COPLEY  PICKS  UP  WHERE  THE 
OTHER  SYNDICATES  LEAVE  OFF 

ColorFoto  Service.  Exclusive  color 
transparencies  and  prints  for  your  food, 
travel  and  special  supplements.  Buy  them 
weekly  as  a  subscriber,  or  one-time  as  a 
group. 

Whether  it's  brides,  fashion,  homes, 
Christmas  or  fitness,  call  us  when  you  need 
color. 

Clip-Art  Service.  You  have  an  ad  or  an 
editorial  page  that  needs  the  right 
illustration.  We  have  the  art.  Themed  by 
topic— be  it  travel  oi  fuoii.  Our  illustrations 
are  available  for  sale.  Add  color  and 
overlays,  and  you'll  draw  readers  in. 

InfoGraphic  Service.  Seven  graphics 
weekly  in  our  FILLERS  &  GRAPHICS 
package  give  you  tips  and  trends  on  food, 
finance,  science,  medical,  health,  travel 
and  sports. 

But  that's  not  all.  Our  special 

3lements  offer  facts  on  cars,  careers, 
lings,  home,  fashion,  dining  and 
gardens.  So  every  time  you  think  graphics, 
mink  Copley.  For  the  stats  that  swing. 


NOBODY  .1 
KNOWS  YOUR  ^  i 

READERS  BETTER  > 

We  spice  up  the  pages  of  more  than 
1,500  publications.  And  we  zero  in  on 
what's  important  to  your  readers,  with 
packages  of  features  written  by  top  journal¬ 
ists,  targeted  by  theme  and  complete  with 
art.  Available  camera-ready  or  via  high¬ 
speed  AP/UPI  wires  for  less  than  the  cost  of 
one  free-lance  story.  Ready  to  wrap  up 
what  your  readers  want. 

MORE  THAN  85  FEATURES 
AND  25  PACKAGES 

Good  Life.  Food  &  Health.  Travel.  Arts 
and  Entertainment.  Children  and  Food 
Clip-art  Pages.  ColorFoto  Service.  Special 
Feature  Packages.  Editorials  and  Fblitical 
Cartoons.  Commentary.  Tech  To  Go. 
Financial  &  Consumer.  Sports  &  Hobbies. 
Homes  &  Gardens.  Fillers  &  Graphics.  From 
comics  to  crosswords,  pets  to  puzzles,  we 
pick  up  where  other  syndicates  leave  off. 

COLUMNS 

YourBody.  Sports  Trivia .  Crowley  Chronicles . 

Crowe's  Feats .  Peaches .  Geary's  Excursions . 

Machine  Head .  TVToons .  Smart  Money .  Health  Watch . 
Travel  Tips .  Kitchen  Hints .  Baseball/Football  Facts . 
FootbaltByThe  Numbers  .  Science  Discovery 


Packages  that  wrap  up 
readership  and  revenues, 
(619)  293-1818 


GREAT  PAPERS  HAVE 
ALWAYS  DEMANDED 
THE  REAL  STORY. 


To  run  a  paper  for  profit  today,  you  need  the 
kind  of  insight  that  can  command  tomorrow. 

When  you  choose  INS,  you’re  choosing  a 
software  source  that  can  really  help— both  now 
and  in  the  future. 

With  INS,  reporting  is  actually  different— a 
lot  more  intelligent.  With  it,  you  can  get  to 
the  real  story  you  have  to  have  to  give  real 
leadership  to  circulation,  advertising,  financial 
and  production  management. 

We' re  that  good. 

The  fact  is  we  are  newspaper  people. 
Newspaper  software  is  our  specialty— the  only 
thing  we  do.  Running  exclusively  on  off-the-shelf 
IBM  mid-range  products  and  IBM  personal 
computers,  our  own  INS  application 


programs  give  management  the  cohesive, 
overall,  real  story  it  takes  to  follow  an 
enlightened  path  in  the  months  and  years  ahead. 

Simply  put,  you  can  make  better  decisions 
with  INS  right  now.  And  you’re  going  to  be  in  a 
much  stronger  position  as  you  move  further  into 
computerization  and  automation  in  times  ahead. 

INS  gives  you  that  line  of  continuity  The 
confidence  that  comes  with  making  the  informed 
decision  that  will  continue  to  prove  to  be  the 
right  decision. 

And  that  kind  of  story  is  news. 

Call  913-451-4618  or  write  for  our  free  brochure. 
Real  Solutions  for  Revenue  Development 
and  Management. 


INS 

Integrated  Newspaper  Systems 
Real  Solutions  for  Revenue 


Development  and  Management 


THAT’S  OUR  BUSINESS. 


12  Corporate  Woods.  •  10975  Benson  Drive  •  Overland  Park  KS  66210  •  913/451-4618 
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DECEMBER 

8-9 — Newspaper  Association  Managers.  Legislative  Conference,  Reston, 
Va. 

JANUARY 

5-6— Suburban  Newspapers  of  America,  Classified  Roundtable,  Hyatt 
Regency  Hotel,  Chicago. 

5-7 — Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Milwaukee 
Hyatt. 

15- 18— ANPA  Conference,  “Maximizing  Our  Investments  in  People,”  The 

Registry  Resort,  Naples,  Fla. 

19-21— Kentucky  Press  Association,  Winter  Convention  and  Trade  Show, 
Marriott's  Gnffin  Gate  Resort,  Lexington,  Ky. 

22-25— International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  Hilton  Square,  San  Francisco. 

26- 27— Michigan  League  of  Home  Dailies,  Amway  Grande,  Grand  Rapids. 

27- 28 — Michigan  Press  Association,  Winter  Convention,  Amway  Grand 

Plaza,  Grand  Rapids,  Mich, 

FEBRUARY 

2-4 — ANSE  Job  Conference,  Industry-wide,  Columbia,  Mo. 

5-7— Letterflex  User  Group,  Winter  Meeting,  Hilton  Hotel,  Baton  Rouge, 
La. 

10- 11 — Digital  Photography  and  Editing  Conference,  Hilton  Hotel,  Sunny¬ 

vale,  Calif. 

14-15— ANPA  Strategies  for  Newspaper  Marketing  in  the  '90s,  Circulation 
and  Readership  Conference,  Hotel  Intercontinental  Miami. 

16- 18— ASNE  Job  Conference,  Industry-wide,  Doubletree  Hotel,  New 

Orleans. 

16-18 — California  Newspaper  Publishers  Association,  Conference,  The  Fair¬ 
mont.  San  Francisco. 

Seminars/ Workshops/Cl  inks 

DECEMBER 

11- 16 — American  Press  Institute:  Effective  Writing  and  Editing;  Editorial 

Page  Editors  and  Writers,  Reston,  Va. 

11- 16— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Spanish 

Language  Newspapers,  St.  Petersburg. 

12- 15— ANPA  Management  Development  Workshop,  Sir  Frances  Drake 

Hotel,  San  Francisco. 

12-15 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar  for 
Media  Professionals,  Columbia  University,  New  York  City. 


JANUARY 

8-13— American  Press  Institute,  Editing  the  Weekly  Newspaper,  Reston 
Va. 

8-18 — American  Press  Institute,  City  and  Metro  Editors,  Reston,  Va. 

13-14 — California  Polytechnic  State  University,  Workshop,  Printing  Process 
Color  on  Your  Small  Press,  San  Luis  Obispo,  Calif. 

15- 25 — American  Press  Institute,  Circulation  Directors  or  Managers,  Reston, 

Va. 

16- 18 — ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Depart¬ 

ment,  Kona  Kai,  San  Diego. 

22-25 — SNPA  Seminar,  Financial  and  Business  Reporting,  Baton  Rouge, 
La. 

25-27— Poynter  Institute  for  Media  Studies,  Professional  Journalists  Semi¬ 
nar,  Writing:  Recruiting  &  Training  Minorities,  St.  Petersburg. 

26— Georgia  Press  Association,  Improve  Your  Writing  Seminar,  Holiday 
Inn,  Macon. 

29- 2/3— American  Press  Institute,  Newspaper  Design  and  Graphics;  Jan  29- 

2/4,  Classified  Advertising  Managers,  Reston.  Va. 

30- 2/1 — ANPA  Advanced  Management  Workshop,  Radisson  Gunter  Hotel, 

San  Antonio. 

FEBRUARY 

5-10 — American  Press  Institute,  Developing  Management  Skills,  Reston, 
Va. 

5-10 — Poynter  Institute  for  Media  Studies,  Seminar  for  Professional  Jour¬ 
nalists:  Writing  &  Editing,  St.  Petersburg. 

Vol.  121 ,  No.  49  December  3, 1 988;  Editor  &  Publisher,  The  Fourth  Estate  (ISSN:001 3-094X) 
is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  1 1 
West  19th  Street.,  New  York,  N  Y,  10011.  Cable  address  "Edpub,  New  York."  Second  class 
postage  paid  at  New  York.  N  Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co. , 
East  Stroudsburg,  Pa.  18301 .  Titles  patented  and  registered  and  contents  copyrighted  1988 
by  Editor  &  Publisher  Co.,  Inc.  All  rights  reserved.  Annual  subscription  $40.00  in  the  United 
States  and  possessions,  and  in  Canada.  All  other  $75.00.  No  claims  for  back  issues  honored 
after  one  year. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  1 1  West  1 9th 
Street,  New  York,  N.Y.  10011 

2 


The  4th  Estate 


Golden  Service  Award.  The  Arizona  Newspapers  Asso¬ 
ciation  has  given  its  1988  Golden  Service  Award  to  Max 
Jennings,  former  executive  editor  of  the  Mesa  Tribune  and 
now  editor  of  the  Dayton  (Ohio)  Daily  News. 

Carrier  Day  contest  winners.  Winners  in  the  28th  annual 
Hickey-Mitchell  Co.’s  International  Newspaper  Carrier 
Day  contest  —  this  year  themed  “Dedication  to  Service: 
A  (Carrier's  Pride”  —  are: 

Circulation  10,000  and  under,  the  Star-Courier,  Kewa- 
nee.  III.;  10,001-20,000,  Batavia  Newspapers  Inc.,  the 
Daily  News,  Batavia,  N.Y.;  20,001-50,000,  Ihe  Janesville 
(Wis.)  Gazette-  50,001-100,000,  the  Gazette,  Cedar 
Rapids,  Iowa;  100,001  and  over,  the  Gazette  Teletiiaph, 
Colorado  Springs,  Colo. 

In  addition,  the  L.  Scott  Olsen  Award  for  “Exceptional- 
at- Large”  was  received  by  the  Ottumwa  (Iowa)  Courier-, 
the  Robert  A.  Macklin  Memorial  “In  Depth”  Award  went 
to  the  Joplin  (Mo.)  Globe-,  and  the  Kentucky  New  Era  of 
Hopkinsville,  Ky.,  received  the  Best  Use  of  Color  Award. 

Financial  writers’  honor.  Myron  Kandel,  former  news¬ 
paperman  and  now  financial  editor  of  Cable  News  Net¬ 
work,  has  received  the  Elliott  V.  Bell  Award,  presented 
annually  by  the  New  York  Financial  Writers’  Association 
for  long-term  contributions  to  financial  journalism. 

Kansas  Hall  of  Famers.  Stuart  Awbrey,  columnist,  poet 
and  former  editor  and  publisher  of  the  Hutchinson  News, 
and  John  D.  Montgomery,  longtime  publisher  of  the 
Junction  City  Daily  Union,  were  recently  named  to  the 
Kansas  Newspaper  Editors  Hall  of  Fame  at  the  University 
of  Kansas. 

Gordon  honored.  F.  Wallace  Gordon,  publisher  of  the 
Beaver  County  Times,  Beaver,  Pa.,  is  the  winner  of  the 
1988  G.  Richard  Dew  Award  for  Journalistic  Achieve¬ 
ment.  The  award,  sponsored  by  the  Pennsylvania  News¬ 
paper  Publishers  Association,  was  presented  to  Gordon 
for  his  series  of  articles  supporting  the  local  United  Way 
campaign. 
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Polycontrast  1 1 1  RC  Paper. 
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IN  BRIEF 


Paraguay  urged  to 
release  journalist 


Fire  at  PNI  plant 
forces  evacuation 

A  fire  at  the  newspaper  plant  of  the 
Arizona  Republic  and  the  Phoenix 
Gazette  forced  the  evacuation  of 
about  500  people  on  Election  Day. 

The  fire  started  in  an  electrical 
motor  in  the  basement  of  the  Phoenix 
Newspapers  Inc.  plant,  where  both 
papers  are  published,  said  Phoenix 
Fire  Department  spokesman  Steve 
Jensen. 

No  injuries  were  reported. 

The  building’s  sprinkler  system  and 
chemical  extinguishers  put  out  most 
of  the  blaze. 

Most  of  the  damage,  estimated  at 
$350,000,  was  caused  by  water,  which 
ruined  newsprint  stored  in  the  base¬ 
ment,  said  Phoenix  Newspapers  gen¬ 
eral  manager  William  Hogan. 

The  fire  delayed  one  edition  of  the 
Gazette  by  about  an  hour,  Hogan 
said. 

—  AP 

TODAY  News  adds 
new  Monday  edition 

TODAY  News,  a  twice-weekly 
paper  in  Lake  Havasu  City,  Ariz.,  has 
begun  publishing  a  Monday  edition. 

The  paper,  which  began  as  a 
weekly  in  1976,  added  a  second  publi¬ 
cation  day  in  September  1987. 

Head  of  So.  Africa 
reporters  group  out 

The  chairman  of  the  Foreign  Corre¬ 
spondents  Association  resigned  Nov. 
8  after  a  heated  exchange  between 
reporters  and  South  African  Foreign 
Minister  Pik  Botha  at  a  banquet  in 
Johannesburg. 

Peter  Hawthorne,  a  correspondent 
for  Time  magazine,  said  he  had 
invited  Botha  to  the  organization’s 
annual  banquet  Nov.  5  and  felt 
responsible  for  the  behavior  of  the 
audience. 

Some  of  the  300  guests,  including 
South  Africans,  hissed  and  heckled 
Botha,  who  delivered  a  speech  and 
fielded  questions. 

Among  the  topics  discussed  were 
the  ban  of  an  anti-apartheid  newspa¬ 
per,  the  policy  of  racial  segregation 
and  the  detention  without  trial  of  a 
black  editor.  Botha  accused  foreign 
reporters  of  “being  superficial’’  and 
“gliding  glibly  over  African  reali¬ 
ties.” 


The  association  of  more  than  100 
correspondents  issued  a  statement 
disassociating  themselves  from 
“actions  that  broke  the  standards  of 
professional  conduct.” 

“There  are  no  more  than  a  couple 
of  dozen  people  based  in  South  Africa 
who  are  truly  foreign  correspondents 
worthy  of  an  association,”  said 
Hawthorne. 

—  AP 

Cuba  nixes  lAPA 
bid  to  meet  there 

The  Cuban  government  denied  per¬ 
mission  for  a  meeting  in  Havana  of  the 
Inter  American  Press  Association’s 
Executive  Committee  in  January, 
lAPA  said. 

In  a  press  release  issued  in  Miami 
on  Nov.  10,  lAPA  said  that  a  Cuban 
official  in  Washington  told  them  ear¬ 
lier  in  the  week  of  the  decision. 

“We  believe  it’s  the  first  time  in  our 
history  that  a  government  prevents  a 
meeting  of  journalists  in  this  hemi¬ 
sphere,”  said  Raul  E.  Kraiselburd  of 
El  Dia,  La  Plata,  Argentina,  the  com¬ 
mittee  chairman. 

“The  only  explanation  for  this  atti¬ 
tude  is  that  the  [Cuban]  government 
itself  is  ashamed  for  the  way  it  has 
repressed  the  journalists  in  that  coun¬ 
try,  some  of  whom  are  still  jailed,” 
said  Kraiselburd. 

lAPA  said  that  it  requested  Cuba’s 
permission  in  September  for  the 
meeting  in  Havana  through  the  Cuban 
Interests  Section  at  the  Czechoslova¬ 
kian  Embassy  in  Washington. 

The  meeting  will  be  held  in  Miami 
on  Jan.  6,  said  lAPA. 

—  AP 

Paper  encourages 
staffers  to  volunteer 

More  than  50  employees  of  the  Fort 
Lauderdale  (Fla.)  News/Sun-Sentinel 
have  become  involved  in  an  employee 
volunteer  program  that  places  staffers 
in  volunteer  positions  which  match 
their  interests. 

The  program,  called  “People 
Plus,”  was  introduced  through  a 
teaser  ad  in  the  employee  publication , 
followed  by  posters,  bulletin  notices 
and  information  brochures. 

Individual  and  group  volunteer 
opportunities  are  posted  on  bulletin 
boards  and  in  the  employee  newslet¬ 
ter.  Volunteers  can  simply  fill  out 
application  forms  or  call  local  volun¬ 
teer  centers  directly. 


The  Inter  American  Press  Associa¬ 
tion  has  called  upon  the  government 
of  Paraguay  to  release  journalist  Ben¬ 
jamin  Fernandez,  a  former  Fulbright 
Scholar,  who  was  arrested  on  his 
return  to  Asuncion  and  had  been  held 
incommunicado. 

Fernandez  drew  the  wrath  of  Para¬ 
guay’s  president.  General  Alfredo 
Stroessner,  last  June,  according  to 
information  from  lAPA,  when  he  cov¬ 
ered  the  dictator’s  visit  to  the  United 
Nations  in  New  York  for  Asuncion’s 
Catholic  radio  station  Caritas.  His 
coverage  reported  on  the  attack  made 
by  Paraguayan  government  body¬ 
guards  on  anti-Stroessner  demonstra¬ 
tors. 


More  than  1 50  exhibitors  will  set  up 
at  The  Midwest  Graphics  printing  and 
graphic  arts  exhibition  in  Cleveland, 
Ohio,  April  27-29,  1989. 

The  show  will  occupy  about  40,0(K) 
square  feet  in  the  city’s  renovated 
Convention  Center.  According  to  the 
Graphic  Arts  Show  Co.,  which  runs 
the  exposition,  it  will  be  the  “largest 
industry  exhibition  ever  held  in  the 
city.” 

Local  and  regional  printing  groups 
will  host  12  seminars  on  recent  tech¬ 
nology,  marketing  and  management 
developments. 


Times  Mirror  Co.  has  agreed  to 
acquire  Zenger-Miller  Inc.  of  Cuper¬ 
tino,  Calif.,  a  firm  specializing  in  man¬ 
agement  and  supervisory  training. 

Terms  were  not  disclosed. 

In  1985,  Times  Mirror  bought 
Learning  International  of  Stamford, 
Conn.,  another  training  firm. 


Toronto-based  International 
Thomson  Ltd.  has  acquired  St. 
James  Press  of  Chicago,  111. 

St.  James  is  a  library  and  reference 
book  and  database  publisher  in  the 
fields  of  literature,  business, 
academics  and  science. 


Midwest  print 
show  scheduled 


Times  Mirror  buys 
training  firm 


Thomson  buys 
St.  James  Press 
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ME 

ISSUES, 
IDEAS, 
POLICY  A 
POLITICS 
From... 


Ed  Meese:  There  is 
probajjly  no  thinking 
American  who  doesn’t 
have  an  opinion  of  the 
former  U.S,  Attorney 
Genera!,  long-time 
personal  advisor  to 
President  Reagan  and 
one  of  those  who  over 
the  past  20  years  has 
shaped  the  conservative 
revolution.  Some  love 
him.  Some  love  to  hate 
him.  Few'  are  neutral 
about  him  or  his  ideas. 

And  there’s  probably  not 
an  issue  in  America  on 
which  Ed  Meese  doesn’t 
have  an  opinion — backed 
up  with  facts,  experience, 
eight  years  as  a 
Washington  policy¬ 
maker  (counsellor  to  the 
president,  a  member  of 
the  National  Security 
Council  and  chairman  of  the 
Domestic  Policy  Council) 
a  life-time  as  a  political 
activist. 

Now,  Capital 
Commentary  from  Ed 
Meese  on  politics,  policy, 
issues  and  ideas  is 
available  weekly  from 
Heritage  F’eatures  * 
Syndicate. 


For  more  information,  or  to 
subscribe,  just  write  or 
phone: 

Heritage  Features  Syndicate 
214  Massachusetts  Avenue,  .\.E. 
Washington,  D.C.  20002 
(202)  543-0440 
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SDX  becomes  SPJ 

Editor  &  Publisher's  support  of  Sigma  Delta  Chi  has  been  consis¬ 
tent  and  continuous  since  the  founding  of  the  undergraduate  fraterni¬ 
ty  in  1909.  Prior  to  revision  of  its  name  to  Society  of  Professional 
Journalists,  Sigma  Delta  Chi  (SPJ, SDX),  two  E&P  editors  served  as 
officers  of  the  fraternity,  becoming  national  presidents,  and  one  was 
named  an  honorary  president. 

Therefore,  it  is  difficult  for  us  to  accept  total  deletion  of  the  Greek 
letters  from  the  name  of  this  unique  society  and  reducing  its  name  to 
Society  of  Professional  Journalists.  It  has  carried  that  as  a  subtitle  to 
its  Greek  name,  anyway,  since  1916,  until  it  was  formally  adopted  as 
the  first  part  of  the  society’s  name  in  1973. 

There  are  many  old  and  reputable  Greek  letter  professional 
societies  in  law,  medicine  and  other  professions  that  have  not  seen 
the  need  to  change  their  names.  “Fraternity”  is  out,  “society”  is  in. 
Everyone  accepts  that.  The  Greek  letters,  as  in  SDX,  have  served 
their  purposes  well. 

Still,  we  accept  the  decision  of  the  society’s  convention  last  week  to 
delete  the  Greek  letters  from  its  name  after  79  years  and  be  known 
henceforth  as  the  Society  of  Professional  Journalists.  A  new,  bold 
management  plan  expanding  staff  and  services  while  increasing  dues 
has  been  adopted  as  the  Society  faces  new  challenges.  Present  offic¬ 
ers  and  management  feel  there  is  a  better  chance  for  success  in  a 
complete  change,  and  we’ll  go  along  with  that.  It  is  an  imaginative 
plan  that  deserves  the  support  of  all  undergraduate  and  professional 
members. 

Forgive  us  our  nostalgia,  however,  as  we  think  about  the 
thousands  of  Greek  letter  keys,  the  membership  plaques  with  the 
same  insignia,  and  dozens  of  historic  site  markers  placed  by  local 
chapters  and  the  national  organization  that  now  will  become  obso¬ 
lete.  One  of  them  is  in  the  E&P  office  dated  March  1975  and  marks  the 
spot  where  the  New  York  chapter,  the  Deadline  Club,  used  to  hold 
meetings  and  initiations.  It  also  cites  E&P’s  “devotion  to  the  high 
ethical  principles  of  journalism  which  it  shares  with  SPJ,  SDX.” 

Perhaps  we  could  prevail  on  present  and  future  officers  of  SPJ  to 
create  a  standing  committee  of  preservation  titled:  “Lest  we  forget.” 


Freedom  means  distribution 

The  newsrack  ordinance  in  the  Chicago  suburb  of  Wheaton,  Ill., 
regulated  the  placement  of  racks  in  commercial  areas  and  banned 
them  outright  in  residential  areas.  A  U.S.  district  court  judge  went 
beyond  the  U.S.  Supreme  Court’s  landmark  decision  in  Lakewood  v. 
Cleveland  Plain  Dealer  and  said  the  “First  Amendment  right  to 
publish  definitely  includes  circulation,  and  the  best  way  to  determine 
how  to  sell  that  circulation.” 

It  should  be  an  obvious  conclusion  that  there  is  no  freedom  if  the 
right  to  print  does  not  include  the  right  to  distribute. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  In  America 
With  which  have  been  merged:  The  Journaiist  estabiished 
March  22, 1884;  Newspaperdom  estabiished  March,  1892: 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 

Another  editor  defends  management  program 


As  a  1987  fellow  at  the  Multicul¬ 
tural  Management  Program  at  the 
University  of  Missouri,  I  was  drawn 
to  the  Oct.  22  E&P  article  doubting 
the  ethics  of  a  Dallas  Morning  News 
case  study  that  program  fellows  have 
prepared  for  three  years.  As  a  Dallas 
Morning  News  employee,  I  will 
acknowledge  that  the  fellows  concen¬ 
trated  more  on  devising  strategies  for 
the  Morning  News  than  its  rival,  the 
Dallas  Times  Herald. 

Times  Herald  editor  Roy  Bode's 
assertion,  however,  that  the  fre¬ 
quently  duplicated  market  study 
raises  “serious  ethical  questions”  is 
uninformed  hyperbole.  The  case 
study,  one  part  of  a  month  of  dozens 
of  classroom  studies  and  lectures, 
clearly  is  an  academic  exercise  to  help 
aspiring  editors  and  midlevel  manag¬ 
ers  broaden  their  knowledge  of  news¬ 
papers  as  a  business. 

Attaching  such  significance  to  a 
report  drafted  by  fellows,  most  of 
whom  knew  little  or  nothing  about  the 
Dallas  market  more  than  500  miles 
away,  is  patently  absurd.  Contentions 
that  such  an  academic  exercise  would 
significantly  alter  marketing  strate¬ 
gies  of  two  major  newspapers  with 
many  experienced  executives  badly 
overstates  any  potential  influence. 

Moreover,  the  four  teams  of  fel¬ 
lows  who  prepared  the  MMP  study 
included  one  team  that  solely  devised 

Says  press 
favored  Bush 

The  inaction  of  the  press  is  directly 
responsible  for  George  Bush’s  vic¬ 
tory.  The  so-called  “investigative” 
reporters  on  this  country’s  newspa¬ 
pers  sat  on  their  collective  rear  ends 
and  watched  Bush  lie  his  way  into  the 
White  House. 

The  press  Jumped  all  over  Gary 
Hart  for  lies  about  Donna  Rice.  The 
press  crucified  Joe  Biden  because  his 
degrees  were  just  a  B.S.  The  press 
dug  deeply  for  Pat  Robertson  dirt. 
Yet,  when  Bush  lied  about  Boston 
Harbor,  lied  about  the  prison  furlough 
problem,  and  lied  about  the  pledge  of 
allegiance,  the  press  did  nothing. 

Could  it  be  that  the  Republican 
owners  of  the  country’s  papers  called 
off  their  doggies? 

Joseph  Avenick 
Reading,  Pa. 


Times  Herald  strategies.  If  the  fel¬ 
lows  were  so  remarkably  sage,  why 
wouldn’t  their  advice  be  also  used  to 
reverse  the  Times  Herald’s  declining 
circulation? 

Raising  the  specter  that  some  jour¬ 
nalistic  conspiracy  is  lurking  behind 
an  academic  function  transcends 
rationality. 

Several  salient  points  should  be 
considered: 

(1)  Since  1986,  the  Times  Herald 
has  been  owned  privately  and 
releases  no  financial  reports  publicly, 
which  would  partly  hamstring  a 
Times  Herald  case  study.  Moreover, 
the  Times  Herald  was  sold  twice  in 
two  years,  causing  extensive  manage¬ 
ment  turnover  that  would  hinder  fel¬ 
lows’  efforts  to  develop  a  Times  Her¬ 
ald  five-year  plan  with  any  continuity. 

(2)  In  its  three-year  existence,  the 
MMP  has  had  one  Morning  News 
employee  among  the  48  fellows  and 
the  Times  Herald  has  had  none.  Con¬ 
sequently,  the  case  studies  were  done 
by  journalists  with  no  ties  to  Dallas. 

(3)  Among  the  1 9  organizations  that 
contribute  money  to  MMP,  which 
include  the  Gannett  Foundation, 
Knight-Ridder  Inc.,  Times  Inc.,  none 
is  from  Texas,  much  less  either  Dallas 
company.  Neither  Dallas  newspaper 
has  an  employee  on  the  29-member 
board  of  directors. 


(4)  Major-market  daily  newspapers 
competing  without  joint  operating 
agreements  are  nearly  extinct.  Sev¬ 
eral  years  ago,  the  Poynter  Institute 
created  the  Dallas  case  study  when 
the  circulation  gap  between  the  news¬ 
papers  was  considerably  closer.  In 
fact,  the  Times  Herald  held  circula¬ 
tion  advantages  as  late  as  1983. 

Consequently,  any  alleged  conspir¬ 
acy  theory  at  the  MMP  to  bury  the 
Times  Herald  is  utterly  baseless.  Per¬ 
haps  it  might  be  appropriate  for  MMP 
fellows  to  study  a  new  market.  Such  a 
decision,  however,  must  not  be  based 
on  purported  “ethical  questions,” 
ones  that  previous  Times  Herald  edi¬ 
tors  never  publicly  raised  about 
almost  100  Dallas  newspaper  case 
studies  conducted  as  learning  exer¬ 
cises. 

Gilbert  Bailon 
(Ballon  is  assistant  city  editor,  Dallas 
Morning  News.) 

Newhouse  bids 
record  for  painting 

S.I.  Newhouse  Jr.,  one  of  the  heads 
of  the  Newhouse  family  publishing 
empire,  recently  bid  a  record-setting 
$17.1  million  for  a  painting  by  Jasper 
Johns. 

Johns’  painting.  False  Start,  was 
up  for  auction  at  Sotheby’s  in  New 
York. 


FROM  BEIJING  .  .  . 

“American  rock  music  blared  out  of  stereo 
speakers  as  16-year-old  Zhang  ling  stepped  in 
front  of  the  teen-age  crowd  and  began  twitching 
and  spinning  to  the  beat. 

“It  was  break-dance  time  at  the 
Chongwenmen  Cultural  Palace,  as  it  has  been 
every  Wednesday  and  Saturday  evening  since 
January.  Paper  banners  and  strings  ^blinking 
colored  lights  had  turned  a  seventh-floor  meeting 
room  into  a  dance  hall,  and  excited  teen-agers 
looked  on  as  experts  like  Zhang  showed  off  their 
latest  routines. 

‘“I’m  the  best  break-dancer  at  my  school,’ 

Zhang  declared  when  the  music,  ranging  from 
rap  to  Cyndi  Lauper,  had  quieted .  .  . 

“Dances  and  music  associated  with  American 
youth  culture,  not  long  ago  despised  as  ‘spiritual 
pollution,’  are  winning  unprecedented 
popularity  in  China  as  the  country  opens  itself 
to  the  outside  world  and  gradually  eases 
restrictions  on  social  and  artistic  life  ...” 

— By  David  Holley,  Los  Angeles  Times 

Weekend  features  from 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.  NW,  Washington,  DC  20071  (202)  334-6173 
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Outstanding  Achievement  by  a  Newspaper:  Metro 

The  Detroit  News.  Runners-up:  The  Courier-Journal  at 
Louisville,  Ky.;  The  Des  Moines  Register. 

Outstanding  Achievement  by  a  Newspaper: 

Community  over  40,000 

News-Press  at  Fort  Myers,  Fla.  Runners-up:  Reno  (Nev.) 
Gazette-Journal;  The  San  Bernardino  County  (Calif.)  Sun. 

Outstanding  Achievement  by  a  Newspaper: 

Communit}'  under  40,000 

Salinas  Californian.  Runners-up:  St.  Qoud  (Minn.)  Times;  The 
Times  at  Gainesville,  Ga. 

Editor  of  the  Year 

Larry  Beaupre,  Westchester  Rockland  (N.Y.)  Newspapers. 
Runners-up:  Dick  Thien,  Iowa  City  Press-Citizen;  Ev  Landers, 
Reno  (Nev.)  Gazette-Journal. 

Most  Improved  Newspaper 

Metro:  Honolulu  Star-Bulletin.  Community  over  40,000:  Courier- 
Post  at  Camden,  N.J.  Community  under  40,000:  The  Daily 
Journal  at  Vineland,  N.J. 

Outstanding  Achievement  in  Public  Service 

Lansing  (Mich.)  State  Journal.  Runners-up:  The  Morning  News 
and  Evening  Journal  at  Wilmington,  Del.;  The  Times  at 
Shreveport,  La. 

Spot  News:  Staff 

Metro:  The  Detroit  News.  Community  over  40,000:  The  News- 
Leader  at  Springfield,  Mo.  Community  under  40,000:  Pacific 
Daily  News  at  Agana,  Guam. 

Spot  News:  Individual 

Metro:  Kevin  Ryan,  David  Barstow  and  Ronny  Frishman, 
Times-Union  at  Rochester,  N.Y.  Community  over  40,000: 
Richard  Santus,  The  Herald-Dispatch  at  Huntington,  W.Va. 
Community  under  40,000:  Gina  Stappas  Gassert  and  Phil 
Hudgins,  The  Times  at  Gainesville,  Ga. 

Staff  Enterprise 

Metro:  Westchester  Rockland  (N.Y.)  Newspapers.  Community 
over  40,000:  News-Press  at  Fort  Myers,  Fla.  Community  under 
40,000:  Chronicle-Tribune  at  Marion,  Ind. 

Investigative/In-Depth:  National 

Metro:  Hunt  Helm,  &ott  Thurm  and  Deborah  Yetter,  The 
Courier-Journal  at  Louisville,  Ky. 

Investigative/In-Depth:  Local 

Metro:  R.G.  Dunlop  and  Richard  Whitt,  The  Courier-Journal  at 
Louisville,  Ky. 

In-Depth:  Community  over  40,000 

Beth  Francis  and  Karen  Feldman  Smith,  News-Press  at  Fort 
Myers,  Fla. 

Investigative:  Community  over  40,000 

Richard  Hanner  and  Catherine  Hedgecock,  The  Stockton  (Calif) 
Record. 

In-Depth:  Community  under  40,000 

Suzanne  Wood,  The  Times  at  Gainesville,  Ga. 


Investigative:  Community  under  40,000  | 

Marvin  Jones  and  Maureen  O’Boyle,  Chillicothe  (Ohio)  Gazetl 

Sports 

Metro:  The  Detroit  News.  Community  over  40,000:  Marin 
(Calif)  Independent  Journal.  Community  under  40,000: 

St.  Cloud  (Minn.)  Times. 

Business/Consumer  Reporting 

Metro:  The  Detroit  News.  Community  over  40,000:  Jim 
Mitchell,  Reno  (Nev.)  Gazette-Journal.  Community  under  ! 
40,000:  Mike  Kennedy,  St.  Qoud  (Minn.)  Times. 

Feature  Writing 

Metro:  C.  Ray  Hall,  The  Courier-Journal  at  Louisville,  Ky. 
Community  over  40,000:  Jane  Ann  Morrison,  Reno  (Nev.) 
Gazette-Journal.  Community  under  40,000:  Ed  Breen,  Chronicle 
Tribune  at  Marion,  Ind. 

Specialty  Reporting 

Metro:  John  Carlson,  The  Des  Moines  Register.  Community 
over  40,000:  Jane  Fullerton,  The  News-Leader  at  Springfield, 
Mo.  Community  under  40,000:  Jane  Prendergast,  Chronicle- 
Tribune  at  Marion,  Ind. 

Editorial  Commentary  | 

Metro:  Richard  Doak,  The  Des  Moines  Register.  Community  \ 
over  40,000:  Candace  Rage,  The  Burlington  (Vt.)  Free  Press. 
Community  under  40,000:  Burton  Swope,  Visalia  (Calif)  Times 
Delta.  i 

Columns 

Metro:  James  Gannon,  The  Des  Moines  Register.  Community 
over  40,000:  Jim  Montgomery,  The  Times  at  Shreveport,  La.  ' 
Community  under  40,000:  Delores  Ballard,  The  Jackson  (Tenni 
Sun. 

Sports  columns 

Metro:  Shelby  Strother,  The  Detroit  News.  Community  over  \ 
40,000:  Corky  Simpson,  Tucson  (Ariz.)  Citizen.  Community  \ 
under  40,000:  Don  Hudson,  The  Times  at  Gainesville,  Ga.  i 

Black-and- White  Photography 

Metro:  Michael  Green,  The  Detroit  News.  Community  over  ' 
40,000:  David  Schreiber,  The  San  Bernardino  County  (Calif) 
Sun.  Community  under  40,000:  John  Severson,  Chronicle- 
Tribune  at  Marion,  Ind. 

Color  Photography 

Metro:  Steve  Keesee,  Arkansas  Gazette  at  Little  Rock. 
Community  over  40,000:  Tom  Spitz,  Reno  (Nev.)  Gazette- 
Journal.  Community  under  40,000:  (tie)  Greg  Beckel,  St.  Qoud 
(Minn.)  Times,  and  Kent  Meireis,  Fort  Collins  Coloradoan. 

Graphics 

Metro:  Jeff  Dionise,  The  Detroit  News.  Community  over  40,001 
Joel  Rochon,  Tucson  (Ariz.)  Citizen.  Community  under  40,000. 
Chris  Carothers,  Salinas  Californian. 

Editorial  Cartooning 

Metro:  Jim  Borgman,  The  Cincinnati  Enquirer.  Community  ovi 
40,000:  Joe  Heller,  Green  Bay  (Wis.)  Press-Gazette.  Community 
under  40,000:  Doug  MacGregor,  Norwich  (Conn.)  Bulletin. 


Outstanding  Achievement  by  an  Individual 


Community  over 
40.000:  Jane  Fullerton, 
The  News-Leader  at 
Springfield,  Mo. 


Community  under 
40,000:  Ed  Breen, 
Chronicle-Tribune 
at  Marion,  Ind. 


Metro:  Ellen  Hale, 
Gannett  News  Service 


Outstanding  Achievement  in  Writing 


Gannett 


Community  over 
40,000:  Candace  Page, 
The  Burlington  (Vt,) 
Free  Press 


Community  under 
40,000:  Paul  Kennedy, 
Wausau  (Wis.)  Daily 
Herald 


Metro:  C.  Ray  Hall, 
The  Courier-Journal  at 
Louisville,  Ky. 


Special  Achievement 


Bill  Ringle,  Gannett 
News  Service 


Judges 

Will  Jarrett,  president  of  Westward  Communications.  Julia 
Dunlap,  assignments  editor  for  The  Associated  Press.  Carl  Stepp, 
assistant  professor  of journalism  at  the  University  of  Maryland. 
Jim  Robison,  senior  managing  editor  at  the  Bergen 
Record  and  former  managing  editor  at  the  Orange  County 
Register.  Barney  Waters,  a  retired  Gannett  editor.  Ruth  D’Arcy, 
columnist  and  lifestyles  editor  at  The  Detroit  News  for  32  years. 
Marty  Schram,  editor  with  the  Rocky  Mountain  News,  the 
Chicago  Sun-Times  and  Newsday.  Duncan  McEtonald,  associate 
professor  of  journalism  at  the  University  of  Oregon.  Dr.  Judee 
Bui^oon,  director  of  graduate  studies  and  professor  of 
communications  at  the  University  of  Arizona.  LaBarbara  (Bobbi) 
Bowman,  reporter  at  USA  TODAY.  Linda  Grist  Cunningham, 
executive  editor  of  the  Daily  Record  at  Morris  County,  NJ.  Harry 
Amana,  associate  professor  of  journalism  at  the  University  of 
North  Carolina.  Ed  Manassah,  executive  editor  of  FLORIDA 
TODAY.  James  Gannon,  editor.  The  Des  Moines  Register.  Ev 
Landers,  executive  editor,  Reno  (Nev.)  Gazette-Journal.  Jerry 
Sass,  vice  president/education  for  the  Gannett  Foundation. 
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People  Doii^Stand  Still. 
Why  Should  A  Newspaper? 

‘^don’tlmvetimetom(Kianewspaj^ 

It  was  one  statement  we  were  hearing  all  too  often. 

So  we  made  some  changes— big  changes— that  made  our  newspaper  faster 
and  easier  to  read  than  ever  before.  A  few  examples: 

Wb  added  a  “News  In  Brief”  column  to  the  front  page,  and  a  one-sentence 
summary  deck  to  front-page  stories  in  each  section.  We  included  more  charts 
and  colorful  graphics  to  help  explain  complex  stories.  We  switched  to  bolder 
headline  typography  and  a  wider-column  format  for  added  readability. 

Then  we  developed  an  aggressive  marketing  program.  First,  to  lure  new 
readers.  Also,  to  inform  our  regular  readers  how  they  benefit  from  these  changes. 

Results?  Just  two  months  later,  our  daily  circulation  hit  an  all-time  high. 

Imagine,  a  newspaper  for  people  who  “don’t  have  time  to  read  a  newspaper” 

At  TTie  Oregonian,  it  was  a  move  in  the  right  direction. 

d^rcgonian 
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Cross  burning 

West  Virginia  weekiy  newspaper’s  coverage  of  a  civii  rights  case 
beiieved  to  be  reiated  to  burning  of  cross  on  editor’s  front  iawn 


By  Debra  Gersh 

When  West  Virginia  weekly  news¬ 
paper  editor  and  publisher  Fred  Long 
saw  the  light  outside  his  window  just 
before  3:45  a.m.,  he  at  first  thought  it 
was  from  the  headlights  of  a  passing 
car. 

When  the  light  began  to  flicker 
orange  and  yellow,  he  thought  the 
house  across  the  street  was  on  fire. 

It  wasn’t  until  he  looked  out  the 
window  moments  later  that  he  saw  a 
five-foot-high  cross  burning  on  his 
front  lawn. 

About  five  minutes  later,  a  similar 
cross  was  burned  on  the  lawn  of 
Robin  Crawford,  a  key  witness  in  an 
upcoming  federal  civil  rights  case. 

“I  think  it’s  [the  cross  burning] 
related  to  the  story,”  Long  said  refer¬ 
ring  to  his  coverage  of  Crawford’s 
case. 

Long  has  been  publishing  articles  in 
the  4,000-circulation  Hinton  News  on 
the  issues  surrounding  Crawford 
since  he  was  arrested  at  a  Hinton  7-Ele- 
ven  October  18,  1987. 

Crawford,  who  is  black,  alleges 
that  during  the  arrest  and  while  hand¬ 
cuffed  in  jail  he  was  beaten  by  four 
officers  —  two  city  policemen  and 
two  county  sheriff’s  deputies.  A 
physician  who  treated  him  testified 
that  Crawford  had  been  beaten  in  the 
face,  back  and  groin. 

The  officers  maintained  that  it  was 
Crawford  who  first  assaulted  them, 
according  to  articles  in  the  Hinton 
News. 

Crawford,  a  U.S.  Army  Corps  of 
Engineers  employee,  brought  assault 
charges  against  the  officers  that  were 
dismissed  when  the  Summers  County 
prosecutor  found  insufficient  evi¬ 
dence  to  support  those  complaints,  as 
well  as  some  of  the  charges  against 
Crawford.  A  week  later,  the  charges 
against  the  officers  were  reinstated  in 
Magistrate  Court,  according  to  arti¬ 
cles  in  the  weekly. 


Crawford  was  found  not  guilty  of 
the  three  remaining  charges  brought 
against  him  by  one  of  the  officers  — 
resisting  arrest,  public  intoxication 
and  battery  —  by  a  jury  in  Greenbrier 
County  Magistrate  Court. 

Last  August,  a  federal  grand  jury 
handed  up  a  six-count  indictment 
against  the  officers  on  charges  of  civil 
rights  violations. 

The  two  city  officers  and  one  of 
the  deputies  were  charged  with  two 
counts  each  of  deprivation  of  civil 
rights  and  obstruction  of  justice,  and 
one  count  each  of  conspiracy  to 
deprive  civil  rights  and  conspiracy  to 
obstruct  justice.  The  other  deputy 
was  charged  with  two  counts  of  depri¬ 
vation  of  civil  rights  and  one  count 
each  of  obstruction  of  justice,  con¬ 
spiracy  to  obstruct  justice  and  con¬ 
spiracy  to  deprive  civil  rights.  All  pled 
not  guilty. 


The  previous  charges  against  the 
officers  and  deputies  were  dropped  in 
light  of  the  federal  indictments. 

Named  as  an  alleged  victim  in  the 
indictment,  besides  Crawford,  was 
Kenneth  Wayne  Pack,  who  was  also 
allegedly  beaten  by  the  officers  at 
City  Hall  in  April  1987. 

The  federal  trial  is  scheduled  to  be 
held  Dec.  12.  The  cross  burnings 
occurred  Nov.  12,  exactly  one  month 
before  the  trial. 

Prior  to  the  Crawford  trial  in  Green¬ 
brier  County,  Long  said  he  was 
approached  by  one  of  the  officers 
involved  in  the  case  who,  he  said,  was 
very  angry. 

According  to  Long,  the  officer  said 


to  him,  “The  other  papers  have  got¬ 
ten  off  our  backs,  why  don’t  you  get 
off  our  backs?” 

Another  officer  allegedly 
approached  Long  with  a  different 
tact,  trying  nicely  to  convince  Long 
that  in  his  stories  he  should  mention 
that  10  years  ago  Crawford  shot  but 
did  not  kill  a  man.  Crawford,  who 
turned  himself  in  to  police  after  the 
incident,  maintained  the  shooting  was 
in  self-defense  and  was  later  sen¬ 
tenced  on  a  charge  of  discharging  a 
firearm. 

“But  I  didn’t  see  any  place  for  that 
[in  the  story],”  Long  said.  “On  the 
same  token,  the  police  officers  in  this 
town,  there  have  been  a  string  of  com¬ 
plaints  to  the  FBI;  people  claiming 
they  were  beaten  by  the  police  depart¬ 
ment.  1  did  not  bring  that  into  the 
stories.” 

Long  said  he  tried  to  convince  the 


officer  that  if  he  brought  Crawford’s 
past  into  his  coverage  he  would  also 
have  to  bring  up  the  previous  charges 
against  the  police  officers. 

“1  felt  1  was  being  equal  to  each,” 
he  said,  adding  that  his  coverage  of  all 
the  cases  has  been  objective. 

“1  really  don’t  think  it’s  a  racial 
thing,”  Long,  who  is  white,  said  of 
the  cross  burnings.  “I  think  it’s 
related  to  the  trial. 

“It  all  goes  back  to  the  shooting 
incident.  I  think  they  think  he  should¬ 
’ve  gotten  a  stiffer  sentence.  It’s  a 
long  time  to  carry  a  grudge.” 

Long  said  he  thinks  that  may  be  the 
reason  for  the  cross  burnings, 
(Continued  on  page  12) 


According  to  Long,  the  officer  said  to  him,  “The 
other  papers  have  gotten  off  our  backs,  why  don’t  you 
get  off  our  backs?” 


Cross  burning 

(Continued  from  pa^e  II) 


because  it  was  mentioned  by  one  of 
the  officers  who  approached  him. 

‘it’s  like  the  police  did  not  like  the 
way  the  judge  handled  it,”  he  com¬ 
mented. 

About  two  hours  earlier  on  the 
same  morning  as  the  Hinton  cross 
burnings,  a  cross  was  burned  on  the 
lawn  of  an  apartment  building  in 
Lewisburg  in  Greenbrier  County, 
across  the  street  from  the  sheriff  s 
home.  Long  said,  although  no  con¬ 
nection  between  the  incident  there 
and  the  ones  in  Hinton  has  been  made 
officially  yet. 

Apparently,  no  law  enforcement 
officials  responded  to  the  incident  in 
Lewisburg  until  about  14  hours  after 
it  was  originally  reported  —  they 
reportedly  appeared  after  a  neighbor 
called  the  sheriff  directly  —  by  which 
time  the  original  caller  had  grown  sick 
of  looking  at  the  cross  and  had  taken  it 
down  and  thrown  it  in  a  dumpster. 
Officials  cited  communications  prob¬ 
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POLICE  OFFICERS  ARRESTEO  ON  BEATING  CHARGES 


BO^.  will  not  appeal 
''ee  grievar 


This  front-page  story  in  the  Hinton  (W.  Vo.)  News  is  believed  to  be 
among  those  that  triggered  the  cross  burning  on  the  lawn  of  the 
newspaper's  editor  and  publisher  Fred  Long. 


thing,"  said  Beckley  RegisterlHerald 
editor  Bill  Byrd.  “In  a  small  commu¬ 
nity  it  is  tough  to  stand  up.  My  sense, 
sitting  some  65  miles  away,  1  agree 
with  Fred  that  all  he  has  done  is  pro¬ 
vide  coverage  ...” 


“I’m  doing  the  job  that  I’m  supposed  to  do.  It’s  bad 
that  whoever  is  doing  this  thinks  they  can  stop  the 
press  by  doing  something  like  this ..  .It  bothers  me, 
but  I’m  still  going  to  cover  the  trial  as  if  nothing 
happened.” 


lems  as  the  cause  for  the  delay.  Long 
said. 

Don  E.  McClurg,  FBI  special  agent 
based  in  Charleston,  said  the  Bureau 
is  investigating  the  cross  burnings  and 
declined  further  comment  in  light  of 
the  continuing  investigation  and 
upcoming  trial. 

“I’m  not  changing  anything.  1  will 
cover  this  trial  as  I  did  the  one  in 
Greenbrier,”  Long  said  of  the  civil 
rights  case.  “There’s  just  the  two  of 
us  here  [at  the  News,  himself  and 
Nellie  Robertson]  and  my  wife 
[Kathleen].  They  don’t  like  it  at  all. 
My  wife  is  pretty  upset  about  it.  I 
think  they  wish  none  of  this  had  hap¬ 
pened.  1  hope  the  FBI  can  find  out 
who  did  it.  1  think  the  chances  are 
slim,  but  1  hope  they  do  .  .  . 

“I’m  doing  the  job  that  I’m  sup¬ 
posed  to  do.  It’s  bad  that  whoever  is 
doing  this  thinks  they  can  stop  the 
press  by  doing  something  like 
this  ...  It  bothers  me,  but  I’m  still 
going  to  cover  the  trial  as  if  nothing 
happened;  objective.  1  think  1  have 
been  very  objective.” 

“Fred  apparently  is  doing  the  right 


The  Register/Herald,  which 
recently  opened  a  one-man  bureau  in 
Lewisburg,  has  stepped-up  its  cover¬ 
age  of  the  trials  from  that  bureau. 

“That  kind  of  coverage  has  upset 
some  people,”  Byrd  said  of  his  paper 
and  Long’s.  “It’s  not  an  unfamiliar 
situation.” 

Byrd  agreed  that  increased  cover¬ 
age  of  rural  areas  by  larger  dailies 
should  help  the  smaller  community 
papers,  as  people  will  get  used  to 
more  coverage,  but  “it’s  going  to  take 
a  while.” 

“There  are  some  people,  it  goes 
back  to  .  .  .  having  a  newspaper  in  a 
community  where  public  officials,  if 
their  actions  are  not  scrutinized,  can 
sometimes  abuse  or  trample  or  run 
roughshod  over  elements  of  the  com¬ 
munity  they  do  not  agree  with.  I’m 
not  saying  that’s  the  case  here. 

“It’s  a  type  of  arrogance  ...  in 
these  small  communities  .  .  .  elected 
officials  and  members  of  the  estab¬ 
lishment,  there  is  no  counter¬ 
balance  ...  to  offer  constructive 
dialogue.  It’s  just  a  fact  of  life.  There 


just  isn’t  that  mix  in  the  establish¬ 
ment,”  Byrd  explained. 

“This  is  a  great  area.  The  actions  of 
one  or  two  small  town  officials 
shouldn’t  detract  from  that  image,” 
he  continued.  “This  [cross  burning] 
was  not  just  a  prank  by  juveniles. 
Obviously,  the  people  who  are  doing 
this  activity,  I  hope  they  are  caught, 
and  if  they  think  it’s  a  prank,  they 
should  learn  otherwise.” 

In  addition  to  its  routine  coverage 
of  the  events,  the  Charleston  Gazette 
ran  an  item  in  its  one-line  “Smiles  and 
Scowls”  Saturday  feature  denounc¬ 
ing  the  “thugs  and  morons”  who 
burned  the  crosses,  and  associate  edi¬ 
tor  Jim  Haught  said  he  applauded 
Crawford  for  not  backing  down  and 
taking  his  case  to  the  FBI. 

“In  a  hillbilly  state  like  this,” 
Haught  said,  many  of  the  prosecutors 
and  police  officers  are  local  people 
with  their  own  political  agendas. 
“The  federal  system  is  where  we  get 
real,  professional  justice. 

“Usually  when  somebody  [says  he] 
gets  beaten  up  by  the  cops  he  files 
charges,  but  then  the  case  fizzles 
out,”  he  noted.  “It’s  very  rare  for 
somebody  to  go  to  the  feds.  I  applaud 
the  guy  for  not  backing  down.  If  you 
do,  you’re  fair  game  forever  ...” 


New  ad  campaign 

The  “Cowabanga  Chimichanga 
Special”  is  the  subject  of  Chi-Chi’s 
Mexican  Restaurants’  latest  broad¬ 
cast  and  print  ad  campaign. 

Among  the  ads  developed  by 
D’Arcy  Masius  Benton  &  Bowles,  St. 
Louis,  is  a  black-and-white  newspa¬ 
per  ad  and  four-color  coupons  for 
free-standing  inserts. 
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Camera-ready  Campbell’s  pack  has  pros  and  cons 


By  Debra  Gersh 

The  Campbell  Soup  Co.  recently 
sent  a  camera-ready  package  in¬ 
cluding  a  coupon,  recipe  and  editorial 
content  to  about  6,000  weekly  and 
daily  community  newspapers. 

But  while  some  papers  found  the 
gesture  offensive,  feeling  Campbell’s 
was  merely  looking  for  a  free  ad, 
others  used  a  part  or  all  of  the  material 
as  is,  and  some  even  got  local  grocery 
stores  to  sponsor  the  package. 

Campbell's  originally  targeted 
papers  with  circulations  of  7,500  and 
under,  but  some  that  received  materi¬ 
als  had  slightly  higher  numbers, 
explained  Kevin  Lowery,  a 
spokesman  for  Camden,  N.J. -based 
Campbell’s. 

According  to  Lowery,  at  the  time 


IN  BRIEF - 

Mass,  group  names 
Flynn  new  COO 

The  Memorial  Press  Group  of  Ply¬ 
mouth,  Mass.,  has  expanded  its 
newspaper  division  and  named  Paul 
B.  Flynn,  a  former  president  of  USA 
Today ^  as  its  chief  operating  officer. 

Flynn  will  manage  the  new  division 
and  will  be  headquartered  in  Yar¬ 
mouth  on  Cape  Cod.  In  addition,  vet¬ 
eran  South  Shore  publisher  Phyllis 
Hughes  has  been  named  president  of 
1 1  Plymouth  and  Bristol  County 
weeklies,  adding  to  her  title  of 
publisher. 

Memorial  Press  Group,  which 
publishes  23  newspapers,  is  a  subsid¬ 
iary  of  Prescott  Publishing  Co., 
publisher  of  The  Patriot  Ledfter  in 
Quincy,  Mass. 


Two  Arizona 
editors  ‘retire’ 

Alan  Moyer  and  Lynne  Holt,  man¬ 
aging  editors  of  the  Arizona  Republic 
and  Phoenix  Gazette,  respectively, 
have  announced  their  retirement 
under  the  newspapers’  Special 
Retirement  Incentive  Program. 

Phoenix  Newspapers  Inc.,  the 
parent  company  of  the  two  dailies, 
recently  instituted  the  program  to 
reduce  the  work  force.  Early  retire¬ 
ment  was  offered  to  107  employees  55 
years  and  older  in  editorial,  business. 


he  spoke  to  E&P  some  600  positive 
responses  had  been  received  from 
papers,  some  of  which  used  the  col¬ 
umn,  “Short  Order  Chef  Presents,” 
with  the  coupon  and  some  just  the 
coupon.  Approximately  300  papers 
responded  that  they  no  longer  wanted 
to  receive  the  package,  he  said. 

Feedback  is  being  measured 
through  response  cards  and  a  clipping 
service,  and  the  coupons  are  coded  to 
measure  redemption. 

“FSls  [free-standing  inserts]  tradi¬ 
tionally  go  to  the  larger  Sunday  news¬ 
papers,  and  the  smaller  papers  rarely 
get  [the  coupons],”  he  said,  noting 
that  this  provides  the  smaller  papers 
with  the  opportunity  to  offer  coupons 
they  otherwise  would  not  run. 

“We  see  it  filling  a  need  for  them,” 
he  said  of  the  newspapers,  adding  that 


sales  and  production.  Company  offi¬ 
cials  said  the  reduction  was  needed 
because  of  slow  growth  and  changing 
market  conditions. 

Moyer,  60,  has  been  the  Republic’s 
managing  editor  since  1982. 

Holt,  66,  has  been  with  the  Gazette 
since  1976  and  succeeded  Moyer  as 
managing  editor.  Moyer  had  been  the 
Gazette’s  managing  editor  for  nine 
years. 

Cox  sees  sale 
of  Miami  News 

Cox  Enterprises  announced  it 
hopes  to  have  a  tentative  agreement 
with  one  of  two  bidders  for  the  sale  of 
its  Miami  News. 

Cox  announced  last  October  it 
would  close  the  News  Dec.  31  if  no 
buyer  were  found. 

Cox  has  not  identified  the  bidders 
except  to  say  they  are  not  from  Flor¬ 
ida  and  have  no  prior  experience  with 
newspaper  publishing. 

Whoever  buys  the  Miami  News  will 
have  to  make  new  arrangements  for 
sales,  production  and  distribution  of 
the  newspaper.  Cox  is  obligated  to 
print  the  News  for  one  year  after  it  is 
sold,  but  the  new  owner  will  not  be 
part  of  the  joint  agency  agreement 
that  exists  between  Cox  and  Knight- 
Ridder  Inc.’s  Miami  Herald. 

Cox  and  KRl  recently  agreed  to 
extend  their  JOA  until  2021. 

KRI,  in  return  for  no  longer  having 
to  cover  the  News’  losses,  agreed  to  a 


some  papers  have  been  getting  local 
stores  to  sponsor  the  package, 
creating  an  opportunity  for  new 
revenue. 

“This  is  a  whole  new  idea.  It’s 
really  in  its  infancy,”  Lowery  said. 
“We’ll  have  to  see  how  the  newspa¬ 
pers  respond  to  it.  It’s  being  well 
received  so  far,  but  it’s  in  its  infancy.” 

Thomas  F.  Bradlee,  president  of 
the  Chesapeake  Publishing  Co.  of 
Elkton,  Md.,  and  newly  elected  presi¬ 
dent  of  the  National  Newspaper 
Association,  said  he  thought  that  “It’s 
a  pretty  clever  way  to  try  to  get  free 
advertising.” 

Bradlee,  who  spoke  to  various  edi¬ 
tors  to  get  their  impressions,  said  he 
found  that  some  did  not  think  it  was  a 
big  deal,  while  others  felt  that  all 
advertising  should  be  paid. 


much  longer  payout  to  Cox  of  a  share 
of  the  Herald’s  operating  profits,  but 
at  a  reduced  percentage. 

Cox  has  estimated  it  could  receive 
as  much  as  $300  million  by  202 1  as  its 
share  of  the  Herald’s  operating  prof¬ 
its. 

N.Y.  Post  raises 
cover  price  50 

The  New  York  Post  raised  its  cover 
price  by  a  nickel  to  40^  on  Monday, 
Nov.  28. 

The  move  makes  the  financially 
troubled  tabloid  the  most  expensive 
daily  in  the  city. 

The  New  York  Times  and  New  York 
Daily  News  each  are  350  on  news¬ 
stands,  while  New  York  Newsday  is 
only  a  quarter. 

Publisher  Peter  Price  said  the  price 
increase  was  part  of  the  newspaper’s 
long-term  plan  to  be  profitable.  He 
also  said  the  move  was  prompted  in 
part  by  the  higher  costs  of  newsprint. 

The  Post’s  current  daily  circulation 
is  about  550,500  for  the  six-month 
period  ended  Sept.  30,  down  from 
690,900  for  the  same  period  in  1987. 

Publisher  Price  said  more  recent 
figures  show  the  Post’s  circulation 
has  climbed  back  up  in  the  600,000 
range. 

Drexel  Burnham  newspaper 
analyst  John  Reidy  estimated  the 
price  increase  could  bring  in  an  addi¬ 
tional  $5  million  a  year  in  revenue, 
providing  the  Post’s  circulation  does 
not  suffer  any  further  steep  declines. 
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Autopsy  of  1988  campaign  reporting 

Journalists  and  politicians  meet  in  Iowa  to  dissect  coverage 


By  Mark  Fitzgerald 

Iowa  —  that  first-in-the-nation 
launching  pad  and  burial  ground  of 
presidential  candidates  —  was  also 
recently  the  site  of  the  first  postmor¬ 
tem  of  1 988  campaign  reporting. 

Over  three  days  on  the  Drake  Uni¬ 
versity  campus  in  Des  Moines,  jour¬ 
nalists  and  politicians  met  at  a  confer¬ 
ence  co-sponsored  by  the  university's 
School  of  Journalism  and  Mass  Com¬ 
munications  and  the  Gannett  Founda¬ 
tion. 

“From  Iowa  to  the  White  House,” 
pondered  the  unusually  wide  range  of 
issues  that  emerged  during  this  pres¬ 
idential  election:  From  the  early 
press-driven  ouster  of  a  presidential 
candidate  to  network  tv  projections  of 
a  winner  even  while  the  people  in 
Portland,  Ore.,  were  still  voting. 

If  that  represents  a  lot  of  ground,  it 
also  represents  a  lot  more  time. 

“Presidential  campaigns  have  got¬ 
ten  too  long.  It  is  absurdly  long,” 
Wasliinfiton  Post  national  political 

“Presidential 
campaigns  have  gotten 
too  long.  It  is  absurdly 
long,”  Washington  Post 
national  political 
reporter  Paul  Taylor 
said. 


reporter  Paul  Taylor  said. 

“The  candidates  believe  that,  the 
party  professionals  believe  that,  the 
journalists  believe  that,  and,  I  venture 
to  say,  that  lowans  think  it  is  too 
long,”  he  added. 

However,  those  voters  hoping  for 
some  abbreviation  could  take  little 
hope  in  the  context  of  his  comments: 
A  seminar  on  coverage  in  the  1 992 
campaign. 

“It  may  seem  ridiculously  early  to 
address  the  1 992  election,”  conceded 
James  Gannon,  who  recently 
resigned  as  editor  of  the  Des  Moines 
Register  to  become  Washington 
bureau  chief  for  the  Detroit  Neves  and 
a  Gannett  columnist,  “but  ponder 
this.”  Gannon  added,  “Even  as  we 
met  here  yesterday,  Jesse  Jackson 
was  in  Iowa.” 


James  Gannon 


Jackson  spoke  to  an  enthusiastic 
group  of  farmers  in  Des  Moines.  He 
said  it  was  “too  early”  to  declare  his 
I992  intentions. 

Jackson's  trip  to  Iowa  —  approxi¬ 
mately  1,350  days  before  the  next 
Democratic  nominating  conven¬ 
tion  —  is  symbolic  of  how  the  cam¬ 
paigns  have  stretched  out. 

The  Post's  Taylor  noted  that  in 
1968,  the  winning  Democratic  nomi¬ 
nee  announced  his  intention  to  run 
120  days  before  the  convention. 

In  1984,  Michael  Dukakis  formally 
declared  his  candidacy  540  days 
before  the  Atlanta  convention. 

At  the  same  time,  there  are  indica¬ 
tions  that  press  coverage  is  getting 
shallower,  despite  the  obvious 
balooning  in  the  number  of  journalists 
on  the  campaign  trail.  This,  some 
journalists  argued,  is  especially  true 
of  reporting  toward  the  end  of  the 
campaign. 

“If  we  could  only  have  done  in  1988 
what  we  did  in  1987,”  pre-election 
coverage  would  have  been  excellent, 
the  Boston  Globe's  national  political 
reporter,  Tom  Oliphant,  said. 

Oliphant  and  others  complained 
that  the  deep,  analytical  and  serious 
pieces  discussing  the  candidates, 
their  views  and  their  personalities 
were  by  and  large  written  more  than  a 
year  before  the  election. 

By  Nov.  8,  many  said,  campaign 
coverage  had  degenerated  into  almost 


nothing  but  the  so-called  “horse 
race”  kind  of  reporting. 

“If  there  is  a  lesson  in  1988,  it  takes 
the  form  of  an  appeal  to  editors,” 
Oliphant  said.  “It's  like,  ‘Stop  me 
before  I  kill  again.'  We  like  to  do  the 
tactical  pieces,  the  horse  race 
coverage  .  .  .  Don't  let  us.  Ruth¬ 
lessly  cut  it  out.” 

But  these  same  journalists 
acknowledge  that  this  kind  of  report¬ 
ing  has  seeped  into  not  only  the 
national  consciousness,  but  the 
world's. 

“There's  no  escaping  it,”  Oliphant 
said  as  he  told  a  story  of  meeting  a 
Vatican  official  during  a  visit  to  Rome 
recently.  “Your  Governor  Dukakis,” 
the  prelate  said.  “Tell  me,  if  he  had 
only  responded  sooner  ...” 

Not  only  is  that  the  way  more  peo¬ 
ple  are  thinking  about  politics,  but 
that  kind  of  adaptation  of  conven¬ 
tional  wisdom  is  becoming  all  too  fre¬ 
quent,  according  to  former  editor 
Gannon. 

“One  of  the  things  I've  seen  in  10 


Jackson’s  trip  to 
Iowa  ~  approximately 
1,350  days  before  the 
next  Democratic 
nominating  conven¬ 
tion  —  is  symbolic  of 
how  the  campaigns 
have  stretched  out. 


years  of  being  an  editor  is  that  the  na¬ 
tion's  attention  span  for  anything  — 
not  just  politics,  but  anything  — 
is  shortening,”  he  said.  “1  don't 
know  how  to  break  out  against  that.” 

Consider  these  statistics  on  televi¬ 
sion  coverage  offered  by  the  St.  Louis 
Post-Dispateh's  Washington  bureau 
chief.  Bill  Lambrecht. 

“At  the  end  of  the  campaign,  tv  is 
everything.  In  the  1960s  the  average 
sound  bite  was  45  seconds.  In  1984  it 
was  down  to  15  seconds.  The  average 
sound  bite  this  year  was  nine  sec¬ 
onds,”  Lambrecht  said. 

There  are  indications  that  this  kind 
of  brevity  —  or  perhaps  better, 
superficiality  —  took  its  toll. 

Lambrecht,  for  instance,  said  his 
“most  humbling”  experience  during 
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the  campaign  came  on  Election  Night 
when  he  studied  the  exit  poll  data  on 
how  voters  chose  their  candi¬ 
date. 

“I  saw  the  pledge  of  allegiance, 
furloughs  ...  all  the  issues  which 
didn’t  seem  to  have  much  to  do  with 
the  quality  of  life,  and  it  led  me  to 
think.  Did  the  reporters  do  a  good  job, 
if  the  electorate,  at  the  end,  believes 
that  the  pledge  of  allegiance  and  long¬ 
term  health  care  are  equal  issues?” 


he  said. 

Most  of  the  professional  politicians 
at  the  conference  blamed  the  media 
for  any  shallowness. 

“I  think  the  coverage  of  campaigns 
has  become  increasingly  superficial,” 
Ronda  Menke,  the  executive  director 
of  the  Republican  Party  of  Iowa,  said 
bluntly. 

On  the  Democratic  side,  attorney 
A.  Arthur  Davis,  the  state’s  former 


Democratic  Party  chairman,  decried 
one  justification  used  by  some  in  the 
press  to  print  persistent  —  but 
unproven  —  rumors.  If  those  rumors 
take  on  a  “life  of  their  own,”  this 
theory  goes,  they  are  fair  game  for  a 
reporter  —  who  must,  of  course, 
report  denials. 

Nevertheless,  said  Davis,  “Given 
an  absolutely  free  choice,  I  would 
prefer  not  to  have  the  opportunity  to 
deny  I  beat  my  wife.” 


Discouraging  negative  poiiticai  ads 

Washington  Post  columnist  says  press  should  do  a  better  job  of  it 


By  M.L.  Stein 

Washington  Post  columnist  David 
Broder  believes  the  press  could  be 
more  effective  than  it  has  in  discour¬ 
aging  negative  political  ads. 

Reviewing  the  November  election 
campaign  in  a  recent  Stanford  Uni¬ 
versity  speech,  Broder  offered 
“inoculation”  as  one  cure  for  such 
advertising. 

When  a  candidate  concentrates  on 
ads  attacking  his  opponent,  the  press 
should  ask  him  why  he  doesn’t  have 
something  to  say  about  himself,  the 
syndicated  columnist  explained. 

He  also  urged  the  press  to  be  more 
rigorous  in  its  examination  and 
demand  for  verification  of  charges 
made  in  tv  ads.  Since  broadcasters 
cannot  ask  for  the  verification  of 
charges  made  in  these  ads,  it  is  vital 
that  the  print  media  take  up  the  ques¬ 
tion,  Broder  continued. 

Moreover,  he  said,  the  press  can 
keep  candidates  honest  by  threaten¬ 
ing  to  denounce  specific  ads  in  edi¬ 
torials  and  columns.  Broder  noted 
that  both  George  Bush  and  Michael 
Dukakis  had  an  inventory  of  negative 
ads  for  the  closing  days  of  the  cam¬ 
paign  that  were  not  used  because  both 
candidates  feared  a  backlash. 

“.  .  .  That’s  a  healthy  fear  to  incul¬ 
cate  in  their  minds,”  the  speaker 
observed. 

Broder  contended  that  negative  ads 
turn  off  voters  and  probably  contrib¬ 
ute  to  low  voting  turnouts. 

“.  .  .  As  much  as  I  despise  those 
negative  ads,  I  also  despise  anything 
that  smacks  of  censorship  of  what  the 
candidates  say  and  how  they  say  it,” 
he  stated. 

Even  so,  Broder  charged  that  nega¬ 
tive  ads  are  “polluting  the  political 
atmosphere,”  and  “unless  we  find 


David  Broder 

some  way  of  raising  the  cost  in  terms 
of  public  distaste  for  such  campaigns, 
we  have  to  presume  we  will  see  them 
continue.” 

Broder  also  urged  reforms  in  televi¬ 
sion  reporting  of  campaigns  to  make 
longer  blocks  of  time  available  to  can¬ 
didates. 


Moreover,  he  said,  the 
press  can  keep 
candidates  honest  by 
threatening  to  denounce 
specific  ads  in  editorials 
and  columns. 


He  claimed  the  “sound-bite”  prac¬ 
tice  has  changed  the  nature  of  dis¬ 
course  in  a  political  race  and  not  for 


the  better. 

“It’s  gone  from  a  set  speech  of  30 
minutes  on  a  topic  to  the  carefully 
staged  and  framed  event  for  the 
cameras  designed  to  produce  a  news 
bite  for  that  evening’s  television 
show,”  Broder  said. 

If  networks  are  not  willing  to  make 
larger  chunks  of  time  available.  Con¬ 
gress  should  pass  legislation  allocat¬ 
ing  millions  of  dollars  to  candidates  to 
buy  blocks  of  prime  time  for  a  thor¬ 
ough  discussion  of  issues,  he  added. 

“The  basic  concept  ought  to  be  that 
the  campaign  period  belongs  to  the 
voters,”  Broder  declared.  “We  have 
to  challenge  the  assumption  of  the 
candidates  and  their  managers  that 
they  have  the  exclusive  right  to  deter¬ 
mine  how,  when  and  where  the  candi¬ 
dates  are  seen  and  questioned.” 

Broder,  a  Pulitzer  Prize  winner, 
delivered  the  first  John  S.  Knight  Dis¬ 
tinguished  Lecture  at  Stanford. 


Quebecor  posts 
earnings  increase 

Quebecor  of  Montreal  reported  its 
net  income  for  the  fiscal  year  ended 
Sept.  30, 1988,  increased  42%  to  $32.9 
million  (Canadian),  or  $1.77  per 
share,  versus  $23.2  million,  or  $1 .26  a 
share,  in  the  prior  fiscal  year. 

Revenue  for  the  just-ended  fiscal 
year  increased  to  $1.3  billion  from 
$687.6  million  the  year  before. 

For  the  fourth  fiscal  quarter, 
Quebecor’s  net  income  amounted  to 
$7  million,  or  380  per  share,  versus 
$6.2  million,  or  330  per  share,  the 
prior  year. 

Revenue  for  the  quarter  improved 
to  $325.9  million  from  $269.3  million. 
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Donna  Rice  splits 

Gary  Hart’s  friend,  spooked  by  media  rush,  flees  from  SPJ 
convention  hall  without  delivering  her  scheduled  speech 


By  George  Garneau 

Donna  Rice  became  the  star  of  the 
Society  of  Professional  Journalists 
convention  without  setting  foot  on  a 
dais  or  uttering  a  word. 

Outside  a  hall  where  a  capacity 
crowd  of  over  700  conventioneers 
awaited  her  featured  remarks  on  pri¬ 
vacy,  a  dozen  journalists  converged 
on  her,  aiming  cameras,  lights  and 
microphones  and  firing  questions. 

Rice  turned  and  fled. 

The  occurrence  spoke  volumes  — 
perhaps  more  than  anything  Rice 
could  have  told  the  student  and  pro¬ 
fessional  journalists.  It  fueled  such 
intense  debate  that  a  special  session 
was  convened  to  debate  it.  It  domi¬ 
nated  what  one  speaker  called  a 
“watershed”  convention  for  SPJ,  an 
organization  confronting  long-term 
membership  decline  and  financial 
problems. 

On  Nov.  18  in  Cincinnati,  the 
nation’s  largest  journalists’  associa¬ 
tion  hosted  an  improvisational  drama 
on  the  role  of  the  press.  Irony 
abounded.  So  did  critics. 

“It  was  high  drama,”  said  Bruce 
Sanford,  SPJ  counsel,  who  had 
invited  Rice.  “Instead  of  speaking 
about  privacy  and  the  press,  it  was 
acted  out.  It  was  like  living  theater.” 

Rice  —  a  woman  whose  privacy 
was  shattered  when  her  personal  rela¬ 
tionship  with  then-presidential  candi¬ 
date  Gary  Hart  made  front-page 
news  —  left  abruptly  when  con¬ 
fronted  by  a  pack  of  reporters.  She 
had  agreed  to  break  silence  in  a  rare 
public  appearance  on  a  panel  entitled 
“The  Right  to  Privacy:  The  Exploita¬ 
tion  of  the  Human  Condition.”  The 
audience  never  heard  her  remarks. 

Compounding  the  irony,  a  day  ear¬ 
lier,  keynote  speaker  William  Bur¬ 
leigh,  Scripps  Howard  vice  president 
of  newspapers  and  publishing,  said 
criticism  of  the  press  was  nearing  a 
40-year  peak  as  ordinary  citizens, 
business  and  government  leaders, 
and  even  editors  are  accusing  the 
press  of  being  irresponsibile,  intru¬ 
sive,  arrogant,  biased,  negative,  and 
secretive. 

Calling  for  greater  press  responsi¬ 


bility,  he  said:  “1  tell  you  that  we  must 
find  ways  to  discuss  and  debate  these 
large  and  looming  issues  among 
ourselves  or  run  the  further  risk  of 
seeing  credibility  eroded  and  threats 
to  our  liberties  mounting.” 

Introducing  her  before  the  panel, 
Sanford  said  Rice  has  shunned  public 
appearances  except  for  three  press 
interviews  since  the  Hart  affair  and 
agreed  to  speak  hoping  her  appear¬ 
ance  would  be  “grist  for  journalists’ 
mills,  not  as  more  shark  bait  for  the 
feeding  frenzy.” 

He  noted  that  a  year  after  the  Hart 
episode  Rice  still  made  front-page  and 
tv  news  —  by  selling  a  couch  at  a 
house  sale. 


“We  were  essentially  trying  to 
walk  in  the  door  and  couldn’t  get  in 
the  door,”  said  Richard  Page,  Rice’s 
manager.  He  said  her  talk  was  “not 
intended  for  the  public.  It  was 
intended  for  the  people  in  this  room.” 

Rice,  apparently  leaving  her 
options  open,  had  arrived  with  an 
outline  of  a  talk  and  with  a  statement 
explaining  her  withdrawal. 

“She  was  being  savaged  by  report¬ 
ers,”  said  Larry  Christopher,  who 
witnessed  the  scene  as  convention 
pressroom  manager.  Reporters  asked 
rapid-fire  questions  and  a  radio 
reporter  thrust  a  cellular  phone  in  her 
face,  Christopher  said,  calling  it 
“repugnant  behavior.” 


“It  was  high  drama,”  said  Bruce  Sanford,  SPJ 
counsel,  who  had  invited  Rice.  “Instead  of  speaking 
about  privacy  and  the  press,  it  was  acted  out.  it  was 
like  living  theater.” 


According  to  eyewitness  accounts 
and  interviews  with  people  who  met 
with  Rice,  she  was  considering  not 
appearing  because  she  knew  televi¬ 
sion  cameras  would  be  covering  the 
panel  and  feared  her  image  would  be 
misused. 

Convention  organizers  tried  to 
coax  her  by  showing  her  the  room  as 
the  crowd  waited.  When  she  reached 
a  rear  entrance  over  15  minutes 
late  —  apparently  intending  to  enter 
and  participate  —  reporters  who 
knew  she  was  wavering  moved  in  for 
what  could  have  been  their  only 
chance. 

“She  got  spooked  and  that  was  it,” 
said  James  Plante,  the  outgoing  SPJ 
president  who  accompanied  her. 

At  the  panel,  which  continued. 
Rice  said  in  a  handwritten  statement 
read  by  Sanford:  “1  sincerely  wanted 
to  share  with  you.  However,  it  was 
my  original  understanding  that  this 
panel  discussion  was  private  and 
essentially  off  the  record.  But  when  1 
arrived  a  few  minutes  ago  and  I  saw 
the  cameras,  lights  and  tape  record¬ 
ers,  1  realized  this  wasn’t  the  forum  I 
anticipated.” 


“It  was  embarrassing,”  said  Elaine 
Thompson,  an  Ohio  University  grad¬ 
uate  student  photographer  for  the 
convention  newspaper.  “I  was  one  of 
the  people  who  was  outraged  and  I 
took  pictures  of  the  circus  ...  It  was 
so  disappointing.” 

She  called  Rice  courageous  and 
press  coverage  “out  of  context  for  the 
event.” 

Fred  Straub,  a  Cincinnati  Enquirer 
photographer  who  first  saw  Rice 
enter  the  hallway,  compared  the 
scene  to  familiar  situations  in  which 
news  subjects  enter  courthouses  as 
they  are  filmed  and  questioned  by  the 
press. 

“To  me  it’s  routine,”  he  asserted. 

At  a  session  on  the  incident,  local 
reporters  fiercely  defended  their 
actions.  The  story  made  front  pages 
and  evening  newscasts. 

Off  the  record  at  a  journalists’  con¬ 
vention?  “Asinine,”  said  Sarah  Stur- 
mon,  a  reporter  for  the  Cincinnati 
Post. 

“If  you’re  allergic  to  animals,  don’t 
go  to  the  zoo,”  said  Beverly  White, 
who  covered  the  story  for  WKRC-TV. 
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Vivian  Vahiberg,  SPJ  executive 
director,  and  other  SPJ  officials  said  it 
was  “clear”  to  Rice  the  press  would 
operate  unrestricted. 

“You  get  one  chance  to  get  a  pic¬ 
ture,  and  if  you  don’t  get  in  and  get  it, 
you  are  not  in  this  business,”  said 
Sturmon  of  the  Post.  “They  don’t  pay 
us  to  be  shy  and  retiring.” 

“I  think  she  got  some  mileage  out 
of  this  she  otherwise  wouldn’t  have 
gotten,”  White  said.  “It’s  news  if  she 
talked.  It’s  bigger  news  if  she  didn’t.” 

Rice  “should  give  her  publicist  a 
raise,”  George  Blake,  vice  president 
and  editor  of  the  Cincinnati  Enquirer, 
said. 

Some  surmised  Rice  never 
intended  to  appear  and  planned  the 
whole  affair  to  heighten  her  demand 


on  the  lecture  circuit. 

Unlikely,  said  convention  organiz¬ 
ers,  who  noted  Rice  has  turned  down 
lots  of  money  offered  to  cash  in  on  her 
notoriety. 

“1  think  she  got  cold  feet  and  that’s 
it,”  Plante  said. 

Fingers  were  pointed  at  convention 
organizers  for  not  better  protecting  a 
skittish  speaker.  Plante  said  as  a  for¬ 
mer  street  reporter  he  felt  uncomfort¬ 
able  intervening  between  Rice  and 
reporters. 

Pressed,  Vahiberg  said,  “In  hind¬ 
sight.  maybe  we  should  have.” 

Other  journalists  questioned  any 
SPJ  restraint  of  journalists. 

Vahiberg  said  SPJ  purposely 
refused  to  apologize  and  called  Rice’s 
action  “just  plain  rude.” 


A  resolution  seeking  to  have  Rice 
repay  expense  money  for  abrogating  a 
verbal  contract  was  voted  down  by 
the  convention. 

SPJ  paid  airfare  and  hotel  costs  — 
but  no  fee  —  for  Rice  and  her  man¬ 
ager. 

Did  the  press’s  competitive  rush 
defeat  the  purpose  of  getting  the  news 
of  Rice’s  views?  The  issue,  according 
to  outgoing  SPJ  president  Plante,  may 
be  “that  our  coverage  gets  in  the  way 
of  the  story.” 

Sanford  said  one  lesson  was  the 
fear  of  the  press  is  real  and  standard 
procedures  can  scare  people  away 
from  an  opportunity  to  inform  the 
public. 

“The  silence  here  speaks  volumes 
of  the  need  for  more  discussion,”  he 
told  the  audience. 


Blueprint  for  survival 

Society  of  Professional  Journalists  charts  new  course 


By  George  Garneau 

Society  of  Professional  Journalists 
delegates  did  more  than  shorten  the 
group’s  name  at  its  recent  annual  con¬ 
vention:  they  sanctioned  a  blueprint 
for  survival. 

With  membership  dwindling  and 
cash  shortfalls  threatening  to  bank¬ 
rupt  the  79-year-old  journalists’  asso¬ 
ciation,  delegates  in  Cincinnati  gave 
the  green  light  to  a  bold  management 
plan  hiking  dues  and  increasing  staff 
in  an  effort  to  gain  new  members,  new 
cash  and  a  new  vitality.  Delegates 
broke  tradition  by  opening  SPJ  ranks 
to  media  institutions  and  corporations 
in  exchange  for  financial  support. 

Delegates  overwhelmingly 
approved  the  plan  offered  by  Vivian 
Vahiberg,  executive  director,  and  the 
SPJ  board. 

“This  is  a  plan  that  will  bring  the 
society  health  and  vigor,”  Vahiberg 
declared. 

She  called  the  unexpectedly  strong 
acceptance  “a  tremendous  vote  of 
support.” 

“it  was  a  risk,  but  it  appears  it’s 
working,”  Paul  Davis,  news  director 
of  WGN-TV  in  Chicago  and  new  SPJ 
president,  said  after  the  vote. 

Shortening  its  name  from  Society 
of  Professional  Journalists,  Sigma 
Delta  Chi  to  simply  Society  of  Profes¬ 
sional  Journalists  symbolized  the 
tone  of  change  from  its  past  as  a  col¬ 
lege  fraternity  to  its  present  as  a  pro¬ 


fessional  association  with  a  $  1.5-mil¬ 
lion  budget. 

A  $564,000  reserve  was  expected  to 
fund  a  deficit  up  to  $  165,000  this  year, 
but  that  rate  of  loss  would  bankrupt 
SPJ  in  three  years. 

The  revitalization  plan  includes 
more  money  from  dues,  new  services 
and  institutional  memberships.  It 
calls  for  a  balanced  budget  in  two 
years  and  a  fully  funded  reserve  in 
five  years.  It  includes  hiring  five  staff¬ 
ers  to  work  on  revenue-  and  member- 
ship-generating  services. 


schools  and  associations,  will  sell  for 
$250  to  $5,000  a  year  and  are  expected 
to  attract  $50,000  a  year  to  SPJ. 

With  the  reorganization  of  national 
headquarters  in  Chicago,  the  plan 
calls  for  SPJ  next  year  to  shift  atten¬ 
tion  to  developing  local  chapters 
around  the  country. 

With  over  200,000  journalists 
working  in  this  country,  Vahiberg 
said,  SPJ  plans  to  increase  profes¬ 
sional  members  by  10%  a  year. 

Membership  dropped  by  1,000  last 
year  and  has  been  declining  for  sev¬ 


The  revitalization  plan  includes  more  money  from 
dues,  new  services  and  institutional  memberships.  It 
calls  for  a  balanced  budget  in  two  years  and  a 
fully  funded  reserve  in  five  years. 


Dues  hikes,  netting  about  $78,000 
annually,  bring  dues  to  $50  a  year, 
from  $47,  for  professional  journalists. 
Student  members  will  pay  $25, 
instead  of$27.50  the  first  year  and  $10 
thereafter.  Retirees  will  pay  $25  a 
year  instead  of  $23.50.  Other  reduced 
dues  were  eliminated. 

Dues  cover  about  $48  of  the  $77  it 
costs  to  service  each  of  SPJ’s  19,600 
members  annually. 

Institutional  memberships,  offered 
to  media  companies,  journalism 


eral  years. 

Now  20%  to  25%  students,  changes 
in  SPJ  mean  no  less  attention  will  be 
paid  to  students,  who  continue  to  be 
subsidized  by  professional  members, 
Vahiberg  said.  In  fact,  students  are 
the  prime  beneficiaries  of  a  job¬ 
matching  service  expected  to  start 
within  six  months,  a  new  mentor  pro¬ 
gram,  and  the  membership  directory 
that  started  this  year. 

Increasing  staff  by  five  will  bring 
{Continued  on  page  43) 
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Guild  reopens  talks  with  Chicago  Sun-Times 

Dispute  erupts  over  interpretation  of  pension  provision 


By  Mark  Fitzgerald 

The  Chicago  Newspaper  Guild 
Local  71  rejected  a  tentative  agree¬ 
ment  on  a  new  contract  with  the  Chi¬ 
cago  Sun-Times  after  a  disagreement 
with  management  emerged  over  the 
interpretation  of  proposed  pension 
improvements. 

Tom  Gibbons,  Guild  unit  chairman 
at  the  newspaper,  said  the  disagree¬ 
ment  over  the  pension  issue  resulted 
in  the  entire  wage  package  “unravel¬ 
ing.” 

Union  members  voted  Nov.  29  to 
reject  the  pact  and  return  to  the  bar¬ 
gaining  table.  Negotiatons,  with  the 
aid  of  a  federal  mediator,  reopened 
Dec.  1. 

The  union  had  been  “on  the  very 
edge  of  a  strike”  before  the  tentative 
accord  was  reached  Nov.  22,  Gibbons 
said.  “We’re  close  to  that  today.” 

The  tentative  accord,  retroactive  to 
May  31  and  expiring  Sept.  30,  1991, 
had  called  for  pay  to  remain  unchanged 
through  July  1,  1989,  when  Guild 
members  would  receive  a  lump  sum 
payment  of  $500  and  a  3%  wage 
increase.  A  second  3%  wage  increase 
was  to  take  effect  on  Aug.  1,  1990. 

Currently,  the  five-year  top  mini¬ 
mum  at  the  Sun-Times  is  $866  a  week 
and  starting  pay  for  reporters  is  $625  a 
week. 

The  tentative  accord  had  also 
improved  health  benefits  and 
strengthened  the  affirmative  action 
program  for  hiring  minorities. 

The  disagreement  was  over  how  an 
increase  in  pension  benefits  would  be 
calculated. 

Gibbons  said  it  was  the  union’s 
understanding  that  when  an  increase 
in  the  multiplier  for  pension  benefits 
took  effect  on  Jan.  1 , 1989,  it  would  be 
applied  to  an  employee’s  entire  time  of 
service  at  the  newspaper. 

The  company  told  union  represen¬ 
tatives,  however,  that  the  improved 
multiplier  would  apply  only  to  service 
time  after  Jan.  1,  1989,  he  said. 

The  disagreement  over  the  inter¬ 
pretation  of  the  pension  provision 
resulted  in  the  negotiating  committee 
withdrawing  its  recommendation  that 
the  pact  be  approved.  Gibbons  said. 

The  company’s  original  “final 
offer”  on  Nov.  21  did  not  contain  the 
lump-sum  provision.  The  offer  called 


for  a  wage  freeze  in  the  first  1 3  months 
followed  by  3%  pay  increases  in  the 
14th  and  27th  months. 

The  union  membership  reacted 
angrily  to  the  proposal  and  the  bar¬ 
gaining  committee,  after  splitting  4-4 
over  whether  to  accept  the  offer, 
decided  to  suspend  the  strike  deadline 
and  return  to  the  negotiating  table.  A 
tentative  accord  was  reached  the  next 
day,  Nov.  22. 

Brinksmanship  has  long  been  an 
element  of  the  disputes  between  the 
Sun-Times  and  the  Chicago  Newspa¬ 
per  Guild.  In  the  early  1980s,  the 
Guild  came  within  literally  a  few  min¬ 
utes  of  walking  out  before  a  contract 
was  reached. 

As  the  two  sides  entered  this  nego¬ 
tiation,  however,  there  had  never 
actually  been  a  Guild  strike  at  the 
paper. 

Tensions  had  been  on  the  rise 
between  the  two  sides  since  the  old 
contract  expired  May  31. 

But  they  ratcheted  up  considerably 
after  the  failure  of  federal  mediation 
from  Nov.  14  to  18. 

Management  on  Nov.  18  proposed 
adjourning  bargaining  until  Monday 
morning,  Nov.  21,  and  talking  until  a 
settlement  was  reached.  The  union 
rejected  the  proposal  and  instead  sug¬ 
gested  bargaining  over  the  week, 
which  management  refused. 

Strike  preparations  built  feverishly 
over  the  weekend,  and  for  a  while  it 
appeared  the  Guild  might  walk  out 
after  midnight  Sunday  night. 

Guild  members  conceded  manage¬ 
ment  would  be  able  to  publish  a  paper 
without  its  250  employees.  However, 
Guild  leaders  contended  advertisers 
and  readers  would  reject  a  “dimin¬ 
ished”  Sun-Times. 

On  Sunday  night,  Nov.  20,  such 
well-known  Sun-Times  writers  as 
movie  critic  Roger  Ebert  and  colum¬ 
nist  Irv  Kupcinet  told  tv  stations  that 
as  Guild  members  they  would  walk 
out  during  any  strike. 

Even  before  their  strike  deadline. 
Guild  members  had  already  been 
passing  out  leaflets  in  front  of  the 
businesses  of  prominent  advertisers, 
urging  patrons  not  to  shop  there.  The 
newspaper  refused  to  comment  pub¬ 
licly  on  the  tactic,  but  privately  dis¬ 
paraged  its  effectiveness. 


Like  the  decision  to  set  a  strike  date 
during  the  traditional  newspaper 
make-or-break  Thanksgiving  and 
Christmas  advertising,  the  leafleting 
was  part  of  strategy  that  would  rely 
more  on  financial  pressure  than  tradi¬ 
tional  picketing. 

By  Nov.  18,  the  newspaper  was  still 
asking  for  wage  give-backs  — 
although  the  concessions  manage¬ 
ment  was  seeking  had  been  scaled 
down  considerably. 

Under  the  Nov.  18  proposal,  the 
newspaper  was  asking  a  3%  cut  in 
wages  for  the  first  18  months  of  a 
three-year  contract,  and  restoration 
of  wages  to  their  current  level  for  the 
final  period. 

In  their  first  economic  proposal, 
the  newspaper  wanted  to  cut  wages 
15%  the  first  year,  increase  that  wage 
10%  in  the  second  year  and  increase 
another  5%  in  the  final  year.  As  a 
result,  wages  after  three  years  would 
not  have  reached  their  current  level. 

However,  in  its  statements  the 
union  was  adamant  about  refusing  to 
grant  wage  cuts.  At  the  Nov.  18  bar¬ 
gaining  session,  the  union  sought 
annual  pay  raises  of  6%,  6.5%  and 
7%.  Previously  it  had  wanted  7.5% 
increases  each  year. 

The  union  noted,  too,  that  the 
newspaper  at  the  table  sought,  among 
other  things,  to  eliminate  the  10%  pay 
differential  for  night-shift  work;  to 
exempt  20  employees  from  the  union 
bargaining  unit,  and  to  eliminate 
severance  pay. 

From  the  newspaper’s  point  of 
view,  Sun-Times  wages  are  far  too 
high  for  the  paper’s  position  in  the 
industry  and  the  Chicago  market. 

Ranked  11th  in  daily  circulation 
and  lagging  the  rival  Chicago  Tribune 
by  about  136,000  copies,  the  paper’s 
top-minimum  wage  of  $866.04  weekly 
is  the  third  highest  union  scale, 
according  to  the  1988  Editor  & 
Publisher  International  Year  Book. 

Owned  largely  by  a  New  York- 
based  investor  group,  the  newspaper 
does  not  discuss  its  finances.  In  a 
recent  interview.  Price,  who  became 
acting  publisher  when  Robert  E.  Page 
was  forced  to  resign,  would  say  only 
that  the  paper  was  “meeting  its 
[financial]  obligations.  We  have  the 
full  and  enthusiastic  support  of  our 
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investors.” 

Price  vigorously  attacked  an 
account  in  the  New  York  Times  — 
later  referred  to  in  an  E&P  article 
(Oct.  8,  Page  15)  —  that  speculated 
about  the  debt  burden  taken  on  when 
the  paper  was  purchased  from  Rupert 
Murdoch  and  the  paper's  ability  to 


handle  it. 

The  Times  account  speculated  that 
the  paper  needed  to  be  able  to 
devote  at  least  $15  million  annually  in 
pretax  operating  profit  to  keep  up 
with  payment.  The  Times  article  cited 
unnamed  “former  top  insiders”  as 


saying  the  paper  was  able  to  devote 
less  than  half  that  amount  in  1986. 

Price  said  the  calculations  were 
absurd. 

“If  [those]  figures  were  right,  no 
one  in  his  right  mind  would  have 
bought  this  paper,”  he  said. 


Tribune  strike  settiement  approved  by  printers 


By  Mark  Fitzgerald 

After  1,055  days  on  strike,  union 
printers  at  the  Chicaf'o  Tribune  Nov. 
20  approved  a  settiement  that  will 
give  a  three-year  contract  to  workers 
still  on  the  job  and  buyouts  or  lifetime 
annuities  for  those  who  have  been 
replaced. 

By  a  180-43  vote,  members  of  Chi¬ 
cago  Typographical  Union  No.  16 
approved  a  deal  that  provides  an  $8.6- 
million  fund  for  one-time  cash  buy¬ 
outs  or  lifetime  annuities. 

Of  the  240  printers  who  walked  out 
of  the  Tribune’s  Freedom  Center  pro¬ 
duction  plant  on  the  muggy  evening  of 
July  28, 1985,  only  about  50  now  work 
at  the  newspaper. 

They  came  back  in  1986  after  the 
union  made  an  unconditional  offer  to 
return  to  work.  The  other  strikers 
have  been  replaced  by  non-union 
workers. 

These  working  union  members 
returned  to  work  at  the  pay  rate  non¬ 
union  workers  receive,  about  $480. 

Under  terms  of  the  so-called 
“favored  nations  clause"  in  union 
contracts  with  the  Tribune  and  Chi¬ 
cago  Sun-Times,  the  Tribune  union 
workers  will  receive  the  same  salary 
as  the  Sun-Times  printers,  approxi- 


UNC  to  house  assn, 
for  opinion  studies 

The  School  of  Journalism  at  the 
University  of  North  Carolina  at 
Chapel  Hill  is  the  new  home  of  the 
Secretariat  of  the  World  Association 
for  Public  Opinion  Research,  an 
administrative  center  for  the  associa¬ 
tion  of  academic  and  professional 
public  opinion  researchers. 

Along  with  the  move,  Val  Lauder, 
lecturer  in  journalism  at  UNC,  has 
been  named  general  secretary,  with 
responsibility  for  maintaining  mem¬ 
bership  records,  helping  to  plan 
annual  conferences  and  editing  publi¬ 
cations. 


mately  $603  a  week. 

Union  printers  would  also  have  the 
option  of  accepting  a  cash  buyout  or  a 
lifetime  annuity.  Under  both  options, 
company-paid  medical  coverage 
would  be  provided. 

Buyouts  and  annuities  would  be 
paid  on  a  sliding  scale  according  to 
age,  under  a  proposal  presented  to  the 
union  members  at  their  ratification 
meeting. 

According  to  those  terms,  the 
youngest  striker,  who  is  37,  could 
choose  a  $92,000  one-time  buyout  or  a 
$725  monthly  payment  for  life.  The 
oldest  striker,  who  is  7 1 ,  could  choose 
either  a  $31,000  buyout  or  a  $387 
annuity. 

That  plan  was  criticized  by  some 
printers,  however,  and  an  early 
December  meeting  has  been  sched¬ 
uled  to  consider  it  further. 

As  part  of  the  settlement,  union 
printers  now  working  who  quit  or 
retire  can  be  replaced  by  so-called 
“typographical  associates”  who 
would  be  paid  at  a  much  lower  rate. 

However,  these  associates  would 
become  union  members  and  would 
get  benefits  equivalent  to  journeyman 
status. 

In  addition,  this  settlement  pro¬ 
posal,  unlike  the  one  rejected  earlier 
by  union  members,  does  not  force  the 
union  to  accept  the  130  non-union 
replacement  workers.  These 
“scabs,”  the  union  feared,  could  eas¬ 
ily  decertify  the  CTU. 

Also  under  the  agreement,  the 
union  will  withdraw  a  lawsuit  that 
claims  the  newspaper  violated  a  1975 
agreement  providing  lifetime  jobs  for 
the  CTU  printers. 

As  technology  rapidly  whittled 
down  the  number  of  composing  room 
workers  needed,  the  newspaper 
sought  to  move  the  typographers  to 
different  workplaces  in  the  produc¬ 
tion  plant.  The  union  objected  not  to 
adapting  to  new  technologies,  it  said, 
but  to  transfers  that  would  put  mem¬ 
bers  under  other  union  jurisdictions. 

Two  other  unions,  Chicago  Web 


Printing  Pressmen’s  Union  Local  No. 
7  and  Chicago  Mailers  Union  Local 
No.  2,  also  struck  at  the  same  time  as 
the  printers.  They  are  pursuing 
actions  in  court  and  before  the 
National  Labor  Relations  Board. 

Throughout  the  long  strike,  the 
newspaper  never  missed  an  edition. 

Fitzwater  named 
Bush  spokesman 

The  White  House  will  change 
occupants  in  January  —  not  spokes¬ 
man. 

George  Bush,  vice  president  and 
president-elect,  announced  Nov.  28 
that  he  will  keep  President  Reagan’s 
White  House  spokesman.  Marlin 
Fitzwater,  in  place  when  the  Bush 
administration  takes  over:  as  press 
secretary  and  chief  spokesman. 

Fitzwater  —  a  46-year-old  Kansas 
native,  former  newspaper  reporter 
and  career  government  information 
officer  —  was  a  Bush  press  staffer 
before  replacing  Larry  Speakes  in 
January  1987  as  Reagan’s  spokesman 
during  the  heat  of  disclosures  from 
the  Iran-contra  affair. 

Fitzwater’s  humor  and  credibility 
are  credited  with  smoothing  acrimo¬ 
nious  press  relations  left  by  Speakes. 

His  reappointment  to  the  $77,000- 
a-year  job  was  well  received  by  the 
White  House  press  corps. 

Helen  Thomas,  United  Press  Inter¬ 
national  White  House  correspondent, 
called  Fitzwater  a  seasoned  bureau¬ 
crat  with  integrity. 

“He  tows  the  company  line  but  has 
a  bottom  line  where  he  tries  to  be  as 
credible  as  possible,”  Thomas  said. 

After  Reagan,  who  is  seen  as 
shielded  from  reporters,  press  rela¬ 
tions  under  Bush  “can  only  go  up,” 
Thomas  said. 

“Three  press  conferences  in  one 
year  is  hardly  what  this  job  calls  for,” 
Thomas  said.  She  expected  Bush  will 
be  more  accessible  and  communica- 
(Continued  on  page  43) 
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Convict’s  right  to  write  for  outside  pubiications  upheid 


By  M.L.  Stein 

A  convict  has  a  First  Amendment 
right  to  contribute  bylined  articles  to 
outside  publications,  a  federal  judge 
declared  recently  in  ruling  in  favor  of 
inmate  writer  Dannie  Martin  and  the 
San  Francisco  Chronicle. 

“Prison  walls  do  not  separate  the 
prisoner  from  the  protection  of  the 
Constitution,”  said  U.S.  District 
Judge  Charles  Legge  in  issuing  a  pre¬ 
liminary  injunction  against  the 
Bureau  of  Prisons  in  a  lawsuit  brought 
by  the  Chronicle  and  Martin. 

Legge  rejected  government  argu¬ 
ments  that  prison  regulations  pre¬ 
vented  Martin  from  being  paid  a  free¬ 
lance  fee  and  “conducting  a  busi¬ 
ness”  inside  the  penitentiary.  The 
judge  stated,  however,  that  his  deci¬ 
sion  was  limited  only  to  writing  and 
not  any  other  kind  of  business  in 
which  an  inmate  might  be  involved. 

Martin,  a  bank'  robber,  received 
national  attention  last  summer  after 
he  was  placed  in  isolation  and  then 
transferred  from  Lompoc  federal 
prison  near  Santa  Barbara  for  writing 
a  Chronicle  piece  that  criticized  the 
administration  of  Warden  R.H. 
Rison,  the  main  defendant  in  the  suit. 

What  particularly  nettled  Rison 


was  Martin’s  reported  comment  by 
another  prisoner  who  charged  the 
warden  with  wanting  to  “start  a  riot” 
through  repressive  measures  so  he 
could  have  an  excuse  to  impose  a 
“locked-down  joint”  that  was  easier 
to  run. 

Prison  officials  denied  that  Mar¬ 
tin’s  solitary  confinement  and  trans¬ 
fer  to  a  federal  penitentiary  in  Phoe¬ 
nix  were  punishment  for  his  writing. 


an  argument  that  Legge  also  turned 
away.  The  plaintiffs  have  pointed  out 
that  Martin’s  pieces  had  appeared  in 
the  Chronicle  for  two  years  with  no 
objection  from  prison  officials  until 
the  June  19,  1988,  article,  which  also 
accused  Rison  of  taking  away  con¬ 
victs’  long-held  privileges  and  sta¬ 
tioning  guards  so  they  could  hear  con¬ 
versations  between  ’prisoners  and  a 
psychiatric  counselor. 

“There  is  substantial  showing  that 


Dannie  Martin  was  punished  for  writ¬ 
ing,”  the  judge  commented  in  his 
bench  ruling,  which  replaced  a  tem¬ 
porary  restraining  order  under  which 
Martin  had  continued  to  write  for  the 
Chronicle. 

Both  Peter  Sussman,  editor  of  the 
Chronicle’s  Sunday  Punch  section 
where  Martin’s  pieces  have  been 
appearing,  and  the  plaintiff  s  lawyers 
were  jubilant  over  the  decision. 


“We  got  everything  we  asked  for,” 
exulted  Jeffrey  A.  Leon,  who  is  repre¬ 
senting  Martin  on  a  pro-bono  basis. 

Appearing  for  the  Chronicle  was 
Lisa  A.  Zinkan,  who  told  the  court 
that  prison  regulations  regarding 
writing  also  pose  a  constitutional 
threat  to  newspapers  by  seeking  to 
bar  them  from  publishing  a  writer’s 
byline. 

“Editorial  discretion  ...  is 
(Continued  on  page  43) 


“Money  [from  writing  fees]  caused  him  to  say 
things  he  otherwise  would  not  have  said.  A  convict 
gives  up  certain  rights.  For  example,  a  stockbroker 
cannot  be  a  broker  in  prison.” 


Important  precedent  seen  in  Chicago  newsrack  victory 


By  Mark  Fitzgerald 

A  little-noticed  federal  judge’s  rul¬ 
ing  on  a  Chicago  suburb’s  newsrack 
law  appears  to  have  handed  newspa¬ 
pers  across  the  country  a  victory  even 
broader  than  the  celebrated  Lake- 
wood  V.  Cleveland  Plain  Dealer  U.S. 
Supreme  Court  case. 

This  judge  more  than  many  others 
recognized  that  the  “  .  .  .  First 
Amendment  right  to  publish  defi¬ 
nitely  includes  circulation  —  and  the 
best  way  to  determine  how  to  sell  that 
circulation,”  Chicago  Tribune  Com¬ 
pany  associate  counsel  Joseph  Thorn¬ 
ton  said. 

“1  do  think  it  will  aid  other  newspa¬ 
pers  that  are  facing  bans  on  news- 
racks,”  Thornton  added. 

At  issue  in  the  Chicago  case  was  the 
newsrack  ordinance  of  Wheaton,  Ill. 

The  ordinance  regulated  the  place¬ 
ment  of  racks  in  commercial  areas  — 


and  banned  them  outright  in  residen¬ 
tial  areas. 

The  lawsuit  was  brought  by  the  Tri¬ 
bune.  Chicago  Sun-Times  and  Dow 
Jones. 

Wheaton  also  had  amended  its  ordi¬ 
nance  to  comply  with  the  Supreme 
Court’s  Lakewood  decision. 


“I  do  think  it  will  aid 
other  newspapers  that 
are  facing  bans  on 
newsracks,”  Thornton 
added. 


What  is  especially  important  about 
this  case,  Thornton  said,  is  that  the 
judge  went  considerably  further  than 
the  U.S.  Supreme  Court  in  Lakewood 
did  on  the  issue  of  banning  newsracks 


in  residential  areas. 

In  Lakewood,  the  Supreme  Court 
struck  down  the  local  newsrack  ordi¬ 
nance  primarily  because  the  authority 
it  granted  the  mayor  to  permit  or  deny 
the  racks.  The  court  said  that  power 
could  influence  a  newspaper  to  color 
its  editorial  opinion  of  the  mayor. 

Lakewood’s  ban  on  residential 
placement  of  racks  was  not  an  issue  in 
the  court’s  mind,  however,  because 
no  residence  in  the  small  Cleveland 
suburb  was  more  than  a  quarter-mile 
from  a  24-hour  convenience  store. 

The  facts  in  the  Wheaton  case  are 
somewhat  different,  because  many 
residents  were  more  than  three  miles 
from  an  honor  box  or  a  convenience 
store  that  sold  newspapers,  Thornton 
said. 

Nevertheless,  U.S.  District  Court 
Judge  William  Hart  ruled  that  the  fact 
a  community  had  a  convenience  store 
(Continued  on  page  43) 


20 


EDITOR  &  PUBLISHER  for  December  3,  1988 


F'E'R'A’G 


THE  MOVING  FORCE 

IN  AUTOMATED  PROCESSING  SYSTEMS 


THE  MULTI-CELL  STACKER 

For  30  years,  FERAG  has  been  the  innovator  in 
advanced  technology  production  and  support  for 
publishing’s  automated  processing  systems. 

Today  FERAG  stands  alone  for  maximum  longevity, 
minimum  maintenance,  and  optimum  profitability. 
The  MulthCell  Stacker  is  one  more  reason  why 
.  FERAG  is  the  proven  leader  worldwide  — 
FROM  FOLDER  TO  TRUCK. 

o 

Stacking  when  and  where  you  need  it. 

Decentralized  stacking  puts  product  where  you  want 
it  for  a  more  efficient  mailroom  operation.  At 
last:  accurate,  compact  bundles  in  the  right  place 

at  the  right  time! 

y 

Advanced  engineering  reduces  wear  and  tear. 

No  belts,  no  diverters  mean  years  of 
trouble-free  service. 


Designed  to  fit.  The  number  and  configuration  of 
stacking  units  match  your  space  and  needs  and 
adapt  to'any  paper  and  bundle  size. 

Processes  any  copy  count.  Programmable  copy 
distribution  allows  a  chosen  count  to  each  unit, 
down  to  a  single  copy. 

Avoids  bottlenecks.  Splits  up  bulky  copies 
among  several  units  for  non-stop,  state-of-the-art 
productivity. 

Superior  packaging.  The  only  stacking  system 
that  actually  presses  bundles  for  tighter  packaging, 
greater  stability,  and  improved  quality.  Your  product 
looks  —  and  sells  —  better. 

FERAG.  The  Moving  Force  in  Automated 
Processing  Systems.  ^ 


•F'E'R'AG’ 

>-  FERAG,  Inc.,  Conveying  and  Processing  Systems. 

Keystone  Industrial  Park,  190  Rittenhouse  Circle,  Bristol,  Pa.  19007 
Telephone  (215)  788-0892,  Telex  83  47  43,  Fax  (215)  788-7597 


Gannett 

Foundation 

Fellowships 

in 

Asian  Studies 
for 

Journalists 

University  of 
Hawaii 

1989-1990 

ACADEMIC  CALENDAR 


OPPORTUNITY  for  up  to  six 
American  journalists,  preferably 
mid-career,  to  broaden  their 
knowledge  of  Asia  through  an 
academic  year  of  Asian  studies  at  the 
University  of  Hawaii-Manoa. 

COMMENCING  August  15, 1989. 
Concluding  May  31, 1990.  Partially 
funded  trip  to  Asia  follows. 

FINANCIAL  SUPPORT:  Stipend 
$16,000.  Tuition  and  fees.  Economy 
round  trip  to  Hawaii  from  conti¬ 
nental  U.S.  or  comparable  air  fare 
costs.  Portion  of  travel  costs  for 
Asia  trip. 

PROGRAM  includes  area  and 
language  study  focused  on  a 
country  or  region  of  Asia.  Some  400 
courses  with  Asia-related  content 
are  taught  at  University  of  Hawaii. 

DEADUNE:  March  15, 1989. 

ADDRESS  for  application  forms: 
Gannett  Foundation  Fellowship 
Committee,  School  of  Hawaiian, 
Asian  and  Pacific  Studies,  University 
of  Hawaii,  1890  East- West  Road, 
Honolulu,  HI  96822  Telephone: 
(808)  948-6394. 


-IN  BRIEF 

Caesar  leaves 
paper  to  form 
his  own  group 

Vance  Caesar,  43,  is  retiring  as  vice 
president  and  general  manager  of  the 
Long  Beach  (Calif.)  Press-Telegram, 
effective  Jan.  15,  to  “lead  a  more 
well-rounded  life.” 

However,  Caesar  is  not  leaving  the 
newspaper  business.  With  three  part¬ 
ners,  he  has  formed  a  publishing  com¬ 
pany  in  nearby  Seal  Beach  and  was  in 
the  process  of  buying  the  assets  of 
Sun-Journal  Inc.  of  Los  Angeles  for 
an  undisclosed  sum. 

The  assets  consist  of  the  weekly 
Seal  Beach  Journal,  Harbour  Sun, 
and  the  RossmoorILos  Alamitos 
Journal. 

Caesar  also  will  continue  an  associ¬ 
ation  with  the  P-T,  working  on  several 
projects  for  the  paper,  publisher  Peter 
Bidder  said. 

Caesar,  who  also  is  active  in  sev¬ 
eral  civic  organizations,  has  been 
with  Knight-Ridder,  the  P-T’s  parent 
company,  for  18  years. 

Murdoch  firm’s 
income  up  33% 

News  Corporation  Limited,  the 
international  media  and  entertain¬ 
ment  company  headed  by  Rupert 
Murdoch,  reported  its  net  income, 
excluding  extraordinary  items,  rose 
33%  in  the  first  fiscal  quarter  ended 
Sept.  30,  1988,  to  $71.9  million  (U.S.) 
from  $54  million. 

Earnings,  per  American  Deposi¬ 
tory  Receipt,  rose  to  460  from  330. 

Including  extraordinary  items,  net 
earnings  rose  to  $133. 1  million,  or  830 
per  ADR,  from  $104.2  million,  or  630 
per  ADR. 

Revenues  in  the  quarter  improved 
to  $1.3  billion  from  $981.3  million. 

WSJ  to  raise 
advertising  rates 

Dow  Jones  &  Co.  announced  it  will 
raise  the  Wall  Street  Journars  adver¬ 
tising  rates  on  Jan.  3,  1989. 

The  new  rates  call  for  a  6.5% 
increase  for  national  edition  advertis¬ 
ing,  an  average  7.1%  increase  for  the 
Eastern,  Midwest,  Western  and 
Southwest  editions  and  a  10% 
increase  in  regional  rates. 


The  increases  reflect  higher  news¬ 
print  and  delivery  costs,  Dow  Jones 
said. 

The  Journal  will  continue  to  offer 
volume  and  frequency  discounts,  as 
well  as  its  New  Business  Incentive 
Plan.  New  regional  advertising  break¬ 
outs  for  the  New  York  metropolitan 
area,  Denver  and  Seattle  will  be  intro¬ 
duced  in  1989. 

Evening  paper 
converts  to  a.m. 

The  Palm  Springs  (Calif.)  Desert 
Sun  has  converted  from  an  afternoon 
to  a  morning  daily. 

The  changeover  was  accompanied 
by  a  new  look  for  the  61 -year-old 
paper.  Publisher  Karen  Oppenheim 
said  that,  in  response  to  reader 
requests,  the  Sun  introduced  a  daily 
community  page  for  local  news  items 
submitted  by  readers. 

Also  included  are  expanded  space 
for  local  news,  “hometown  stories” 
from  across  the  nation,  a  larger 
weather  report  with  color  maps  and 
wider  business  coverage  and  tv  list¬ 
ings. 

Groundbreaking  was  held  in  July 
for  a  new  Sun  publishing  facility  that 
will  include  new  state-of-the-art  Goss 
Headliner  units  with  capacity  for 
larger  papers  and  more  color. 

Council  charged 
with  violating 
open  meeting  law 

A  Northern  California  judge  has 
ordered  a  trial  for  three  City  Council 
members  charged  with  holding  an 
illegal  secret  meeting,  which  resulted 
in  the  firing  of  the  police  chief. 

The  Grass  Valley  councilmen  are 
not  being  prosecuted  under  the  state’s 
open  meeting  act.  But  Nevada 
County  District  Attorney  John  Dar¬ 
lington  is  using  alleged  violation  of  the 
act  as  proof  of  general  misconduct  in 
office  under  provisions  of  the  state 
government  code. 

The  Sacramento  Bee  reported  that 
if  convicted  of  misconduct  charges, 
the  council  members  could  be 
removed  from  office. 

Superior  Court  Judge  Carl  Bryan 
dismissed  two  misconduct  charges 
against  the  trio,  but  rejected  argu¬ 
ments  that  all  counts  should  be 
thrown  out. 
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America’s  smokers 
attend  enough  sporting 
events  eachyear  to  fiD 
the  Astrodome 
3200  times. 


Smokers  are  some  of  America’s 

/  1  )  _ most  avid  sports  fans!  In 

A  the  past  year,  3  million 
)  have  gone  to  at  least  one 
pro  basketball  game, 

5  million  have  counted 
touchdowns  at  one  or  more  pro  football  games, 
and  5 1/2  million  attended  at  least  one  pro 
baseball  game.  Smokers  keep  the  turnstiles 
turning. 

The  American  Smoker- 
an  economic  force. 


Presented  by  Philip  Morris  Magazine  in  the  interest  of  America’s  55.8  million  smokers. 

Source:  The  Roper  Organization 


NEWSPEOPLE  IN  THE  NEWS 


DESMOND  MABERLEY,  executive  editor  of  Reuters  of  North  America, 
will  take  early  retirement  on  Dec.  31.  With  Reuters  since  1957,  he  had 
assignments  in  Canada,  the  United  Kingdom  and  Belgium  before 
moving  *o  Singapore  in  1963.  Two  years  later  he  moved  to  North  America 
and  worked  on  expanding  Reuters  editorial  capability  and  developing 
its  business  and  during  an  interim  served  as  acting  manager. 

Andrew  Nibley  will  move  from  news  editor,  Europe,  to  editor,  Amer¬ 
ica,  on  Jan.  1  following  Maberley's  retirement,  and  in  the  newly  created 
position  will  have  overall  responsibility  for  editorial  operations  in  the 
area  created  as  a  result  of  restructured  geographical  responsibilities, 
encompassing  North  America,  Latin  America  and  the  Caribbean.  He 
reports  to  Andre  Villeneuve,  president,  Reuters  North  America. 

Nibley,  a  U.S.  citizen,  joined  Reuters  as  a  financial  reporter  in 
Washington  in  1980  and  became  news  editor.  North  America,  in  New 
York  in  1985  before  being  appointed  to  his  current  London  post  last 
year. 


Five  circulation  executives  of  USA 
Today  have  been  promoted.  They 
are; 

Larry  G.  Lindquist,  to  senior  vice 
president/circulation  from  vice  presi¬ 
dent;  Doris  Burgess,  to  vice  presi- 
dent/circulation-South  from  Southern 
regional  director;  Russell  W.  Ford, 
to  vice  president/circulation-West 
from  Western  regional  director; 

Richard  E.  Hartnett  to  vice 
president/circulation-East  from  East¬ 
ern  regional  director;  and  Leo  J. 


100,000 
FAX  Numbers 
—  of  — 

U.S.  Businesses 
including 

Names  &  Addresses 

•  Quick  reference 

•  Maximize  FAX 
usefulness 

•  New  advertising 
medium 

Only  $49.95  Postage  Paid 

Order  Now! 


Entrepreneurs’  Library 

Box  17S09,  Fountain  Hills,  Az.  85269 

□  Please  rush  me  a  copy  of  the  new 
Fax  Directory.  Enclosed  is  check  or 
money  order  for  $49.95. 

Name _ 

Company _ 

Address _ 

City _ 

State _ Zip _ 


Kelly  to  vice  president/circulation- 
Central  from  Central  regional  direc¬ 
tor. 

:ic  4c 

William  R.  Langman  Jr.  joined 
The  Day  Publishing  Co.,  New  Lon¬ 
don,  Conn.,  as  production  manager. 
He  oversees  all  printing  operations  of 
the  newspaper. 

Langman  has  been  production 
manager  of  the  Wall  Street  Journal  in 
Federal  Way,  Washington,  since 
1 982. 

4c  4c  4c 

In  two  major  administrative  promo¬ 
tions  at  the  Princeton  (N.J.)  Packet 
Inc.,  Roslyn  Denard  was  named 
general  manager,  moving  up  from 
assistant  general  manager;  and 
Aubrey  Huston,  former  assistant 
executive  editor,  was  named  execu¬ 
tive  editor  of  The  Princeton  Packet 
community  newspapers. 

Denard  has  held  various  advertis¬ 
ing  positions  with  Packet  since  1962. 
Huston,  with  the  company  11  years, 
has  been  managing  editor  of  three  of 
the  11  papers  and  also  is  a  former 
reporter  and  sports  editor  with  the 
group. 


Leonard  R.  Brown,  most  recently 
executive  editor  of  the  Beaver  County 
Times,  Beaver,  Pa.,  has  been 
appointed  executive  editor  of  the 
Bucks  County  Courier  Times,  Levit- 
town.  Pa.  Both  newspapers  are 
owned  by  Calkins  Newspapers  Inc., 
headquartered  in  Levittown. 

Prior  to  joining  the  Beaver  paper  in 
1980  as  executive  editor.  Brown  was 
with  the  Philadelphia  Inquirer  in 
reporting  and  editing  posts,  including 
assistant  news  editor.  He  is  a  past 
president  of  the  Pennsylvania  Asso¬ 
ciated  Press  Managing  Editors  asso¬ 
ciation. 

4c  4c  4c 

John  Swan  has  been  appointed  edi¬ 
tor  of  the  Regina  (Sask.)  Leader- 
Post,  succeeding  Ivor  Williams,  65, 
editor  of  the  paper  since  1973, 
who  has  retired. 

Swan,  managing  editor  since  1979, 
is  a  native  of  Scotland  who  emigrated 
to  Canada  in  1960  and  joined  the 
paper  in  1963  on  the  sports  staff. 

Bob  Hughes,  who  was  born  in 
Regina  and  has  been  sports  editor 
since  1973,  moved  up  to  managing 
editor. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 


for  owners  considering  sale 
of  their  newspapers. 


(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 


Available  for  private,  confidential  consultation 

41  Years  Nation-Wide,  Personal  Service 
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Mary  L.  Dedinsky 


Morris  W.  Rosenberg,  who 
served  as  a  top  executive  for  the 
Associated  Press  in  Latin  America, 
Europe  and  the  United  States,  is  a 
distinguished  visiting  professor  of 
journalism  at  Florida  International 
University,  Miami. 

One  of  his  key  courses  in  the 
School  of  Journalism  and  Mass  Com¬ 
munication  focuses  on  Latin  Amer¬ 
ica,  drawing  on  his  experience  as 
director  of  AP  operations  in  Central 
and  South  America. 

Rosenberg  also  is  teaching 
advanced  reporting  and  acting  as  a 
consultant  to  the  school’s  Central 
American  Journalism  Program  which 
is  funded  by  a  $9-million  grant  from 
the  U.S.  Agency  for  International 
Development. 

*  *  * 

Kenneth  W.  Cope,  publisher  of  the 
Neosho  Daily  News,  takes  office  Jan. 
1  as  the  118th  president  of  the  Mis¬ 
souri  Press  Association,  succeeding 
Betty  Simpson  Spaar  of  the  Odessa 
Odessan. 

Other  new  officers  are;  W.  Ray 
Vickery,  Salem  News,  first  vice 
president;  R.B.  Smith  III,  Lebanon 
Daily  Record,  second  vice  president; 
Cele  Gilbert,  Shelhina  Democrat, 
secretary;  and  Ben  F,  Weir  Jr.,  Inde¬ 
pendence  Examiner,  treasurer. 


Raymond  R.  Coffey 


William  E.  Steiger,  formerly 
Midwest  sales  manager  for  the  Chi¬ 
cago  Tribune,  has  been  named  adver¬ 
tising  director  of  the  Orlando  Sen¬ 
tinel. 

In  15  years  with  the  Tribune,  he 
held  a  variety  of  management  and 


The  New  York  Times,  The 
San  Francisco  Chronicle,  The 
Houston  Post,  USA  Today,  and 
Donrey  Media  Group  all  realize 
the  importance  of  independent 
contractor  bonding. 

(2D)  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

sales  positions  in  advertising  and  mar¬ 
keting.  Steiger  joined  the  staff  in  clas¬ 
sified  advertising  following  gradua¬ 
tion  from  the  University  of  Illinois, 
Champaign-Urbana,  with  a  degree  in 
communications. 

*  *  * 

Donald  R.  Skaggs  has  accepted 
the  position  of  vice  president/opera¬ 
tions  for  the  Newspaper  Division  of 
The  Chronicle  Publishing  Co.,  San 
Francisco. 

For  the  time  being,  he  will  remain  in 
Worcester,  Mass.,  maintaining  the 
title  of  vice  president/new  facilities 
with  his  top  priority  continuing  to  be 
the  new  plant  there. 

*  *  * 

Rale  Walters  has  been  named 
manager  for  national  and  new  busi¬ 
ness  advertising  at  the  Eugene  (Ore.) 
Register-Guard. 

He  began  his  advertising  career  in 
1976  with  the  Chicago  Sun-Times  and 
has  served  as  a  national  sales  rep¬ 
resentative  for  Gannett  Media  Sales 
and  more  recently,  as  a  financial  con¬ 
sultant  in  Beverly  Hills,  Calif. 

4c  «  :|c 

Mark  Targe  has  been  appointed 
Midwest  retail  sales  manager  in  the 
Chicago  office  of  Knight-Ridder 
Newspaper  Sales  Inc. 

Prior  to  KRNS,  Targe  was  adver¬ 
tising  manager/special  sections  for 
the  Chicago  Tribune  and  earlier, 
advertising  director  for  Field  Subur¬ 
ban  Publishing. 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 

Deane 

WEINBERG 

’  ’  insurance  agency,  INC. 


Promoted  at  the  Chicago  Sun-Times  are  Raymond  R.  Coffey  from 
managing  editor  to  editor  of  the  editorial  pages  and  chairman  of  the 
editorial  board,  and  Mary  L.  Dedinsky  from  deputy  managing  editor 
and  metropolitan  editor  to  managing  editor. 

Coffey  became  managing  editor  a  year  ago  when  he  moved  from  the 
Chicago  Tribune  where  he  served  in  various  capacities.  Previously  he 
had  been  with  the  Chicago  Daily  News  from  1971  until  1978  when  the 
paper  ceased  publication. 

Dedinsky  worked  for  the  former  Chicago  Today  before  joining  the 
Sun-Times  as  a  general  assignment  reporter.  She  became  assistant  city 
editor  in  1976  and  subsequently  was  promoted  to  night  city  editor, 
deputy  city  editor  and  city  editor. 

She  has  taught  journalism  courses  at  Northwestern  University,  Color¬ 
ado  State  University  and  Roosevelt  University,  and  served  on  the  1988 
Pulitzer  Prize  nominating  jury  for  journalism. 


Bonding 

Protection 
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OBITUARIES 


Frank  W.  Birmingham,  60,  sports 
editor  of  the  former  Journal-Courier, 
later  incorporated  with  the  New 
Haven  [Conn.)  Re f>ister,  died  Nov.  12 
at  Yale-New  Haven  Hospital  follow¬ 
ing  a  brief  illness. 

He  was  a  past  president  of  the  Con¬ 
necticut  Sports  Writers  Alliance  and 
first  president  of  the  New  Haven 
chapter  of  the  National  Football 
Foundation  Hall  of  Fame. 


Byron  Vest  Boone,  80,  an  attor¬ 
ney  and  businessman  who  was 
publisher  of  the  Talsa  World  for 
nearly  30  years,  died  Nov.  9  at  his 
home. 

He  was  director  of  the  Newspaper 
Printing  Corp.,  the  agency  handling 
printing  and  business  functions  of  the 
Tulsa  World  and  the  Tulsa  Tribune 
under  a  joint-operating  agreement. 
He  was  a  trustee  or  director  of  several 
businesses  and  organizations  and  the 
University  of  Tulsa. 

His  association  with  the  World 
started  in  the  ’30s  as  personal  attor¬ 
ney  to  Eugene  Lorton,  the  paper’s 
owner.  He  was  named  general 
counsel  and  a  director  of  the  World 
Publishing  Co.  in  1947  and  became 
publisher  of  the  paper  in  1959  after 
Lorton’s  widow,  Maud  Lorton 
Myers,  resigned. 

*  *  * 

Robert  J.  Dubenic,  66,  who 
retired  five  years  ago  as  photo  lab 
manager  of  the  Chieufio  Tribune  after 
almost  40  years  with  the  paper,  died 
Oct.  30  from  a  blood  clot  after  an 
operation  in  a  Sun  City  West  hospital. 

Dubenic  worked  as  an  Associated 
Press  photographer  before  joining  the 
Tribune  in  1944.  He  had  been  in  the 
Army  Signal  Corps  in  World  War  11 
but  was  released  because  of  a  punc¬ 
tured  eardrum. 


Thomas  Hornsby  Ferril,  92,  a 
Colorado  poet  laureate,  died  Oct.  27 
in  Denver.  He  worked  for  a  time  as  a 
journalist  with  the  old  Denver  Times 
and  for  the  Roeky  Mountain  News 
and  then  spent  42  years  in  public  rela¬ 
tions  with  the  Great  Western  Sugar 
Co. 

*  *  * 

J.  Harold  Hamil,  82,  a  former 
Associated  Press  newsman  and  Kan¬ 
sas  City  Council  member,  died  Nov. 
5. 

He  worked  for  AP  in  New  York  and 
also  had  worked  as  a  reporter  and  as 
managing  editor  of  the  Hastings 
(Neb.)  Daily  Tribune.  He  also 
directed  the  school  of  journalism  at 
the  University  of  Nebraska.  Hamil 
joined  Farmland  Industries  in  1951 
and  retired  in  1971  as  senior  vice 
president.  He  then  served  on  the  City 
Council  until  1987. 


John  J.  Lindsay,  67,  Senate 
reporter  for  Newsweek  and  veteran  of 
26  years  in  the  magazine’s  Washing¬ 
ton  bureau,  died  Nov.  2  of  cancer  at 
his  home  in  the  city. 

He  began  his  career  in  journalism  at 
the  Bangor  Evening  and  Sunday 
Commerc  ial  after  service  in  the  Army 
from  1940  to  1946  when  he  was  dis¬ 
charged  as  a  captain.  He  had  served  in 
the  Pacific  theater  during  World  War 
II  and  on  occupation  duty  in  Japan 
after  the  war. 

Lindsay  joined  the  Washington 
Post  news  staff  in  1954  covering 
police,  courts  and  general  assignment 
and  was  a  Nieman  Fellow  at  Harvard 
University  in  1957-58. 

*  *  * 

Maurice  Moore,  63,  a  former 
regional  editor  of  the  Arkansas 
Democrat,  Little  Rock,  died  Oct.  23. 
He  had  been  editor  of  The  Review 
magazine  of  the  Federation  of  Ameri¬ 
can  Health  Systems  since  1970. 
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Moore  worked  for  the  Hot  Springs 
Sentinel-Record  and  New  Era  before 
joining  the  Arkansas  Democrat  as 
state  editor  in  1960.  In  1965,  he  was 
selected  by  the  publisher  of  the  Palm¬ 
er  Media  Group’s  papers  in  Hot 
Springs  to  establish  and  operate  the 
Palmer  News  Bureau.  As  bureau 
chief  he  covered  state  government 
and  politics. 

*  *  * 

Ralph  S.  Morton,  80,  a  former 
war  correspondent  in  Asia  for  the 
Associated  Press,  died  Oct.  16  in 
Halifax,  Nova  Scotia. 

Morton  went  to  Asia  as  a  war  corre¬ 
spondent  in  1945  and  was  chief  of 
bureau  in  Australia  in  1945-48  and 
then  returned  to  the  foreign  desk  in 
New  York  and  also  taught  at  the 
School  of  Journalism,  Columbia  Uni¬ 
versity. 

Morton  and  his  journalist  wife, 
Ruth  Macaulay,  founded  the  Dart¬ 
mouth  (Nova  Scotia)  Free  Press  in 
1954  and  operated  it  until  Morton 
retired  in  1968. 

A  graduate  ofDalhousie  University 
in  Halifax,  he  first  worked  as  a 
reporter  for  the  Halifa.x  Hercdd  and 
then  joined  the  Canadian  Press. 

*  *  * 

A.R.  Nelson,  76,  a  former  manag¬ 
ing  editor  of  the  Arkansas  Gazette 
who  supervised  the  Pulitzer  Prize¬ 
winning  coverage  of  the  1957  desegre¬ 
gation  of  the  city’s  Central  High 
School,  died  Nov.  6  in  North  Little 
Rock. 

Nelson  retired  in  1972  after  33  years 
at  the  Gazette.  He  was  credited  with 
keeping  “the  newspaper  together” 
during  the  crisis  which  ended  when 
President  Dwight  Eisenhower  sent 
troops  into  the  city  to  enforce  federal 
desegregation  orders. 

*  *  * 

Si  Radiloff,  71,  a  journalist  who 
went  to  work  for  Newsday  in  1947 
when  the  paper  was  operating  out  of  a 
converted  garage  in  Hempstead,  L.L, 
died  Oct.  31 . 

When  he  retired  six  years  ago, 
Radiloff  was  on  the  late-night  replate 
desk.  He  had  served  as  a  reporter  and 
in  a  number  of  editorial  capacities, 
including  layout  editor  and  photo  edi¬ 
tor. 

In  World  War  11,  he  was  with  the 
Air  Force  in  the  South  Pacific,  spe¬ 
cializing  in  intelligence  activities.  His 
wife,  Anne  Hannan,  is  a  former 
women’s  editor  for  Newsday. 

*  *  * 

Jacquelyn  Roberts  Sidel,  a  for¬ 
mer  editor  and  writer  for  the  Burling¬ 
ton  (Vt.)  Free  Press,  died  Oct.  17,  in 
Orono,  Maine. 
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LEGAL  BRIEFS 


Former  editor  sues 
to  regain  benefits 

The  former  editor  of  the  St.  Peters¬ 
burg  (Fla.)  Evening  Independent  is 
suing  the  Times  Publishing  Co.  to 
regain  benefits  he  said  were  wrongly 
cut  off  because  he  took  a  job  with 
another  Florida  newspaper. 

In  a  lawsuit  filed  in  Hillsborough 
Circuit  Court,  Robert  M.  Stiff  seeks 
payments  that  were  canceled  as  well 
as  damages. 

Times  executives  said  they  would 
reserve  comment  on  the  suit  until 
they  had  a  chance  to  review  it. 

Stiff,  57,  took  early  retirement  from 
the  Evening  Independent  in  1984,  and 
his  compensation  package  included 
restrictions  if  he  took  a  position  with 
one  of  the  Times’  competitors, 
including  a  number  of  Tampa  Bay- 
area  newspapers  and  television 
shows. 

“The  contention  is  what  does  com¬ 
petitive  media  in  Florida  mean,”  said 
Stiff,  executive  editor  of  the  Tallahas¬ 
see  Democrat .  “It  seems  like  a 
restrictive  word  to  me.  Their  conten¬ 
tion  is  if  I  go  to  work  anywhere  in 
Florida,  I’m  in  violation.” 

Stiff  said  he  first  complained  to 
Times  officials  about  the  loss  of  pay¬ 
ments  in  May  1985. 

—  AP 

Police  ofricers 
win  libel  suit 

An  Ohio  County  Circuit  Court  jury 
has  awarded  two  former  city  police 
officers  $275,000  each  after  ruling  that 
they  were  libeled  by  the  Wheeling  (W. 
Va.)  Intelligencer. 

The  jury  returned  the  verdict  Oct. 
31  against  The  Ogden  Newspapers 
Inc.,  owner  of  the  Intelligencer. 

The  suit  was  filed  by  former  offi¬ 
cers  Ronald  Dixon  and  Donald 
Naegele,  who  contended  they  were 
defamed  by  two  newspaper  articles 
published  May  3,  1983. 

According  to  court  records,  one  of 
the  articles  described  magistrate 
court  testimony  by  tavern  owner 
George  Stefanow.  It  said  Stefanow 
testified  that  Naegele,  who  is  his 
brother-in-law,  and  Dixon  “supplied 
Stefanow  with  information  about  a 
vice  raid.” 

The  suit  said  the  article  failed  to 
note  Stefanow  testified  he  talked  to 
Dixon  after  the  raid. 

The  jury  found  that  the  paper 
printed  defamatory  information  about 


the  officers  with  actual  malice  and 
that  the  articles  were  published  with  a 
deliberate  intent  to  injure  them. 

The  jury  awarded  Dixon  and 
Naegele  $250,000  each  in  compensa¬ 
tory  damages  and  $25,000  each  in 
punitive  damages. 

The  paper’s  lawyer,  Herbert 
Underwood,  said  he  will  ask  the  judge 
to  set  aside  the  jury’s  verdict.  If  that 
fails,  he  said  he  expects  to  file  an 
appeal  with  the  state  Supreme  Court. 

—  AP 

Falwell  must  pay 
fees  from  lawsuit 

The  Rev.  Jerry  Falwell  must  pay 
$20,258.55  in  costs  assessed  from  his 
ill-fated  lawsuit  against  Hustler  maga¬ 
zine  publisher  Larry  Flynt,  a  federal 
judge  has  ruled. 

U.S.  District  Judge  James  Turk 
said  Falwell  waited  too  long  to  object 
to  the  costs  assessed  for  witness  fees 
and  deposition  and  trial  transcripts. 
Turk  also  said  in  the  ruling  filed  Nov. 
7  that  even  if  the  Lynchburg,  Va., 
evangelist  had  filed  his  objection  on 
time,  it  would  have  had  no  merit. 

In  a  closed-door  session  last  week, 
attorney  Howard  Rhodes  said  Falwell 
had  agreed  to  pay  $8,()(X),  but  did  not 
believe  the  remaining  $12, OCX)  was  for 
necessary  expenses. 

In  1984,  a  Roanoke,  Va.,  federal 
jury  found  that  Falwell  had  not  been 
libeled  by  a  Hustler  ad  parody  that 
portrayed  him  as  an  incestuous 
drunkard.  Jurors  said,  however,  that 
Falwell  could  collect  $200,000 
because  Flynt  caused  him  “inten¬ 
tional  emotional  distress.” 

The  U.S.  Supreme  Court  over¬ 
turned  the  award  in  a  February  ruling 
hailed  by  political  cartoonists  and 
satirists  as  a  First  Amendment 
victory. 

—  AP 


Suit  charges  Calif, 
paper  with 
discrimination 

The  California  Equal  Opportunity 
Commission  has  filed  a  lawsuit 
against  the  San  Jose  Mercury  News 
on  the  complaint  of  a  57-year-old 
employee  who  said  she  was  not  pro¬ 
moted  because  of  her  age. 

Although  the  woman,  Marian  Ton- 
dreau,  was  ultimately  promoted  from 
inside  to  outside  sales,  the  EEOC’s 
federal  court  suit  is  seeking  recovery 
of  lost  wages  and  benefits  for  her  and 
anyone  else  who  may  have  been  the 
victim  of  alleged  age  discrimination. 

The  suit  also  asks  for  an  injunction 
to  prevent  future  age  discrimination 
and  an  order  directing  the  Mercury 
News  to  establish  policies  and  pro¬ 
grams  providing  equal  employment 
opportunity  for  workers  between  the 
ages  of  40  and  70. 

MN  senior  vice  president  John 
Hammett  denied  the  age  discrimina¬ 
tion  complaint  and  said  he  was  sur¬ 
prised  by  the  EEOC  action. 

Judge  denies  King 
bid  for  a  new  trial 

A  Massachusetts  Superior  Court 
judge  has  denied  a  bid  by  former  Gov. 
Edward  J.  King  for  a  new  trial  in 
King’s  libel  claim  against  the  Boston 
Globe. 

King’s  legal  counsel,  attorney  Rob¬ 
ert  H.  Goldman,  had  contended  that 
after  a  jury  cleared  the  Globe  and 
former  columnist  David  Farrell  of 
libel.  Judge  James  P.  Lynch  in  Suffolk 
County  Superior  Court,  Boston,  had 
erred  injury  instructions. 

Goldman  indicated  that  an  appeal 
may  be  made. 
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Advice  to  j-school  professors: 

Stress  the  romance  of  reporting 


Is  an  overemphasis  on  teaching  the 
downside  of  reporting  driving  stu¬ 
dents  out  of  journalism  and  into  pub¬ 
lic  relations  and  advertising? 

Lawrence  C.  Timbs  Jr.,  an  assis¬ 
tant  professor  of  journalism,  thinks  so 
and  he  has  this  advice  for  his  col¬ 
leagues:  put  a  little  romance  into 
those  courses. 

Writing  in  the  current  issue  of  Jour¬ 
nalism  Educator,  Timbs,  who  teaches 
at  Winthrop  College  in  Rock  Hill, 
S.C.,  says  that  journalism  instructors 
too  often  create  an  image  of  a  reporter 
as  someone  in  “great  pain,  shackled 
to  a  ball  and  chain.” 

He  continues:  "...  most  all  of  us 
are  very  tuned  into  the  pain  of  work¬ 
ing  as  a  reporter,  and  we  readily  — 
some  of  us,  I  fear,  constantly  —  drill 
into  our  reporting  students  that  pain. 
We  tell  them  about  the  long  hours  and 
low  pay  and  hard  work.  We  tell  them 
about  how  working  in  journalism  and 
having  a  meaningful,  happy  family  life 
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don't  seem  to  mesh.  We  tell  them 
about  journalism’s  inexorable  ‘fast 
track’  and  about  the  deadlines  that 
always  seem  to  be  breathing  down  a 
reporter’s  back  and  cause  reporters  to 
burn  out  by  the  time  they  are  40. 

“We  tell  them  about  long,  boring 
meetings  .  .  .  We.  constantly  ham¬ 
mer  into  them  the  message  that  the 
workaday  world  of  journalism  is 
stressful,  demanding,  and,  in  many 


“taking  a  devilish  delight  in  making 
our  courses  as  painful  as  possible.” 

Journalism  instructors,  he  con¬ 
tinues,  should  continue  to  weed  out 
unqualified  students,  teach  basic 
news  techniques  and  keep  standards 
high,  but  “let’s  also  give  them 
romance.” 

Draw  on  the  image  of  Clark  Kent/ 
Superman,  Timbs  advises.  This 
means,  he  explains,  emphasizing 


“IVe  tell  them  about  long,  boring  meetings ..  .We 
constantly  hammer  into  them  the  message  that  the 
workaday  world  of  journalism  is  stressful,  demanding, 
and,  in  many  ways,  depressing . . .  And  then  we 
expect  our  best  and  brightest  students  to  be 
reporters.” 


ways,  depressing,  with  its  seemingly 
insatiable  appetite  for  bad  news.  And 
then  we  expect  our  best  and  brightest 
students  to  be  reporters.” 

They  are,  instead,  he  laments,  opt¬ 
ing  for  public  relations  and  advertis¬ 
ing. 

Students  in  the  public  relations  and 
advertising  sequences  get  upbeat  lec¬ 
tures  about  the  “pleasures”  of  those 
professions,  according  to  Timbs,  who 
spent  seven  years  as  a  reporter  and 
editor  for  community  newspapers. 

Why  not  take  a  tip  from  advertising 
and  begin  marketing  journalism?  he 
asks. 

He  contends  that  ad  students  feel 
good  about  their  courses  because 
their  teachers  “know  all  about  per¬ 
suasive  communication,  about  how  to 
tap  into  the  thinking  and  values  of  an 
audience  and  how  to  leave  that  audi¬ 
ence  with  a  favorable  attitude  toward 
products,  services  and  ideas.” 

Timbs  suggests  giving  j-students  a 
“similar  kind  of  high”  instead  of 


All  editions  to  a.m. 
for  Gastonia  paper 

The  Gastonia  (N.C.)  Gazette  will 
begin  morning  publication  for  all  edi¬ 
tions  on  Jan.  2. 

The  paper  publishes  mornings  on 
Saturday  and  Sunday  and  weekday 
papers  are  published  for  afternoon 
delivery. 


journalism  as  a  “holy  calling.” 

The  message  should  be,  he  adds, 
that  “yes,  journalists  and  newspapers 
have  their  warts,  but  that  journalists 
also  are  shaping  and  reshaping  our 
world  for  the  better  .  .  .  Let’s  tell  stu¬ 
dents  and,  tell  them  often,  about  the 
good  and  glad  and  positive  side  to 
being  journalists.” 

Such  an  approach,  Timbs  main¬ 
tains,  does  not  mean  eliminating  or 
glossing  over  instruction  in  the 
harsher  realities  of  the  business  — 
deadlines,  uncooperative  sources, 
tedious  assignments,  stress  and 
pressure  —  but  tell  the  flip  side,  too, 
he  urges. 

“It’s  a  side  too  many  of  us 
give  too  short  shrift  to,”  he  observes. 

“Students  need  also  to  learn 
that  the  pain  and  the  struggles  of  being 
a  journalist  are  worth  it.” 

Stressing  that  a  journalism  career 
can  involve  mystery,  intrigue  and 
adventure,  the  author  recommends 
that  .instructors  share  their  own 
experiences  as  working  professionals 
to  spark  student  interest. 

“1  can’t  think  of  another  profession 
that  has  more  romance,”  Timbs  said. 

NBC  buys  part 
of  Visnews  Ltd. 

NBC  has  agreed  to  pay  Reuters 
Holdings  PLC  $10  million  for  1)V/a% 
of  Visnews  Ltd.,  a  London-based 
news  agency. 

The  deal  leaves  Reuters  with  51%. 
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The  fresh  scent  of  her  Chanel®  perfume  still  clung  to  the 
GORE-TEX®  fabric  of  her  ski  jacket.  The  Prigidaire® 
refrigerator  held  her  untouched  Weight  Watchers®  meal,  a 
bottle  of  Tabasco®  barbeque  sauce  and  veirious  Pace®  food 
products.  On  the  table  sat  a  Styrofoam®  brand  cup,  half 
filled  with  cold  coffee,  the  remnants  of  an  empty  packet  of 
Sweet  ’N  Low®  brand  low-calorie  sugar  substitute,  and  an 
almost  empty  box  of  Kleenex®  brand  tissues.  On  the  cabinet 
was  an  unopened  Snickers®  candy  bar.  The  Clorox®  bleach 
and  the  freshly  washed  clothes  from  the  Laundromat®  coin 
operated  laundry  sat  near  the  stairs.  The  new  Weedeater® 
brand  trimmer  and  the  new  Vise-Grip®  locking  pliers,  gifts 
from  Dan  who  renders  Realtor®  services,  had  been  placed 
neatly  near  the  door.  Where  could  she  be?  I  rifled  through 
the  Rolodex®  desktop  file  sitting  near  the  Xerox®  copier  and 
the  Unix®  PC,  looking  for  a  number  I  hadn’t  yet  called.  I 
found  one.  I  dialed.  “Thank  you  for  calling  Sportsline® 
sports  service  .  .  .  here  are  today’s  Major  League  Baseball® 
scores  .  .  .’’  Just  then  I  heard  the  soft  purr  of  an 
approaching  car  and  I  looked  out  the  window  in  time  to  see 
her  Jeep®  Wrangler  pull  into  the  driveway.  A  calm  came 
over  me,  for  she  had  returned. 


The  View  From  the  Desk  —  Proper  Use  of  Trademarks 
Len  Valenti  —  Chief  Copy  Editor,  The  New  York  Daily  News 
•  I 

The  Price  of  Success  —  or  Improper  Advertising  Use  of  Trademarks 

John  M,  Dunleavy  —  Advertising  Operations  Manager,  The  New  York  Daily  News 


Trademark  Owners  Relations  with  the  Press 

•  Julius  Lunsford,  Jr.  —  Jones,  Askew  &  Lunsford,  Attorneys  at  Law 


Corporate  Advertisements  with  Correct  Use  of  Specific  Trademarks 


The  Key.  to 

MarM^ 
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We  love  it  when  people  drag  our  vefaides  through  the 
ittudL  But  it  comes  to  our  name,  that's  a  different 

^tory. 

is  a  tiademaric.  Anda  tradeniark  is  a 

word  dr  name  used  to  identify  the  source  of  a  product 
Which  means  the  word  Jeq>  can  mdicate  only  our  brand, 
tkM  a  generic  off  road  vehide.  In  odiet  words,  a  Jteep  1^ 


tion  with  the  common  descriptive  noun  for  the  product 
For  example,  "Jeep  vdiide”  or  "Jeep  Wrangjer”  is 
correct;  ",^ep-Bke”  is  not  And  a  small  "j”  doesn't  wak«» 
it  OK.  Al^,  Jeep  should  be  identified  as  the  registered 
trademark  of  Jeep  Eagle  Cidtpcaation  with  the  notice  ® 
fidlowh^  its  first  or  most  prominent  occurrence  in  each 
text.  And,  please  avoid  using  the  word  Jeep  in  the  jdural 

■  or  as  a  possessive noun  such  as  “Jeeps”  or  “Jeep’s.” 

Sure  our  name  covers  a  lot  of  ground.  But  no 
P  matter  where  you  go,  remember  there’s  only  one 
way  to  s^  Jeep. 

Budde  up  for  safety. 

iipi  JeepisatepgteredtJadetnaAofJeepEagleCorpCTaflon. 


ai^  Other  name...isti’t 

,  'liiat’s  when  you  use  oar  tunne,  ptease  take 

die  fpBovdng  into  consideration.  Je^  h  a  propo- 
adjecdye  which  means  the  "J”  should  ahviQre  be 
capitalized  ahd  that  it  must  be  used  in  conjunc- 
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The  view  from  the  desk 


By  Len  Valenti 


Pizzazz! 

Clout! 

Class! 

Stability! 

Recognition ! 

Reliability! 

And  much,  much  more.  That’s 
what  manufacturers  —  and  tabloid 
newspapers  such  as  the  New  York 
Daily  News  —  look  to  instill  in  their 
product.  Manufacturers  market  pud¬ 
ding  or  grass  clippers  or  facial  tissues 
and  by  putting  their  own  “brand”  or 
mark  on  it,  hope  that  it  will  be  their 
particular  product  that  you  pick  up 
when  you  go  to  the  store. 

A  newspaper  is  a  product,  too,  and 
you  buy  The  News  rather  than 
another  paper  because  of  its  unique¬ 
ness.  The  people  who  produce  The 
News  are,  in  a  sense,  manufacturers, 
and  the  way  The  News  presents  its 
material  brands  it  in  the  same  way  a 
marketer  tags  his  product. 

What  exactly  does  a  trademark  do? 
For  the  marketer,  it  immediately 
identifies  his  product.  It  also  guaran¬ 
tees  a  certain  stability,  a  sameness,  a 
quality  to  be  found  every  time  in  his 
product  and  not  in  another.  And  it 
sells  it. 

Unless  the  manufacturer  actively 
protects  this  right,  obtained  under  the 
federal  Lanham  Act,  he  could  lose  it 
“when  any  course  of  conduct  of  the 
registrant  (owner),  including  acts  of 
omission  as  well  as  commission 
causes  the  mark  to  lose  its  signifi¬ 
cance  as  an  indication  of  origin.” 

It  is  therefore  with  much  agony  that 
a  group  of  manufacturers  might  read 
this  little  piece  of  fiction  in  the  news 
pages:  “With  one  leg  encased  in  an 
ace  bandage  and  band-aids  covering 
the  scratches  that  vaseline  hadn’t 
helped,  Jane  Smith  could  only  sit  and 
admire  her  hula  hoop. 

“She  would  have  to  learn  to  be 
more  careful  with  that  weed  eater, 
maybe  even  find  a  plexiglas  shield  for 
it.  But  she  hadn’t  been,  and  now  she 
could  only  use  her  Polaroid  camera  to 
see  what  was  going  on  outside. 

“Too  many  nocturnal  visits  to  the 
frigidaire,  noshing  on  things  in 
tupperware  containers,  like  spam  and 
goodies  that  didn’t  contain  nutra- 


sweet,  had  made  her  less  than  agile. 
After  her  great  fall  chasing  a  frisbee, 
she  was  relegated  to  sitting  in  her 
formica-clad  chair,  listening  to  her 
victrola.  It  made  her  eyes  tear  and  she 
dabbed  at  them,  with  kleenex.  From 
now  on,  it’s  strictly  jello  only,  she 
vowed.” 

If  the  preceding  little  gem  had  ever 
seen  the  light  of  day  at  The  News,  it 
would  have  created  rumblings  of 
about  10  on  the  Richter  scale  in  law 
offices  across  the  land.  The  storm  of 
letters  and  gnashing  of  manfacturers’ 
teeth,  to  say  nothing  of  the  ringing  of 
phones  (get  me  a  Q-tip,  quick),  would 
have  rattled  me  out  of  my  little  cubicle 
on  East  Forty-second  Street. 

Without  manufacturers’  trademark 
names,  that  story  might  have  read 
something  like  this: 

With  one  leg  encased  in  an  elastic 
wrap  and  small,  plastic  adhesive  ban¬ 
dages  covering  the  scratches  that  the 
petroleum  jelly  hadn’t  helped,  Jane 
Smith  could  only  sit  and  admire  her 
cylindrical  plastic  plaything. 

She  would  have  to  learn  to  be  more 
careful  with  that  weed-cutting 
machine,  maybe  even  find  an  acrylic 
plastic  sheet  to  use  as  a  shield  for  it. 
She  could  only  use  her  instant  picture 
camera  to  see  what  was  going  on  out¬ 
side. 

Too  many  nocturnal  visits  to  the 
refrigerator,  noshing  on  things  in 
small  plastic  containers,  like  spiced 
luncheon  meat  and  goodies  that  didn’t 
contain  the  latest  low-calorie  sugar 
substitute,  had  made  her  less  than 
agile.  After  her  great  fall  chasing  a 
small,  discus-shaped  plastic  throw 
toy,  she  was  relegated  to  her  lami¬ 
nate-covered  chair,  listening  to  her 
record-playing  machine.  It  made  her 
eyes  tear  and  she  dabbed  at  them  with 
disposable  facial  tissues.  From  now 
on,  it’s  strictly  low-calorie  gelatin 
desserts  only,  she  vowed. 

Obviously,  the  second  version  of 
this  little  story  is  longer,  harder  to 
read,  and  lacks  the  “pizzazz”  of  the 
first  version. 

One  supposes  that  the  reason  a 
manufacturer  calls  his  product  Jell-0 
rather  than  a  low-calorie  gelatin 
dessert  is  the  same  reason  a  reporter 
wants  to  write  it  —  impact.  Saying 
someone  tossed  a  small,  discus¬ 
shaped  plastic  throw  toy  hardly  con¬ 


jures  up  the  same  image  as  saying  he 
was  tossing  a  Frisbee. 

It  is  this  imagery  that  manfacturers 
count  on  to  help  sell  their  product. 
Their  specific  product,  not  somebody 
else’s  discus-shaped  plastic  throw 
toy.  It  is  when  writers  substitute  the 
specific  name  or  use  the  name  incor¬ 
rectly,  jeopardizing  the  manfacturer’s 
“imagery,”  that  they  incur  the  manu¬ 
facturer’s  wrath. 

When  the  manufacturer  fails  to  pro¬ 
tect  his  product  name  and  it  falls  from 
the  specific  to  the  generic,  many 
things  can  happen  —  most  of  them 
bad  —  for  the  manufacturer. 

Cornflakes.  High  octane.  Lanolin. 
Dry  ice.  Cellophane.  Escalator.  Cube 
steak.  Kerosene.  Stuff  you  come  into 
contact  with  day  in  and  day  out.  What 
do  you  suppose  each  has  in  common 
Right.  They  were  all  once  jealously 
guarded,  highly  prized  trademarks. 
Now,  for  many  and  various  reasons, 
those  trademarks  have  become 
generics,  a  part  of  the  everyday  lan¬ 
guage.  Can  you  imagine  how  the  origi¬ 
nators  felt?  Probably  like  yo-yo’s 
(also  once  a  trademark). 

As  editors  at  The  News,  we  are  not 
so  concerned  with  protecting  a  manu¬ 
facturer’s  product  brand  as  we  are  in 
accuracy.  Did  the  postman  really 
Mace  the  dog?  Or  did  he  use  some 

(Continued  on  page  4T) 
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other  form  of  repellant  spray?  Did  the 
fisherman  have  a  Thermos  of  coffee 
or  just  any  old  protective  container  of 
coffee?  The  good  reporter  will  know 
the  difference.  The  careful  editor  will 
want  to  make  sure  it  was  the  specific 
product  and,  if  it  was,  that  we  are 
spelling  it  in  the  “correct"  form. 

Frank  Lombardi,  political  editor  of 
The  News,  says  it  is  “hard  not  to  use 
trademarks.”  “A  writer  needs  to  use 
the  best  tools,”  he  says  “and  when 
those  [brand  name]  words  say  it  best, 
then  you  have  to  use  them.” 

Lombardi,  who  often  writes  col¬ 
umns  or  analysis  pieces,  is  allowed 
more  latitude  than  the  average 
reporter  and  so,  in  a  piece  about  the 
recently  completed  primary,  Lom¬ 
bardi  said  this  about  one  particularly 
non-competitive  race:  “It  was  like 
watching  Jell-0  dry.”  (“It  was  like 
watching  a  low-calorie  gelatin  dessert 
dry”  Just  doesn't  cut  it  here.) 

In  another  instance,  Lombardi  was 
traveling  aboard  an  airplane  with 
Democratic  candidate  Jesse  Jackson, 
who  likes  to  sit  and  listen  to  a  Walk¬ 


man-like  radio,  but  it  wasn’t  Sony’s 
product  and  Lombardi  was  hard- 
pressed  to  describe  the  scene. 

“When  a  craftsman  uses  tools  like  a 
hammer,  but  you  can’t  call  it  a  ham¬ 
mer,  then  you  have  a  problem,”  he 
says.  “I  use  them  [trademark  names] 
but  I’m  careful  to  use  the  capitaliza¬ 
tions.” 

The  catchword  here  is  “careful.” 
At  The  News,  my  colleagues  and  1  try 
to  exercise  every  precaution.  If  we 
don’t,  then  I’d  better  get  in  a  goodly 
supply  of  effervescent  pain  reliever 
and  antacid,  ooops,  I  mean  Alka-Selt- 


(Valenti  is  the  chief  copy  editor,  the 
New  York  Daily  News.) 


REAGAN  SIGNS 
TRADEMARK  BILL 
INTO  LAW 

President  Reagan  has  signed  into 
law  legislation  making  it  easier  for 
companies  to  register  new  trade¬ 
marks  for  their  products. 

The  Trademark  Law  Revision  Act 
of  1988  was  signed  by  Mr.  Reagan  on 


November  16.  It  amends  the  federal 
trademark  statute  of  1946,  commonly 
called  the  Lanham  Act.  The  revised 
law  was  approved  by  both  houses  of 
Congress  last  month;  it  was  originally 
introduced  by  Senator  Dennis 
DeConcini  (D-AZ)  and  Representa¬ 
tive  Carlos  Moorhead  (R-CA). 

The  bill  was  a  result  of  a  two-year 
study  of  the  42-year-old  Lanham  Act 
by  the  Trademark  Review  Commis¬ 
sion,  a  blue  ribbon  commission  of  the 
United  States  Trademark  Associa¬ 
tion.  The  Commission  submitted 
recommended  changes  in  the  federal 
trademark  statute  to  Sen.  DeConcini, 
which  resulted  in  his  drafted  legisla¬ 
tion  and  introduction  of  the  bill  into 
the  Senate  last  November. 

USTA  will  publish  a  legislative  his¬ 
tory  of  the  new  law,  and  will  be  pre¬ 
senting  comprehensive  seminars  in 
Washington,  DC;  Chicago;  Los 
Angeles;  and  New  York  early  next 
year  to  explain  the  importance  of  the 
law  as  it  pertains  to  business  and 
consumers.  All  media  are  invited  to 
attend. 

Representations  of  famous  trade¬ 
marks  will  be  presented  as  a  visual 
mean  of  signifying  the  impact  of  trade¬ 
marks  on  the  American  economy. 

Dates  will  be  announced  early  in 
December. 
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ALWAYS  ENDS 
WITH  A  CAPITAL  "R" 


The  capital  “R”  has  a  circle 
around  it,  too.  Because  Frigidaire® 
is  more  than  an  ordinary  word,  it’s 
our  registered  trademark. 

To  many,  it  means  the  finest 
quality  refrigerator  available.  It’s  a 
name  thafs  so  popular  some  people 
call  every  refrigerator  a  Frigidaire® 
Unfortunately,  that’s  wrong. 


C)nlyFrigidaire®refrigerators 
have  the  quality,  engineering  and 
heritage  to  bear  the  name. 

So  if  a  refrigerator  really  is  a 
Frigidaire®  say  so. 

If  it’s  not,  use  the  other  word 
that  ends  with  an  “R”.  Refrigerator. 

wewouid  Frigidaire* 

appreciate  it.  today,  here  tomorrow. 


C  1967  White  Consolidated  Industries.  Inc. 
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-  TABASCO  is  the  registered  trademark  for  TABASCO 
brand  pepper  sauce,  TABASCO  brand  Bloody  Mary  Mix, 
TABASCO  brand  picante  sauce.  TABASCO  has  been  used 
as  a  trademark  since  1868  to  identify  products  of 
Mcllhenny  Company,  Avery  Island,  Louisiana. 
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Trademark  owners’  relations  with  the  press 


By  Julius  R.  Lunsford,  Jr. 

I.  Foreword  -  Famous  quotations 

Justice  Frankfurter  properly 
observed  that  “if  it  is  true  that  we 
live  by  symbols,  it  is  no  less  true 
that  we  purchase  goods  by  them.” 
Justice  Holmes  wrote:  “It  [a 
trademark]  deals  with  a  delicate 
matter  that  may  be  of  great  value, 
but  that  is  easily  destroyed  and 
therefore  shoud  be  protected  with 
corresponding  care.”  Judge  Hand 
made  this  pronouncement:  “It 

.  .  .  makes  no  difference  what 
efforts  or  money  the  DuPont  Com¬ 
pany  expended  in  order  to  persuade 
the  public  that  ‘cellophane’  means 
an  article  of  DuPont  manufacture. 
So  far  as  it  did  not  succeed  in  actu¬ 
ally  converting  the  world  to  its  gos¬ 
pel,  it  can  have  no  relief.”  The  fed¬ 
eral  statue  specifies,  “A  mark  may 
be  deemed  .  .  .  abandoned  .  .  . 
when  any  course  of  conduct  of  the 
registrant  [owner],  including  acts  of 
omissions  as  well  as  commissions, 
cause  the  mark  to  lose  its  signifi¬ 
cance  as  an  indication  of  origin.” 
The  late  Will  Rogers  frequently 
commented,  “All  I  know  is  what  I 
read  in  the  newspapers.” 

These  profound  observations 
behoove  trademark  owners  and  the 
owners  of  the  press  to  cooperate  in 
using  trademarks  correctly  and 
accurately.  The  reasons  are  numer¬ 
ous,  but  the  primary  reason  is  to 
protect  the  valuable  trademarks, 
worth  millions  or  possibly  billions 
to  the  owners,  including  trademarks 
of  the  press  as  well  as  its  advertis¬ 
ers,  and  to  accurately  report  the 
news  as  well  as  to  educate  the  read¬ 
ers.  Supervising  the  use  of  trade¬ 
marks  is  an  affirmative  duty  of  the 
owner  in  order  to  preserve  their 
integrity  and  to  maintain  their  val¬ 
idity.  The  consistent  manner  in 
which  an  owner  presents  its  trade- 
mark(s)  upon  product  packaging,  in 
advertising,  on  letterheads,  in  cor¬ 
respondence,  and  in  all  publications 
enhances  their  brand  impression 
and  increases  their  worth.  Simi¬ 
larly,  the  press  owes  its  advertisers 
who,  almost  without  exception,  are 
trademark  owners,  the  duty  to  cor¬ 
rectly  use  the  marks;  and  a  similar 
duty  is  owed  by  the  press  to  truth¬ 


fully  report  the  news  to  its  readers, 
who  frequently  quote  the  source  of 
their  knowledge. 

(11.  Trademark  recognition) 
Trademarks  play  an  important 
role  in  the  lives  of  all  Americans. 
They  are  badges  of  identification, 
guarantees  of  quality,  and  the  verte¬ 
brae  of  the  advertising  media.  The 
public,  has  become  more  trade- 
mark-conscious  than  ever  before. 
Througn  the  efforts  of  educational 
programs  of  trademark  owners, 
advertising  in  the  press,  and  semi¬ 
nars.  This  is  the  sixth  effort  on 
behalf  of  Editor  &  Publisher  to  alert 
the  press  to  use  trademarks  cor¬ 
rectly.  Last  year,  this  author 
reported  that  Reader’s  Digest  pub¬ 
lished  a  special  advertising  section, 

(Continued  on  page  8T) 


GORE-TEX®  brand  fabric 
from  W.  L.  Gore  &  Associates,  Inc. 
the  only  manufacturer  of 
the  original  waterproof,  breathable  fabric 


GORE. 


Creative  Technologies 
Woridwide 


GORE-TEX®  is  a  registered  trademark 
of  W.  L.  Gore  &  Associates,  Inc. 
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A  Note  Of  Information  And  Entreaty 
To  Fashion  Editors,  Advertisers,  Copywriters 
And  Other  Well-Intentioned  Mis-users  Of 
Our  CHANEL  Name. 


CHANEL 

was  a  designer,  an  extraordinary  woman 
who  made  a  timeless  contribution  to  fashion. 

CHANEL 

is  a  perfume. 

CHANEL 

is  classic  elegance 

in  couture,  ready-to-wear  and  accessories. 

CHANEL 

is  our  registered  trademark  for  fragrance,  cosmetics, 
clothing,  accessories  and  other  lovely  things. 

Although  our  style  is  justly  famous,  a  jacket  is  not  “a  Chanel  jacket” 
unless  it  is  ours,  and  somebody  else’s  cardigans  are  not  “Chanel 
for  now.” 

And  even  if  we  are  flattered  by  such  tributes  to  our  fame  as  “Chanel- 
issime,  Chanel-ed,  Chanels  and  Chanel-ized,”  PLEASE  DON’T.  Our 
lawyers  positively  detest  them.  We  take  our  trademark  seriously. 


Merci, 


CHANEL,  Inc 


CHANEL' 


f 
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UNIX 


isa 

5-Ietter  word 


The  tiny  "R”  in  a  circle  means  UNIX  operating 
systems  are  protected  by  trademark  law  from 
others  using  the  name.  When  in  doubt,  always 
use  the  R  with  UNIX  references,  plus  one  of  its 
generic  names  (system,  etc.).  The  same  sort  of 
rules  apply  to  the  other  AT&T  trademarks. 


Questions? 

Call  the  Trademark  Hot-Line: 

(201)  771-2417 


Lunsford 
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“What’s  Behind  the  Name?"  The 
article  notes  several  long-standing 
marks  that  have  become  fixtures  of 
their  respective  markets.  Twenty- 
five  marks  were  used,  and  they 
ranged  in  recognition  from  1886  to 
1911,  respectively.  In  September 
1988,  Reader’s  Digest  repeated  the 
section  which  listed  20  well-known 
trademarks.  "Bon  Ami”  appeared 
in  both  sections,  and  others  which 
appeared  in  the  second  section  are 
“Band-Aid”  (1920);  “Bissell”\ 
(1876);  "Fruit  of  the  Loom”  (1851); 
“Vaseline”  (1859);  and  “Camp- 
hell’s  (1898).  The  ten  (10)  most 
powerful  brands  — trademarks  — 
in  America  were  recently  listed  in 
the  July  4,  1988  issue  of  Fortune 
magazine  in  this  order:  (1)  “Coca- 
Cola;”  (2)  “Campbell’s;”  (3) 
“Pepsi-Cola;”  (4)  “AT&T;”  (5) 
“McDonald’s;”  (6)“American 
Express;”  (7)  “Kellogg’s”  (8) 
“IBM;”  (9)  “Levi’s”  and  (10) 
“Sears.” 

The  top  ten  (10)  newspapers 
(Continued  on  page  lOT) 


Don't  confuse 
a  weedeater  with 
Weed  Eater.' 

Sometimes  people  say  they  want  a  “weedeater”  when  they 
really  want  a  Weed  Eater*  brand  trimmer.  And,  while  a  * 
weedeater  might  be  anything  from  a  voracious  goat  to  a 
little  green  creature  from  a  gardener’s  nightmare,  there  is 
only  one  Weed  Eater®  brand  trimmer.  It’s  America’s 
number  one  brand  of  trimmer— the  one  people  ask  for, 
time  after  time. 

The  one-and-only  genuine 
Weed  Eater®  brand  trimmer.  Any- 
thing  else  could  be  a  nightmare.  § 
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.  jR  LEAGUEIASEBALL* 


DON’T  EVEN  THINK  OF  KNOCKING  OFF 
MAJOR  LEAGUE  BASEBALL 


The  distinctive  Major  League  Baseball  logo  is  a  federally 
registered  trademark.  So  are  the  names,  logos  and 
uniform  marks  of  the  26  big  league  Clubs.  Baseball  is 
followed  by  millions  of  fans  in  the  United  States.  Canada 
and  throughout  the  world.  That's  why  Major  League 
Baseball  will  pursue  and  prosecute,  to  the  fullest  extent, 
anyone  who  uses  our  trademarks  or  capitalizes  on  our 
goodwill  without  our  authorization. 

We've  increased  our  investigative  and  legal  resources 
to  protect  our  proprietary  rights  in  all  commercial  areas, 


including  retail  product  licensing,  corporate  sponsorship 
and  promotion,  advertising  and  broadcasting.  Our 
increased  efforts  have  already  resulted  in  numerous 
lawsuits,  seizure  actions  and  criminal  indictments.  Our 
aggressive  protection  of  the  Major  League  Baseball 
logos  protects  fans  against  inferior  goods  and  services, 
or  unauthorized  or  unlawful  activities.  The  Major 
League  Baseball  symbol  is  your  seal  of  protection. 

Look  for  if  on  all  Baseball  merchandise  and  services. 
And  don't  even  think  about  knocking  us  off. 


c  Major  League  Baseball  1987 


UNIX 

isR-rated 


The  liny  “R"  in  a  circle  means  UNIX  operating 
systems  are  protected  by  trademark  law  from 
others  using  the  name.  When  in  doubt,  always 
use  the  R  with  UNIX  references,  plus  one  of  its 
generic  names  (system,  etc.).  The  same  sort  of 
rules  apply  to  the  other  AT&T  trademarks. 


® 


Questions? 

Call  the  Irademark  Hot-Line: 

(201)  771-2417 


ATcT 


Lunsford 
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according  to  circulation  have  been 
classified  as  follows:  ( 1 )  Wall  Street 
Journal;  (2)  New  York  Daily  News; 
(3)  Los  Angeles  Times;  (4)  New 
York  Post;  (5)  New  York  Times;  (6) 
Chicago  Tribune;  (7)  Washington 
Post;  (8)  Detroit  News;  (9)  Chicago 
Sun-Times;  ( 10)  Detroit  Free  Press. 
In  the  top  twenty-five  (25)  newspa¬ 
pers  by  circulation,  newspapers  in 
the  following  cities  were  listed:  San 
Francisco;  Boston;  Houston; 
Miami;  Minneapolis;  Dallas;  Den¬ 
ver;  Buffalo;  and  Milwaukee.  Suf¬ 
fice  it  to  say  that  all  the  newspapers 
have  brand  names  and  trademarks  to 
identify  their  source. 

Ill.  Trademark  actions  in  1988 

In  last  year’s  article,  this  writer 
pointed  out  that  the  role  of  the  press 
in  providing  information  to  the  pub¬ 
lic  had  taken  an  interesting  turn. 
With  the  advent  of  the  computer 
age,  information  is  now  stored  in 
mass  quantities.  This  information 
includes  various  articles,  writings 
and  treaties,  etc.  Various  private 

(Continued  on  page  12T) 


SEVEV. 

brand  carbaryl  insecticide 


It  takes  care  of  your  bugs. 
Please  take  care  with  ours. 


W-/EVIN®  is  Rhone-Poulenc’s  trademark  for 
carbaryl  insecticide,  and  should  always  be  used 
as  shown  above.  It  should  bear  the  circle- R 
trademark  bug  and  be  used  in  connection  with 
the  common  name,  carbaryl  insecticide.  It 
bugs  us  when  it’s  not. 

You  see,  SEVIN®  brand  carbaryl  comes 
only  from  Rhone-Poulenc,  and  is  one  of  the 
most  widely  used  insecticides  in  the  world.  So 
just  because  the  SEVIN®  brand  name  appears 
on  labels  from  other  companies,  please  don’t 
get  the  idea  that  it’s  a  generic  term. 

Because  no  matter  whose  label  the  name 
appears  on,  the  SEVIN®  brand  name  has 


always  meant  high  quality,  consistent 
performance  to  our  customers.  It’s  a  name 
they  have  come  to  trust.  So  we  trust  you’ll  use 
it  right.  And  we  won’t  bug  you  about  it. 

Sevin' 

Rhdne-Pouienc  ^  Company 

PO  Box  12014.  TW  Alexander  Drive 

Research  Triangle  Park.  NC  27709 

SEVIN'  is  a  registered  trademark  for  carbaryl  insecticide. 

As  with  any  insecticide,  always  follow  instructions  on  the  label 
©1988  Rhdne-Poulenc  Ag  Company 
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An  Early  Trademark  Search  Can 
Get  You  Out  From  Under  The  Gun 


Don’t  get  caught  under  the  gun  by  not  knowing  which  If  you  need  trademark  information  on  an  immediate  basis; 
trademarks  have  to  be  followed  by  the  notice  of  federal  registra-  ready,  aim  and  dial  1-800-692-8833,  in  Canada  1-800-338-1867, 
tion,  the  @.  When  very  often  you  can  save  yourself  time,  trouble  or  drop  a  line  to  Thomson  &  Thomson,  500  Victory  Road,  North 
and  money  with  a  trademark  search  in  your  own  office.  Quincy,  MA  02171-1545. 

Our  TR4DEMARKSCAN®  databases,  available  online  We’re  Thomson  &  Thomson.  The  company  that’s  had  the 
through  DIALOG,®  provide  you  with  instant  access  to  over  one  right  ammunition  for  over  75  years, 
million  federal  and  state  trademarks.  You  can  use  the  system 
to  watch  for  infringement  of  your  own  trademark  rights,  to 
assist  trademark  administration  procedure,  or  to  collect  data 
to  support  litigation.  Your  marketing  department  can  use  our 
files  to  find  out  who  owns  what,  to  track  the  introduction  of  com¬ 
petitive  products  or  services  and  even  to  generate  ideas  for 
new  names. 


Thomsons  Thomson 

ft  ft®  The  Established  Leader  In  Trademark  Research 


Lunsford 
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data  services  have  been  established 
whereby  parties  can  research  a  par¬ 
ticular  topic,  term  or  subject.  The 
United  States  Patent  and  Trade¬ 
mark  Office  is  a  subscriber  to  the 
Mead  “Lexis”  computer  data  base. 

One  of  the  Lexis  data  base  librar¬ 
ies  is  named  “Nexis.”  Nexis  is  a 
full-text  library  of  general  and  busi¬ 
ness  news  and  information.  The 
library  contains  the  full  text  of  a 


multitude  of  publications  and  wire 
services,  except  for  materials  such 
as  advertisements,  stock  tables, 
indices,  schedules,  sport  scenes 
and  stands,  graphics  and  the  like, 
and  stories  and  items  in  which  the 
publication  has  only  first-publica¬ 
tion  rights.  A  listing  of  the  newspa¬ 
pers,  magazines,  wire  services  and 
newsletters  that  are  included  in  the 
Nexis  data  base  are  provided  as  an 
appendix  hereto.  Suffice  to  say  that 
articles  from  a  wide  range  of  news¬ 
papers,  magazines  and  like  sources 
are  relied  upon  by  the  Trademark 
Trial  and  Appeal  Board. 


The  U.S.  Patent  and  Trademark 
Office  has  taken  a  liberal  approach 
in  its  use  of  the  Mead  Data  Central 
Lexis/Nexis  data  base.  Specifi¬ 
cally,  when  an  applicant  submits  an 
application  for  registration  of  a 
mark,  it  is  not  unusual  for  the 
Trademark  Examining  Attorney  to 
search  the  Nexis  Libary  for  the 
mark  at  issue.  If  the  Trademark 
Examining  Attorney  finds  a  statisti¬ 
cally  significant  number  of  pub¬ 
lished  articles  showing  use  of  the 
trademark  in  issue  in  other  than  a 
trademark  sense  (e.g.,  generic),  the 
Trademark  Examining  Attorney 
has  the  authority  and  often  does 
refuse  registration  of  the  mark  on 
the  basis  that  the  alleged  trademark 
comprises  nothing  more  than  the 
common  name  of  the  product. 
Thus,  the  press’  treatment  of  an 
applicant’s  trademark  may  well  be 
evidence  relied  upon  by  the  U.S. 
Patent  and  Trademark  Office  to 
refuse  registration  to  an  applicant 
on  the  ground  that  the  trademark  is 
generic. 

It  is  noteworthy  that  Mead  filed 
suit  against  Toyota  which  intends  to 
import  a  large  automobile  compar¬ 
able  to  the  Mercedes-Benz  under 
the  trademark  “Lexus.”  Another 
interesting  fact  is  that  an  individual 
whose  surname  is  “Beretta”  filed 
suit  against  General  Motors  seeking 
an  injunction  against  its  Chevrolet 
Division  from  calling  one  of  its 
popular  models  “Beretta.”  A  for¬ 
mer  movie  actress,  Shirley  Temple 
(Black),  has  filed  suit  to  restrain  the 
use  of  her  maiden  name  to  identify  a 
bottled  carbonated  beverage.  The 
defense  is  that  Shirley  Temple 
Black  has  dedicated  her  name  to  the 
public  because  of  its  alleged  generic 
use  for  a  long  period  of  time  by 
different  entities  to  identify  or  refer 
to  a  soft  drink  for  children.  The 
dancer/actress.  Ginger  Rogers,  was 
unsuccessful  in  an  attempt  to  enjoin 
a  movie  producer  from  the  distrbu- 
tion  of  the  movie  '‘"Ginger  and 
Fred."  The  court  held  that  “Ginger 
and  Fred”  is  an  artistic  expression 
and  not  a  simple  “commodity”  and 
is  immune  from  right  of  publicity 
and  Lanham  Act  claims.  The  movie 
producer  successfully  invoked  its 
First  Amendment  rights.  Burger 
King  was  successful  in  a  jury  trial  to 
enjoin  the  use  of  “Chicken  Ten¬ 
ders”  by  Pilgrim’s  Pride.  The  point 
in  relating  these  cases  is  that  the 
press  ran  a  news  story  or  stories 
about  each  and  every  one.  In  other 
words,  such  actions  are  newswor¬ 
thy. 

Perhaps  the  most  significant 
event  of  1988  is  the  passage  of  the 
(Continued  on  page  I8T) 
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Please 
remember 
thatCLOROX® 
is  our  brand 
for  our  products— 
laundry  bleach, 
detergents  and  cleansers 

The®  says  so. 

The  Clorox  Company 
P.  O.  Box  24305 
Oakland,  CA  94623 


es,  CLOROX®  is  a 
brand  name.  Our  brand 
name— our  registered 
trademark  that  we  use  for 
our  laundry  and  cleaning 
products,  including  the 
quality  bleach  products 
we've  been  making  for 
home  laundry  and  dis¬ 
infectant  uses  since  1916. 

When  you  add  our  bleach 
product  to  your  laundry, 
you're  adding  CLOROX® 
bleach.  When  you  write 
a  news  item  about  the  use 
of  our  bleach  products, 
it's  "CLOROX®  bleach." 
When  it's  just  bleach,  it's 
just  bleach . . .  it's  not 
"CLOROX"! 


% 
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Ao  all  the 
writers  and  typists 
and  proofreaders 
and  editors 
who  help  us  protect  our 
trademark  Kleenex^by 
always  starting  it 


apropergenenc, 
be  It  tissue 
or  diapers: 


Kimberly'Clark  Corporation 


products 


®  Kleenex  is  a  registered  trademark  for  a  whole  line  of  disposable  paper  products  from  Kimberly-Clark  Corporation. 


How  to  Use  Trade¬ 
marks  When  Writing 
Copy 

Trademarks  are  not  ordinary 
words.  They  are  proper  names  that 
identify  the  products  of  a  business 
and  distinguish  them  from  products  of 
others.  Service  marks  perform  the 
same  function  for  services. 

If  a  mark  is  used  improperly,  it  can 
become  the  common  generic  name  of 
the  product  or  service.  This  means 
that  anyone  may  use  that  mark,  which 


can  destroy  the  owner's  investment  in 
its  valuable  asset. 

To  help  prevent  this  “genericide” 
from  happening,  and  to  avoid  com¬ 
plaints  about  the  improper  use  of  a 
mark.  The  United  States  Trademark 
Association  urges  you  to  follow  the 
following  guidelines  for  all  marks, 
whether  or  not  they  have  been  regis¬ 
tered: 

Treat  trademarks  like  proper  adjec¬ 
tives: 

1.  Always  spell  trademarks  with  at 
least  an  initial  capital  letter,  or  else 
entirely  in  capital  letters. 

2.  Follow  a  trademark  with  its  com¬ 
mon  descriptive  term  (e.g.,  WON- 


XEROX 


Once  a  trademark, 
not  always  a  trademark. 


They  were  once  proud  trademarks,  now 
they’re  just  names.  They  failed  to  take 
precautions  that  would  have  helped  them 
have  a  long  and  prosperous  life. 

We  need  your  help  to  stay  out  of  there. 
Whenever  you  use  our  name,  please  use  it 
as  a  proper  adjective  in  conjunction  with 
our  products  and  services:  e.g..  Xerox 


copiers  or  Xerox  financial  services.  And 
never  as  a  verb:  “to  Xerox”  in  place  of  “to 
copy,”  or  as  a  noun:  “Xeroxes”  in  place  of 
“copies.” 

With  your  help  and  a  precaution  or  two  on 
our  part,  it’s  “Once  the  Xerox  trademark, 
always  the  Xerox  trademark.” 

Team  Xerox.  Mfe  document  the  world. 


DER  bread,  KLEENEX  tissues,  etc.) 
at  least  the  first  time  the  mark  is  used 
in  print  and/or  in  the  most  prominent 
place  it  appears. 

Variations  of  proper  use,  including 
the  above,  include: 

•  following  trademarks  with  one  of 
the  symbols  that  indicate  their  trade¬ 
mark  status:  ®  if  the  mark  is  regis¬ 
tered  in  the  U.S.  Patent  and  Trade¬ 
mark  Office,  or,  if  the  mark  is  not 
registered,  use  TM  (for  trademark)  or 
SM  (for  service  mark); 

•  printing  the  trademark  in  italics, 
boldface  type,  or  in  a  different  color; 

•  using  trademarks  within  quotation 
marks; 

•  following  trademarks  with  the  word 
“brand.” 

3.  Do  not  pluralize  trademarks. 
Rather,  pluralize  the  common  noun 
they  describe,  e.g.,  “He  cleaned  his 
hands  with  two  KLEENEX  tissues.” 
Please  do  not  say,  “He  cleaned  his 
hands  with  two  KLEENEXES.” 
Some  marks  are  registered  in  the 
plural  and  should  be  used  that  way 
even  if  the  common  noun  following 
them  is  singular,  e.g.,  a  BAGGIES 
plastic  bag. 

4.  They  should  generally  not  be 
used  with  a  possessive  “’s”. 

5.  Do  not  confuse  trademarks  with 
trade  names  (that  is,  corporate  or 
business  names).  Trade  names  are 
proper  nouns.  Many  companies  also 
use  their  trade  name  as  trademarks, 
e.g.,  Kraft,  Inc.  Though  the  words  are 
identical,  trade  names  and  trade¬ 
marks  are  used  differently.  Trade 
names  can  be  used  in  the  possessive 
form  and  do  not  require  a  generic  term 
or  trademark  symbol,  e.g.,  “The 
cheese  was  made  by  Kraft,  Inc.” 
[trade  name];  and,  “They  served 
KRAFT  macaroni  and  cheese” 
[trademark]. 

Please  check  your  publication's  in- 
house  policy  about  the  trademark  of 
trademarks.  If  a  policy  does  not  exist, 
consider  adopting  one. 

Improper  listing  of  trademarks  in 
dictionaries  can  cause  serious  prob¬ 
lems.  USTA  has  a  committee  to  work 
with  dictionary  publishers  to  help 
them  verify  the  trademark  status  of 
words  before  going  to  print. 
Publishers  of  dictionaries  and  other 
reference  materials  are  invited  to  call 
the  TRADEMARK  HOTLINE  for 
more  information  concerning  these 
services. 

Remember  to  use  USTA’s 
TRADEMARK  HOTLINE  to  verify 
if  a  word  is  a  trademark  or  to  confirm 
its  spelling,  generic  term  or  punctua¬ 
tion.  The  TRADEMARK  HOTLINE 
is  available  weekdays  (excluding  holi¬ 
days)  between  2:00  and  5:00  p.m. 
EDT.  Its  services  are  free.  Call  (212) 
986-5880. 
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Gimme  Gimme  Gimme 
an  upper 

case 


circled 


Gimme  a 


The  registered  trademark 

for  Rohm  and  Haas  Company’s  brand 

of  acrylic  plastic  sheet  and  resins. 

Since  the  mid-1930’s  when  they  were  first  You  can  find  PI 
applied  to  transparent  cockpit  enclosures  and  impact  and  specialty 
turret  covers  for  military  aircraft,  Plexiglas®  taillight  and  instrum( 
brand  products  have  been  the  foremost  names  like  giftware  and  acc 
in  acrylic  plastics.  Plexiglas®  brand  acrylic  ler 

plastics  are  products  with  literally  thousands  de 

of  applications.  sal 


- -  There  are  so  many 

-  Plexiglas®  acrylic  plastic  objects 
J  around,  people  sometimes  forget 

the  name  is  a  registered  trademark.  For 
more  information  about  our  Plexiglas®  brand 
products,  write  to  Rohm  and  Haas  Company, 
Patent  Dept. /Trademark  Counsel, 
Independence  Mall  West,  _ 


You’ll  see  transparent  and 
colored  Plexiglas®  sheet  in  [f| 

illuminated  sign  faces,  break-  ||k 

age-resistant  storm  door  jn 

glazing,  merchandising  dis- 
plays,  hockey  rink  spectator 
shields,  bullet-resisting  barriers  in 
banks,  and  microwave  oven  doors, 


Philadelphia,  PA  19105.  ROHMn 

ihrrsE^ 

PHILADELPHIA,  PA.  19105 
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Imitation 


By  John  Dunleavy 

“Imitation,”  as  a  wag  once  put  it, 
“is  the  flattest  form  of  sincerity,”  and 
many  of  America’s  largest  corpora¬ 
tions  would  ruefully  agree  with  the 
play  on  words.  Especially  when  the 
imitation  involves  that  most  precious 
asset  —  brand  name  —  and  all  the 
good  will  and  customer  identification 
that  goes  with  it. 

What’s  in  a  name,  after  all,  is  years 
of  research  and  development,  untold 
millions  of  dollars  in  advertising,  and 
an  increasing  effort  to  carve  out  a 
niche  in  the  collective  memory  of 
America’s  buying  public.  That’s  no 
small  feat,  in  a  market  which  operates 
in  a  blizzard  of  brand  names,  logos 
and  corporate  IDs.  A  rose  by  another 
name  might  smell  as  sweet,  but  the 
label  on  a  successful  consumer  prod¬ 
uct  takes  more  than  sunshine  and  rain 
to  grow  in  the  public  mind.  This  battle 
is  never  really  over,  as  imitators 
gravitate  to  the  marketplace  winners 
and  try  to  nudge  them  out  of  place  or, 
at  least,  bask  in  a  little  reflected  mar¬ 
keting  glory. 

Small  wonder,  then,  that  corpora¬ 
tions  zealously  guard  that  which  they 
have  purchased  at  such  high  price. 
Guarding  means  constant  monitoring 
of  anything  which  involves  infringe¬ 
ment  or  which  could  compromise  the 
integrity  of  a  product  and  the  claim  of 
ownership  to  a  trademark  or  logo.  So 
vigilance  is  the  watchword  in  pro¬ 
tecting  trademarks,  and  the  demon¬ 
stration  of  such  vigilance  is  the  neces¬ 
sary  proof  to  be  offered  whenever 
trademark  rights  are  challenged. 

Newspapers  are  often  the  recipi¬ 
ents  of  letters  admonishing  us  on  the 
misuse  of  trademarks,  especially  the 
common  use  of  specific  trademarks 
for  products  and  services.  Nothing 
succeeds  like  success,  it  is  true,  but  it 
is  a  case  of  nothing  succeeding  like 
excess  when  a  brand  name  achieves 
such  an  ingrained  association  in  the 
public  mind  that  it  is  used  in  ordinary 
speech  to  describe  rather  than  iden¬ 
tify  all  such  products  and  service. 

That  is  the  price  of  success  one 
might  say,  or  “would  you  rather  no 
one  used  your  trademark  name?”  Not 
so  fast  and  not  so  glib,  say  the  owners 
of  the  treasured  label.  Sure,  they  tell 
us,  we  appreciate  the  natural  associa¬ 
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tion,  but  we  have  spent  too  much  time 
and  money  to  develop  the  value 
behind  this  name  to  see  it  diluted  by 
common  usage.  And,  they  reason, 
that  is  especially  true  when  the  prod¬ 
uct  being  described  with  their  name  is 
a  pale  copy  or  an  inferior  imitation  of 
the  original.  “Suffering  by  compari¬ 
son”  then  takes  on  full  and  painful 
meaning. 

So  newspapers  are  often  asked  to 
keep  this  in  mind  in  accepting  adver¬ 
tising.  Once  again  the  media  gets  in 
the  middle  when  it  really  does  not 
particularly  want  to  be.  Yet  newspa¬ 
pers  guard  their  own  names  and  logos 
rather  jealously  so  there  is  under¬ 
standing  of  the  problem,  even  as  there 
is  also  understanding  of  the  reason  for 
misuse.  Once  a  trademark  slips  into 
the  lexicon  as  a  generally  descriptive 
term,  efforts  to  narrow  the  usage  are 
generally  viewed  as  pedantic  or 
downright  annoying.  Nevertheless, 
newspapers  owe  complainants  of 
trademark  misuse  at  least  the  cour¬ 
tesy  of  an  acknowledgement  and  an 
effort  to  alert  those  on  the  newspaper 
staff  who  might  reasonably  be 
expected  to  notice  infringements,  at 
least  the  most  blatant  kinds. 

Even  newapapers  with  full-time 
advertising  acceptability  persons 
(and  there  are  rather  few  of  these) 
would  be  hard-pressed  to  catch  trade¬ 
mark  misuse  prior  to  insertion.  Those 
who  do  perform  the  function  (full  time 
or  part  time)  are  generally  more  con¬ 
cerned  with  matters  of  good  taste, 
misleading  copy,  or  fraudulent  offers 
than  a  trademark  matter.  This  is  com¬ 
monly  considered  technical  and  hav¬ 
ing  no  adverse  effect  on  the  newspa¬ 
per’s  readers.  An  argument  could  be 
made,  however,  that  weakened  or 
destroyed  trademark  rights  ultimately 
do  affect  the  comsumer  (and  reader) 
but  that  is  a  rather  remote  prospect  at 
the  time  of  publication. 

Still,  when  the  matter  is  brought  to 
the  attention  of  a  newspaper  ad  direc¬ 
tor,  a  courteous  acknowledgement  is 
certainly  in  order.  The  note  should 
stress  that  heavy  copy  flow  and  dead¬ 
line  pressures  make  it  difficult  (and 
unlikely)  for  a  pre-insertion  catch  but 
that  the  proper  persons  will  be  alerted 


to  the  misuse.  This  is  assuming  that 
the  newspaper  receives  a  letter  sepa¬ 
rate  from  that  sent  to  the  advertiser, 
or  is  just  copied.  It  is  the  trademark 
proprietor’s  responsibility  to  initiate 
the  complaint  directly  with  the 
“offending”  advertiser.  All  newspa¬ 
pers  can  do  is  lend  an  assist,  and  a 
limited  one  at  that. 

However,  common  courtesy  does 
dictate  some  interest,  and  whatever 
action  is  appropriate  or  practical.  If 
the  owner  of  the  trademark  is  an 
advertiser  (current  or  potential) 
well,  there  are  economic  dictates 
which  should  lead  to  a  cooperative 
attitude.  If  not,  there  is  always  the 
possibility  that  they  will  be  advertis¬ 
ers.  But  most  important,  the  value  of 
a  trademark,  logo  or  corporate  name 
cannot  be  dismissed  as  legal  nit-pick¬ 
ing  or  bureaucratic  fussiness.  Critics 
may  claim  that  there  are  too  many 
brand  names  on  the  market,  anyway, 
and  some  may  even  think  that  one  of 
everything  would  be  just  fine.  Try 
selling  that  to  American  shoppers  as 
they  pass  by  the  low-priced  generic 
sections  and  go  for  the  labels  they  like 
and  trust. 

Blandness  and  sameness  are  not 
very  much  tolerated  in  our  society 
and,  while  we  may  overdo  it  at  times, 
it  is  the  richness  of  choice  and  variety 

(Continued  on  puffe  24T) 
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Sweet  ’N  Low  brand  sugar  substitute  isn't  just  any  sugar 
substitute.  It’s  the  world’s  favorite  brand  of  sugar  substitute.  It’s  also  the 
registered  trademark  of  the  Cumberland  Packing  Corporation  and  has  been 
for  the  past  25  years.  That’s  why,  to  millions  of  people,  thefe’s  Just  no  equal. 

Sweet  ’N  Low  A  re^stered  trademark  of  Cumberland  Paekinj>j  Corporation, 
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Don’t  leave  home  without  it*,  you  ’  11  not  only  have  to  answer  to 
Do  you  know  me?*  us .  You  ’  11  also  have  to  answer  to 

These  phrases ,  as  well  as  the  the  man  with  the  gavel .  After  all , 

others  listed  belo\y  are  the  prop-  American  Express  has  put  a  great 
erty  of  American  Express .  And  deal  of  time  and  money  behind 

cannot  be  used  for  advertising  or  these  trademarks .  Therefore ,  they 
promotional  purposes  by  other  must  be  protected .  So  don  ’  t  use  our 

companies  or  not-for-profit  HH|  property  in  your  advertising, 

organizations.  Or  you’ll  have  some 

If  you  try  to  use  them ,  however,  ■Hll^  explaining  to  do .  In  court . 

These  trademarks  and  any  derivatives  of  tfiem,  are  protected  bv  law:  AMERICAN  EXPRESS®  Card;  DON’T  LEAVT  HOME 
WITHOUT  IT®;  DON’T  LEAVE  HOME  WITHOUT  THEM®;  DON’T  LEAVE  HOME  WITHOUT  US®;  DO  YOU  KNOW  ME?®; 
CAUSE-RELATED  MARKETING®;  GOLD  CARD®;  PLATINUM  CARD®;  PROJECT  HOMETOWN  AMERICA®"  These  graphic 
trademarks  are  also  protected;  AMERICAN  EXPRESS  Box  Logo®;  AMERICAN  EXPRESS  Box  Logo  TRAVEL  SERVICE  &  Stripes 
Design®;  AMERICAN  EXPRESS  Card  Design®;  PROJECT  HOMETOWN  AMERICA  Logo®";  Travelers  Cheque  Design® 

®  I'WT.AintTK  uii  E.xpr«*ssTra\i*t  Relatt-dServit  i-sComiany.  Irw 


USE  OUR  TRADEMARKS 
YOUR  ADSrAND  YOU  MAT  HAVE 


Lunsford 

(Continued  from  pa^e  I8T) 


ago,  the  Coca-Cola  Company  used 
clever  advertisements  such  as  the 
following  one:  “'post'  is  a  stick  in  the 
ground,  but  'Post'  identifies  a  promi¬ 
nent  and  well-known  newspaper.”  Its 
message  was  brought  home  with  a 
similar  advertisement  with  the  head¬ 
line:  “'coke'  burns,  but  'Coke' 
refreshes.” 

Such  institutional  advertising  has 
received  favorable  comment  by  the 
press.  The  reaction  to  the  trademark 
supplement  program  of  Editor  & 
Publisher  is  overwhelmingly  favor¬ 
able.  For  example,  some  of  the  media 
comments  may  be  paraphrased  or 
quoted  in  part  as  follows:  “From  nov/ 
on.  I'll  be  referring  often  to  my  list  of 
trademarks  (brand  names).”  “I  like 
my  name  to  be  used  correctly,  and  the 
owners  of  trademarks  deserve  the 
same  treatment.  .  .  .”  “Writing  letters 
to  city  editors  reminding  them  that  a 
trademark  has  been  misused  is  a  part 
of  the  fight  to  protect  the  distinction 
the  name  carries.  .  .  ”  “White  County 
merchants  who  have  a  logo  or  trade¬ 
mark  they  want  to  protect  should  see 


their  attorney  and  look  into  how  they 
can  protect  theirs.  Your  continued 
success  in  your  field  of  business  could 
depend  on  it.”  Admittedly,  this  infor¬ 
mation  (from  Editor  &  Publisher) 
“may  be  of  only  passing  interest  to 
most  readers,  but  if  you  find  it  valu¬ 
able,  you  may  want  to  make  a  photo¬ 
copy  of  it  but,  remember:  only  if  you 
are  using  a  particular  brand  of  copy 
can  you  refer  to  'Xerox'”. 

Trademark  owners  have  been 
advised  to  subscribe  to  clipping  ser¬ 
vices  that  will  identify  all  articles  in 
which  their  trademarks  might  appear. 
If  a  trademark  is  used  improperly,  the 
trademark  owner  is  expected  to  write 
a  letter  to  the  publication  and  explain 
how  to  use  the  trademark  correctly.  If 
the  owners  fail  to  do  that,  the  courts 
may  rule  (and  have  ruled)  that  they 
did  not  do  enough  to  educate  the  pub¬ 
lic  about  their  legal  brand  names 
which  may  be  destroyed. 

Not  all  writers  or  editors  appreciate 
the  affirmative  duty  placed  on  trade¬ 
mark  owners.  One  writer  wrote, 
“They've  got  no  right  to  bother  me,” 
and  he  continued  to  abuse  trademarks 
such  as:  “Styrofoam,”  “Xerox,” 
“Band-Aid,”  “Coke,”  and  others. 

(Continued  on  pcifte  2IT} 


Tact 


When  you  "Pick  Up  The  Pace^g^",  you  are 
picking  up  the  Original  Picante  Sauce  matJe  by 
folks  in  San  Antonio  who  know 
what  Picante  Sauce  shoultd  be.  — J 

And  when  you  pick-up 
our  unique  hour-glass  shaped 
jar,  you  know  you  are  getting 
Americas  favorite  Picante 

Partners,  use  our  trademarks  I  ^icante  I 
properly,  because  you  don't  \ 

want  to  hear  "Get  A  Rope!" 


Face  Foods,  Inc.  ■'*  F.O.  Box  12636  San  Antonio,  Tx  78212 


Market  Research 
fer  the 

Newspaper  Industry 

What  is 

ESP  Research,  Inc.? 


E&P  Research  is  a  research  firm 
specializing  in  providing  accurate, 
reliable  and  affordable  readership 
data  to  small  and  medium-sized 
newspapers  through  sophisticated 
market  research.  The  data  devel¬ 
oped  meet  the  strict  standards  of  the 
Advertising  Research  Foundation. 

Why  Choose  E&P? 


E&P  Research  provides  not  only 
excellent  data  on  your  market,  but 
supplements  it  with  extensive 
training  for  your  advertising  sales 
staff  to  increase  their  effectiveness. 
We  can  also  provide  seminars  for 
your  local  advertisers  to  increase 
their  appreciation  of  the  potential  of 
newspaper  advertising.  Both  the 
survey  and  the  training  are  tailored 
to  your  newspaper  and  your  market 
requirements. 

How  Do  We  Do  It? 


Using  inquiry  techniques  appropri¬ 
ate  to  your  newspaper  and  market. 
E&P  Research  develops  informa¬ 
tion  in  four  principal  areas: 

•  Reading  Patterns  of  Newspaper 
Readers 

•  Readers’  Perception  and  Use  of 
Advertising 

•  Consumer  Behavior 

•  Demographics 


Who  Needs  Research? 


Modest-size  newspapers  need  reli¬ 
able  data,  at  an  affordable  price,  to 
compete  for  the  advertising  dollars 
in  their  highly  competitive  markets. 

Call  or  write  today  to  find  out  how 
E&P  Research  can  help  you  make 
the  most  of  your  research  dollar. 

E&P  Reseaich,lnc. 


P.O.  Box  396 
809  North  Bethlehem  Pike 
Spring  House,  PA  19477 
(215)  643-9350 
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The  manner  in  which  marks  have  understood  its  meaning  and  refer- 

Lunsford  been  used  in  magazines,  newspapers,  ence.  Likewise,  to  prove  secondary 

books,  dictionaries,  and  other  publi-  meaning  —  product  association  — in 

(Continued  from  page  20T)  cations  is  significant  in  how  it  is  order  to  obtain  federal  registration  of 

-  regarded  by  the  writers  and  how  the  a  mark,  reliance  is  frequently  depen- 

writers  believe  their  readers  regard  dent  upon  how  the  press  uses  the 

From  approximately  1950  until  1975,  the  marks.  The  public,  as  well  as  die-  mark, 

this  writer  had  the  duty  of  communi-  tionary  editors,  read  volumes  of 

eating  with  newspapers  which  used  literature  —  particularly  newspa- 

“Coca-Cola”  and  “Coke”  incor-  pers.  They  concentrate  on  those  writ- 

rectly.  The  letters  did  not  emanate  ers  whose  prominence  lends  them  a  (V.  Conclusion) 

from  the  legal  deparment,  but  were  degree  of  authority  —  i.e.,  famous  Without  trademarks  there  can  be 
written  in  a  public  relations  vein  to  novelists,  historians, Journalists,  syn-  no  advertising  as  we  know'  iti  and, 

solicit  the  cooperation  of  the  recipi-  dicated  columnists.  Their  use  of  without  advertising,  there  can  be  lim- 

ent,  also  a  trademark  owner,  who  “words,”  whether  they  are  brand  ited  choice  for  the  consumer  —  in 

may  have  inadvertently  used  the  names  or  generic  terms,  conveys  an  effect,  we  would  have  a  vastly  altered 

trademarks  in  an  incorrect  manner.  aura  of  authority.  Moreover,  such  use  free  enterprise  system.  Trademarks 

The  vast  majority  of  the  recipients  may  be  used  in  a  court  of  law  to  invali-  are  symbols  which  indicate  the  corn- 

cooperated  with  prompt  written  ^  trademark.  mercial  origin  of  goods.  They  are 

assurance  of  cooperation.  Otily  two  Pardon,  please,  another  personal  brand  names  rather  than  product 

of  the  recipients  of  these  letters  were  reference.  Before  “Coke”  was  regis-  names;  they  identify  the  source  rather 

annoyed:  one  in  Montgomery,  Ala.,  tered,  the  Coca-Cola  Company,  in  its  Iban  the  product.  By  extensive  and 

and  the  other  in  Denver,  Colo.  Copies  program  to  combat  substitution,  had  proper  use  in  advertising  and  in  the 

of  the  letters  and  answers  were  to  prove  that  customers  ordering  pre^*’  owner  may  establish  good 

recorded  on  microfilm,  and  when  the  “Coke”  unmistakably  mean  “Coca-  "'''H  symbolized  by  the  trademark, 

recipient  was  annoyed  or  irritated,  no  Cola”;  that  attendants  serving  bever-  ^be  press,  as  the  beneficiary  of  the 

other  communication  ensued  until  the  ages  at  soft  drink  outlets  understood  First  Amendrrient  to  the  United 

recipient  retired  or  was  replaced.  such  orders  to  be  for  “Coca-Cola”;  States  Constitution,  should  cooperate 

Nevertheless,  the  Coca-Cola  Com-  and  the  morgues  at  the  newspapers  'ybh  trademark  owners  in  the  protec- 

pany  precluded  any  acts  of  omissions,  were  used  to  show  that  writers  so  tion  of  their  assets, 

as  do  the  owners  of  “Styrofoam,”  regarded  “Coke”  to  be  a  common- 
“Xerox,”  “Kleenex,”  and  many  law  mark  synonymous  to  “Coca- 

others.  Cola”  because  their  readers  likewise  (Continued  on  page  23T) 


is  an  organization  of  members  who  have 
successfully  lost  millions  of  fxtunds  over  the  last 
25  years  on  the  Weight  Watchers  Program. 


is  a  registered  trademark  owned  by 
Weight  Watchers  International  Inc.  for  its 
products  and  services  in  the  weight  control  field. 
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Plain  or  Fancy, 

an  ampersand  is  part  of 
EDITOR  &  PUBLISHER’S 
name  and  trademark. 

We  are  pleased  to  be  quoted  and 
referred  to  as  an  authoritative  source 
for  facts  about  newspapers. 

But,  when  you  remember  us, 
please  remember  our  ampersand. 

It  is  part  of  our  logo. 


Editor  &  Publisher 

11  West  19th  Street,  New  York  NY  10011  •  (212)  675-4380 


Lunsford 

(Continued  from  page  2 IT) 


Trademark  owners,  as  well  as  the 
press,  owe  Editor  &  Publisher  a  debt 
of  gratitude  for  its  untiring  efforts  to 
affect  a  spirit  of  cooperation.  In  its 
first  supplement,  it  endeavored  to 
point  out  the  legal  aspects  of  trade¬ 
marks  and  the  press  by  furnishing 
guidelines  for  protection.  In  the  sec¬ 
ond  issue,  it  stressed  the  role  of  the 

press:  (1)  many  brand  names  of  publi¬ 
cations  are  registered  trademarks;  (2) 
the  need  to  report  facts  accurately;  (3) 
freedom  of  choice,  and  (4)  impact  of 
the  press  on  public  perception.  The 
third  issue  was  devoted  to  how  trade¬ 
marks  may  be  destroyed  by  the  press, 
when  it  does  not  use  trademarks  prop¬ 
erly.  The  fourth  issue  endeavored  to 

be  the  trademark  primer  for  the  press; 
and  the  fifth  issue  explained  why 
publishers  should  care  about  trade¬ 
marks.  Hopefully,  the  supplements 
have  served  their  purpose,  and  it  is 
the  fervent  hope  that  this  edition  aptly 
and  adequately  illustrates  the  need  of 
a  proper,  pleasant  and  productive 
relationship  between  the  press  and 


trademark  owners  —  and  together  of 
the  press  and  their  advertisers. 

the  United  States  Trademark  Associa¬ 
tion,  former  trademark  counsel  for  the 

Julius  R.  Lunsford  Jr.  is  a  partner  in 
the  law  firm  of  Jones  Askew  &  Luns¬ 
ford  of  Atlanta,  GA.;  past  president  of 

Coca-Cola  Company,  and  is  a  senior 
adviser  to  the  United  States  Trade¬ 
mark  Association’s  Revision  Commis¬ 
sion. 

THERE’S  ONLY  ONE 

WEATHERLINE 


WEATHERLINE® 

Weather  By  Phone 


SPORTSLINE® 

Sports  By  Phone 


WEATHERLINE®  and  SPORTSLINE®  may  only  be  used  by  authorized 
advertisers  of  our  WEATHERLINE®  and  SPORTSLINE®  services.  If  you 
are  an  authorized  advertiser  of  a  WEATHERLINE®  or  SPORTSLINE®, 
please  use  the  registered  “®”  when  promoting  it.  If  you  are  not  an 
authorized  user,  please  refrain  from  infringing  on  our  incontestable  service 
marks. 


Weatherline,  Inc. 

12119  St.  Charles  Rock  Road 
St.  Louis,  MO  63044 
314-291-1000 


L  Don’t  muddy  the  waters. 

®  Don’t  use  “laundromat”  as  if  it  were  a  synonym  for  “coin-operated  laundry.” 

It  isn’t. 

In  fact,  it  isn’t  a  word  at  all.  It’s  a  roistered  trademark.  Ours. 

Laundromat®  is  spelled  with  a  capital  “L”  and  a  circle  “R.” 

It’s  a  name  that  distinguishes  a  particular  laundry  —  one  that  meets  the  standards  and 
uses  the  products  of  White-Westinghouse  Appliance  Company. 

So  when  it’s  used  to  identify  businesses  that  don’t  meet  our  standards,  it  confuses  people. 
It  muddies  the  waters. 

Help  us  keep  our  trademark  clean.  If  the  business  is  really  a  Laundromat®  coin-operated 
laundry,  say  so.  But  if  it  isn’t,  please  don’t.  _  . 

Thanks  for  the  help.  WhiteV\festinghouse 


t  1987  White  Consolidated  Industries.  Inc. 
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Dunleavy 

(Continued  from  page  16T) 

of  options  that  are  part  of  what  makes 
America  what  it  is.  Competing  for 
attention  does  inspire  quality  control. 


USTA  Provides 
Trademark 
Information 
To  the  Press 

The  United  States  Trademark 
Association  (USTA)  is  a  non-profit 
organization  with  a  worldwide  mem¬ 
bership  of  over  1,800  corporations, 
law  firms,  advertising  agencies  and 
other  organizations  interested  in  the 


improvements  in  old  products  the 
introduction  of  new  ones  and,  to  be  a 
trifle  self-serving,  each  of  these  trade- 
marked  names  has  an  advertising 
budget  attached. 

An  evenhanded,  sensible  policy 
approach  to  the  legitimate  requests 
from  manfacturers  should  take  care  of 
the  matter  in  most  newspapers  with- 


protection  and  development  of  trade¬ 
marks.  Among  its  services,  USTA 
provides  th.;  Trademark  Hotline,  a 
free  telephone  information  service  to 

assist  the  press  and  other  media  with 
trademark  verification,  spelling  and 
correct  usage.  The  Hotline  operates 
Monday  through  Friday  fromn  2:(X)  to 

5:00  p.m.  EST.  USTA  also  publishes 
material  that  provides  information  on 
proper  trademark  use,  registration, 
comparative  advertising  and  other 
subjects  related  to  trademarks.  The 


out  adding  undue  burdens.  If  the  pol¬ 
icy  is  disseminated  among  the  staff, 
however,  be  sure  to  make 
"photocopies"  and  not  you-know- 
what’s. 

(John  Dunleavy  is  advertising 
operations  manager  of  the  New  York 
Daily  News.) 


organization’s  extensive  library  is 
available  to  researchers  by  appoint¬ 
ment.  For  more  information,  contact: 
The  United  States  Trademark  Associ¬ 
ation,  6  East  45  Street,  New  York, 
New  York  10017;  212-986-5880. 

Two  references  to  check  for  the 
proper  spelling  of  trademarks  and 
their  common  descriptive  (generic) 
terms  are:  Trade  Names  Dictionary 
(Gale  Research  Company,  Detroit, 
MI)  and  the  Standard  Directory  of 
Advertisers  (National  Register  Pub¬ 
lishing  Co.  Inc.,  Skokie,  IL). 


When  referring  to  our  products,  is  a  registered  trademark  and  not 
please  use  the  complete  term:  a  category  of  hand  tool. 

“VISE-GRIP®  locking  pliers,”  or  Our  tools  are  tough  but  our 

“VISE-GRIP®  tools.”  And  don’t  forget  trademarks  are  delicate.  Please 

the  ®.  It  signifies  that  VISE-GRIP  handle  ours  with  care. 

VISE-GRIP 


©1988  American  Tool  Companies,  Inc. 
Lincoln,  Nebraska  68508 
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YoaOan 

Drink  fkmn  A 
STYRCMimM  Cim. 


Ilier^  No  SnchTliing. 


An  accurate  description  of  the  item  in  the 
picture  is  “plastic  foam  cup.” 

STYROFOAM*  brand  products  are  sold  as 
large  boards  or  blocks.  They’re  not  used  to 
make  cups,  fast-food  packages,  trays  or  other 
“disposable”  plastic  foam  products. 

STYROFOAM  is  our  trademark  used  to 
describe  our  top-quality  line  of  construc¬ 
tion  insulation  and  other  plastic  foam  prod¬ 
ucts.  Such  as  STYROFOAM  brand  insulation 
boards,  easily  recognized  by  their  distinctive 


Blue*  color.  And  STYROFOAM  brand  plastic 
foam  blocks,  which  have  a  variety  of  uses  in 
the  marine,  home  craft  and  floral  industries. 

So,  please  use  our  trademark  carefully  — 
and  limit  its  use  to  our  line  of  insulating, 
flotation,  home  craft  and  floral  plastic  foam 
material.  Please  don’t  use  the  trademark 
generically  to  describe  plastic  foam. 

For  more  detailed  information,  contact  The 
Dow  Chemical  Company  at  1-800-258-2436, 
extension  25/STYROFOAM  Brand  Products. 


♦Trademark  of  The  Dow  Chemical  Company 


Dow 


LEGAL  BRIEFS 


Botkin  indicated  a  closed  session 
would  face  a  legal  challenge  from  the 
paper,  but  he  urged  the  board  to  con¬ 
sider  the  issue  from  the  viewpoint  of 
“open  government.” 

initially,  the  board  rejected  the  edi¬ 
tor’s  argument,  its  president,  John 
DuBois,  declaring  that  self-evalua¬ 
tion  meetings  could  accomplish  more 
without  audiences. 

Previously,  the  Renton  City  Coun¬ 
cil  had  held  a  secret  meeting  to 
discuss  an  appointment  to  a  recently 
vacated  position  on  the  council. 

The  Daily  News,  a  Donrey  paper, 
blasted  both  bodies  in  an  editorial, 
accusing  them  of  “hiding  public  busi¬ 
ness  from  the  public.” 

In  the  wake  of  the  editorial  and 
Botkin’s  appearance,  the  school 
board  announced  it  would  self-evalu- 
ate  itself  at  a  public  “workshop.” 

Before  that  meeting,  board  mem¬ 
bers  met  individually  in  private  with 
DuBois,  the  superintendent  of 
schools  and  the  head  of  the  Washing¬ 
ton  State  School  Directors  Associa¬ 
tion. 

The  members  said  the  purpose  of 
both  sessions  was  to  discuss  how  they 
and  administrators  can  better  work 

FIFTH  ANNUAL 

LOWELL  THOMAS 

TRAVEL  JOURNALISM  COMPETITION 

Grand  Award  for  “Travel  Journalist  of  the  Year”:  $1,000 
Fifteen  Awards  of  $500  each 

Open  to  all  U.S.  and  Canadian  Journalists: 

Newspapers,  Magazines,  Books,  Photography,  Film,  Video,  Radio 

Sponsored  by  Society  of  American  Travel  Writers  Foundation 
Judging  by  University  of  Missouri  School  of  Journalism 

Write  for  rules  to:  Society  of  American  Travel  Writers  Foundation 

1100  17th  Street 
Suite  1000 

Washington,  D.C.  20036 

Entries  must  be  postmarked  by  February  15,  1989. 


together. 

“At  least,  I  made  them  think  about 
the  closed  meetings,”  Botkin  told 
E&P. 

Later,  editors  of  Allied  Daily 
Newspapers,  a  Northwest  press  asso¬ 
ciation,  drafted  a  letter  to  the  attorney 
general,  asking  him  to  clarify  his 
assistant’s  memo  on  the  issue. 

Koo  Stark  wins  libel 
case  against  paper 

American  actress  Koo  Stark,  a  for¬ 
mer  girlfriend  of  Britain’s  Prince 
Andrew,  has  won  $534,000  in  libel 
damages  from  a  newspaper  that 
implied  she  had  an  adulterous  affair 
with  the  prince  after  her  marriage. 

A  High  Court  jury  in  London  unani¬ 
mously  found  two  articles  printed  in 
the  tabloid  Sunday  People  newspaper 
on  successive  weekends  in  December 
1985  had  defamed  the  32-year-old 
actress. 

The  jury  also  awarded  Stark  undis¬ 
closed  costs  against  the  newspaper’s 
publisher,  Robert  Maxwell. 

— AP 


Editor  successfully 
challenges 
closed  meetings 

By  M.L.  Stein 

A  plan  by  the  Renton,  Wash., 
school  board  to  hold  secret  meetings 
for  “self-evaluation”  was  canceled  af¬ 
ter  a  challenge  by  Valley  Daily  News 
editor  Steve  Botkin. 

Instead,  the  board  conducted  a  self- 
evaluation  workshop  that  was  opened 
to  the  public. 

The  move  for  an  executive  session 
was  started  on  the  basis  of  a  memo  by 
an  assistant  state  attorney  general, 
who  said  that  closed  school  board 
sessions  for  self-evaluation  were 
legal.  Botkin  said  the  memo  did  not 
have  the  force  of  an  attorney  gener¬ 
al’s  opinion. 

Appearing  before  the  board,  Botkin 
contended  such  a  session  would  vio¬ 
late  Washington’s  open  meeting  law. 
He  also  reminded  members  that  a 
legislative  bill  to  permit  executive 
meetings  for  self-evaluation  had  died 
in  committee. 


EDITOR  &  PUBLISHER  for  December  3,  1988 


29 


1987 


1987 


1988 

OCTOBER 
Advertising  Data 

OCTOBER  1988/1987 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 

Times-Union-o/d 


ROP  Local . 

36,869 

36,162 

Preprint  Local . 

60,420 

49,500 

ROP  National . 

4,154 

6,810 

Preprint  National . 

780 

380 

Classified . 

68.989 

65,257 

Total . 

171,212 

158,109 

Times-Union-S 

ROP  Locol . 

23,240 

23,992 

Preprint  local . 

59,760 

57,640 

ROP  National . 

1,923 

2,929 

Preprint  National . 

17.460 

16,200 

Clossified 

41,509 

38,052 

Totol . 

143,892 

138,813 

GRAND  TOTAL . 

315,104 

296,922 

YEAR  TO  DATE,  N/A 

AUGUSTA, 

MAINE. 

Kennebec  Journol-m 

ROP  Local . 

33,647 

34,934 

Preprint  Local . 

44,166 

2,675 

52,830 

2,542 

ROP  Notional . 

1,217 

1,202 

Preprint  Notional . 

243 

503 

Clossified . 

33,853 

28,474 

GRAND  TOTAL . 

113,126 

2,675 

117,943 

2,542 

YEAR  TO  DATE . 

921,134 

20.509 

950,024 

9,025 

BANGOR, 

MAINE. 

Daily  News-m 

ROP  Local . 

21,587 

7,494 

23,490 

7,761 

Preprint  Local . 

19,576 

23,879 

18,206 

16,588 

ROP  Notional . 

2,302 

1,986 

Preprint  Notional . 

648 

Clossified . 

19,988 

1,047 

18,090 

1,004 

Totol . 

64,101 

32,420 

61,772 

25,353 

Daily  News-S 

ROP  Local . 

11,446 

2,184 

12,314 

1,177 

Preprint  Local . 

1,291 

7,280 

1,534 

7,194 

ROP  Notionol . 

589 

921 

Preprint  National . 

15,309 

13,527 

Clossified . 

16,106 

14,747 

Total . 

44,741 

9,464 

43,043 

8,371 

GRAND  TOTAL . 

108,842 

41,884 

104,815 

33,724 

YEAR  TO  DATE . 

988,244 

316,904 

918,811 

298,346 

BEATRICE,  NEB. 

Doily  Sun-e 

ROP  Local . 

14,128 

782 

13,764 

3,193 

Preprint  Locol . 

20,124 

6,708 

20,511 

8.643 

ROP  Notionol . 

1.415 

1,346 

Preprint  Notional . 

1,032 

387 

Clossified . 

5,715 

538 

4,946 

600 

GRAND  TOTAL . 

42,414 

8,028 

40,954 

12,436 

YEAR  TO  DATE . 

384,797 

99,814 

420,114 

102,480 

BEND, 

ORE. 

'  Bulletin-eS 

ROP  Locol . 

40,619 

37,787 

ROP  Notional . 

1,613 

1,431 

Classified . 

30,068 

28,254 

GRAND  TOTAL . 

72,300 

67,472 

YEAR  TO  DATE:  N/A 


‘Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 


ROP  Local . 

44,732 

47.074 

Preprint  Locol . 

17,301 

8,394 

36,413 

4,635 

ROP  Notionol . 

2.411 

2,108 

Preprint  Notional . 

510 

51 

525 

Classified . 

27,976 

30,618 

Totol . 

92,930 

8,445 

116,738 

4,635 

Press  &  Sun  Bulletin-S 

ROP  Locol . 

24,156 

28,560 

Preprint  locol . 

37.443 

15,979 

21,700 

17,587 

ROP  National . 

746 

599 

Preprint  Notional . 

13,279 

11,665 

Classified 

10,555 

10,497 

Totol . 

86,179 

15,979 

73,021 

17,587 

GRAND  TOTAL... 

....  179,109 

24,424 

189,759 

22,222 

YEAR  TO  DATE: . 

....  1,539,731 

170,109 

1,559,653 

156,366 

BIRMINGHAM,  ALA. 

Post-Herald*m 

ROP  Local . 

26,655 

33,078 

Preprint  Local . 

4,797 

3,875 

ROP  National . 

3,296 

4,066 

41.167 

39,745 

Total . 

75,915 

80,764 

Nev^s-e 

ROP  Local . 

39,099 

15,213 

53,529 

20,505 

Preprint  local . 

10,839 

8,654 

ROP  National . 

3,630 

4,852 

Classified . 

54,636 

53,700 

Total . 

....  108,204 

15,213 

120,735 

20,505 

News-S 

ROP  Local . 

35,184 

35,023 

Preprint  Locol . 

19.933 

13,644 

ROP  Notionol . 

5,795 

4,814 

Preprint  Notionol . 

6,124 

4,385 

35,014 

29,454 

Total . 

...  102,050 

87,320 

GRAND  TOTAL... 

....  286,169 

15,213 

288,819 

20,505 

YEAR  TO  DATE .. 

....  2,748,253 

168,999 

2,710,370 

191,392 

BLOOMINGTON,  IND. 

Herald-Telephone/Times -eS 


ROP  Local . 

40,824 

42,736 

Preprint  Local . 

67,072 

51,465 

ROP  Notionol . 

1,367 

1,563 

Preprint  National . 

5,094 

1,620 

Clossified . 

33,308 

32,535 

GRAND  TOTAL. 

147,665 

129,919 

YEAR  TO  DATE .. ., 

,.  1,331,265 

1,226,407 

BOSTON, 

MASS. 

Herald-m 

ROP  Locol . 

20,300 

22,937 

Preprint  Local . 

2,504 

ROP  National . 

11,935 

13,081 

Classified 

64,895 

56,860 

Total . 

97,130 

92,878 

2,504 

Herald-S 

ROP  local . 

4,122 

1,759 

4,529 

2,022 

Preprint  Local . 

34,928 

48,307 

ROP  National . 

5,840 

130 

5,405 

23 

Preprint  Notionol . 

720 

96 

Classified . 

17,554 

736 

10,534 

568 

Totol . 

28,236 

37,553 

20,564 

50,920 

GRAND  TOTAL . 

125,366 

37,55d 

113,442 

53,424 

YEAR  TO  DATE .... 

..  1,081,170 

159,740 

1,033,073 

477,518 

BUFFALO,  N.Y. 


News-a/d 


ROP  local . 

Preprint  Local . 

ROP  National . 

Classified . 

36,332 

11,022 

12,449 

42,277 

59,787 

44,630 

11,880 

10,331 

43,103 

38,236 

Total . 

102,080 

59,787 

109,944 

38,236 

News-S 

ROP  Locol . 

33,410 

28,010 

Preprint  local . 

9,042 

48,952 

7,589 

47,050 

ROP  National . 

3,717 

3,109 

Preprint  National . 

13,134 

10,362 

Classified . 

15,755 

11,656 

Totol... 

61,924 

62,086 

50,364 

57,412 

GRAND  TOTAL . 

164,004 

121,873 

160,308 

95,648 

YEAR  TO  DATE . 

.  1,417,692 

844,554 

1,411,854 

811,261 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CHAMPAIGN,  ILL. 


News-Gozette-eS 

ROP  Local .  48,535  54,028 

Preprint  Local .  117,132  98,169 

ROP  Notionol .  2,096  2,094 

Preprint  Notional .  23,349  15,867 

Clossified  37,213  32,446 

GRAND  TOTAL .  228,325  202,604 

YEAR  TO  DATE .  1,907,710  1,845,119 


CHARLOTTE,  N.C. 

Observer-ntS 

ROP  Local .  89,511  97,317  92,728  72,137 

Preprint  Local .  5,284  57,963  3,871  53,  MO 

ROP  Notional .  8,614  497  11,062  1,434 

Preprint  Notionol .  13,567  8,973 

Classified .  134,709  41,020  129,280  31,415 

GRAND  TOTAL .  251,685  196,797  245,914  158,126 

YEAR  TO  DATE .  2,281,428  1,694,413  2,186,773  1,514,771 


CHICAGO,  ILL. 

Doily  Merold-m 

ROP  Local  70,294  29,983  68,211  30,502 

Preprint  Local .  594  76,350  6,167  53,094 

ROP  Notional .  1,385  591  1,161  519 

Classified  59,697  _  54,438  _ 

GRAND  TOTAL .  131,970  106,924  129,977  84,115 

YEAR  TO  DATE .  1,228,698  757,141  1,176,290  700,924 

Tribune-oyd 

ROP  Local .  69,911  114,795  70,623  97,164 

Preprint  Locol .  11,290  27,698  8,600  24,121 

ROP  Notionol .  20,224  5,043  25,937  5,202 

Preprint  Notionol .  2,530  225  4,907 

Classified  49,462  206,030  47,691  178,904 

Total...  150,887  356,096  153,076  310,298 

Tribune-S 

ROP  Local .  40,076  43,121  38,343  42,966 

Preprint  Locol  17,853  56,340  24,807  30,727 

ROP  Notionol .  16,042  2,372  18,721  2,429 

Preprint  Notionol .  18,225  2,475  15,637  5,400 

Classified  83,664  21,483  80,093  19,530 

Totol...  175,860  125,791  177,601  101,052 

GRAND  TOTAL .  326,747  481,887  330,677  411,350 


YEAR  TO  DATE;  N/A 


CONWAY,  ARK. 

Log  Cobin-Democrot-e 


ROP  Local .  22,000  25,023 

Preprint  Local .  16,832  16,506 

ROP  Notional .  174  54 

Classified .  8,509  10,241 

GRAND  TOTAL .  47,515  51,824 

YEAR  TO  DATE .  422,226  448,950 

DETROIT,  MICH. 

Free  Press-m 

ROP  Local .  58,658  21,637  55,835  30,230 

Preprint  Local .  45,761  40,059 

ROP  Notional .  8,946  303  10,599  151 

Classified  45.987  7,000  47,901  3,185 

Total...  113,591  74,701  114,335  73,625 

free  Press-S 

ROP  Local .  26,645  1,826  22,225  1,919 

Preprint  Local .  1,314  48,036  41,559 

ROP  Notionol  4,825  627  4,629  289 

Preprint  Notional .  15,217  131  11,545 

Clossified  34,770  24,924  _ 

Totol...  67,554  65,706  51,909  55,312 

GRAND  TOTAL .  181,145  140,407  166,244  128,937 

YEAR  TO  DATE .  1,549,885  1,207,276  1,594,203  1,009,795 

DETROIT,  MICH. 

News-a/d 

ROP  Local .  89,484  26,773  89,359  26,900 

Preprint  Local  8,333  28,020  10,599  23,708 

ROPNotonol  10,882  247  15,348  743 

Classified  71,951  73,071  I 

Totol..  180,650  55,040  188,377  51,351 
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A  Look 
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Memories  of  1988 

*iev< 

VUftOVSW*  summary  of '88 

Rew'ew  of  I9SS 

SO  DO  WEI 

Review  and  Forecast  that  is... 


Editor  &  Publisher  will  once  again  publish  its  REVIEW  &  FORECAST  issue, 
January  7,  1989. 

Launch  your  1989  promotion  campaign  with  your  ad  in  this  informative 
first-of-the-year  issue! 

Editorial  promises  to  be  exciting  as  ever  with  a  comprehensive  look  back  at 
1988  and  an  extensive  look  into  1989. 

Our  readers  look  forward  to  this  annual  opening  issue  with  enthusiasm  and 
excitement.  This  issue  helps  to  complete  on  all  that  transpired  in  the  previous 
year  and  also  helps  to  get  a  head  start  and  prepare  for  the  year  to  come. 

Place  your  ad  in  this  issue  and  grab  the  attention  at  the  top  of  the  year  of  our 
loyal,  informed  and  professional  readers  of  the  newspaper  industry. 

Get  involved  and  associated  with  the  excitement  and  enthusiasm 
of  E&P^s  Review  &  Forecast  issue! 

CLOSINGS:  Space  —  December  22,  1988  Material  —  December  27,  1988 
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1988 


1987 


1987 


1988  1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

News-S 

ROP  Local . 

39,486 

2,825 

41,052 

4,286 

Preprint  Local . 

22,524 

27,244 

17,045 

33,462 

ROP  Notional . 

6,892 

6,867 

Preprint  Nationol . 

14,247 

11,568 

341 

Classified . 

44,892 

41,718 

Total . 

128,041 

30,069 

1 18,250 

38,089 

GRAND  TOTAL.. 

.  308,691 

85,109 

306,627 

89,440 

YEAR  TO  DATE . 

.  2,448,356 

733,850 

2,351,846 

681,430 

DUBUQUE, 

IOWA. 

Telegrapgh  Hera!d-e 

ROP  Loco! . 

35,651 

40,199 

Preprint  local . 

14,524 

13,210 

ROP  Notional . 

3,491 

2,679 

Preprint  National . 

300 

253 

Clossified . 

26,890 

22,078 

GRAND  TOTAL 

80,856 

78,419 

YEAR  TO  DATE . 

.  750,197 

721,156 

EAU  CLAIRE,  WIS. 

Leoder-Telegrom-eS 

ROP  Local . 

36,777 

36,391 

Preprint  Locol . 

40,467 

40,947 

49,768 

14,990 

ROP  Notional . 

2,227 

2,431 

Preprint  National . 

13,178 

10,619 

Classified . 

30,645 

27,015 

GRAND  TOTAL.. 

.  123,294 

40,947 

126,224 

14,990 

YEAR  TO  DATE.N/A 

EDMONTON,  ALTA. 

Journol-mS* 

ROP  Local . 

,  1,078,284 

1,271,758 

Preprint  Loco! . 

1,127,724 

1,078,119 

ROP  Nationol . 

389,034 

388,890 

preprint  National . 

73,090 

74,746 

Clossified . 

814,680 

827,412 

GRAND  TOTAL.. 

3,482,812 

3,640,925 

YEAR  TO  DATE:  N/A 

Note:  Figure  given  in 

modulor  ogote  lines. 

FORT  LAUDERDALE,  FLA. 

Nevifs/Sun-Sentinel-mS 

ROP  Local . 

..  117,523 

88,813 

132,411 

87,959 

Preprint  Locol . 

59,669 

68,450 

61,674 

59,765 

ROP  Nationol . 

16,862 

171 

20,983 

847 

Preprint  Notionol . 

12,997 

100 

11,843 

17 

Classified  . 

186,879 

77,944 

167,561 

45,388 

GRAND  TOTAL.. 

393,930 

235,478 

394,472 

193,976 

YEAR  TO  DATE:  N/A 

FORT  WORTH,  TEXAS. 

Star-Telegram-m 

ROP  Local . 

72,913 

30,322 

86,140 

24,294 

Preprint  Local . 

39,172 

6,630 

37,062 

3,307 

ROP  Nationol . 

4,982 

6,834 

Classified 

152,657 

168,010 

Totol . 

.. .  269.724 

36,952 

298,046 

27,601 

Star-Telegram -e 

ROP  Local . 

54,009 

30,322 

65,276 

24,294 

Preprint  Locol . 

39,172 

6,630 

37,062 

3,307 

ROP  Nationol . 

4,938 

6,748 

Classif  ed . 

111,282 

124,963 

Total  , .. 

209,401 

36,952 

234,049 

27,601 

Star-Telegram-S 

ROP  local . 

37,166 

38,121 

32,779 

28,553 

Preprint  Locol . 

27,414 

37,594 

24,652 

22,081 

ROP  Nationol . 

3,436 

4,059 

Preprint  National . 

23,400 

15,535 

Classified . 

73,424 

67,390 

Total . 

164,840 

75,715 

144,415 

50,634 

GRAND  TOTAL.. 

643,965 

149,619 

676,510 

105,836 

YEAR  TO  DATE . 

.  6,395,212 

1,226,855 

6,499,369 

1,205,648 

FREDERICK,  MD. 

Posl-m 

ROP  Local . 

63,750 

80,233 

Preprint  Locol . 

103,851 

109,116 

ROP  Notionol . 

4,139 

1,326 

Clossified . 

69,602 

66,267 

Totol . 

.  241,342 

256,942 

*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

News-e 

ROP  Local . 

65,101 

78,197 

Preprint  Local . 

104,859 

108,108 

ROP  Notional . 

4,138 

1,175 

Classified . 

69,602 

66,279 

Totol . 

243,700 

253,759 

GRAND  TOTAL..., 

485,042 

510,701 

YEAR  TO  DATE .. 

....  4,343,691 

4,283,898 

GREENSBURG,  PA. 

Tribune-Review-m 

ROP  Local . 

25,759 

27,828 

Preprint  Local . 

21,931 

7,787 

20,738 

14,061 

ROP  National . 

1,061 

1,654 

Preprint  Nationol . 

520 

Classified . 

30,393 

30,668 

Total . 

79,664 

7,787 

80.888 

14,061 

Tribune-Review-S 

ROP  Locol . 

39,222 

35,231 

Preprint  Local . 

32,575 

31,229 

31,923 

14,633 

ROP  National . 

872 

864 

Preprint  Nationoi . 

21,060 

7,539 

Classified . 

20,464 

15,271 

Totol . 

....  114,193 

31,229 

90,828 

14,633 

GRAND  TOTAL... 

....  193,857 

39,016 

171,716 

28,694 

YEAR  TO  DATE ... 

....  1,732,545 

276,308 

1,524,625 

238,585 

HOUSTON. 

TEXAS. 

Chronicle-o/d 

ROP  local . 

...  101,497 

8,465 

120,959 

8,415 

Preprint  Locol . 

19,289 

63,640 

15,261 

50,615 

ROP  Notional . 

31,045 

2,737 

36,912 

4,035 

Preprint  Nationol . 

12,597 

620 

10,954 

322 

Classified . 

230,804 

5,404 

266,282 

6,230 

GRAND  TOTAL.... 

..  395,232 

80,866 

450,368 

69,617 

YEAR  TO  DATE ... 

...  4,222,333 

750,409 

4,140,911 

630,697 

HUTCHINSON.  KAN. 

News-mS 

ROP  Local . 

34,195 

17,225 

Preprint  Local . 

17,211 

54,944 

12,655 

21,269 

ROP  National . 

2,043 

1,826 

Preprint  Nat-onol . 

494 

Clossifiea . 

16,043 

21,775 

GRAND  TOTAL.... 

69,986 

54,944 

53,481 

21,269 

YEAR  TO  DATE  N/A 

INDIANAPOLIS,  IND. 

Star-m 

ROP  Local . 

61,053 

1,982 

59,111 

1,135 

Preprint  Local . 

4,769 

3,453 

ROP  National . 

4,064 

5,613 

Preprint  National . 

162 

136 

304 

Classified . 

67,854 

67,553 

Totol . 

132,971 

6,913 

132,413 

4,892 

News-e 

ROP  Locol . 

45,561 

1,982 

41,750 

1,135 

Preprint  Local . 

4,769 

3,453 

ROP  National . 

4,020 

5,405 

Preprint  Nationol . 

162 

136 

304 

Classified . 

65,790 

65,079 

Totol . 

115,371 

6,913 

112,370 

4,892 

Stor-S 

ROP  Local  . 

26,445 

31,099 

Preprint  Locol . 

1,689 

7,908 

1,091 

7,930 

ROP  Notionol . 

2,449 

1,614 

Preprint  Nationol . 

4,601 

4,221 

Classified . 

54,162 

54,196 

Totol . 

89,346 

7,908 

92,221 

7,930 

GRAND  TOTAL.... 

...  337,688 

21,734 

337,004 

17,714 

YEAR  TO  DATE  ... 

...  3,339,085 

175,286 

3,264,713 

180,520 

LA  GRANDE.  ORE. 

Observer-e 

ROP  Local . 

13,288 

13,240 

ROP  Notional . 

255 

194 

Clossified . 

5,229 

6,668 

GRAND  TOTAL... 

18,772 

20,102 

YEAR  TO  DATE:  N/A 

LA  HABRA 

.  CALIF. 

Doily  Stor-Progress-e 

ROP  locol . 

15,281 

21,710 

Preprint  Locol . 

12,005 

10,867 

ROP  National . 

13,515 

12,348 

Preprint  Nationol . 

17,444 

14,727 

Classified . 

2,930 

4,403 

GRAND  TOTAL... 

61,175 

64,055 

YEAR  TO  DATE .. 

....  535,751 

562,698 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

LAMAR. 

COLO. 

Doily  News*e 

ROP  Local . 

8,648 

8,915 

Preprint  Local . 

7,692 

ROP  National . 

559 

Preprint  Nationol . 

176 

Clossified . 

2,738 

GRAND  TOTAL . 

11,945 

7,868 

8,915 

YEAR  TO  DATE:  N/A 

LAS  VEGAS.  NEV. 

Sun-m 

ROP  Local . 

62,694 

62,1 19 

Preprint  Locol . 

55,341 

43,086 

ROP  Notional . 

1,553 

2,815 

Preprint  National . 

5,354 

Classified . 

61,280 

64,208 

GRAND  TOTAL . 

186,222 

172,228 

YEAR  TO  DATE . 

1,694,887 

1,774,272 

LINCOLN.  NEB. 

Stor- Journal -meS 

ROP  Local . 

55,904 

49,345 

Preprint  Locol . 

63,744 

55,000 

ROP  Notionol . 

1,595 

2,351 

Preprint  Notional . 

16,104 

10,801 

Classified 

39,543 

36,712 

GRAND  TOTAL . 

176,890 

154,209 

YEAR  TO  DATE.... 

1,569,785 

1,491,738 

LOUISVILLE.  KY. 

Courier-Journol-o/d 

ROP  Local . 

54,686 

24,761 

65,832 

42,121 

Preprint  local . 

35,017 

45,622 

ROP  National . 

2,584 

2,133 

Clossified . 

31,121 

4,094 

30,925 

2,820 

Totol . 

88,391 

63,872 

98,890 

90,563 

Courier-Journol-S 

ROP  Locol . 

55,157 

217 

42,264 

•  101 

Preprint  Locol . 

58,458 

43,722 

ROP  Notional . 

1,212 

1,620 

64 

Preprint  Notional . 

15,343 

10,455 

Classified . 

18,677 

15,455 

Totol . 

75,046 

74,018 

59,339 

54,342 

GRAND  TOTAL . 

163,437 

137,890 

158,229 

144,905 

YEAR  TO  DATE.... 

1,427,854 

1,261,355 

1,469,532 

1,251,195 

MANCHESTER.  N.H. 

Union  Leoder-m 

ROP  Local . 

45,032 

46,572 

ROP  Nationol . 

3,059 

2,860 

Classified . 

52,177 

62,931 

Total . 

100,268 

112,363 

News-S 

ROP  Local . 

29,139 

24,104 

ROP  National . 

646 

996 

Clossified . 

36,131 

31,734 

Total . 

65,916 

56,834 

GRAND  TOTAL . 

166,184 

169,197 

YEAR  TO  DATE.... 

1,514,648 

1,524,629 

MIDDLETOWN.  N.Y. 

Times  Herold-Record-mS 

ROP  local . 

115,770 

124,732 

Preprint  Locol . 

63,688 

85,563 

58,023 

63,984 

ROP  Notionol . 

1,711 

1,450 

Preprint  Notional . 

31,404 

19,980 

Clossified . . . 

111,471 

29,325 

GRAND  TOTAL . 

324,044 

85,563 

233,510 

63,984 

YEAR  TO  DATE:  N/A 

MONTEREY.  CALIF. 

Peninsula  Herold-m 

ROP  Local . 

31,524 

41,589 

Preprint  Local . 

51,868 

6,810 

64,732 

1,764 

ROP  National . 

2,437 

2,635 

Classified . 

32,285 

32,783 

Totol.... 

118,114 

6,810 

141,739 

1,764 

Herald-S 

ROP  Local . 

10,464 

8,914 

Preprint  Local . 

46,780 

260 

24,288 

ROP  National . 

205 

555 

Preprint  National . 

260 

Clossified . 

12,019 

9,036 

Total . 

69,468 

260 

43,053 

GRAND  TOTAL . 

187,582 

7,070 

184,792 

1,764 

YEAR  TO  DATE.... 

1,753,241 

65,072 

1,715,149 

31,226 

32 
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1987 


1988 


1987 


1988 


1987 


FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

MONTREAL,  QUE. 

NEW  HAVEN,  CONN. 

6ozette-mS* 

Register-m 

ROP  local . 

52,005 

15,732 

Preprint  Locol . 

872,622 

834,212 

Preprint  Local . 

13,482 

21,168 

ROP  Notional . 

553,325 

519,430 

ROP  Notionol . 

6,808 

60 

Preprint  National . 

189,475 

176,680 

Clossified . 

43,288 

945,642 

893,652 

115,583 

36,960 

GRAND  TOTAL.. 

...  3,556,485 

3,618,758 

YEAR  TO  DATE. 

...  31,224,619 

30,848,273 

Register-S 

ROP  Local . 

46,542 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


12  Preprint  National.. 
Classified . 


Note:  Figures  given  in  Modulor  agate  lines 

MUNCIE,  IND. 

Star-m 

ROP  Local .  20,499 

Preprint  Local .  2,577 

ROP  Notional .  922 

Preprint  Notionol .  51 

Classified .  1 2,455 

Totol .  36,504 


Preprint  Local . 

ROP  Notional . 

Preprint  National- 

Classified . 

Total . 


46,542  45,698 

59,346  48,699  40,698 


GRAND  TOTAL... 
YEAR  TO  DATE .. 


Presse 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 

Clossified . 

Total . 


Argus  Observer-eS 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Classified . 


GRAND  TOTAL- 
YEAR  TO  DATE.. 


164.779 

48,699 

130,892 

33,264 

280,362 

85,659 

255,037 

78,949 

2,383,336 

723,069 

2,281,272 

670,835 

ONTARIO, 

,  ORE. 

17,659 

32,508 

845 

7,406 

16,743 

20,060 

473 

9,328 

58,418 

46,604 

526,066 

453,840 

Stor-S 

ROP  Local .  7.396 

Preprint  Local .  6,556 

ROP  Notional .  387 

Preprint  Notional .  629 

Classified .  4,556 

Total..  19,564 

GRAND  TOTAL .  106,036 

YEAR  TO  DATE .  1,072,013 


Daily  Times-e 

ROP  Local . . 

17,303 

21,491 

Prepront  Local . 

35,973 

27,777 

ROP  Nationol . 

682 

469 

Preprint  Nationol . 

290 

7,106 

8,493 

GRAND  TOTAL . 

61,064 

58,520 

YEAR  TO  DATE . 

535,560 

552,895 

PANAMA  CITY,  FLA. 


NASHVILLE,  TENN. 

ROP  Locol . 

58,147 

65,068 

Tennesseon-m 

Preprint  Local . 

57,430 

52,107 

ROP  Local . . 

54,595 

58,467 

ROP  National . 

1,318 

1,749 

Preprint  Local . 

13,887 

18,355 

Preprint  Nationol . 

344 

404 

ROP  National . 

4,082 

3,428 

CCCCCC  lossitied . 

46,613 

51,166 

Classified . 

38,043 

37,989 

110,607 

118,239 

GRAND  TOTAL.... 

...  163,852 

170,494 

YEAR  TO  DAVE... 

...  1,648,614 

1,717,905 

Banner-e 

ROP  local . 

54,066 

56,203 

PHOENIX,  ARIZ. 

Preprint  Local . 

13,887 

17,337 

Arizona  Republic-m 

ROP  National . 

4,105 

3,128 

ROP  local . 

.^,465 

2,597 

99,860 

Classified . 

37,587 

37,150 

48,271 

9,367 

54,217 

Totol. 

109,645 

113,818 

ROP  National . 

6,191 

7,014 

Preprint  Notional . 

172 

Tennessean-S 

Classified . 

93,747 

997 

95,342 

ROP  locgl . 

42,179 

37,353 

Total . 

...  227,846 

12,961 

256,433 

Preprint  Local . 

41,523 

30,687 

ROP  Notional . 

2,356 

2,362 

Gazette-e 

Preprint  Notional . 

14,559 

10,408 

ROP  Local . 

68,456 

2,814 

89,906 

Clossified . 

...  28,394 

25,172 

Preprint  Local . 

48,271 

9,367 

54,217 

Total . 

...,  129,011 

105,982 

ROP  Notional . 

6,320 

7,006 

172 

GRAND  TOTAL..., 

....  349,263 

338,039 

Clossified . 

93,630 

1,120 

95,058 

YEAR  TO  DATE.. 

....  3,229,117 

3,208,170 

Total . 

....  216,849 

13,301 

246,187 

NEW  BRUNSWICK, 

,  N.J. 

Republic-S 

Centrol  Jersey  Home  News-a/d 

ROP  Local . 

45,875 

39,103 

38,503 

38,620 

Preprint  locol . 

14,804 

17,018 

ROP  Notional . 

2,300 

ROP  National . 

3,567 

4,577 

Preprint  Nationol . 

14,634 

Preprint  Notional . 

130 

Classified . 

55,255 

Classified . 

34,550 

37,831 

Totol 

95,366 

98.059 

GRAND  TOTAL... 

.  601,379 

Central  Jersey  Home  News-S 

YEAR  TO  DATE.. 

....  6,460,799 

ROP  local . 

20,374 

17,207 

Preprint  Local . 

73,714 

52,140 

PORTLAND, 

ROP  National . 

1,300 

911 

Press-Herold-m 

Preprint  National . 

520 

260 

ROP  local . 

43,182 

Ckmifwd . 

25,199 

22,617 

Total . 

122,025 

93,135 

ROP  National . 

1,993 

_ 

Preprint  Nationol . 

339 

GRAND  TOTAL . 

,..  217,391 

191,194 

Classified . 

32,134 

YEAR  TO  DATE..., 

...  1,767,672 

1,678,127 

Totol . 

...  100,625 

*lndicates  newspapers  reporting  figures  in 
lines. 


Express-e 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Preprint  National.. 

Classified . 

Total . 
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Times-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Clossified . 

Total. 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Eogle-Times-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 

Clossified . 

Total . 


Eogle-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 

Clossified . . 

Total . 


Times-Dispatch-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Clossified . 

Totol . 


News  Leoder-e 

’.0^^  ROP  Local . 

12,365  Preprint  Local . 

ROP  Notionol . 

Preprint  National.. 

Classified . 

Totol . 


Times-Dispatch-S 

ROP  Local . 

Preprint  Local . 

_  ROP  Notionol . 

24,560  Preprint  Notional . 

251  923  Classified..* . . 

Totol 


Press*Enterprise-mS 
ROP  Locol . 


ROP  Notionol . 

Preprint  Notional . 

Classified . 

GRAND  ■TOTAL. . 
YEAR  TO  DATE .. 


29,143 

31,885 

32,893 

27,588 

932 

1,286 

6,574 

6.940 

35,044 

36,488 

104,586 

104,187 

295,010 

316468 

2,372,465 

2,438,481 

1 

i 

N.C. 

89.093 

1,797 

95,679 

5,045 

1,300 

13,612 

2,649 

13,798 

11,191 

12,267 

59 

23,010 

95 

17,225 

156 

154,272 

150,663 

278,866 

15,504 

278,483 

19,058 

38,279 

1,797 

49,007 

4,785 

1,696 

5,021 

1,750 

66,032 

7,992 

17 

106 

64,753 

89,434 

173,849 

3,510 

151,560 

1,750 

452,715 

19,014 

430.043 

20,808 

3,798,605 

200,995 

4,037,247 

147,203 

READING 

,  PA. 

46,199 

51,869 

22,415 

23,975 

1,738 

2.747 

290 

43,421 

39.194 

113,773 

118,102 

53,907 

44,557 

11,950 

23,920 

7,905 

15,375 

2,368 

1,834 

15,662 

10,800 

27,693 

18,336 

111,580 

23,920 

83,432 

15,375 

225,353 

23.920 

201,534 

15,375 

1,858,851 

155,260 

1,777,466 

126,410 

RICHMOND,  VA. 

54,154 

2,842 

57,390 

22,313 

31.741 

5,881 

7,790 

3,123 

156 

1,731 

38,369 

38,991 

120,717 

5,965 

136,068 

1,731 

40,214 

2,842 

43,767 

4,316 

22,867 

26,102 

5,461 

7,130 

3,146 

1,689 

35,154 

36,231 

103,696 

5,988 

113,230 

6,005 

41,833 

29,648 

32,457 

26,706 

1,869 

2,094 

12,335 

9,043 

33,219 

25,934 

121,713 

93,425 

346,126 

11,953 

342,723 

7,736 

3,037,539 

92,674 

3,057,055 

77,758 

RIVERSIDE 

,  CALIF. 

70,007 

17,293 

76,562 

21,665 

124,378 

114,132 

6,846 

9,645 

22,806 

17.544 

88,945 

173 

89,362 

146 

312,982 

17,466 

307,245 

21,811 

2,914.419  171,414  2,789,752 


(Continued  on  page  34) 


(Continued  from  page  33) 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SACRAMENTO,  CALIF. 


Bee-tTiS 

ROPLocol .  98.222  18,992  112,208  15,858 

Preprint  Local .  132,986  17,230  114,324  7,858 

ROP  Notionol .  20,105  14,476 

Preprint  Notionol .  25,285  18,460 

Classified .  217,075  1,319  233,759  1,692 

GRAND  TOTAL .  493,673  37,541  493,227  25,408 

YEAR  TO  DATE:  N/A 

ST.  LOUIS,  MO. 

Post-Dispotch-m 

ROPLocol .  50,825  28,553  63,205  35,994 

Preprint  Locol .  16,740  14,524 

ROP  Notional .  8,294  615  7,113  362 

Preprint  Notionol .  85 

Clossified .  60,924  _  56,100  _ 

Total...  136,868  29,168  140,942  36,356 

Post-Dispotch-S 

ROP  Local .  40,041  38,542 

Preprint  Local .  52,680  41,976 

ROP  Notional .  5,558  3,894 

Preprint  Notional .  16,641  11,397 

Classified .  55,033  44,472 

Total....  169,953  140,281 

GRAND  TOTAL .  306,821  29,168  281,223  36,356 

YEAR  TO  DATE:  N/A 

SAN  DIEGO,  CALIF. 

Union-Tribune*meS 

ROPLocol .  265,335  30,656  278,067  37,518 

Preprint  Local .  84,774  47,040  106,542  33,728 

ROP  National .  61,806  1,514  62,630  2,967 

Preprint  Notionol .  17,568  2,260  13,326  3,216 

Classified .  269,408  269,883  _ 

GRAND  TOTAL .  698,891  81,470  730,448  77,429 

YEAR  TO  DATE .  6,115,329  615,130  6,056,357  664,974 

SAN  FRANCISCO,  CALIF. 

Chronicle*m 

ROPLocol .  44,826  12,508  40,894  12,994 

Preprint  Local .  66,462  61,030 

ROP  National .  21,476  1,001  23,534  1,974 

’reprint  Notionol .  1 .040 

Classified .  52,306  51,742  _ 

Total,..,  186,110  13,509  177,200  14,968 

Exominer -e 

ROPLocol .  40,370  11,706  37,899  12,121 

Preprint  Locol .  66,462  61,030 

ROP  National .  19,912  1,093  22,407  2,085 

Preprint  Nationol .  1 ,040 

CiLSSified .  51,880  51,703  _ 

Total .  179,664  12,799  173,039  14,206 

Examiner/Chronicle- S 

ROPLocol .  27,521  3,183  28,514  3,854 

Preprint  Locol .  64,912  33,846 

ROP  Notional .  10,961  83  12,426  16 

Preprint  Notional .  19,110  16,640 

Classified .  26,029  26,626 

Total...  148,533  3,266  118,052  3,870 

GRAND  TOTAL .  514,307  29,574  468,291  33,044 

YEAR  TO  DATE .  4,802,103  339,807  4,590,014  317,371 

SANTA  ANA,  CALIF. 

Orange  County  Register-o/d 

ROPLocol .  185,009  191,653 

Preprint  Local .  89,260  82,149 

ROP  Notional .  25,893  26,353 

Preprint  Notional .  17,012  12,613 

Classified .  314,578  290,216 

GRAND  TOTAL .  631,752  602,984 

YEAR  TO  DATE .  5,811,121  5,618,722 

SANTA  MONICA,  CALIF. 

Outlook-e 

ROPLocol .  27,395  25,824 

Preprint  Local .  10,394  5,472 

ROP  Nationol .  5,614  7.463 

Classified .  41,400  43,123 

GRAND  TOTAL .  84,803  81,882 

YEAR  TO  DATE .  795,926  757,020 


*lndicctes  newspapers  reporting  figures  in 
lines. 


1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SCOTTSBLUFF,  NEB. 

Star-Herold-mS 


ROP  Local . 

28,074 

28,296 

Preprint  Local . 

12,616 

27,868 

4,091 

30,165 

ROP  National . 

2,857 

2,394 

Preprint  National . 

698 

525 

1,196 

88 

Classified . 

10,526 

10,595 

GRAND  TOTAL . 

54,771 

28,393 

46,572 

30,253 

YEAR  TO  DATE . 

443,972 

271,769 

447,898 

229,890 

SEATTLE,  WASH. 

Post-Intelligencer-m 

ROP  Locol . 

34,872 

39,186 

Preprint  Local . 

38,220 

44,665 

ROP  Notional . 

13,718 

19,351 

Preprint  Notional . 

1,232 

752 

Clossified . 

48,749 

50,506 

Total... 

97,339 

39,452 

109,043 

45,417 

Times-e 

ROP  Local . 

56,320 

61,543 

Preprint  Locol . 

43,162 

69,672 

ROP  Notionol . 

14,989 

21,467 

Preprint  National . 

2,106 

2,258 

Clossified . 

66,081 

71,525 

13 

Total... 

137,390 

45,268 

154,535 

71,943 

Times/Post-Intelligencer-S 

ROP  Locol . 

29,822 

24,526 

Preprint  Locol . 

47,766 

1,124 

16,374 

1,712 

ROP  National . 

7,241 

6,888 

Preprint  Notional . 

16,165 

11,266 

Clossified 

48,418 

41,447 

Total... 

149,412 

1,124 

100,501 

1,712 

GRAND  TOTAL . 

384,141 

85,844 

364,079 

119,072 

YEAR  TO  DATE . 

.  3,294,533 

1,081,744 

3,339,112 

1,203,314 

SHREVEPORT,  LA. 

Times*mS 

ROP  Local . 

67,317 

77,045 

Preprint  Locol . 

32,157 

22,964 

33,955 

26,837 

ROP  National . 

3,369 

3,788 

Preprint  National . 

14,295 

172 

12,173 

Classified . 

35,628 

38,994 

Tatal... 

152,766 

23,136 

165,955 

26,837 

Journal -e 

ROP  Locol . 

44,110 

36,240 

Preprint  Local . 

12,157 

6,967 

16,602 

6,154 

ROP  Nationol . 

1,347 

2,130 

Preprint  Nationol . 

320 

172 

391 

Classified . 

30,112 

33,390 

Total.., 

88,046 

7,139 

88,753 

6,154 

GRAND  TOTAL . 

240,812 

30,275 

254,708 

32,991 

YEAR  TO  DATE.. . 

.  1,991,241 

256,600 

2,139,599 

242,070 

SPOKANE, 

,  WASH. 

Spokesmor-Review-m 

ROP  Local . 

29,146 

33,571 

Preprint  Locol . 

5,639 

5,921 

ROP  Notionol . 

3,128 

3,285 

Preprint  National . 

107 

170 

Clossified . 

24,421 

25,451 

Total . 

62,441 

68,398 

Chronicle*e 

ROP  Local . 

29,448 

33,399 

Preprint  Local . 

3,353 

3,340 

ROP  National . 

3,129 

3,261 

Preprint  Nationol . 

74 

71 

Classified . 

24,230 

25,263 

Total.. 

60,234 

65,334 

Spokesman-Review-S 

ROP  Local . 

13,594 

13,416 

Preprint  Local . 

7,637 

6,009 

ROP  Notionol . 

1,054 

1,052 

Preprint  Notional . 

2.496 

1,884 

15,296 

14,155 

Total . 

40,077 

36,516 

GRAND  TOTAL . 

162,752 

170,248 

YEAR  TO  DATE .... 

..  1,518,221 

1,444,691 

SYRACUSE,  N.Y. 

Post-Stondord-m 

ROP  Local . 

48,085 

15,565 

46,906 

16,585 

Preprint  Local . 

59,928 

43,297 

ROP  National . 

4,225 

4,396 

Clossified . 

24,932 

24,599 

Total . 

..  137,170 

15,565 

119,198 

16.585 

Herold  Journol-e 

ROP  local . 

Preprint  local . 

ROP  National . 

Classified . 

1988 

FULL  RUN  PART  RUN 

45,153  8,385 

67,937 

4,154 

24,218 

1987 

FULL  RUN  PART  RUN 

50,008  6,864 

56,703 

4,682 

23,985 

Total . 

141,462 

8,385 

135,378 

6,864 

Herald  American-S 

ROP  Locol . 

31,215 

639 

22,956 

139 

Preprint  Local . 

61,165 

51,640 

ROP  Notional . 

1,209 

712 

Preprint  Notional . 

17,747 

12,579 

Classified . 

25,024 

18,876 

Totol... 

136,360 

639 

106,763 

139 

GRAND  TOTAL  ... 

414,992 

24,589 

361,339 

23,588 

YEAR  TO  DATE... 

..  3,370,476 

214,313 

3,389,128 

192,117 

TOLEDO, 

OHIO 

Blade-e 

ROP  Local . 

48,858 

58,797 

Preprint  Local . 

19,008 

15,510 

ROP  National . 

2,948 

4,340 

Classified . 

21,251 

22,278 

Total... 

92,065 

100,925 

Blode-S 

ROP  local . 

26,488 

24,015 

Preprint  local . 

68,244 

47,256 

ROP  National . 

1,498 

1,736 

Preprint  Notional . 

24,816 

16,236 

Classified. . 

20,265 

14,641 

Total... 

141,311 

103,884 

GRAND  TOTAL... 

233,376 

204,809 

YEAR  TO  DATE.. 

..  1,967,198 

1,899,158 

TORONTO 

ONT. 

Sun-mS* 

ROP  Local . 

...  1,463,813 

1,446,836 

Preprint  Local . 

119,138 

82,436 

ROP  National . 

...  220,971 

218,173 

Preprint  Notional . 

64,314 

8,070 

Clossified . 

...  1,706,547 

1,492,815 

GRAND  TOTAL... 

...  3,574,783 

3,248,330 

YEAR  TO  DATE:  N/A 

Note:  Figures  given  in 

modular  agate  lines 

TORRANCC 

CALIF. 

Daily  6reeze-eS 

ROP  Local . 

67,296 

67,562 

Preprint  Locol . 

74,654 

57,306 

ROP  Nationol . 

6,329 

7,198 

Preprint  Nationol . 

21,962 

15,990 

Clossified . 

97,422 

99,741 

GRAND  TOTAL... 

...  267,663 

247,797 

YEAR  TO  DATE .. 

...  2,365,044 

2,329,754 

TULSA,  OKLA. 

World-m 

ROP  local . 

45,792 

2,261 

52,738 

3,142 

Preprint  Local . 

5,180 

1,950 

8,311 

2,676 

ROP  National . 

2,514 

2,637 

Classified . 

34,324 

39,054 

Total.. 

87,810 

4,211 

102,740 

5,818 

Tribune-e 

ROP  Local . 

43,810 

2,261 

51,274 

2,344 

Preprint  Local . 

5,180 

1,950 

7,582 

2,641 

ROP  National . 

2,506 

2,620 

Clossified . 

34,466 

38,869 

Total.. 

85,962 

4,211 

100,345 

4,985 

World-S 

ROP  Local . 

27,148 

22,934 

Preprint  Local . 

8,588 

7,967 

ROP  Notionol . 

2,448 

1,677 

Preprint  Notional . 

4,546 

4,068 

Clossified . 

26,819 

21,144 

Totol.. 

69,549 

57,790 

GRAND  TOTAL.. 

243,321 

8,422 

260,875 

10,803 

YEAR  TO  DATE. 

...  5,236,504 

175,992 

5,666,882 

290,908 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Local . 

24,209 

24,034 

Preprint  Local . 

30,573 

29,369 

ROP  National . 

1,156 

1,898 

Preprint  National . 

645 

Clossified . 

30,845 

26,579 

Totol. 

87,428 

81,880 

(Continued  on  paf>e  44) 
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Announcing ... 


The  1988  Editor  &  Publisher  •  INMA 

Promotion 

Awards 

Competition 

Deadline  for  entries:  Janua ry  31 ,1 989 

Awards  in  19  classifications  will  be  presented  at 
the  59th  Annual  Conference  of  the  Internation¬ 
al  Newspaper  Marketing  Association,  May  30- 
June  2, 1989  in  Washington,  D.C. 

First  prize  and  certificates  cf  merit  will  be 
awarded  in  In-Paper  Promotion/Circulation;  In- 
Paper  Promotion/ Advertising;  In-Paper  Promo¬ 
tion/Public  Relations;  In-Paper  Promotion/ 

Editorial;  Printed  Materials/  Circulation;  Printed 
Materials/Advertising;  Printed  Materials/Public 
Relations;  Outside  Publications;  Radio  Prom¬ 
otion;  Television  Promotion;  Outdoor/Point-of- 
Purchase/Displays;  Multi-Media  Promotion; 

Newspaper  Researoh;  Advertising  Sales  Pre¬ 
sentations;  Public  Relations  Programs  8c  Events; 

Newspaper  in  Education;  Internal  Communi¬ 
cations;  Miscellaneous  Specialty  Items;  and 
Miscellaneous  Printed  Material. 

For  information,  rules,  and  official  entry  blanks, 
write  to  Editor  8c  Publisher  11  W.  19th  Street,  New 
York,  N.Y.  10011,  or  to  INMA,  The  Newspaper 
Center,  11600  Sunrise  Valley  Drive,  Reston,  VA 
22091. 


EcBlor  &  Pubfisher 


1 1  West  19th  Street  •  New  York,  N.Y.  1001 1  •  212  675  4380 


TECHNICAL  BRIEFS 


Newsprint  firms 
report  earnings 
increases 

Third-quarter  results  from  two 
Canadian  and  one  U.S.  forest  prod¬ 
ucts  company  show  net  earnings 
growth  ranging  from  60%  to  90%. 

For  the  quarter  ended  Sept.  30, 
Canadian  Pacific  Forest  Products 
Ltd.  showed  net  earnings  of  $92.6 
million  (Canadian)  on  sales  of  $766.6 
million,  compared  with  $57.2  million 
in  earnings  on  sales  of  $693.6  million 
for  the  same  quarter  in  1987.  For  the 
same  periods,  per-share  earnings  rose 
from  $1.30  to  $2.11. 

The  company  said  higher  prices 
and  increased  shipments  more  than 
offset  the  higher  relative  value  of  the 
Canadian  dollar.  Debt  reduction 
decreased  interest  costs. 

Forecast  consolidated  net  earnings 
of  $8.10  per  share  for  the  year  have 
been  revised  to  $7.33  per  share  owing 
to  anticipation  of  a  Canadian  dollar 
valued  at  82<J  (U.S.)  for  the  balance  of 
the  year  compared  with  790  esti¬ 
mated  in  April.  A  dividend  of  650  per 
share,  payable  Jan.  2, 1989,  was  voted 
for  shareholders  of  record  on  Dec.  2, 
1988.  Annual  sales  are  expected  to 
reach  approximately  $3  billion. 

Donohue  Inc.  reported  net  sales  of 
$158.5  million  (Canadian),  with  net 
income  of  $17  million,  or  550  per 
share,  compared  with  third-quarter 
1987  sales  of  $1 16.2  million,  and  $8.9 
million  in  net  income,  or  290  per 
share. 

The  results  take  into  consideration 
a  two-for-one  subdivision  of  all  com¬ 
mon  shares  outstanding  on  July  29, 
1988.  A  120  per  share  quarterly 
dividend,  payable  Dec.  1,  1988,  was 
voted  for  shareholders  of  record  on 
Nov.  17,  1988. 

Net  income  at  Bowater  Inc.  rose  to 
$40  million  on  sales  of  $348  million, 
compared  with  income  of  $23  million 
on  $303  million  in  sales  for  the  third 
quarter  of  1987.  Per-share  earnings 
rose  from  590  to  $1.06  over  the  same 
period. 

Xerox  forms 
subsidiary 

Xerox  Corp.  has  formed  Xerox 
Imaging  Systems  through  the  merger 
of  the  recently  acquired  Datacopy 
Corp.  and  Kurzweil  Computer  Prod¬ 
ucts.  It  will  function  as  an  indepen¬ 
dent,  wholly  owned  subsidiary. 

Rolando  Esteverena,  formerly 
president  of  Datacopy,  will  become 


XIS  president  and  CEO.  Senior  per¬ 
sonnel  from  both  companies  will  man¬ 
age  XIS,  which  will  draw  upon  the 
companies’  expertise  in  optical  and 
intelligent  character  recognition  scan¬ 
ners,  image  processing  and  desktop 
communications.  The  companies’ 
names  will  survive  as  brand  names  for 
their  products. 

INS  to  distribute 

K-R/Tribune 

news  photo  service 

Knight  Ridder/Tribune  News 
Information  Services’  news  photo 
service  will  be  distributed  by  Inde¬ 
pendent  Network  Systems. 

The  agreement  includes  installation 
of  satellite  antenna  dishes  and  photo 
receivers  at  subscribing  newspapers. 

KRTN  Photo  Service  will  make  use 
of  the  existing  INS  PhotoLink  net¬ 
work  operating  on  a  64kb  Ku-band 
satellite  channel.  The  INS  network 
already  delivers  photos  to  over  30 
papers  for  Cox  Newspapers  and  Busi¬ 
ness  Wire 

KRTN  Photo  Service  will  offer 
news  pictures  from  more  than  35 
newspapers  throughout  the  U.S. 
Material  will  be  gathered  by  KRTN  at 
its  Washington,  D.C.,  picture  desk, 
from  which  images  will  be  relayed  to 
INS  operations  in  New  York  City. 
From  the  INS  computer,  photos  will 
be  uplinked  and  beamed  by  satellite. 
Newspapers  can  downlink  photos  to 
Harris  LaserFax  receivers  for  output 
on  dry  silver  paper  or  film. 

AM  International 
revenues  up 

AM  International  revenues  for  the 
fiscal  year  ended  July  31  were  $821 
million,  up  9.9%  over  $747  in  1987. 

While  operating  income  rose  to 
$44.5  million  over  $42.8  million  the 
year  before,  income  from  continuing 
operations  slipped  to  $8.1  million, 
a  third  of  the  1987  figures.  The 
decline  reflects,  in  part,  $18.1  million 
in  “non-recurring  charges  associated 
with  good  will  and  other  intangible 
assets”  of  AM’s  computer  graphics 
business,  according  to  the  company. 

Those  fourth-quarter  charges  com¬ 
bined  with  losses  from  discontinued 
operations  and  their  disposition 
created  a  net  loss  of  $27.3  million  for 
1988  (530  per  share  after  deduction  of 
$6.9  million  in  preferred  dividends). 
Net  income  for  1987  was  $5.9  million 
(110  per  share). 


The  fourth  quarter  showed 
revenues  of  $221.1  million,  up  from 
$206.2  million  in  the  fourth  quarter  of 
1987.  Net  loss  to  common  sharehold¬ 
ers  for  the  period  was  $27.7  million, 
compared  with  net  income  of  $8.6 
million  for  the  same  period  last  year. 

Company  chairman  Merle  Banta 
expressed  optimism  for  the  future, 
noting  improved  operating  results,  an 
18%  increase  in  international 
revenues,  streamlined  organization 
and  proceeds  from  divestiture  of  the 
Harris  Graphics  Web  Press  Group. 

AM  also  announced  its  intent  to 
purchase  up  to  two  million  shares  of 
its  common  stock  over  time  on  the 
open  market.  Ten  days  later,  Komori 
Printing  Machinery  Co.  (a  one-time 
bidder  for  AM’s  Web  Press  Group, 
which  was  sold  to  Heidelberger)  said 
it  had  no  interest  in  acquiring  any  part 
of  AM  International. 

In  fact,  AM  chairman  Banta  said  a 
few  days  later  that  Tokyo-based 
Komori  and  its  financial  adviser,  St. 
Thomas  Investments  Inc.,  were 
engaged  in  a  “futile  attempt  ...  to 
drive  up  the  price”  of  its  stock. 

A  combined  7.6%  stake  held  by 
Komori  and  St.  Thomas  represents 
the  largest  outside  holding  of  AM 
stock.  The  Chicago  Tribune  reported 
at  the  time  that  the  two  shareholders 
had  filed  with  the  Securities  and 
Exchange  Commission  for  permis¬ 
sion  to  propose  sale  or  liquidation  of 
AM. 

The  filing  was  required  under  terms 
of  a  year-old  standstill  stock-acquisi¬ 
tion  agreement.  That  agreement  also 
allows  the  two  shareholders  to 
require  AM  to  purchase  their  holdings 
any  time  through  Jan.  23. 

The  shareholders  are  believed  to 
have  paid  an  average  of  $7.23  per 
share,  according  to  the  Tribune.  In 
trading  at  the  end  of  October,  AM 
stock  dropped  from  5V»  to  4%,  where 
it  remained  in  mid-November. 

The  company  has  also  announced  it 
will  sell  its  AM  Denmark  subsidiary 
to  Eskofot  A/S.  Terms  of  the  sale  to 
the  Danish  printing  equipment  manu¬ 
facturer  were  not  disclosed.  After 
finalizaton  of  the  purchase,  Eskofot 
will  sell  and  service  AM  products  in 
Denmark  and  AM  will  become  a 
worldwide  distributor  of  certain 
Eskofot  cameras  and  platemakers. 

In  addition  to  its  recent  acquisition 
of  the  Sulby  binding  equipment  divi¬ 
sion  of  Portals  Pic,  AM  International 
announced  it  had  completed  the  pur¬ 
chase  of  Custom-Bilt  Machinery. 
Both  companies  will  be  incorporated 
into  the  Harris  Graphics  Bindery  and 
Forms  Press  Division. 
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Washington  Post 
to  test  Lamb  AGV 

In  an  agreement  with  Lamb-Grays 
Harbor  Co.,  the  Washington  Post  will 
install  and  test  a  prototype  automatic 
guided  vehicle  and  press  load  system 
at  the  newspaper’s  Springfield,  Va., 
production  plant.  Tests  will  begin 
early  next  year. 

The  Lamb  AGV,  developed  for  the 
publishing  industry,  is  the  size  of  a 
newsprint  roll.  The  compact  size  is 
designed  to  permit  operation  within 
the  confines  of  an  existing  plant. 

Lamb  also  announced  completion 
of  its  TechWest  research  and  engi¬ 
neering  center  for  publishing  and  fin¬ 
ishing  systems.  With  40  computer- 
assisted  design  stations,  it  will  ulti¬ 
mately  tie  its  mainframe  computing 
and  networking  system  and  CAD  sta¬ 
tions  into  its  various  North  American 
computer-aided  manufacturing  cen¬ 
ters. 

Simulation  techniques  are  used  to 
model  publishing  and  paper  mill  roll¬ 
finishing  systems  for  optimal  material 
flow  and  throughput. 

The  center  includes  a  78,000- 
square-foot  AGV  test  center  to  evalu¬ 
ate  operations  of  all  apsects  of  pub¬ 
lishing  plant  roll  handling.  The  center 
adjoins  Lamb’s  Hoquiam,  Wash., 
fabrication  and  headquarters  com¬ 
plex. 

St.  Pete  Times 
opens  $1 2-million 
downtown  building 

The  St.  Petersburg  Times  has 
opened  its  new  $l2-million  building. 

The  downtown  structure  features  a 
four-story  portico  entrance  and  an 
eight-story  atrium.  The  new  building 
shares  the  site  with  two  older  Times 
buildings.  Except  for  a  new  glass  cap 
that  blends  with  the  newer  construc¬ 
tion,  the  older  structures  retain  their 
appearance. 

Plambeck  wins 
GATF  award 

The  1988  Robert  F.  Reed  Technol¬ 
ogy  Medal,  awarded  by  the  Graphic 
Arts  Technical  Foundation’s  Society 
of  Fellows,  went  to  Louis  Plambeck, 
whose  40  years  of  research  at  DuPont 
Co.  pioneered  the  development  of 
photopolymerization  and  its  graphic 
arts  applications. 

His  work  led  to  development  of  the 
Dycril  letterpress  printing  plate  in 
1959  and  contributed  to  improved 
resolution,  definition  and  durability. 


Techn  ji^yne  for  Optimum 
Color  Reproduction 

^  AiMa—  I  .V  '»’  "rf  A  '■'m 


color 

quality,  depends  on  the  Technibrite^"  MICRO  TB-1C  to  measure  and 
control  their  newsprint’s  optical  properties.  Averaging  1000  color 
separations  a  month,  New  Jersey’s  largest  evening  newspaper  can 
specify  newsprint  qualities  to  achieve  optimum  color  reproduction 
that  will  maintain  their  reputation  with  advertisers. 

“The  Technibrite  is  the  one  piece  of  equipment  that  allows  me  to 
define  the  properties  in  a  sheet  that  are  necessary  to  produce  faithful 
and  optimum  color  reproduction,  and  to  hold  the  newsprint  vendors 
accountable,”  says  Paul  Lynch,  The  Record’s  Quality  Color  Manager. 

With  their  stringent  quality  standards  and  controls.  Lynch  says 
The  Record  has  benefitted  two  ways.  “Precise  quantitative  measure¬ 
ments  result  in  our  ability  to  achieve  the  highest  quality  optical 
properties  possible  on  standard-priced  newsprint.  Just  as  importantly, 
optimum  color  reproduction  has  earned  us  money  by  making  us 
competitive  in  the  print  advertising  arena.  We’re  grabbing,  I  think, 
dollars  that  would  have  been  diverted  to  magazines  and  other  areas. 

“I  have  the  highest  praise,  the  highest  respect  for  Technidyne. 
Their  equipment  is  the  best.  That  .  .  . 


is  probably  the  highest  rating  I 
can  give  anyone,  and  it  happens 
to  be  true.” 

Improve  your  color  quality 
program  with  Technidyne. 


.I  TECHNIDYNE  ■  '  , 

ii\\  CORPORATION  ■  * 

Wl  100  Quality  Avenue  H  - 

New  Albany,  IN  47150-2272  ■  \ 

812-948-2884  ■ 

Fax:812-945-6847 
Telex:  204066 

The  Leading  Optical  Properties  Measurement  Specialists  serving  the  pulp  and  paper  industry. 
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NEWS/TECH 


Several  papers  buy  Triple-I  systems 

Orders  account  for  more  than  $3  million  in  sales 


Four  dailies  and  a  weekly  recently 
purchased  TECS/2  by  Morris  front- 
end  systems  from  Information  Inter¬ 
national  Inc.,  which  also  sold  two 
AMS/2  ad  makeup  systems.  The 
recent  orders  accounted  for  more 
than  $3  million  dollars  in  sales. 

Triple-1  also  delivered  its  first  laser 
pagesetters  and  got  the  go-ahead  on 
its  largest  pagination  system  sale  to 
date. 

The  Milford  (Mass.)  Daily  News 
has  ordered  a  front-end  system  that 
includes  a  70MB  TECS/2  Publication 
Archive  module.  The  installation 
replaces  a  minicomputer-based  sys¬ 
tem  and  will  use  IBM-compatible 
hardware  supplied  by  the  paper,  sub¬ 
ject  to  triple-1  approval.  The  system 
will  consist  of  13  editorial  terminals, 
two  wire  service  stations,  four  classi¬ 
fied  terminals  and  two  dedicated  ter¬ 
minals  for  the  paper’s  Linotron  202 
typesetters. 

A  similar,  60-terminal  system  for 
the  Anderson  (S.C.)  Independent- 
Mad  will  also  run  on  approved  AT- 
compatible  hardware  purchased 
separately  by  the  paper  and  will  also 
output  to  Linotron  202s. 

Triple-I  will  supply  both  hardware 
and  software  for  editorial  and  classi¬ 
fied  systems  going  into  the  Geneva, 
N.Y.,  Finger  Lakes  Times.  Also  in 
upstate  New  York,  the  Metro  Com¬ 
munity  News  weekly  tabloid,  which 
circulates  to  350,000  greater  Buffalo/ 
Niagara-area  readers  in  24  editions, 
acquired  a  16-terminal  TECS/2  classi¬ 
fied  system.  Systems  at  both  papers 
will  output  to  Compugraphic  8600 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEEO 

QUIPP  SYSTEMS,  INC. 

4800  N.W  157th  STREET 
HIALEAH,  FLORIDA  33014-6434 

(305)  623-8700 


typesetters. 

Among  reasons  for  selecting  the 
system,  the  weekly’s  operations  vice 
president,  George  Hamilton,  cited  the 
color  monitor,  spell-checker,  pop-up 
sales  prompts,  use  of  “generic” 
hardware  and  an  option  to  tie  into  ad 
dummying  using  either  Triple-I’s 
Layout  ADvisor  or  SCS’s  Layout- 
8000. 

A  fourth,  41-terminal  TECS/2 
front-end  will  go  into  the  Galveston 
Daily  News,  Texas’  oldest  daily,  with 
a  circulation  of  28,000.  It  replaces  a 
minicomputer-based  system. 

The  installation  will  consist  of  22 
newsroom,  two  bureau,  10  classified 
and  two  wire  service  terminals.  Two 
more  terminals  will  drive  Compu¬ 
graphic  and  Tegra  typesetters,  the  lat¬ 
ter  operating  in  an  8600  emulation 
mode.  Other  terminals  will  serve  the 
system’s  Publication  Archive  real¬ 
time  library. 

For  sportswriters,  the  system  auto¬ 
matically  calculates  win-loss  percen¬ 
tages,  current  league  leader  and  num¬ 
ber  of  games  behind  the  leader  as 
statistics  and  scores  are  entered.  It 
includes  built-in  tabular  composition 
and  resorting.  The  same  capability 
can  be  used  for  presentation  of  elec¬ 
tion  returns. 

The  Greensboro  (N.C.)  News  & 
Record  will  automate  display  ad  pro¬ 
duction  with  a  Triple-I  ad  makeup 
system  consisting  of  eight  AMS/2 
workstations  based  on  Sun  3/60  hard¬ 
ware  with  high-resolution  grayscale 
monitors.  Two  of  the  workstations 
will  also  function  as  Ethernet-based 
file  servers  for  the  system  as  an  alter¬ 
native  to  triple-l’s  Image  Network 
Processor  configuration  for  graphics 
database  management  and  file  service 
for  larger  networks  and  pagination. 

The  system  takes  input  from  a  Sys¬ 
tem  Integrators  Inc.  front-end  and 
will  output  to  Linotron  202  typeset¬ 
ters.  A  triple-I  Ad  Status  Reporting 
program  will  give  work-in-progress 
details. 

The  91,000-circulation  South  Bend 
(Ind.)  Tribune  placed  an  order  for  a 
$1. 1-million  ad  production  system 
scheduled  to  be  in  operation  by  next 
April.  ^At  that  time  the  state’s  two 
largest  newspaper  publishers’  ad  pro¬ 
duction  will  utilize  triple-1  systems. 
The  Indianapolis  5/«/  and  News  auto¬ 


mated  ad  production  last  year.) 

The  system  will  be  linked  to  an 
NSSE  editorial  and  classified  front- 
end  and  to  the  Collier-Jackson 
implementation  of  Layout  80  for  ad 
layout.  It  will  consist  of  four  AMS/2s, 
a  3700  InfoScan  Broadsheet  laser 
scanner,  two  Image  Network  Proces¬ 
sors,  two  Ad  Proofers  for  1 1"  x  1 7"  and 
broadsheet  advertisers’  proofs  and 
two  3810  laser  pagesetters. 

The  3810s  will  be  the  first  units 
installed  with  APS  emulation  for  pro¬ 
duction  of  galleys  from  data  in  APS 
and  ICL  format.  The  order  also  repre¬ 
sents  the  first  application  of  3810  Info- 
COLOR  Ill,  which  produces  color 
halftone  separations  in  page  position 
from  industry-standard  color  sys¬ 
tems. 

Triple-I’s  first-installed  3810  Laser 
Pag3esetters  had  Just  tested  out  at  the 
San  Jose  (Calif.)  Mercury  News.  The 
full  broadsheet  imagesetters  were  a 
key  component  of  a  $1. 8-million 
advanced  display  ad  production  sys¬ 
tem  at  the  315,000-circulation  daily. 

The  3810  rasterizes  and  records 
text,  line  art  and  layered  graphics  at 
user-selectable  resolutions  of  800  to 
1,200  lines  per  inch.  According  to 
Triple-I,  it  continuously  generates 
1 ,000  Ipi  at  one  broadsheet  page  per 
minute,  has  full  image  processing- 
page  imaging  overlap  and  production 
of  100  mesh  broadsheet  color  separa¬ 
tions  at  a  page  per  minute.  The  Mer¬ 
cury  News  reported  page-per-minute 
performance  during  production. 

Most  recently,  the  company 
announced  that  its  $3-million  pagina¬ 
tion  and  ad  makeup  addition  to  the 
243-terminal  TECS/2  system  at  Jack¬ 
sonville’s  Florida  Times-Union  will 
be  phased  into  full  production  since 
completion  of  on-site  testing. 
According  to  triple-1,  the  sale  also 
represents  the  first  complete  elec¬ 
tronic  pagination  system  at  a  metro¬ 
politan  daily. 

The  Newspaper  Pagination  System 
consists  of  networked  subsystems  for 
creation,  management  and  output  of 
all  page  components.  It  includes  eight 
AMS/2s  for  creating  camera-ready 
display  ads  with  all  graphics,  10  Page 
Makeup  Stations  for  all  page  layout 
and  assembly,  four  multifunction 
Image  Network  Processors  for 
graphics  database  management  and 
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two  Layout  ADvisor  stations  for  dis-  Actual  production  with  the  system  orders  from  newspaper  customers.” 
play  as  layout.  began  in  early  October.  Several  edito-  Though  net  earnings  rose  to  150  for 

rial  pages  and  a  weekend  tabloid  sec-  the  quarter  ended  Oct.  3 1 ,  net  income 

The  system  will  use  four  Infoset  tion  are  already  being  paginated  as  the  was  reported  down  owing  to  invest- 

Pagesetters  for  output  of  completed  new  system  is  phased  in  and  staff  is  ment  in  recently  introduced  standard 

broadsheet  pages  and  two  Infoscan  trained.  platform  products, 

broadsheet  laser  scanners  for  input,  Early  November  orders  for  triple- 

supported  by  three  Artwork  Prepara-  Second-quarter  revenues  at  triple-I  I’s  advanced  newspaper  Display  Ad 
tion  Stations  that  automate  illustra-  exceeded  $10  million,  a  company  rec-  System  almost  doubled  backlog  to 

tion  cropping,  sizing  and  naming.  ord  attributed  to  “an  increase  in  $15.7  million. 


Knight-Ridder  automates  purchasing  functions 


By  Jim  Rosenberg 

Knight-Ridder  Inc.  has  licensed 
software  from  Greentree  Software 
Inc.  to  automate  its  purchasing  func¬ 
tions  and  will  install  a  purchasing  and 
database  management  system  at  its 
Miami  headquarters. 

KRI  and  Greentree  will  also  jointly 
market  the  database  and  Decision 
Support  applications  resulting  from 
the  installation  to  the  printing  and 
publishing  industries. 

The  project  grew  from  a  suggestion 
by  Newspaper  Division  president 
Tony  Ridder  that  software  applica¬ 
tion  environments  be  standardized  in 
order  to  increase  efficiency  and  better 
share  information.  Among  other 
things,  purchasing  managers  sought  a 
system  suitable  for  all  30  papers, 
regardless  of  size,  and  capable  of 
interfacing  with  other  business  sys¬ 
tems,  some  on  mainframes. 

Publishers  now  using  CAP3  pur¬ 
chasing  systems  include  the  St.  Louis 
Post-Dispatch.  Knight-Ridder’s 
Seattle  Times  had  been  using  CAP3 
before  the  current  corporate  under¬ 
taking. 

The  microcomputer-based  system 
sorts  virtually  all  data  either  hierar¬ 
chically  or  relationally,  supporting  all 
clerical  and  analytical  transactions. 
Its  features  include  parts  catalog,  pur¬ 
chase  order  management  and  printing 
module,  vendor  and  contract  manage¬ 
ment,  built-in  reports  and  report/anal¬ 
ysis  generator,  requisitioning,  data 
file  import  modules  and  various  utili¬ 
ties. 

The  headquarters  system  will  man¬ 
age  existing  national  purchase  agree¬ 
ments  and  develop  a  national  data¬ 
base  of  such  things  as  vendors,  com¬ 
modities  and  prices  for  material  pur¬ 
chased  by  individual  papers  or  lever¬ 
aged  corporate  contracts. 

In  addition  to  decision-support  and 
purchasing  functions,  the  CAP3  sys¬ 
tem  at  each  paper  will  transmit  orders 
and  requisitions  to  the  headquarters 
system  for  consolidation  and  conver¬ 
sion  into  reports  or  purchase  orders. 
The  database  will  be  used  to  develop 


various  purchasing  cost-reduction 
programs  and  expand  existing 
national  contracts  and  leveraged  pur¬ 
chasing  programs. 

Programs  will  include  part/price 
analysis  by  location  to  find  the  lowest 
cost  paid  for  similar  items  within  the 
corporation’s  network,  determina¬ 
tion  of  standard  costs  and  approved 
vendors,  and  value  analysis. 

Another  program  on  the  CAP3  net¬ 
work  will  be  an  “electronic  purchas¬ 
ing  council”  to  come  up  with  generic 
“replacement  of  non-critical  machin¬ 
ery  spare  parts.”  Substitutions  are 
expected  to  cut  costs  by  30-50%  com¬ 
pared  with  OEM  parts. 

Tentative  plans  call  for  each  paper 
to  use  its  own  CAP3  and  become 
responsible  for  one  commodity 
group,  enabling  KRI  at  once  to 
“genericize”  a  different  commodity 
at  each  of  its  29  production  plants. 

According  to  KRI  purchasing 
director  Sharon  Hite,  the  network 
will  reduce  “to  a  matter  of  months” 

DEC  offers 
warranty  support 
alternatives 

Digital  Equipment  Corp.  now 
offers  four  warranty  support  alterna¬ 
tives  for  all  its  systems,  allowing 
users  to  choose  a  level  of  warranty 
support  appropriate  for  their  business 
or  application  requirements. 

Under  the  new  program,  systems 
will  continue  to  be  warranted  for  a 
year.  But  a  choice  of  support  can 
range  from  List  Price  Warranty, 
which  features  a  year  of  “return  to 
Digital”  support  for  parts  and  a  year 
of  software  conformance,  to  com¬ 
prehensive  Optimum  support.  DEC 
said  that  options  purchased  with  sys¬ 
tems  receive  the  same  warranty  level 
chosen  for  the  system;  options  sold  as 
add-ons  (prices  for  which  |iave 
increased  by  2%)  are  also  supported 
by  a  “Standard”  level  warranty. 


the  years  that  would  otherwise  be 
needed  to  complete  a  substitution 
program.  It  will  also  reduce  cost  and 
“years  of  lost  savings  opportunity.” 

The  software  will  be  installed  at 
KRI  in  two  phases.  Turnkey  systems 
will  go  into  headquarters  and  10  news¬ 
papers  by  next  February.  They  will 
include  parts  catalog  with  commodity 
codes  and  item  numbers  for  parts  and 
supplies.  The  database  management 
system  will  have  reporting-analysis 
capabilities,  including  OSHA,  EPA 
and  minority  vendor  compliance 
reports.  Communications  links  will 
allow  direct  spare  parts  ordering.  The 
second  phase  will  put  the  system  into 
the  remaining  newspapers. 

Irving  inducted 
into  Hall  of  Fame 

St.  Petersburg  (Fla.)  Times  opera¬ 
tions  director  John  Irvin  was  among 
the  1988  inductees  to  the  Printing 
Impressions/Rochester  Institute  of 
Technology  Hall  of  Fame. 

After  several  years  on  the  commer¬ 
cial  side,  Irvin  joined  the  Times  as  an 
engineer.  He  became  plant  manager 
10  years  ago  and  was  named  to  his 
current  position  in  1985.  Under  Irvin, 
the  Times  has  tried  out  and  adopted 
new  technologies  in  the  reel  room, 
pressroom  and  mailroom. 

Fully  Reconditioned 
Goss"^  units  and  folders 

Replacement  parts  conform 
to  original  Goss  specifications 

Rockwell  International 

Goss  Used  Equipment  Department 
Goss  Commercial  Products 
Rockwell  International  Corporation 

3100  South  Central  Avenue 
Chicago,  IL  60650 
312/656-8600 
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Watterson  knocks  the  shrinking  of  comics 


“Calvin  and  Hobbes”  creator  Bill 
Watterson  has  suggested  that  readers 
complain  to  their  newspapers  about 
the  shrinking  size  of  comics. 

“You  are  the  ones  being  short¬ 
changed,”  Watterson  told  attendees 
at  an  Ohio  State  University  event 
marking  the  75th  anniversary  of 
“Pogo”  creator  Walt  Kelly’s  birth.  “I 
urge  you  to  complain  to  your  newspa¬ 
per  about  the  amount  of  space  it 
devotes  to  comics.  Newspapers  are  in 
the  business  of  serving  you.  Make 
them  do  it.” 

The  Universal  Press  Syndicate-dis¬ 
tributed  cartoonist  noted  that  papers 
are  attempting  to  match  television’s 
appeal  by  increasingly  using  color 
graphics,  charts,  and  photos.  But  in 
“one  of  the  great  ironies  of  the  busi¬ 
ness,”  he  continued,  these  same 
papers  are  saving  space  and  cutting 
costs  by  reducing  comics  —  “the  one 
truly  visual  part  of  the  newspaper  that 
television  cannot  imitate.” 

Watterson,  who  won  the  National 
Cartoonists  Society’s  Reuben  Award 
as  “Outstanding  Cartoonist  of  the 
Year”  in  1987,  added:  “The  effect  on 
comics  has  been  disastrous.  Comics 
today  have  fewer  panels,  fewer 
words,  and  simpler  drawings  than 
ever  before.  White  space  attracts  the 
eye,  and  when  20  comics  are  printed 
down  two  rows  on  one  newspaper 
page,  the  comic  with  the  least  there  is 
the  most  attractive.  Adventure  strips 
are  in  their  death  throes  because  there 
is  no  longer  any  room  to  tell  a  decent 
story  ....  The  comic  strip  is  a 
restrictive  medium  to  begin  with,  but 
the  restrictions  have  become 
absurd.” 

Most  comics  today  are  “vapid  and 
lifeless,”  contended  Watterson, 
because  they  don’t  have  enough 
room. 

“Imagine  a  Sunday  cartoon  taking 
up  an  entire  newspaper  page,  as  ccnn- 
ics  used  to  do  in  the  ’30s,”  he  said. 
“As  a  cartoonist,  it  boggles  my  mind 
to  think  what  I  would  do  with  that 
much  space.  Or  even  half  that  much 
space.” 

Watterson  observed  that  it  is  “gen¬ 
erally  assumed”  that  if  papers  ran 
comics  larger,  “they  would  simply 
keep  the  same  amount  of  newspaper 
space  and  drop  all  but  the  most  popu¬ 
lar  strips.  This  cowers  syndicates  and 
cartoonists  alike  into  accepting  almost 
any  reduction.” 

But  without  a  “radical  change”  in 
the  size  situation,  Watterson  said. 


A  Bill  Watterson  self-caricature. 


“the  future  of  cartooning  will  lie  in 
some  other  form  of  publication.” 

Watterson  was  also  critical  of  the 
merchandising  of  some  comics,  stat¬ 
ing:  “I  think  the  comic  strip  world  is 
much  more  fragile  than  most  people 
realize  and  that  wonderful,  lifelike 
characters  are  easily  corrupted  and 
cheapened  by  having  them  appear  on 
every  .  .  .  shelf  and  rack 
....  Several  fine  strips  have  turned 
themselves  into  shameless  advertise¬ 
ments  for  products.” 

But  Watterson  devoted  the  bulk  of 
his  speech  to  praising  Walt  Kelly  and 
the  original  version  of  “Pogo.”  (A 


new  version  of  “Pogo”  by  two  young 
cartoonists  is  being  offered  by  the  Los 
Angeles  Times  Syndicate  beginning 
next  month.) 

“As  I  grew  up,  my  two  favorite 
comics  were  'Peanuts’  [by  Charles  M. 
Schulz  of  United  Feature  Syndicate] 
and  ‘Pogo,’”  recalled  Watterson, 
who  noted  that  Kelly’s  creation  was 
“one  of  the  most  beautifully  lush 
strips  ever  drawn.” 

Watterson  added  that  the  main 
“Pogo”  characters  had  personalities 
that  were  unusually  three-dimen¬ 
sional  for  a  comic,  and  that  the  writing 
was  excellent. 

“‘Pogo’  celebrated  conversation 
and  dialogue  for  its  own  sake,”  he 
declared.  “The  strip  rarely  had  a 
punchline  per  se  ....  It  was  a  won¬ 
derful,  rich  parody  of  what  passes  for 
communication  between  human 
beings.” 

And  Watterson  praised  the  political 
nature  of  Kelly’s  creation.  “We  still 
seem  to  have  trouble  accepting  that 
comic  strips  are  legitimate  vehicles 
for  comment,  satire,  and  criticism,” 
he  said.  “This  is  unfortunate  because 
it’s  one  of  the  things  cartoons  do 
best.” 

Returning  to  a  discussion  of  Kelly’s 


Charles  Osgood  is  doing  coiumn 


CBS  correspondent  Charles 
Osgood  is  writing  a  twice-weekly  col¬ 
umn  for  Tribune  Media  Services. 

Osgood  —  described  by  TMS  as  a 
“wry  and  witty”  commentator  who 
occasionally  uses  verse  —  discusses 
topics  such  as  the  difference  between 
suburban  and  urban  education,  politi¬ 
cal  conventions  as  they  relate  to  tele¬ 
vision,  the  T-shirt  calling  former 
attorney  general  Edwin  Meese  a 
“pig,”  and  the  ambiguous  meaning  of 


;  J 


Charles  Osgood 


the  phrase  “The  American  Dream.” 

The  new  columnist  does  CBS 
radio’s  Osgood  File.  Prior  to  joining 
CBS  News,  Osgood  was  a  morning 
anchor  and  reporter  for  WCBS  News- 
radio  88  in  New  York  from  1967  to 
1981.  He  also  spent  four  years  in  gen¬ 
eral  assignment  work  for  ABC  News, 
served  as  general  manager  of  WHCT 
in  Hartford,  and  served  as  program 
director  and  manager  of  WGMS  in 
Washington,  D.C. 

The  native  New  Yorker  —  a  1954 
graduate  of  Fordham  University  who 
holds  a  B.S.  in  economics  —  has 
authored  three  books.  They  include 
Nothing  Can  Be  Finer  Than  a  Crisis 
That  Is  Minor  in  the  Morning  and 
There’s  Nothing  That  I  Wouldn’t  Do 
If  You  Would  Be  My  POSSLQ  (collec¬ 
tions  of  Osgood’s  favorite  radio  sto¬ 
ries)  and  Osgood  on  Speaking. 

Osgood  has  won  two  George  Foster 
Peabody  Awards,  and  was  chosen  as 
the  best  radio  commentator  in  Amer¬ 
ica  for  1988  by  readers  of  the 
Washington  Journalism  Review. 
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art,  Watterson  commented:  “The  idea.  This  is  generally  true  enough, 
standard  cartoon  wisdom  is  that  ‘a  What  many  people  have  forgotten. 


good  drawing  will  not  save  a  bad 
idea,’  and  it  has  come  to  be  accepted 
that  a  bad  drawing  will  not  hurt  a  good 


though,  is  that  a  good  drawing  can 
send  a  good  idea  to  the  moon  and 
back.  [The  Togo’]  writing  was  funny. 


Schwartz  talks  about  resignation 


Lou  Schwartz  isn’t  sure  what  he 
will  be  doing  in  the  future,  but  possi¬ 
bilities  include  becoming  a  media  con¬ 
sultant  or  joining  with  others  to  pur¬ 
chase  a  newspaper  or  newspapers. 

“My  plans  haven’t  jelled  yet,” 
said  Schwartz,  who  just  resigned  as 
president  of  the  Los  Angeles  Times 
Syndicate  (see  E<&P,  November  26). 
He  assumed  the  LATS  position  in 
1985  after  serving  as  executive  editor 
of  Newsday. 

Schwartz  said  he  had  only  intended 
to  stay  at  LATS  for  several  years,  and 
felt  comfortable  leaving  now  because 
the  syndicate  was  doing  well.  “We’ve 


Lou  Schwartz 


had  record  profits  and  earnings  the 
past  three  years,”  he  stated. 

The  56-year-old  Schwartz  added: 
“Before  I  made  the  decision  to  resign 
1  saw  a  picture  of  myself  from  1985.  I 
was  quite  overweight.  Now  I’m  a  lot 
thinner  and  the  syndicate's  a  lot  fat¬ 
ter,  so  I  guess  it’s  time  to  leave!” 

Looking  back  on  his  term, 
Schwartz  said  he  was  pleased  that 
LATS  put  several  columnists  on 
interactive  video  and  expanded  its 
feature  service  offerings,  book  seriali¬ 
zations,  international  sales,  and 
more.  He  also  expressed  enthusiasm 
about  sales  for  the  new  version  of 
“Pogo”  beginning  next  month,  noting 
that  papers  in  virtually  every  large 
U.S.  market  have  purchased  the 
strip. 

Speaking  about  executives  at 
LATS  and  rival  syndicates,  Schwartz 
said  there  are  “a  lot  of  smart  people” 
in  the  industry.  He  observed  that  they 
do  a  good  job  under  “adverse  condi¬ 
tions”  —  including  competition  from 
supplemental  news  services,  shrink¬ 
ing  newsholes,  and  so  on. 


Column  answers  legal  questions 


A  column  excerpted  from  The 
Reader’s  Digest  Legal  Question  <6 
Answer  Book  is  being  distributed  by 
the  New  York  Times  Syndication  Sales 
Corporation. 

The  weekly  600-word  feature  dis¬ 
cusses  legal  matters  pertaining  to 
divorce,  harassment  on  the  job,  ten¬ 
ant-landlord  relations,  adoption, 
death,  drunken  driving,  and  more. 

In  answering  one  query  about 


whether  it’s  legal  for  a  17-year-old  to 
drink  beer  at  home,  the  column  said: 
“Every  state  has  laws  prohibiting  the 
sale,  gift,  or  furnishing  of  alcoholic 
beverages  to  minors.  However,  the 
laws  do  not  apply  when  children 
receive  alcohol  in  their  own  home 
with  the  consent  of  their  parents. 
Parents  stand  in  a  special  relationship 
to  their  children  and  are  allowed  to 
make  decisions  about  their  upbring¬ 
ing.” 


‘Puzzleman’  feature  is  introduced 


A  feature  for  young  readers  that 
includes  word  games,  mazes,  letter/ 
number  substitutes,  and  hidden  puz¬ 
zles  has  been  introduced  by  White- 
gate  Features  Syndicate. 

“Puzzleman”  spotlights  a  “little 
imp”  dressed  in  a  cape,  boots,  gloves, 
and  space-age  helmet  who  —  along 
with  his  dog  —  challenges  readers  to 
solve  his  puzzles. 


The  six-times-a-week  feature  is  by 
Dick  Rogers,  who  does  “Johnny 
Wonder”  and  “Kidspot”  for  United 
Feature  Syndicate  and  has  written 
eight  puzzle  books. 

Rogers  —  a  Californian  who 
majored  in  commercial  art  at  Cabrillo 
College  in  Santa  Cruz  —  also  for¬ 
merly  worked  on  “The  Better  Half,” 
(Continued  on  page  42) 


but  the  drawings  made  the  characters 
come  alive.” 

Watterson  concluded:  “With  the 
exception  of ‘Krazy  Kat,’  1  can  think 
of  no  other  strip  that  has  used  words 
and  pictures  so  effectively  or  so  pow¬ 
erfully.” 

In  a  related  matter,  a  recent  column 
in  the  Detroit  Free  Press  by  publisher 
David  Lawrence  Jr.  discussed  “Cal¬ 
vin  and  Hobbes.” 

The  Free  Press  had  received  a  letter 
from  a  reverend  criticizing  a  Sunday 
strip  in  which  Calvin  had  fantasized 
about  blowing  up  his  elementary 
school.  “Oh,  I  realize  this  is  supposed 
to  be  funny,”  wrote  the  reverend. 
“But  I  fail  to  see  any  redeeming  qual¬ 
ity  in  it.  Our  school  administrators 
and  teachers  have  a  hard  enough  time 
as  it  is  trying  to  convince  the  kids  that 
school  is  a  good  place  to  be  ...  .  We 
have  enough  vandalism  in  our  schools 
without  giving  those  who  perpetrate  it 
worse  ideas  about  it.” 

Lawrence  responded:  “1  share  his 
concern  for  promoting  respect  for 
education  and  educators.  But  1  must 
say  that  comic  seems  pretty  harm¬ 
less.  Even  kids  who  love  school  love 
to  complain  about  it  some¬ 
times  .  .  .  .” 

— David  Astor 


GET  PERSONAL 
WITH  YOUR 
READERS. 


Relationships  is  intimate  with  your 
readers.  Telling  them  how  to  date 
after  a  divorce.  How  to  handle 
money  as  a  family.  Most  impor¬ 
tantly,  how  to  communicate. 
Relationships  is  our  weekly  fea¬ 
ture  with  art,  written  by  an  expert 
trio,  including  author  Norman 
Lobsenz.  It's  as  close  as  you 
can  get  to  more  readers. 

Call  for  a  free  sample.  And  get 
the  package  that  ties  up  readership 
and  revenues. 


800-445-4555/(619)  293-1818 
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(Continued  from  page  41) 
“Nubbins,”  and  “Belvedere"  com¬ 
ics. 

Whitegate  is  based  at  71  Faunce 
Dr.,  Providence,  R.I.  02906. 

Awards  for  Trudeau 

“Doonesbury”  creator  Garry  Tru¬ 
deau  of  Universal  Press  Syndicate  and 
director  Robert  Altman  won  the  Pal¬ 
mares  d’Or  for  best  television  series 
at  the  Second  Annual  International 
Festival  of  Audiovisual  Programs  in 
Cannes.  The  award  was  for  their  col¬ 
laboration  on  Tanner  '88  for  HBO. 

The  program,  which  satirized  the 
American  political  process  via  fic¬ 
tional  presidential  candidate  Jack 
Tanner,  was  also  honored  by  the 
National  Telemedia  Council  in  Madi¬ 
son,  Wis. 

In  other  tv  news,  Cathy's  Last 
Resort  appeared  on  CBS  November 
1 1 .  The  animated  special  was  based 
on  the  “Cathy"  comic  by  Cathy 
Guisewite  of  Universal. 

And  “Celebrity  Teen  Talk”  colum¬ 
nist  Jason  Rich  recently  appeared  on 
Ready  to  Go,  a  children's  variety 
show  on  Boston’s  WNEV-TV  (a  CBS 
affiliate).  Rich  is  based  at  Riverview 
Terrace,  Irvington,  N.Y.  10533. 

Some  anniversaries 

The  “Fred  Basset”  comic  by  Alex 
Graham  of  Tribune  Media  Services 
has  reached  its  25th  anniversary. 

In  other  anniversary  news,  the 
“Supermarket  Sampler”  feature  by 
registered  dietition  Bonnie  Tandy 
Leblang  and  junk  food  lover  Carolyn 
Wyman  is  now  a  year  old.  The  colum¬ 
nists  are  with  the  Dana  Point,  Calif.- 
based  Davy  Associates. 

And  United  Syndicated  Artwork  has 
reached  its  first  anniversary.  The 
company  —  based  at  9430  Topanga 
Canyon  Blvd.,  Suite  102,  Chats- 
worth,  Calif.  91311  —  provides  such 
things  as  a  monthly  art  service  con¬ 
taining  hundreds  of  ad  layouts,  topi¬ 
cal  art,  and  more;  an  annual  holiday 
art  service;  Christmas  stories;  and 
editorial  supplements. 

Art  Buchwald’s  suit 

Los  Angeles  Times  Syndicate  colum¬ 
nist  Art  Buchwald  has  filed  a  $5.5- 
million  lawsuit  against  Paramount 
Pictures  contending  that  a  story  idea 
of  his  was  stolen  for  Coming  to 
America,  Eddie  Murphy’s  recent  hit 


Several  cartoonists  met  the  public  prior  to  the  'B.C.  Open'  pro-am  golf  tourna¬ 
ment  in  Endicott,  N.Y.,  earlier  this  fall.  The  charity  event,  which  was  first  held  in 
1972,  is  named  after  the  'B.C.'  comic  by  Johnny  Hart  of  Creators  Syndicate. 
Seated  from  the  right  are  'Wizard  of  Id'  cartoonist  Brant  Parker  of  North  America 
Syndicate,  'Wizard'/'B.C.'  cartoonist  Hart,  'Hagar  the  Horrible'  assistant  Chris 
Browne  of  King  Features  Syndicate,  'Beetle  Bailey'/'Hi  and  Lois'  cartoonist  Mort 
Walker  of  King,  'Prince  Valiant'  cartoonist  John  Cullen  Murphy  of  King,  'Hagar'/ 
'Hi  and  Lois'  cartoonist  Dik  Browne  of  King,  'Blondie'/'Heart  of  Juliet  Jones' 
cartoonist  Stan  Drake  of  King,  and  'Mother  Goose  and  Grimm'/Dayton  Daily  News 
editorial  cartoonist  Mike  Peter  of  Tribune  Media  Services  and  United  Feature 
Syndicate.  Also  at  the  B.C.  Open  —  which  was  attended  by  about  300  people  — 
were  'Garfield'  cartoonist  Jim  Davis  of  United  and  'Momma'/'Miss  Peach'  cartoon¬ 
ist  Mell  Lazarus  of  Creators.  The  posters  pictured  on  the  table  were  designed  by 
Nate  Giorgio.  (Photo  by  Keith  Hitchens,  Press  &  Sun-Bulletin,  Binghamton,  N.Y.) 

‘Frugal  Gourmet’  is  being  offered 


“The  Frugal  Gourmet”  is  being 
offered  by  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation. 

Jeff  Smith’s  weekly  feature  dis¬ 
cusses  foods  ranging  from  cran¬ 
berries  to  hors  d’oeuvres,  with 
recipes  included. 

Smith  is  the  author  of  three  best¬ 
selling  Frugal  Gourmet  cookbooks, 
and  hosts  the  award-winning  Frugal 
Gourmet  television  series. 

The  49-year-old  Washington  state 
native  and  resident  majored  in  philos¬ 
ophy  and  sociology  at  the  University 
of.Puget  Sound  (UPS)  and  was  a  cum 
laude  graduate  of  Drew  Theological 
School  in  New  Jersey.  He  then 
worked  as  an  ordained  minister  for 
the  United  Methodist  Church,  as  a 
chaplain  and  assistant  professor  of 
religion  at  UPS,  and  at  his  own  food/ 
cooking  shop  in  Tacoma,  Wash. 

Smith  has  also  conducted  product 
research  and  development,  lectured, 
and  appeared  on  radio  and  tv  shows 
such  as  Donahue,  Oprah  Winfrey, 
Good  Morning  America,  and  the  CBS 
Morning  Show. 


Jeff  Smith 


AIS  opens  an  office 

American-International  Syndicate 
is  opening  a  London  office  under  the 
direction  of  Paul  Eisler  to  expand  its 
overseas  marketing  efforts. 

AIS  is  based  at  3801  Oakland  St., 
Suite  205D,  St.  Joseph,  Mo.  64506. 
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Paper  offers 
$10,000  reward 

The  Antelope  Valley  Press  in 
Southern  California  recently  offered  a 
$10,000  reward  for  information  lead¬ 
ing  to  the  arrest  and  conviction  of 
whoever  mailed  over  200  extortion 
and  death-threat  letters  to  area  resi¬ 
dents. 

The  newspaper  announced  the 
award  in  a  front-page  notice  with  city 
editor  Larry  Grooms  calling  the  let¬ 
ters  “an  assault  on  the  entire  commu¬ 
nity.” 

The  stamped  letters,  apparently 
written  on  a  word  processor,  were 
sent  out  Nov.  10  to  mostly  prominent 
residents  of  the  desert  communities  of 
Palmdale,  Lancaster  and  Quartz  Hill 
in  the  Press  circulation  area.  Many  of 
the  recipients  were  doctors,  lawyers, 
dentists  and  businessmen,  who  were 
told  to  deliver  from  $5,000  to  $1  mil¬ 
lion  to  various  locations  or  they 
would  die. 

“I’ve  been  in  the  business  20  years 
and  Tve  never  seen  anything  this 
goofy,”  Grooms  commented. 

The  editor  said  the  sheriff  s  depart¬ 
ment  assigned  seven  deputies  to  the 
case,  which  also  was  being  investi¬ 
gated  by  the  FBI.  Grooms  added  that 
some  apparent  suspects  were  inter¬ 
viewed  by  authorities  and  search  war¬ 
rants  were  issued. 

“But  there  have  been  no  arrests,” 
Grooms  said.  He  observed  that  the 
writer  could  have  obtained  the 
addresses  from  lists  of  political  or 
charity  contributors.  Some  of  the  let¬ 
ters,  it  was  reported,  were  personal¬ 
ized  to  contain  information  about  a 


particular  addres.see. 

Grooms  said  three  residents  called 
the  paper  with  theories  about  the  let¬ 
ters  “that  were  not  at  all  hare¬ 
brained.” 

The  five-day  Valley  Press  is  co¬ 
owned  by  the  brothers  Bill  and  Monte 
Odett  and  William  Markham,  who 
have  offered  the  reward. 

lAPA  protests  acts 
in  Nica.,  Paraguay 

The  Inter  American  Press  Associa¬ 
tion  has  sent  messages  to  political 
leaders  in  Nicaragua  and  Paraguay 
protesting  repressive  acts  against  a 
newspaper  and  a  columnist. 

lAPA  president  Manuel  J.  Jimenez 
of  La  N avion,  Costa  Rica,  told  Nica¬ 
raguan  President  Daniel  Ortega  that 
recent  measures  directed  against  La 
Prensa  newspaper  prove  “there  is  no 
doubt  of  a  new  attempt  to  silence  the 
only  independent  voice  left  in  the 
country.” 

At  the  same  time,  Jimenez  called  on 
Paraguayan  President  Alfredo 
Stroessner  to  explain  reasons  for 
arresting  historian  and  Ultima  Hora 
columnist  Anibal  Miranda  on  the 
street  and  holding  him  incommuni¬ 
cado  at  security  headquarters  where 
he  was  reportedly  on  a  hunger  strike. 

Minority  students 
sought  by  ASNE 

The  American  Society  of  Newspa¬ 
per  Editors  is  seeking  minority  col¬ 
lege  students  interested  in  working 
six  to  12  weeks  in  newsrooms  of  daily 
newspapers  as  clerks,  research  assis¬ 
tants  or  aides  to  reporters  during  the 


summer  of  1989. 

Applicants  must  be  black,  His¬ 
panic,  Asian-American  or  Native 
American  students  who  are  advanc¬ 
ing  into  their  sophomore  year  in  col¬ 
lege. 

For  information  and  applications 
contact:  Mireille  Grangenois  Gates, 
Minority  Affairs  Director,  ASNE, 
P.O.  Box  17004,  Washington,  D.C. 
20041;  telephone  (703)648-1146. 

Rosenfeld 
has  surgery 

Arnold  Rosenfeld  was  compelled  to 
delay  his  start  as  the  new  editor  of  the 
Atlanta  Constitution  and  Journal 
after  doctors  removed  one  of  his  kid¬ 
neys  when  they  discovered  a  malig¬ 
nant  tumor. 

Rosenfeld,  who  was  formerly  edi¬ 
tor  of  Cox  Enterprises'  Austin  Ameri- 
can-Statesman,  was  named  to  the 
Atlanta  post  following  the  resignation 
of  Bill  Kovach  Nov.  4. 

Rosenfeld  is  expected  to  start  his 
new  job  in  a  few  weeks. 

EXTRA  publications 
circulation  audited 

Chicago’s  EXTRA  Bilingual  Publi¬ 
cations  recently  received  its  citywide 
Verified  Audit  Circulation  report  for 
over  41,000  newspapers  weekly. 

The  report,  which  was  issued  Aug. 
22,  verifies  The  EXTRA  circulation 
forthe  period  between  Jan.  landJune 
30.  It  covers  circulation  of  The 
extra’s  four  Northside  newspa¬ 
pers  as  well  as  the  three  South- 
side  newspapers  launched  in  March. 
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Buyout  of  unit 
will  lead  to  loss 
for  Media  General 

Media  General  Inc.  of  Richmond, 
Va.,  said  it  expects  to  post  a  fourth- 
quarter  loss  as  a  result  of  a  proposed 
management  buyout  of  its  troubled 
broadcast  services  operation. 

The  company  said  the  buyout 
would  result  in  an  after-tax  charge  of 
$35  million  to  $40  million  but  declined 
to  say  how  large  its  net  loss  for  the 
quarter  would  be. 

The  current  management  of  Media 
General  Broadcast  Services,  headed 
by  Donald  B.  Miller,  has  proposed 
acquiring  all  of  the  unit’s  assets 
except  receivables  as  well  as  a  music 
productions  unit  and  a  small  travel 
agency.  The  unit’s  main  business  is 
the  buying,  selling  and  bartering  of 
radio  and  television  commercial  time. 

Media  General  acquired  the  unit  in 
1982,  when  it  was  named  the  William 
B.  Tanner  Co.  But  in  1983,  federal 
agents  raided  the  operation’s  Mem¬ 
phis  headquarters  in  search  of  evi¬ 
dence  of  a  kickback  scheme  involving 
former  owner  William  B.  Tanner. 

Publicity  surrounding  the  incident 
led  to  declining  sales,  and  the  unit 
began  recording  annual  losses  that 
Media  General  said  ranged  from  $2 
million  to  $6  million.  The  losses  have 
continued  this  year,  despite  sales 
exceeding  $60  million.  Media  General 
said. 

In  1985,  Tanner  pleaded  guilty  to 
mail  and  income  tax  fraud  and  was 
sentenced  to  prison.  Media  General 
was  never  implicated  in  any  wrong¬ 
doing. 

Runnion  to  serve 
second  term  as 
NESNE  president 

Norman  Runnion,  managing  editor 
of  the  Brattle  boro  (Vt.)  Reformer,  has 
been  elected  to  a  second  term  as 
president  of  the  New  England  Society 
of  Newspaper  Editors. 

Elected  vice  president  at  the 
group’s  34th  annual  convention  was 
Bernard  W.  Caughey,  associate  edi¬ 
tor  of  the  Quincy  {Mass.)  Patriot-Led¬ 
ger.  Secretary  is  Rodney  G.  Doherty, 
editor  of  Foster’s  Daily  Democrat  in 
Dover,  N . H . ,  and  treasurer  is  Morgan 
McGinley,  editorial  page  editor  of  the 
Day,  New  London,  Conn. 

NESNE’s  board  of  governors  also 
includes:  Edward  J.  Doherty,  man¬ 


aging  editor  of  the  Boston  Globe', 
Thomas  F.  Kearney,  executive  editor 
of  the  Keene  (N.H.)  Sentinel',  Ste¬ 
phen  J.  Winters,  assistant  managing 
editor  of  the  Bridgeport  (Conn.)  Post', 
Judith  Brown,  editor  of  the  New  Bri¬ 
tain  (Conn.)  Herald',  David  Ehren- 
fried,  assistant  executive  editor  of  the 
Lewiston  (Me.)  Daily  Sun',  and  Leo¬ 
nard  Levin,  night  metropolitan  editor 
of  the  Providence  (R.I.)  Journal-Bul¬ 
letin. 

Affiliated  reports 
third-quarter  loss 

Affiliated  Publications  reported  a 
third-quarter  net  loss  of  $26.5  million, 
or  380  per  share,  versus  net  income  of 
$123.2  million,  or  $1.75  per  share,  in 
the  third  quarter  of  1987. 

The  final  results  for  the  quarter 
include  Affiliated’s  share  of  losses 
from  its  investment  in  McCaw  Cellu¬ 
lar  Communications. 

Affiliated’s  third-quarter  net 
income  from  continuing  operations  in 
the  current  quarter  was  $10.7  million, 
or  160  per  share,  versus  $13.7  million, 
or  190  per  share,  a  year  earlier. 

The  share  of  losses  from  McCaw 
came  to  $37.2  million,  or  540  per 
share. 

In  the  1987  quarter.  Affiliated 
received  $109.5  million,  or  $1.56  per 
share,  in  net  income  as  its  share  of 
McCaw’s  earnings. 

The  1987  amount  included  a  one¬ 
time  third-quarter  gain  of  $121.8  mil¬ 
lion,  or  $1.73  a  share,  related  to  the 
increase  in  shareholders’  equity  of 
McCaw  as  a  result  of  an  initial  public 
offering  by  the  cellular  communica¬ 
tions  company.  Affiliated  stated. 

Recognition  of  Affiliated’s  share  of 
McCaw’s  book  income  or  loss  has  no 
effect  on  Affiliated’s  cash  flow,  the 
company  said. 

Britain  bars 
Harper’s  issue 

The  British  government  has  banned 
distribution  of  the  December  issue  of 
Harper’s  magazine  because  it  in¬ 
cludes  excerpts  from  a  book  by  a  for¬ 
mer  intelligence  agent  who  retired 
more  than  30  years  ago. 

The  excerpts  are  from  the  book. 
Inside  M.L6,  by  Anthony  Caven¬ 
dish.  M.L6  is  the  British  counter¬ 
intelligence  service. 

Prime  Minister  Margaret  Thatch¬ 
er’s  government  contends  the  book 
violates  the  Official  Secrets  Act. 

The  government  warned  the  British 


distributor  of  Harper’s,  Conde  Nast 
and  National  Magazine  Distributors 
Ltd. ,  that  it  ran  the  risk  of  contempt  of 
court  if  it  delivered  its  200  copies  of 
the  December  issue  to  newsstands. 

The  distributor  is  jointly  owned  by 
Conde  Nast,  a  Newhouse  company, 
and  National  Magazine  Co.,  a  divi¬ 
sion  of  Hearst  Corp. 

John  R.  MacArthur,  president  and 
publisher  of  Harper’s,  said  the  maga¬ 
zine  would  fight  the  ban. 

AAJA  creates  new 
national  awards 

The  Asian  American  Journalists 
Association  will  recognize  excellence 
in  Asian-American  journalism 
through  a  new  national  awards  com¬ 
petition,  which  will  present  awards  in 
two  categories  at  the  AAJA  national 
convention  in  April. 

The  first  category  will  recognize 
achievement  by  Asian-American 
journalists,  and  will  be  open  to  Asian- 
American  journalists  and  to  members 
of  AAJA.  The  subject  matter  is  unre¬ 
stricted,  and  four  awards  —  print, 
photography,  television  and  radio  — 
will  be  presented. 

The  second  category  will  recognize 
outstanding  coverage  of  Asian- 
American  issues  and  will  be  open 
to  all  professional  journalists,  with 
two  awards  —  print  and  broadcast  — 
presented. 

Applications  and  information  can 
be  obtained  from:  Asian  American 
Journalists  Association,  1765  Sutter 
St.,  Room  1000,  San  Francisco,  Calif. 
94115;  telephone  (415)  346-2051. 

Italian  daily  bows 
on  East  Coast 

America  Oggi,  an  Italian-language 
daily  started  by  staffers  fired  during  a 
labor  dispute  from  II  Progresso, 
appeared  on  newsstands  in  New 
York,  New  Jersey  and  Pennsylvania 
on  Nov.  28. 

The  new  tabloid  is  a  cooperative  of 
about  20  former  II  Progresso  employ¬ 
ees  who  each  invested  $5,000  in  the 
enterprise.  The  staff  was  fired  last 
June  after  a  10-day  strike. 

America  Oggi,  or  America  Today, 
will  focus  on  local  events  in  order  to 
distinguish  itself  from  II  Progresso, 
which  tends  to  emphasize  European 
sports  and  news. 

The  new  publication  will  sell  for  500 
on  newsstands.  A  weekend  edition 
published  on  Saturdays  will  sell  for 
a  dollar. 
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Shop  talk 

(Continued  from  pofte  56) 


campaign.  The  presidential  candi¬ 
dates  talked  in  generalities.  On  farm 
policy,  as  on  other  important  topics,  it 
was  hard  to  get  detailed  information 
regarding  the  candidate's  positions,” 
said  Carmen  Paone,farm  editor  of  the 
Readinf>  (Pa.)  Times. 

“The  campaign  was  disappointing. 
The  candidates  were  too  busy  cutting 
each  other  to  pay  attention  to  the 
issues,”  commented  Glen  Rutz,  edi¬ 
tor  of  the  Delta  Farm  Press  in  Clarks- 
dale.  Miss. 

Rutz  continued,  “We're  all  in  this 
together,  and  farmers  and  urban  peo¬ 
ple  would  be  better  off  if  they  could 
understand  each  other's  problems. 
How  can  we  manage  this?  We  may  be 
dealing  with  the  impossible.  The 
urban  media  and  the  national  candi¬ 
dates  don't  seem  to  give  much 
thought  to  the  problems  farmers 
face.” 


discuss  agricultural  problems  regu¬ 
larly,  according  to  Russ  Maki,  wire 
editor  of  the  Watertown  (Wis.)  Daily 
Times.  “This  job  is  being  left  to  the 
press  in  small  communities.  For  the 
most  part,  national  publications  are 
not  providing  good  coverage  of  the 
farm  problem,”  he  said. 

Josephine  Zimmerman,  farm  editor 
of  the  Daily  Herald,  Provo,  Utah, 
said  newspapers  in  agricultural  areas 
often  overlook  important  agricultural 
trends  and  happenings. 

“Space  for  farm  news  is  hard  to  get. 
Agriculture  is  neglected  in  our 
schools  also.  The  new  ‘Ag  in  the 
Classroom'  program  is  quite  effective 
in  helping  students  gain  an  apprecia¬ 
tion  of  agriculture,”  she  said. 

Newspeople  should  make  more  of 
an  effort  to  determine  farmers'  views 
on  farm  policy,  said  Hank  Ernst,  edi¬ 
tor  of  Kansas  Farmer.  His  Topeka- 
based  magazine  broke  new  ground 
when  it  sponsored  breakfast  meetings 
around  the  state  in  order  to  learn 
about  the  farmers'  concerns.  Infor¬ 
mation  gathered  at  the  meetings  was 


“Space  for  farm  news  is  hard  to  get.  Agriculture  is 
neglected  in  our  schools  also.  The  new  ‘Ag  in  the 
Classroom’  program  is  quite  effective  in  helping 
students  gain  an  appreciation  of  agriculture,”  she 
said. 


Suggestions  for  improving  urban 
awareness  of  rural  problems  were 
offered  by  half  of  the  journalists  I 
interviewed.  A  far-reaching  proposal 
for  the  “demythologizing”  of  farm 
policy  analysis  was  set  forth  by 
Charles  Walters  Jr. 

Editor  and  publisher  of  Acres  USA , 
a  magazine  published  in  Kansas  City, 
Mo.,  Walters  said  journalists  and 
other  observers  have  difficulty 
“coming  to  grips  with  the  real  ana¬ 
tomy  of  farm  policy.” 

Myths  about  farming  abound,  he 
declared. 

“The  ‘experts'  claim  the  farmers 
who  are  failing  today  are  inefficient 
producers  with  poor  management 
skills.  This  isn't  a  correct  explanation 
of  what's  happening,”  Walters 
asserted. 

“Many  urban  people  have  farm 
backgrounds  or  some  sort  of  farm 
ties,”  remarked  John  Kerr,  business 
editor  of  The  Gazette,  St.  Joseph, 
Mo. 

Rural-urban  understanding  will 
improve  if  the  media  make  sure  that 
reports  of  farm  problems  are  accom¬ 
panied  by  timely  analysis,  Kerr  said. 

Only  a  portion  of  the  LI.S.  press 


reported  in  a  series  of  articles  in  Kan¬ 
sas  Earmer. 

“New  players  are  becoming 
involved  in  farm  policy  politics,” 
Ernst  added.  “In  the  debates  that 
helped  shape  the  1985  Farm  Bill,  con¬ 
servationists  made  the  point  that  farm 
policy  should  emphasize  conserva¬ 
tion  of  national  resources.  Protection 
of  the  environment  became  an  impor¬ 
tant  issue  in  the  farm  policy  debate.” 

As  an  interest  group,  agriculture  is 
badly  splintered,  noted  Len  Richard¬ 
son,  editor  of  California  Farmer.  In 
order  to  be  politically  effective,  farm 
organizations  must  formulate  a  core 
program  —  “maybe  just  four 
points”  —  on  which  they  can  agree, 
the  San  Francisco  editor  said. 

“Agriculture  leaders  also  need  to 
work  out  policy  positions  which 
environmentalists  can  accept.  At 
present,  people  in  agriculture  don't 
communicate  with  people  in  the  envi¬ 
ronment  camp.  We  don't  know  each 
other's  goals.  This  means  that  agricul¬ 
ture  not  only  has  no  environmental 
policy;  even  worse,  it  has  no  agricul¬ 
tural  policy,”  Richardson  said. 

To  become  respected  spokesmen, 
agricultural  leaders  must  speak  out  in 


support  of  the  common  good, 
Richardson  said.  “By  developing  a 
unified,  long-term  strategic  plan,  agri¬ 
cultural  leaders  will  be  able  to  com¬ 
municate  from  inside  the  system. 
Their  forum  will  be  the  Sunday  edi¬ 
tion  of  the  New  York  Times  and  other 
places  of  influence.” 

In  conducting  my  minisurvey,  I 
was  keenly  interested  in  62  journal¬ 
ists'  varied  views  of  the  communica¬ 
tions  aspects  of  current  agricultural 
problems.  1  was  encouraged  to  find 
about  half  of  the  interviewees  explor¬ 
ing  creative  methods  for  moving  farm 
policy  from  the  back  burner  to  an  up¬ 
front  position  in  U.S.  politics. 

Weekly  biz  journals 
sold  to  TA  Assoc. 

American  City  Business  Journals 
Inc.  of  Kansas  City,  Mo.,  a  publisher 
of  21  business  publications,  says  it 
has  agreed  to  be  bought  by  a  Boston 
company  for  about  $123  million. 

The  buyer,  TA  Associates  Commu¬ 
nications,  is  a  $1. 5-billion  venture 
capital  company  specializing  in  media 
holdings. 

Michael  K.  Russell,  American 
City's  president  and  chief  executive 
officer,  said  that  he  would  continue  to 
manage  American  City  and  that  the 
company  would  keep  its  headquarters 
in  Kansas  City,  where  its  flagship 
Kansas  City  Business  Journal  is  pub¬ 
lished. 

Under  TA  Associates'  offer,  which 
would  make  American  City  a  private 
company,  shareholders  would 
receive  $21.25  in  cash.  They  also 
would  receive  a  lO-year  unsecured 
note  worth  $9.50  a  share,  bringing  the 
total  offer  to  $30.75  a  share. 

Russell  and  William  H.  Worley. 
American  City's  chairman  and  Rus¬ 
sell’s  longtime  business  partner,  each 
would  receive  about  $16.6  million  in 
cash  for  their  shares,  not  including  the 
value  of  the  notes.  Each  man  holds 
about  783,000  of  the  company's  four 
million  shares  outstanding.  A  third 
large  shareholder,  the  E.W.  Scripps 
Co.  of  Cincinnati,  Ohio,  would 
receive  about  $18  million  in  cash  for 
its  850,0(K)  shares.  —  AP 

Equipment  list 

Coast  Composition  Equipment  Inc. 
has  published  a  list  of  independent 
Compugraphic  and  AM  International 
service  and  equipment  companies, 
which  serve  all  parts  of  the  country. 

The  list  comprises  30%  of  all  ser¬ 
vice  companies.  Eor  more  informa¬ 
tion,  contact  Coast  Composition  at 
206/881-2330. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


_ ANIMALS _ 

PETS,  WILDLIFE  -  Award-Winning 
weekly  column  EARTHLINGS.  Carla 
Bennett,  8401  Greenwood  Ave.,  #3, 
Takoma  Park,  MD  20912,  (301) 
770-7444,  (301)  589-6836. 


_ HEALTH _ 

"SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America’s  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time¬ 
ly,  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


_ MUSIC _ 

Anyone  intereste,.,  in  a  country  music 
review  column,  please  contact  V. 
Forrest,  2396  Ledgewood  Dr., 
Dunwoody,  GA  30338.  (404) 
455-4421.  Samples  on  request. 


READERiPROMOTIONS 

SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 

SCRAMBLR’, 1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


ANNOUNCEMENTS 


_ CONTESTS _ 

WRITING 

Nixon  Newspapers  Inc.  National  Jour¬ 
nalism  Writing  Award  for  outstanding 
writing  in  print  media.  One  entry  per 
writer.  Calendar  year  1988.  Mounted 
8-1/2  X  11.  Include  cover  letter  by 
writer  or  nominator  verifying  article  is 
work  of  nominated  writer.  Deadline 
January  16.  Contact  Ball  State  Univer¬ 
sity,  Department  of  Journalism,  Bever¬ 
ley  Pitts,  Muncie,  IN  47306;  (317) 
285-8200. 

WINNER: 

Michael  Jones, 

Los  Angeles  Times  Magazine. 


CLASSIFIED 


The  Industry’s 
Meeting  Place. 
212  675-4380 


FELLOWSHIPS 


JOURNALISM, 
RESEARCH 
FELLOWSHIPS 
"rhe  School  of  Medicine, 

Case  Western  Reserve 
University,  announces  its  second 
Fellowship  for  Journalists 
in  Biomedical  Research. 
’Two-week  residencies 
March  6-17,  1989. 

'Travel,  housing,  stipend. 
DEADLINE  JANUARY  9,  1989 
For  applications: 

Stephen  Smookler,  Assoc.  Dean 
School  of  Medicine,  2119  Abington 
Cleveland  44106  216/368-3635 


_ FINANCING _ 

LBO  structure  and  financing  for  senior 
newspaper  management.  Confidential 
inquiries  to  James  Martin,  James 
Martin  &  Associates,  Suite  1000,  65  E. 
State  St.,  (Jolumbus,  OH  43215.  (614) 
889-9747. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  tor  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  tor 

accuracy  and  detail.  Established 

reasonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  APPRAISALS 

Confidential,  efficient  service. 
Call  Dick  Briggs.  (803)  457-3846. 
No  obligation.  Reasonable  rates. 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009. _ 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PO  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-91 12 


NEWSPAPER  BROKERS 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLIES  gross  $670,000 
weekly  and  $672,000  bi-weekly,  close 
together.  Excellent  markets.  Good 
combination  package. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 


ARIZONA  WEEKLIES  2  separate  prop¬ 
erties  each  grossing  about  $650,000. 
Can  be  networked. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


ARKANSAS  DAILY  gross  $850,000. 
Cash  flow  $250,000.  Price  $2.5 
million. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


KENTUCKY  4500  circulation  weekly. 
$150,000  gross.  Low  subscription  and 
advertising  rates.  $225,000. 
OKLAHOMA  BI-WEEKLY  gross 
$400,000.  Cash  flow  $50,000. 
$300,000  price. 

TEXAS  LISTINGS 

Weekly.  2500  circulation.  $280,000 
gross.  3-unit  press.  $400,000  includes 
real  estate. 

Southeast  Texas  weekly.  2400  circula¬ 
tion.  Gross  $100,000.  $110,000 
price. 

South  Texas  free  circulation  22,500 
tab  newspaper.  Gross  $420,000. 
Tremendous  growth  potential. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 


BEACH  COMMUNITY  free  newsweekly 
circulation  14,000.  Gross  $300,000 
plus.  Cash  flow  $100,000  plus. 
$450,000.  Located  on  Florida’s  Gulf 
Coast.  Box  3378,  Editor  &  Publisher. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


FOR  SALE:  County-seat  weekly  news¬ 
paper  in  Eastern  Oregon.  $120,000 
gross.  Over  2,000  circulation.  $99,500 
includes  building  and  land  and  small 
job  shop.  One-third  down  in  cash, 
balance,  10  years  at  8%.  Real  oppor¬ 
tunity  for  couple  both  willing  to  work  in 
the  business.  Write  Box  3405,  Editor  & 
Publisher.  Owner  planning  retirement. 


MINNESOTA  SHOPPER,  gross  $1.1 
million,  full  plant,  4-unit  web,  regional 
concept,  includes  real  estate.  Long 
established,  terms. 

IOWA  COUNTY  SEAT  exclusive  weekly, 
profitable,  gross  $410,000,  price 
$440,000  with  real  estate.  Terms. 
FARM,  CATTLE  newspapers,  gross 
$1.5  million.  Profitable.  Terms. 
NEBRASKA  COUNTY  SEAT  excusive 
weekly,  gross  $270,000,  interest  in 
central  plant.  Terms. 

For  information  write: 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 

NEW  HAMPSHIRE:  120-year  old  week¬ 
ly  priced  below  annual  sales  of 
$50C,000  with  real  estate.  Please 
write:  BARRY  FRENCH,  Broker  - 
Appraiser,  Ashlawn  Road,  Assonet,  MA 
02702. 

PROFITABLE  WEEKLY.  Over  5,000 
paid,  fine  building,  owner  retiring.  Also 
exclusive  small  county  seat  weekly  for 
$10,000  down,  owner  carries  balance. 
Many  others  available,  send  for  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (5121  472-3950. 

SOUTHERN  CALIFORNIA  -  bi-weekly, 
high  income  special  interest  group,  16 
years  old,  gross  over  $800K.  VR  Busi¬ 
ness  Brokers  (619)  571-0696. 

SOUTHERN  CALIFORNIA  aerospace 
trade  paper.  3  years  old.  1988  gross 
$155,000.  PROFITABLE.  Price 
$350,000.  Box  3410,  Editor  & 
Publisher. 

SOUTHERN  CALIFORNIA,  beautiful 
valley  area  near  ocean.  Strong, 
outstanding  all  paid  weekly.  $260,00(1 
gross.  32%  profit  counting  rent  paid  to 
self.  $550,000  includes  I  acre  of  land 
with  newspaper  building  and  a  rented 
house.  $300,000  down,  balance  on 
long  term  note.  Karl  Wray,  Broker, 
2420  S.  Ola  Vista,  San  Clemente,  CA 
92672.  (714)  492-5241. 

SOUTHWEST  WEEKLY  grossing 
$900,000,  14%  cash  flow.  Priced 
below  gross. 

WEB  PLANT  in  isolated 
town-$2,000,000  gross,  23%  cash 
flow. 

ROCKY  MOUNTAIN  recreation  week¬ 
lies.  Growing  and  profitable.  Priced 
near  gross. 

TWO  SOUTHWEST  weeklies  grossing 
$400,000.  Slightly  profitable.  Owner 
must  sell. 

Several  other  weeklies  and  trade  maga¬ 
zines,  priced  to  sell. 

Rickenbacher  Media  Service 
PO  Box  792001,  Dallas,  TX  75379 
_ (214)  380-95/8 _ 

Weekly  shopper  in  Colorado,  15,000 
circulation,  steady  3-year  growth, 
$150,000  plus  gross  in  1988.  Must 
sell  $85,000  cash.  Principals  only. 
Contact  Box  3391,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

WE  ARE  owner/operators  of  150  daily 
and  weekly  newspapers  in  the  United 
States,  Canada  and  the  United  King¬ 
dom  and  we  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hoi  linger  Inc. 

1827  West  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 

WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 

COLOR  SEPARATIONS 


Specialists 

in 

superior  quality 
color  separations 
for  newspapers. 

$68 

regular  low  price  (or 
separations  up  to  4  col.x12  in. 

24  hr. 

turnaround  if  you  need  it. 

Call  us... 

1988  WINNER 
of  Kodak’s 

RUN  FOR  THE  MONEY 
Call  us... 

800-228-3483 
800-422-1 164  PA 

Call  us... 

^  PRESS-ENTERPRISE 

Commercial  Color 
Bloomsburg,  PA 


INDUSTRY  SERVICES 
COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 
(212)  675-4380 

EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
_ (314)  773-1253 _ 

FOR  SALE:  NU-ARC  camera.  20  by  24 
model  1000.  12  foot  bed.  Shoots  two 
up.  In  good  condition.  Call  The  Patriot 
Newspaper,  Webster,  MA  (508) 
943-8784. 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 

MacMaps  High-res  postscript  maps  for 
the  Macintosh.  Individual  states 
(including  counties)  $22.95  each.  All 
50  states,  $195.00.  (413)  585-0542. 


_ MAILROOM _ 

•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
TANT  (713)  468-5827. _ 

740  Stepper  4-bin  Fold'n  Tyer 
(collates,  ties,  wraps  in  waxed  paper), 
like  new,  spare  parts,  paid  $26,000 
new  in  1987,  will  sell  for  $14,900, 
Dover,  DE  (302)  678-3616. _ 

CHESHIRE  542  LABELER  with  712 
head  and  12'  conveyor.  Recently 
factory  reconditioned.  Will  sacrifice! 
Call  Bob  (318)  322-3161. _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


MAILROOM  EQUIPMENT 
STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

32  lb  Newsprint  33"  width  40"  Dia. 
300,000-1-  pounds  at  $485.00  ton 
F.O.B.  Shelby,  NC  (704)  482-9673. 
Ask  for  Doug. 

PHOTOTYPESETTING 

3  MDT  350  Compugraphics,  Compu- 
graphic  Advantage,  Trendsetter  812, 
CG  7200,  Compugraphic  Jr.  Call  (904) 
787-6277  (ask  for  Dean). 

One  complete  SDC  text  2  production 
system  utilizing  two  complete  Hewlett 
Packard  21  MX  E-series  computers  with 
six  Computek  terminals  and  two 
complete  Harris  22,000  video  layout 
systems  with  four  terminals  each.  Many 
spare  parts.  Call  Mark  Jones  (312) 
586-8800  ext  258. 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 

USED  TYPESEHING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

APS  5-108  Pica,  10  Meg,  Micro  L-8  & 
L-11  Drawers,  5  yrs.,  a  rare  find, 
$50,000; 

LOG  E  PC  1800  PROCESSOR  with 
water  saver,  like  new,  $8,000. 

BOB  WEBER.  (216)  831-0480. 

ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/  35 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP300  Printronix 
Prtr.,  Advantage  l/F,  8600  Driver, 
2-1/2  yrs.,  $45,000. 

BOB  WEBER.  (216)  831-0480. 

_ PRESSES _ 

6-unit  goss  community  press.  3  unit 
1979,  1  unit  1974,  2  unit  1971-72 
and  a  1974  community  folder.  Call 
Fred  Baber  at  (606)  744-3123. 

DON'T  SELL  YOUR  WEB  PRESS  until 
you  contact  Newman  Int'l  Press  Sales 
(913)  362-8888  or  telex  275257. 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

-NCH  400,  6  units.  1985,  22-3/4". 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units.  1982,  RTF’s. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4  Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

GOSS 

2  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community,  SC  folder  1968/74 
11  Unit  Urbanite  U664  with  upper 
former,  available  April,  1989. 
HARRIS  COTTRELL 
Add-on  V-25  unit 

4-Unit  Harris  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTF’s  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 
22"  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Goss  Urbanite,  10  units.  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  4  units 

22- 3/4"  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Urbanite,  10  units,  3-color 
Goss  Urbanite,  6  units,  1972 
Goss  Super  Suburban  1500,  8  units 
Goss  SC/Community,  8  units,  U.O.P. 
Goss  Community,  3  units,  1976 
Goss  SC  Folder,  double  parallel 
Goss  Community  units,  oil  and  grease 
M.A.N.  UniMan  2/2,  3  units,  2  decks 

23- 9/16"  CUTOFF 

Goss  Metro  add-on  units 
Goss  Flexo,  8  units,  3  decks 
Crabtree  Crusader  offset,  3  units  and 
5  units 

Goss  Urbanite,  6  units 
Goss  Suburban,  7  units 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  2000  (demonstrator) 

Goss  3-arm  RTFs  for  Uibanite 
Butler  3242-10,  3  in  stock 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale;  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650.  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66"  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTF’s,  66"  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4"  cut  off  for 
33’’x47’’  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


WINDMOELLER  HOELSCHER  FLEXO 
4  -  Units  and  3  half  decks 
1  -  Double  Goss  3:2  folder 
4  -  Automatic  Goss  RTF’s 
23  9/16"  cut-off  and  available 
mid-1989.  Installed  new  in  1984  and 
looks  and  runs  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 
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TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  lO-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  stagger 
6  color  humps  13  and  TO  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls. 

42”  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  If 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  (iail  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


HELP 

WANTED 


_ ACADEMIC _ 

Assistant  Professor 
University  of  Communication 
The  University  of  Akron  seeks  an  assis¬ 
tant  professor  to  teach  graduate  and 
undergraduate  classes  in  print  and  elec¬ 
tronic  journalism,  advise  graduate  and 
undergraduate  students,  participate  in 
program  and  curriculum  development 
and  carry  out  individual  line  of  scholar¬ 
ship  and  departmental  service  activi¬ 
ties.  This  is  a  tenure-track  position 
which  begins  August  28,  1989. 
Qualifications:  A  Ph.D.  is  required.  In 
exceptional  cases,  substantial  experi¬ 
ence  in  professional  journalism  posi¬ 
tions  combined  with  Master’s  degree  in 
journalism  may  be  considered  in  lieu  of 
the  Ph.D.  One  advanced  degree  with 
journalism  emphasis  is  required.  Full¬ 
time  professional  experience  in  journal¬ 
ism  is  highly  desirable.  College  level 
teaching  experience  is  desirable.  Candi¬ 
dates  should  have  record  or  show  prom¬ 
ise  of  scholarly  productivity. 

Send  letter  of  application,  vita  and 
names  of  three  references  to  Chair, 
Journalism  Search  Committee,  Box  EP, 
Department  of  Communication,  The 
University  of  Akron.  Akron,  OH  44325. 
The  deadline  for  applications  is  Decem¬ 
ber  19,  1988.  The  University  of  Akron 
is  an  Equal  Education  and  Employment 
Institution. 


RUTGERS  UNIVERSITY 
School  of  Communication  Information 
and  Library  Studies  senior  faculty  lead¬ 
ership  position  Department  of  Journal¬ 
ism  and  Mass  Media  beginning  July  1, 
1989.  Applicants  need  Ph.D.,  record  of 
scholarly  activity,  professional  and 
administrative  experience. 

Review  of  applications  including  cover 
letter  and  vita  to  begin  January  1, 
1989.  Send  material  to  Richard 
Hixson,  Department  of  Journalism  and 
Mass  Media,  SCILS,  4  Huntington  St., 
Rutgers  University,  New  Brunswick,  NJ 
08903.  Rutgers  is  an  Equal 
Opportunity/Affirmative  Action 
employer. 


Journalism-Mass  Communication 
Advertising/Public  Relations 
Faculty  Positions 
UNIVERSITY  OF  OKLAHOMA 
Three  tenure-track  faculty  vacancies  at 
the  rank  of  Assistant  or  Associate 
Professor  are  anticipated  in  the  adver¬ 
tising  and  public  relations  areas  for  the 
1989-90  school  year  in  the  School  of 
Journalism  and  Mass  Communication  at 
the  University  of  Oklahoma. 

Two  will  teach  advertising  at  both  the 
master’s  and  undergraduate  levels. 
Candidates  for  the  advertising  speciali¬ 
zation  will  teach  primarily  in  the  crea¬ 
tive,  research,  media  or  campaign 
areas.  Demonstrated  interest  in 
management,  information  methods, 
case  studies,  and  problem-solving  is 
preferred. 

For  the  public  relations  position,  in 
addition  to  public  relations  courses,  the 
candidates  will  be  expected  to  teach  in 
supportive  areas  such  as  graphics,  print 
or  broadcast  media  management  and/or 
mass  communication  theory  and 
methodology. 

For  all  positions,  a  master’s  or  J.D. 
degree  and  at  least  five  years  of  quality 
professional  experience  is  required. 
Candidates  with  a  Ph.D.  will  be  given 
special  consideration,  but  all  qualified 
candidates  are  encouraged  to  apply. 
Salary,  teaching  responsibilities  and 
support  for  research  ana  creative  activi¬ 
ty  are  competitive. 

Successful  candidates  must  demons¬ 
trate  a  capacity  to  teach  well  and  a 
commitment  to  engage  in  scholarly  and 
creative  activity  that  can  be  published 
and  disseminated.  Candidates  will  be 
expected  to  publish  or  engage  in  crea¬ 
tive  activity  at  a  level  that  would  merit 
full  standing  as  a  member  of  the  Gradu¬ 
ate  College  faculty.  In  addition,  candi¬ 
dates  will  be  expected  to  demonstrate  a 
commitment  to  building  ties  with,  and 
providing  service  to,  mass  communica¬ 
tion  industries. 

The  School,  which  is  celebrating  its 
75th  anniversary  in  1988,  is  accredited 
by  the  Accrediting  Council  on  Educa¬ 
tion  in  Journalism  and  Mass  Communi¬ 
cation.  Programs  include  undergradu¬ 
ate  sequences  in  advertising,  news 
communication,  professional  writing, 
public  relations,  and  radio/television/ 
film,  and  an  MA  program  focused  on 
mass  media  management.  The  School 
enrolls  approximately  1,100  undergra¬ 
duate  majors  and  more  than  100  gradu¬ 
ate  students. 

The  School  expects  to  begin  interviews 
in  February.  Applications  will  be 
reviewed  beginning  January  10,  1989, 
and  will  be  accepted  until  the  positions 
are  filled.  Applicants  must  provide  (1)  a 
letter  of  application  that  provides 
specifics  of  their  teaching  and  profes¬ 
sional  experience,  and  describes  how 
they  would  expect  to  publish  or  engage 
in  creative  activity  as  a  faculty  member; 
(2)  a  curriculum  vitae;  and  (3)  three 
letters  of  reference.  All  materials  should 
be  sent  to: 

Chair,  Advertising/Public  Relations 
Search  Committee 
School  of  Journalism  and 
Mass  Communication 
University  of  Oklahoma 
860  Van  VIeet  Oval 
Norman,  OK  73019 
The  University  of  Oklahoma  is  an  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Women  and  minorities  are  especially 
encouraged  to  apply. 


There  is  no  moral 
precept  that  does 
not  have  something 
inconvenient  about  it. 

Denis  Diderot 


49 


ACADEMIC 


COMMUNICATIONS.  Tenure-track 
position  on  agricultural  communications 
faculty,  University  of  Illinois.  Teach 
undergraduate  courses  in  media  skills 
and  theory,  advise  students,  plan  and 
conduct  research,  and  work  in  various 
student-related  activities  in  highly 
specialized  mass  communications  prog¬ 
ram  with  advertising,  broadcasting,  and 
news-editorial  options.  Ph.D.  or  A.B.D. 
(Ph.D.  required  for  appointment  as 
assistant  professor).  Background  in 
agriculture,  media  experience,  quanti¬ 
tative  research  skills,  teaching  experi¬ 
ence  desired.  At  least  one  degree 
should  be  in  mass  communications 
field.  Salary  competitive.  Begin  August 
21,  1989.  Applications  must  be 
received  by  January  15,  1989,  to 
receive  equal  consideration.  Letter  of 
application  with  resume  and  three  refer¬ 
ences  including  addresses  and  phone 
numbers  to  Bob  Hays,  Office  of  Agricul¬ 
tural  Communications  and  Education, 
66  Mumford  Hall,  1301  W.  Gregory, 
Urbana,  IL  61801;  phone  (217) 
333-4788.  AA/EO  employer. _ 

UNIVERSITY  of  TEXAS  at  EL  PASO 
Chairperson,  Department 
of  Communication 

Applications  and  nominations  are 
invited  for  the  position  of  Chairperson, 
Department  of  Communication  in  the 
College  of  Liberal  Arts.  The  department 
offers  programs  leading  to  the  Bachelor 
of  Arts  in  Communication,  Journalism, 
and  Speech  and  a  graduate  program 
leading  to  the  Master  of  Arts  in  Commu¬ 
nication.  The  department  also  provides 
support  for  and  supervision  of  the  oldest 
public  radio  station  in  Texas,  KTEP-FM, 
and  the  University  student  newspaper 
with  a  circulation  of  11,000.  There  are 
approximately  350  declared  majors  in 
the  department.  Recent  faculty  retire¬ 
ments  and  resignations,  strong 
community  and  administrative  support, 
and  increasing  student  interest  provide 
an  excellent  opportunity  for  growth  and 
development  of  the  department. 

The  University  of  Texas  at  El  Paso,  the 
second  oldest  component  of  the  U.T. 
System,  serves  approximately  15,000 
students  and  is  the  largest  public  insti¬ 
tution  of  higher  education  on  the  United 
States-Mexico  border.  The  bicultural  El 
Paso/Cuidad  Juarez  region  offers  a  mild 
southwestern  climate  as  well  as  unique 
cultural,  business,  research,  and 
educational  opportunities.  With  a  large 
Hispanic  population  (70%  of  550,000 
in  El  Paso  and  over  one  million  in 
Juarez),  the  area  provides  exciting 
possibilities  for  students  and  faculty 
interested  in  exploring  bilingual  aspects 
of  broadcasting  and  journalism.  U.T.  El 
Paso  is  a  comprehensive  University, 
offering  a  wide  variety  of  baccalaureate 
and  master's  programs  in  six  academic 
colleges  and  the  graduate  school  and  a 
doctoral  degree  in  Geological  Sciences. 

Applicants  and  nominees  should  have 
an  earned  doctorate  in  one  of  the  areas 
in  the  department,  a  strong  record  of 
research  and  teaching,  and  should 
qualify  for  the  rank  of  associate  or  full 
professor.  Rank  and  salary  are  negoti¬ 
able  commensurate  with  experience. 

Initial  screening  of  applicants  will  begin 
February  1,  1989,  but  applications  will 
be  considered  until  the  position  is 
filled.  Send  application  letter,  current 
resume,  and  the  names,  addresses  and 
telephone  numbers  of  at  least  three 
professional  references  tO: 

Dr.  Robert  Webking,  Assistant  Vice 
President  for  Academic  Affairs 
University  of  Texas  at  El  Paso 
500  West  University  Ave. 

El  Paso,  Texas  79968-0050 
U.T.  El  Paso  is  an  Equal  Employment 
Opportunity/Affirmative  Action 
employer. 


ACADEMIC 


ATWOOD  CHAIR  OF  JOURNALISM 
The  University  of  Alaska  Anchorage 
maintains  a  pool  of  nominees  and  appl¬ 
icants  from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations 
and  applications  are  sought  at  this  time 
for  the  1989-1990  academic  year. 
Applications  will  be  reviewed  beginning 
January  16,  1989. 

This  is  a  distinguished  Visiting  Profes¬ 
sorship  filled  annually  by  a  nationally 
recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  required.  Applic¬ 
ants  should  exhibit  ability  and  desire  to 
teach.  Salary  is  $65,000,  plus  benefits 
for  nine  months.  A  moving  allotment  is 
also  paid. 

Send  inquiries,  nominations,  and  appli¬ 
cations  to  Dr.  Sylvia  Broady,  Chair, 
Search  Committee,  Department  of  Jour¬ 
nalism  and  Public  Communications, 
University  of  Alaska  Anchorage,  3211 
Providence  Drive,  Anchorage,  AK 
99508. 

To  ensure  consideration  for  the  89-90 
academic  year,  applications  should  be 
received  by  January  16,  1989.  Inquir¬ 
ies  tor  future  years  are  welcomed  at  any 
time. 

UAA  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer  and 
Education  Institution. 

Note:  Must  be  eligible  for  employment 
under  the  Immigration  Reform  and 
Control  Act  of  1986.  (179796) 


The  University  of  Idaho  invites  applica¬ 
tions  for  two  tenure-track  assistant 
professor  positions  in  its  School  of 
Communication  to  teach  undergraduate 
courses  and  do  research,  creative  work 
or  scholarly  activity  in  one  or  more  areas 
of  specialization,  which  should  include 
public  relations,  advertising,  visual 
communication  (telecommunication 
and  photography/film)  or  organizational 
communication.  Effective  date  August 
15,  1989.  For  both  positions.  Master's 
degree  required;  Ph.D.  plus  significant 
professional  experience  and  evidence  of 
or  potential  for  excellence  in  university 
teaching  and  scholarly  activity 
preferred.  Send  application  letter,  vita, 
names  of  three  references  tO:  Commu¬ 
nication  Search  Committee,  School  of 
Communication,  University  of  Idaho, 
Moscow,  Idaho  83843.  Closing  date: 
when  sufficient  qualified  applications 
are  received  but  not  before  January  20, 
1989.  AA/'EOE. 


ACADEMIC 


Director,  Elliott  School 
of  Communication 
THE  WICHITA  STATE  UNIVERSITY 
Director,  Elliott  School  fo  Communica¬ 
tion  (ESC);  senior  rank;  tenure-eligible 
(10-month  position),  beginning  Aug. 
1989.  Excellent  opportunity  to  provide 
creative  leadership  as  first  director  of 
the  recently  established  and  endowed 
($7  million)  Elliott  School  of  Communi¬ 
cation,  and  implement  the  state's  only 
integrated  communication  curriculum. 
New  faculty  positions  will  be  available 
for  1989-90.  The  Elliott  School  has 
400  undergraduate  majors  and  50  M.A. 
students. 

Responsible  for  leading  scholarly 
research/professional  development; 
managing  finances/personnel;  teaching 
reduced  load;  representing  School  with¬ 
in  College  and  IJniversity,  maintaining/ 
developing  relationships  with  communi¬ 
cations  industry,  professional  organiza¬ 
tions,  funding  agencies,  alumni. 
Proven  administrative  leadership, 
professional  and  academic  qualifica¬ 
tions  appropriate  to  senior  faculty  rank, 
successful  teaching  experience  in  one 
of  the  School's  academic  areas 
(advertising/public  relations,  electronic 
media/visual  communication,  journal¬ 
ism,  speech  communication,  and 
speech  education)  required. 

Send  letter  of  application;  curriculum 
vita;  names,  addresses  and  phone 
numbers  of  three  references  by  Jan.  20, 
1989,  to: 

Dr.  Keith  Williamson 
Search  Committee  Chair 
Elliott  School  of  Communication 
The  Wichita  State  University 
Box  31 

Wichita,  KS  67208-1595 
The  Wichita  State  University  is  located 
in  Wichita,  the  largest  business,  indust¬ 
rial  and  cultural  center  in  Kansas,  and 
has  an  enrollment  exceeding  17,000. 
AA/EOE 


HUMBOLDT  STATE  UNIVERSITY  seeks 
a  one-year  leave  replacement  in  journal¬ 
ism  for  1989-90.  Candidate  will  teach 
introduction  to  mass  communication, 
public  relations,  mass  media  ethics, 
international  mass  communication, 
beginning  reporting  or  other  news- 
editorial,  public  relations  or  advertising 
courses.  Qualifications:  Ph.D.  or 
Master's  degree  in  journalism  or  mass 
communication  and  teaching  and 
professional  experience.  Application 
deadline  is  February  1,  1989.  Send 
resume  and  three  letters  of  reference  to: 
Mark  A.  Larson,  Chair,  Journalism 
Department,  Humboldt  State  Universi¬ 
ty,  Areata,  CA  95521.  Humboldt  State 
University  is  an  equal  opportunity 
employer. 


ACADEMIC 


BRIGHAM  YOUNG  UNIVERSITY  has  an 
opening  for  an  assistant  professor  in 
advertising.  Position  opens  August 
1989.  Professional  advertising  experi¬ 
ence  and/or  advanced  degrees  desired. 
The  University  requires  all  employees  to 
adhere  to  the  highest  standards  of 
personal  integrity,  behavior  and  morali¬ 
ty;  abstinence  from  alcoholic  bever¬ 
ages,  tobacco,  tea  and  coffee  is  also 
required.  Send  letter,  vita,  three  letters 
of  reference  and  other  supporting 
materials,  postmarked  by  January  15, 
1989,  to  Gordon  Whiting,  Department 
of  Communications,  Brigham  Young 
University,  Provo,  Utah  84602.  Women 
and  minorities  are  encouraged  to  apply. 
Brigham  Young  University  does  not 
discriminate  on  the  basis  of  age,  sex, 
national  origin  or  race. 


California  State  University,  Bakersfield 
DAssistant/Associate  Professor  of 
Communications  (Journalism).  Tenure- 
track.  Fall  1989.  Ph.D.  or  A.B.D. 
Candidates  should  be  able  to  teach  a 
broad  range  of  courses  in  journalism, 
advertising  and/or  public  relations. 
Salary  range  $27,588-$41,868. 
2)Associate/Full  Professor,  Mass 
Communications  (Telecommunica¬ 
tions).  Tenure-track.  Fall  1989.  Ph.D. 
with  record  of  teaching  excellence, 
professional  experience  and/or  record  of 
scholarship.  Experience  in  broadcast¬ 
ing,  instructional  TV  desirable.  Salary 
range  $34,740-$52,968. 

These  positions  offer  opportunities  to 
develop  new  curricula  within  a  rapidly 
expanding  communications  program. 
Send  letter  of  application,  resume, 
placement  file  or  3  letters  of  recom¬ 
mendation  (original)  to  J.B.  Spencer, 
Chair,  Dept,  of  English  and  Communi¬ 
cations.  California  State  University, 
Bakersfield,  9001  Stockdale  Hwy., 
Bakersfield,  CA  93311-1099.  CSUB  is 
an  AA/EOE. 


The  Perley  Isaac  Reed  School  of  Jour¬ 
nalism,  West  Virginia  University,  seeks 
candidates  for  a  tenure-track  position  in 
the  news-editorial  sequence.  Applic¬ 
ants  should  have  solid  background  in 
graphics  and  be  able  to  teach  courses  in 
newswriting,  editing,  mass  comm,  etc. 
The  position  includes  advising,  service 
and  research.  Ph.D.  or  ABD  with  teach¬ 
ing  experience  preferred;  professional 
experience  required.  Send  letter  and 
vita  to  Dr.  James  Paty,  WVU,  Morgan¬ 
town,  WV  26506-6010.  Search 
committee  will  begin  reviewing  applica¬ 
tions  after  February  1,  1989;  appoint¬ 
ment  begins  August  15,  1989.  Position 
open  until  filled.  West  Virginia  Universi¬ 
ty  is  an  Equal  Opportunity/Affirmative 
Action  employer. 


HOLIDAY  DEADLINES 

Due  to  the  holidays,  new  deadlines  are 
in  effect  for  the  following  issues: 


ISSUE 

December  24 
December  31 
January  7 


DEADLINE  DATES 
line  ads 

December  19,  12  noon 
December  22,  12  noon 
December  29,  1 2  noon 


DEADLINE  DATES 
display  ads 

December  15,  5PM 
December  20,  5PM 
December  27,  5PM 


E&P’s  offices  will  be  closed  on 
December  23rd,  26th,  30th  and  January  2nd. 
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HELP  WANTED 


ACADEMIC 


Department  of  Journalism 
Central  Michigan  University 
SELECTION  of  DEPARTMENT  CHAIR 
The  Department  of  Journalism,  Central 
Michigan  University,  plans  to  select  and 
appoint  a  news  chairperson  in  1989,  to 
begin  in  summer  or  fall.  We  seek  an 
individual  with  significant  professional 
media  experience  and/or  significant 
academic  achievement.  Applicant 
should  have  previous  teaching  experi¬ 
ence  in  an  accredited  college  or  univer¬ 
sity  and  be  eligible  for  appointment  as 
associate  or  full  professor  on  one  of  two 
tracks:  traditional  academic  or  media 
professional 

Applicant  should  be  sensitive  to  the 
needs  and  aspirations  of  students  for 
careers  in  newspaper  and  magazine 
journalism,  public  relations,  advertis¬ 
ing,  photojournalism  and  secondary 
school  journalism  education. 

The  new  chair  should  be  capable  of 
preparing  and  administering  depart¬ 
ment  budgets.  He  or  she  should  be  able 
to  represent  the  Department  of  Journal¬ 
ism  effectively  in  both  academic  and 
professional  settings. 

Central  Michigan  University  is  located 
in  Mt.  Pleasant,  near  the  center  of 
Michigan's  Lower  Peninsula,  within 
reasonable  driving  distance  to  metropo¬ 
litan  areas  and  to  lakes  and  year-round 
resort  country  of  Northern  Michigan. 

To  apply,  send  letter,  resume  and  a  list 
of  three  references  with  addresses  and 
telephone  numbers  to: 

James  Bow 

Chair,  Search  Committee 
Department  of  Journalism 
Central  Michigan  University 
Mt.  Pleasant,  Ml  48859 
(517)  774-3196 

For  fullest  consideration,  apply  by 
February  6,  1989.  CENTRAL  MICHI¬ 
GAN  UNIVERSITY  IS  AN  AA/EO  INSTI¬ 
TUTION.  All  persons,  including 
members  of  minority  groups,  women, 
handicapped  persons,  disabled  veter¬ 
ans  and  veterans  of  the  Vietnam  Era, 
are  encouraged  to  apply. 


The  Journalism  Department  of  the 
University  of  Wisconsin  Oshkosh  seeks 
an  assistant  professor  to  teach  under¬ 
graduate  courses  and  engage  in  relevant 
research  and  professional  projects  in  its 
advertising/public  relations  emphasis. 
Primary  responsibility  is  in  advertising 
but  public  relations  and  media  manage¬ 
ment  opportunities  exist.  Doctorate 
preferred;  master's  degree  with  signific¬ 
ant  professional  experience  will  be 
considered.  Department  is  ACEJMC- 
accredited.  The  University  of  Wisconsin 
Oshkosh  has  an  expectation  of  profes¬ 
sional  and  scholarly  development  and 
has  a  Faculty  Development  Fund  for 
supporting  faculty  research  and  profes¬ 
sional  growth.  Faculty  also  are  encour¬ 
aged  and  supported  in  seeking  extra¬ 
mural  funding  where  appropriate.  Start¬ 
ing  date  is  September  1,  1989. 
Screening  of  applicants  will  begin  Janu¬ 
ary  3,  1989  and  will  continue  until  the 
position  is  filled.  Send  letter  of  applica¬ 
tion,  resume  and  three  letters  of  refer¬ 
ence  to  Dr.  G.  Raymond  Coll,  Chair, 
Department  of  Journalism,  University  of 
Wisconsin  Oshkosh,  Oshkosh,  Wl 
54901.  The  University  of  Wisconsin 
Oshkosh  is  an  affirmative  action  equal 
opportunity  employer. 


JOURNALISM  PROFESSOR:  Private 
liberal  arts  college  in  North  Carolina 
seeks  an  Assistant  or  Associate  Profes¬ 
sor  of  Journalism.  Tenure  Track,  August 
1989.  Ph.D.  preferred.  Duties  include 
teaching  journalism  courses  at  all 
levels,  advising  student  publications 
(utilizing  IBM  Desktop  Publishing 
System),  advising  journalism  majors. 
Send  complete  dossier  by  February  15, 
1989,  to  Mr.  Marc  Krein,  Director  of 
Communications,  Atlantic  Christian 
College,  Wilson,  NC  27893.  EO/AAE. 


HELP  WANTED 


ACCOUNTING 


Manager  Of  Customer  Accounting 
Our  newspapers  are  looking  for  a  person 
with  good  people  skills  and  maturity 
and  confidence  to  train  and  develop  a 
top  team  while  dealing  firmly  and  cour¬ 
teously  with  peers  in  operating  profit 
centers.  Responsibilities  include  bill¬ 
ing,  cash,  credit  and  collections.  Prefer 
a  candidate  with  a  degree  in  account¬ 
ing,  systems  background  and  familiarity 
with  Lotus.  We  use  Collier  Jackson  soft¬ 
ware  on  a  Hewlett  Packard.  We  are  look¬ 
ing  for  3  to  5  years  experience  with  a 
heavy  transaction  load  operation.  Ours 
is  a  high  gross  company  that  will  add 
responsibility  to  a  management  position 
as  quickly  as  candidate  is  ready.  Call 
Alan  Walrond,  CFO,  Sun  Coast  Media 
Group,  Venice,  FL  (813)  484-2611. 


ADMINISTRATIVE 

ASSOCIATE  PUBLISHER  -  We're  seek¬ 
ing  an  aggressive  and  versatile  leader 
with  strong  ad  sales,  business  and 
circulation  background  to  oversee  and 
contribute  to  all  areas  of  our  20-year- 
old  L.l.  entertainment  group.  Our 
candidate  should  motivate  by  example. 
Resume,  letter,  salary  history  to  Good 
Times,  Box  268,  Greenvale,  NY  11548. 


GENERAL  MANAGER 
Publisher  of  United  Methodist  church 
school  curriculum  seeks  individual  to 
manage  publishing  operations  and 
finances  of  a  variety  of  periodicals, 
books  and  mixed  media  publications. 
Works  cooperatively  with  an 
independently-directed  editorial  group 
and  sales  division.  Manages  a  subscrip¬ 
tion  services  unit  for  all  curriculum  and 
General  Church  periodicals.  Adminis¬ 
ters  a  distribution  agency  for  interde¬ 
nominational  selection  of  resources  for 
Armed  Forces  chapels  and  chaplains. 
Ideal  candidate  experienced  in  busi¬ 
ness  administration,  marketing  or 
finance;  understands  practice  and  prin¬ 
ciples  of  Christian  education;  possesses 
skills  in  managing  human  and  material 
resources,  planning,  and  working  know¬ 
ledge  of  graphic  arts  production. 
Excellent  career  opportunity  with  one  of 
America's  most  respected  religious 
publishing  houses.  Send  resume  and 
salary  history  to;  Employment  Office, 
THE  UNITED  METHODIST  PUBLISH¬ 
ING  HOUSE,  201  Eighth  Avenue, 
South,  PO  Box  801,  Nashville,  Tennes¬ 
see  37202. 

Affirmative  Action/ 

Equal  Opportunity  Employer 
M/F'H/V 


GENERAL 
SALES  MANAGER 

Southern  California's  fastest  growing 
weekly  shopper  group  needs  a  results- 
oriented  “Top  Gun"  to  lead  a  dynamic 
can-do  ad  sales  team  and  supervise 
combination  mail-home-rack  delivery 
system.  If  you  have  what  it  takes  to  run 
your  own  show  and  “make  things 
happen",  this  is  the  opportunity  you've 
been  working  toward.  Send  resume  and 
salary  history  tO: 

ATTN;  PUBLISHER 
P.O.  Box  1539 
Palm  Desert,  CA  92261 


HUMAN  RESOURCES  MANAGER 
Medium-sized  northern  New  England 
newspaper  has  need  for  a  person  exper¬ 
ienced  in  labor  negotiations,  federal 
and  state  safety  standards  and  workers 
compensation  administration  for 
expanding  human  resources  depart¬ 
ment.  Send  full  resume  with  salary 
requirements  to  Box  3365,  Editor  & 
Publisher. 


Classified  Advertising 
(212)  675-4380 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER  with  strong  background  in 
marketing  and  administration,  appreci¬ 
ation  for  high-quality  insightful  news 
product,  to  convert  fast-growing  month¬ 
ly  into  weekly.  Must  be  imaginative, 
aggressive.  Salary  $5-6, 000/month, 
possible  future  equity  and  live  in  South¬ 
ern  California,  one  of  the  most  beautiful 
places  on  earth.  Send  detailed  resume 
to  Box  942,  Bonita,  CA  92002. 


ADVERTISING 


AD  DIRECTOR 

The  Toledo  Blade  is  initiating  early 
planning  efforts  to  locate  an  exper¬ 
ienced  advertising  executive  for 
mid-1989  due  to  retirement.  Position 
oversees  sales,  service  and  promotion 
departments.  Requires: 

-  strong  management/organizational 
skills 

-  budgeting/forecasting  experience 

-  proven  sales  record 

-  community  involvement. 
Competitive  salary  and  benefits 
package. 

Send  resume  and  cover  letter  to  Ben 
Magdovitz,  Ad  Director,  The  Blade, 
541  Superior  St.,  Toledo,  OH  43660. 


ADVERTISING  DIRECTOR 
Area  4,  mid-size  Sunbelt  daily  combi¬ 
nation  newspaper  needs  aggrressive, 
outgoing  sales  leader  to  guide  sales 
staff  in  beautiful,  growing  area.  Good 
communicative  skills,  creative  flair  and 
direct  mail,  printing  background  help¬ 
ful.  Multi-facet  media  company  offers 
outstanding  benefits,  salary/bonus  and 

frowth  potential.  Reply  to  Box  3379, 
ditor  &  Publisher. 


TELELMARKETING  MANAGER 
Major  metropolitan  newspaper  is  seek¬ 
ing  a  telemarketing  manager  to 
manage,  motivate  and  energize  our  tele- 
marketing  staff.  Applicant  must 
possess:  Strong  aggressive  sales  orien¬ 
tation,  excellent  people  skills  and  orga¬ 
nizational  ability,  demonstrated 
management  ability,  two  years  experi¬ 
ence  in  managing  telemarketing  and  a 
proven  record  of  success.  Excellent 
opportunity  to  work  in  professional  tele¬ 
marketing  arena  with  the  state-of-the- 
art  power  dialing.  If  you're  interested  in 
a  challenging  position  as  a  member  of  a 
diverse,  energetic  circulation  team, 
send  resume  and  salary  history  to: 

The  Orange  County  Register 
Circulation  Department/Direct  Sales 
625  North  Grande  Ave. 

Santa  Ana,  CA  92701 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
Daily  paper  near  a  metro  area  in  Zone  6 
needs  take-charge  person  with  creative 
ideas.  At  least  1  yea"-  of  advertising 
sales  experience,  combined  with  the 
determination  to  succeed  is  required. 
As  a  member  of  the  Donrey  Media 
Group,  we  offer  excellent  advancement 
opportunities  with  outstanding  corpo¬ 
rate  benefits.  Donrey  is  a  diversified, 
privately  owned  communications 
company  which  operates  59  daily  and 
72  non-daily  newspapers  in  20  states. 
Please  forward  resumes  to  Jodie  Long, 
Recruiter,  Donrey  Media  Group,  PO  Box 
1359,  Ft.  Smith,  AR  72902-1359  or 
call  (501)  785-7815. 


Large  weekly  shopper  in  need  of  strong 
sales.  Person  capable  of  selling  both 
advertising  and  printing,  special  promo¬ 
tions  and  a  new  ideas.  Person  must  be 
able  to  earn  a  minimum  of 
$35,000.00.  Excellent  benefits. 
Contact  K.A.  Lesnar  (605)  339-3633. 


ARTIGRAPHICS 


ARTIST 

The  Gazette  is  seeking  an  experienced 
artist  to  complement  our  newsroom  art 
team.  The  individual  should  be  a 
college  graduate  with  at  least  two  years 
specialized  arts  related  training.  Macin¬ 
tosh  computer  experience  helpful.  The 
successful  applicant  will  be  able  to 
respond  quickly  to  request  for  art  works, 
illustration  and  informational  graphics. 
The  job  also  requires  designing  section 
covers.  Full  time  position;  flexible  rotat¬ 
ing  schedule  includes  day,  night  and 
weekend  hours.  Qualified  applicants 
must  have  an  interest  in  news  visual 
design.  Please  send  resume  with  salary 
requirements  to  Machele  Wiebel  by 
December  12,  1988. 

The  Gazette 
500  Third  Avenue  SE 
Cedar  Rapids,  lA  52401 
An  Equal  Opportunity  Employer. 


WANTED:  An  Assistant  Graphics/ 
Design  Editor  who’s  as  comfortable  with 
page  design  as  with  illustrations;  who’s 
a  whiz  on  the  Macintosh;  who  knows 
newspaper  production  inside  and  out; 
who  is  a  creative  problem  solver  and  can 
juggle  assignments  (o  meet  deadlines. 
We’re  looking  for  someone  with  at  least 
3  years  experience  who  can  create  stun¬ 
ning  full-color  illustrations  and  page 
designs  as  well  as  detailed,  accurate 
infographs.  If  you  think  you  fit  these 
requirements,  send  a  cover  letter, 
resume  and  work  samples  to  Nan  Keck, 
El  Paso  Times,  PO  Box  20,  El  Paso,  T)< 
79999. 


Graphic  Artist 

If  you  can  combine  a  traditional  knowledge  of 
art  with  the  latest  methods  in  using  a  computer  to 
build  graphics,  The  Orlando  Sentinel  would  like  to 
hear  from  you.  The  Sentinel,  with  a  daily  circulation 
of  240,000  and  a  Sunday  circulation  of  340,000, 
has  an  editorial  art  staff  of  12  and  a  reputation  as  a 
national  leader  in  graphics  and  design.  Send  a 
complete  resume,  samples  and  references  to 
Layune  McMillan,  The  Orlando  Sentinel,  633 
North  Orange  Avenue,  M.P.5,  Orlando,  Florida 
32801.  EOF. 

The  Orlando  Sentinel 
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HELP  WANTED 


CAMERA  ROOM 


CAMERA  SUPERVISOR 
We  are  looking  for  an  experienced 
camera  supervisor  in  a  two-shift  opera¬ 
tion.  Ideal  applicant  should  have  super¬ 
visory  experience,  good  organizational 
skills,  able  to  motivate  people,  handle 
deadlines  calmy,  heavy  working  know¬ 
ledge  of  halftone  techniques,  color 
stripping  and  platemaking,  and  provide 
good  references.  Premium  wages  based 
on  experience.  Contact  Ron  Darr,  Oper¬ 
ations  Director  (508)  356-5141. 


CIRCULATION 


CIRCULATION  MANAGER 
26,000,  6-day,  in  one  of  the  most 
beautiful  regions  of  the  United  States  is 
needed.  Candidate  must  have  previous 
management  experience.  Promotion, 
creativity,  people-skills,  and  desire  to 
succeed  all  a  must.  Competitive  salary, 
opportunity  for  growth.  Send  resume  to 
Box  3388,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
We  are  an  8,500  circulation  Minnesota 
daily  with  two  18,000  circulation  shop¬ 
pers  looking  for  a  proven  leader  to  join 
our  team  as  circulation  manager.  You 
will  earn  a  competitive  salary  plus 
bonus  and  be  eligible  for  our  401K 
profit  sharing  plan  in  addition  to  a  fully 
paid  benefit  package.  Please  send  your 
resume  including  salary  history  and  a 
statement  telling  us  why  you  want  to  be 
our  circulation  manager  to  Larry  (Leo) 
Dorschner.  General  Manager,  Faribault 
Daily  News,  Faribault,  MN  55021. 


CIRCULATION  MANAGER 
Aggressive  45,000  daily  and  60,000 
Sunday  newspaper  in  Zone  2  looking  for 
a  goal-oriented  manager  with  a  proven 
track  record  to  assist  circulation  direc¬ 
tor.  Individual  must  be  strong  in  sales 
and  ready  to  provide  leadership  to  a 
young  and  energetic  district  manager 
staff.  We  offer  excellent  salary  and 
benefits  with  a  potential  for  career 
advancement  in  our  group.  Send 
resume  including  salary  history  and 
requirements  to  Box  3408,  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER’S  DREAM 
No  carrier  bills  to  collect,  no  money  to 
count,  all  subscribers  office  pay  or  bank 
withdrawal.  All  subscriber/non¬ 
subscriber  household  identified  in  post¬ 
al  route  order  in  state-of-the-art  totally 
computerized  system.  TMC’s,  shop¬ 
pers,  farm  products... we’ve  got  ’em. 
Telemarketing,  unlimited  pre-print 
splits. ..that,  too.  Interested?  Our 
15,700  AM  Western  Nebraska  daily  is 
seeking  aggressive  sales,  promotion, 
and  computer-oriented  circulation 
manager.  Excellent  fringe/benefit  pack¬ 
age,  MBO  bonus  program,  competitive 
salary.  Degreed  candidate  preferred. 
Must  be  self-starter,  flexible  and  inno¬ 
vative.  Send  cover  letter,  resume,  and 
salary  history  to  Marc  W.  Anthony, 
Publisher,  Star-Herald  Publishing  Co., 
PO  Box  1709,  Scottsbiuff,  NE 
69363-1709. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  £  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


CIRCULATION  MANAGER 
Group  of  weeklies  in  Zone  5.  Total 
circulation  90,000.  Experience  needed 
in  youth  carriers,  adult  crews,  mail, 
newsstand  sales  and  computers.  Must 
be  strong  in  promotion  and  sales.  Send 
resume  and  salary  requirments  to  Box 
3079,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Outstanding  opportunity  for  a  hardwork¬ 
ing  individual  to  convert  growing  small 
daily  from  mail  to  carrier.  Responsibili¬ 
ties  would  include  all  circulation 
department  areas  in  beautiful  Rocky 
Mountians  Community  near  large  metro 
area.  Proven  track  record  a  must.  Possi¬ 
ble  ideal  situation  for  number  2  man  on 
larger  operation.  Send  resume  Box 
3414,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1 ,  1 988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

3er  issue.  2  weeks  —  $3.05  per  line,  per  issue, 

jer  issue.  3  weeks  —  $2.60  per  line,  per  issue, 

jer  issue.  4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  lor  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
North  central  Iowa  regional  daily, 
21,000  circulation,  7-day  AM  publica¬ 
tion  is  seeking  a  circulation  manager. 
The  successful  individual  will  be  a  good 
people  manager  with  strong  marketing 
and  promotion  skills.  A  proven  track 
record  with  experience  in  rural  and 
urban  disribution,  zoning,  single  copy, 
promotion  and  overall  circulation 
management  is  essential.  We  are  a 
member  of  the  Lee  Enterprises  group 
and  offer  excellent  salary,  bonus  and 
benefits.  Mason  City,  Iowa  is  a  growing 
regional  market  2  hours  from  the  Twin 
Cities.  Send  resume  and  salary  require¬ 
ments  tO:  Bill  Meeker,  Human  Resour¬ 
ces  Manager,  Globe  Gazette,  Box  271, 
Mason  City,  lA  50401. 


Eastern  Indiana  -  25,000  daily,  is  seek¬ 
ing  an  aggressive,  professional  District 
Manager.  Excellent  benefits  and 
company  advancement  opportunity. 
Send  resume  with  salary  requirements 
to  Box  3396,  Editor  &  Publisher. 


We’re  looking  for  an  experienced  circu¬ 
lation  manager  for  our  small  daily  in 
beautiful  northern  New  England.  And 
we’re  prepared  to  offer  the  salary  and 
bonus  package  necessary  to  attract  an 
exceptional  one.  Primary  responsibili¬ 
ties  include  establishing  and  maintain¬ 
ing  motor  routes,  building  single  copy 
sales  and  running  the  mailroom.  If  you 
have  the  ability  to  be  service  and  prom¬ 
otion  oriented  at  the  same  time  and 
know  we’re  not  talking  about  a  9  to  5 
job  we’ll  be  interested.  In  addition  to  a 
wonderful  opportunity  for  growth  we 
offer  a  terrific  non-urban  lifestyle  and 
the  excitement  of  a  competitive  chal¬ 
lenge.  Send  resume  and/or  letter  of 
introduction  and  your  income  history  to 
Box  3393,  Editor  &  Publisher. 


ZONE  MANAGER  needed  tor  100,000 
morning  newspaper  in  Zone  5.  Prior 
successful  track  record  as  a  district 
manager  may  qualify  you  for  this  open¬ 
ing  with  a  progressive  comoany.  Salary 
up  to  $25,000.  Box  3415,  Editor  & 
Publisher. 


DATA  PROCESSING 


MANAGEMENT  INFO 
SYSTEMS  MANAGER 
The  Kingsport  Times  News,  northeast 
Tennessee’s  leading  newspaper  with  a 
daily  circulation  or  47,000,  needs  a 
person  with  strong  communication 
skills  and  heavy  exposure  in  a  Collier- 
Jackson-COBOL  environment  using 
DEC  VAX  hardware.  Ideal  candidate  will 
know  the  newspaper  business,  especial¬ 
ly  circulation  and  advertising  and  finan¬ 
cial  accounting.  Send  resume  and 
salary  history  to  David  Rau,  Publisher, 
Kingsport  Times  News,  PC)  Box  479, 
Kingsport,  TN  37662. 


PUBLISHING  INDUSTRY 
ANALYST/PROGRAMMER 
The  Kansas  City  Star/Times  is  looking 
for  experienced  analyst  programmers 
with  in-depth  knowledge  of  advertising 
and  circulation  systems. 

The  individual  should  have  a  minimum 
of  5  years  publishing  industry  experi¬ 
ence  in  supporting  advertising  or  circu¬ 
lation  application.  Education  level 
should  be  a  minimum  of  a  degree  in 
business  or  computer  science  related 
fields. 

The  work  will  be  involving  the  develop¬ 
ment  of  strategic  application  supporting 
the  newspapers  advertising  and  circula¬ 
tion  requirements. 

Please  mail  your  resume  with  cover 
letter  tO: 

The  Kansas  City  Star/Times 
Personnel  Office 
1729  Grande  Ave. 

Kansas  City,  MO  64108 
No  phone  calls  accepted. 

An  Equal  Opportunity/Affirmative 
Action  Employer. 


HELP  WANTED 


AGGRESSIVE,  HARD  news-oriented 
business  newspaper  in  Midwest  seeks 
experienced  reporter  with  strong  writing 
skills  for  beat  and/or  general  assign¬ 
ment  reporting  position.  Salary 
commensurate  with  experience.  Send 
resume  to  Alan  Robertson,  2025  N. 
Summit  Ave.,  Milwaukee,  Wl  53202. 


A  LAYOUT  CHALLENGE 
How  do  we  turn  on  new  readers  without 
turning  off  long  time  subscribers? 
What’s  the  ideal  mix  of  local,  national 
and  world  news  that  each  morning  will 
reach  out  and  grab  folks  who  watched 
Dan  Rather  and  the  local  news  on  TV 
the  night  before? 

These  are  challenges  that  face  the  news 
desk  at  the  Virginian  Pilot  everyday. 

We  need  one  more  experienced  layout 
editor  who  can  meet  those  challenges- 
as  well  as  the  challenge  of  producing  a 
local  section  with  five  editions  and  tight 
deadlines. 

The  Pilot  (145,000  AM  and  230,000 
combined  weekends)  is  an  award¬ 
winning  newspaper  that  has  gained  a 
national  reputation  not  only  for  elegant 
design  but  also  for  placing  the  interests 
of  our  readers  first. 

We  expect  our  editors  to  design  entic¬ 
ing,  well-packaged  pages;  write  crisp, 
bright  headlines;  and  be  sensitive 
enough  to  know  when  to  edit  aggressive¬ 
ly  and  when  to  leave  copy  alone. 

We  want  an  editor  with  at  least  five 
years  experience  who  can  handle  pres¬ 
sure  and  change,  including  our  move  to 
full-page  pagination.  If  you’re  good 
enough  to  help  us  get  even  better,  send 
resume  and  tearsheets  to  Nelson 
Brown,  Assistant  Managing  Editor/ 
News,  The  Virginian-Pilot  and  The 
Ledger-Star,  150  West  Brambleton 
Ave.,  Norfolk,  VA  23510. 


Are  you  a  motorcycle  riding  editor/ 
writer/photographer  looking  for  a 
change?  We  have  two  positions  (1 
mid-40s,  1  mid-30s)  open  on  an  inter¬ 
nationally  distributed  startup  magazine 
aimed  at  upscale  Harley  riders.  Great 
working  conditions,  but  you  must  be 
self-motivated  (we  didn’t  go  in  business 
to  be  prison  guards).  Write  Publisher, 
23241  Ventura  Blvd.,  Suite  217A, 
Woodland  Hills,  CA  91364,  or  call 
(818)  999-2005. 


ASSISTANT  NATIONAL/MID-AMERICA 
EDITOR,  The  Kansas  City  Times. 
Directs  6  reporters,  in  Washington 
bureau  and  2  statehouse  bureaus.  Mini¬ 
mum  of  5  years  reporting  and/or  editing 
experience,  10  years  preferred.  Interest 
in  government  and  politics  essential. 
Must  be  strong  word  editor,  work  well 
with  experienced  reporters.  Contact 
Steve  Buttry,  Kansas  City  Times,  1729 
Grand  Ave.,  Kansas  City,  MO  64108, 
(816)  234-4329. 


BACK-UP  TO  PUBLISHER-EDITOR  at 
growing  community  weekly  near  city  in 
southern  Nevada.  Solid  journalist  with 
all  around  skills  wanted.  Good  oppor¬ 
tunity.  Please  call  (702)  383-6491 

GRAPHIC  ARTIST 

The  Post-Tribune,  a  Knight-Ridder 
newspaper  in  northwest  Indiana,  is 
seeking  a  graphic  artist.  The  person  we 
hire  will  have  a  good  working  sense  of 
design,  know  how  to  produce  quality 
graphics  on  the  Macintosh,  be  able  to 
produce  good  illustrations  for  the  news¬ 
paper  and  have  a  working  knowledge  of 
layout.  The  Post-Tribune  is  a  75,000 
daily  and  90,000  Sunday  newspaper  in 
Gary,  30  minutes  from  downtown 
Chicago.  Our  market  is  competitive. 
Candidates  will  have  at  least  1  year  of 
experience  on  a  daily  newspaper  or  in  a 
position  as  an  artist.  Send  a  resume  and 
portfolio  to  Val  Pipps,  design  chief, 
Post-Tribune,  1065  Broadway,  Gary,  IN 
46402.  EOE,  M/F. 
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EDITORIAL 


BUREAU  CHIEF 

The  Herald  &  Review  is  opening  a  news 
bureau  in  Effingham,  hub  of  an  8-coun¬ 
ty  coverage  area.  Musts  for  applicants: 
proven  reporting,  writing  and  editing 
skills,  whiz  at  managing  time  and  a  zaal 
to  be  first.  Send  resume  and  clips  to  T. 
Kuhle,  Herald  &  Review,  PO  Box  311, 
Decatur,  IL  62525. 


BUSINESS  REPORTER 
GENERAL  ASSIGNMENT  REPORTER 
The  Ann  Arbor  News  is  seeking  an 
experienced  business  writer  and  a 
general  assignment  reporter.  The 
successful  business  candidate  must 
have  several  years  of  business  reporting 
experienced  to  help  us  chronicle  the 
Ann  Arbor  area’s  rapid  growth  in 
research  and  high  technology,  much  of 
it  related  to  University  of  Michigan. 

The  general  assignment  reporter  must 
be  able  to  see  beyond  the  routine  and 
produce  compelling,  people-oriented 
stories.  Please  send  resume  and  recent 
work  samples  to  Mike  Maharry,  Metro 
Editor,  The  Ann  Arbor  News,  P.O.  Box 
1147,  Ann  Arbor,  Ml  48106.  An  equal 
opportunity  employer. 

BUSINESS  REPORTERS 
Investor's  Daily  has  immediate  open¬ 
ings  in  its  Los  Angeles  headquarters  for 
experienced  business  reporters  and 
copy  editors.  Prior  business  journalism 
required  and  advanced  degrees 
preferred.  Salary  and  benefits  competi¬ 
tive  with  other  major  national  dailies. 
We  are  an  innovative  and  aggressive 
newspaper  looking  for  people  who  can 
help  us  grow.  Resume  and  clips  to 
Stephen  Fox,  Editor,  1941  Armacost 
Avenue,  Los  Angeles,  CA  90025. 


CAREER  OPPORTUNTIES 
Our  immediate  needs  include:  Repor¬ 
ter,  Photojournalist,  Editor,  Asst. 
Sports  Editor,  Copy  Editor  and  Graphics 
Artist.  The  Donrey  Media  Group  is  a 
diversified,  privately  owned  communi¬ 
cations  company  which  operates  59 
daily  and  72  non-daily  newspapers,  as 
well  as  outdoor  advertising,  broadcast 
and  cable  television  companies  in  20 
states.  Because  of  our  size,  growth  and 
dedication  to  quality,  we  are  constantly 
searching  for  bright  entry-level  and 
experienced  individuals.  Donrey  offers 
challenge  and  advancement  opportuni¬ 
ties  combined  with  an  outstanding 
corporate  benefits  package.  Please 
forward  resumes  to  Jodie  Long,  Recrui¬ 
ter,  Donrey  Media  Group,  PO  Box  1359, 
Ft.  Smith,  AR  72902-1359  or  call 
(501)  785-7815. 


CITY  EDITOR 

We’re  an  aggressive  and  growing 
41,000  AM  looking  for  a  city  editor  who 
can  direct  and  teach  a  young  staff.  Our 
candidate  should  like  nothing  more 
than  beating  the  competition  and  like 
nothing  less  than  being  beaten.  We 
offer  good  salary  and  benefits.  Send 
resume  and  cover  letter  to  Tracy  Collins, 
Managing  Editor,  York  Daily  Record, 
1750  Industrial  Hwy.,  York,  PA  17402. 

COPY  EDITOR 

THE  NEW  HAVEN  REGISTER,  a 
140,000  Sunday  and  morning  daily, 
seeks  an  experienced  desk  person  with 
strong  editing  and  headline  writing 
skills.  That  person  should  be  able  to 
back  up  the  copy  desk  chief  and  wire 
editor.  Our  creative  and  aggressive  staff 
produces  a  lively  and  exciting  newspap¬ 
er  from  the  most  modern  plant  in  New 
England.  Our  community,  home  of 
Yale,  is  diverse  and  culturally  active. 
Minority  candidates  are  encouraged  to 
apply.  Resumes,  clips,  references  to: 
Ray  Hoye,  News  Editor,  The  New  Haven 
Register,  40  Sargent  Drive,  New  Haven, 
CT  06511. _ 

Classified  Advertising 
(212)  675-4380 


COPY  DESK  CHIEF 

Our  daily  and  Sunday  newspaper  seeks 
a  chief  for  expanding  copy  desk.  Applic¬ 
ants  must  be  experienced  in  editing 
news  stories  and  headlines,  designing 
pages  and  cropping  and  sizing  photos; 
must  have  excellent  command  of 
language,  grammar  and  spelling  skills 
and  be  familiar  with  or  willing  to  learn 
libel  laws,  style  rules  and  electronic 
page  production.  We  are  looking  for  a 
person  who  is  inquisitive,  has  varied 
interests  and  a  broad  educational  back¬ 
ground.  The  successful  candidate  will 
have  keen  concentration  and  be  flexi¬ 
ble,  able  to  handle  stress  and  do  excel¬ 
lent  work  under  pressure.  3-5  years 
experience  on  a  daily  newspaper  is  a 
must.  College  degree  preferred.  Send 
resumes,  clips  to  John  Moore,  Manag¬ 
ing  Editor,  The  Daily  Item,  Sunbury,  PA 
17801. 


COPY  EDITOR 

Award-winning  Times  Mirror  newspaper 
seeks  experienced  full-time  copy  editor 
with  excellent  language  skills.  Editing 
and  layout  experience  desired.  Quali¬ 
fied  candidates  should  send  resume  to 
HR  Coordinator,  SCNl,  75  Tresser 
Blvd.,  Stamford,  CT  06901. 


COPY  EDITORS 

New  Hampshire’s  statewide  paper  has 
night  desk  openings.  Starting  pay 
$36,000  plus,  with  excellent  benefits. 
2  years  experience,  proven  editing  and 
layout  ability  under  tight  deadlines 
essential.  Previous  applicants  need  not 
reapply.  Send  resume  and  clips  to  C. 
Perkins,  ME,  The  Union  Leader,  Box 
780,  Manchester,  NH  03105. 


COPY  EDITOR 

The  Grand  Rapids  Press,  a  western 
Michigan  daily  with  circulation  of 
145,000  daily,  190,000  Sunday  is 
seeking  an  experienced  copy  editor  for 
its  features  department.  Three  years 
editing/layout  experience  required  to 
handle  wide  range  of  copy  including 
general  features,  entertainment  and 
travel.  The  ideal  candidate  would  be 
able  to  work  independently  in  overnight 
entertainment  editing  slot,  as  well  as 
function  as  part  of  copy  editing  features 
desk.  Send  resume,  layout  samples, 
and  a  letter  stating  why  your  interested 
(include  references)  to  Sue  Schroder, 
Features  Editor,  The  Grand  Rapids 
Press,  155  Michigan  Street  NW,  Grand 
Rapids,  Ml  49503. 


COUNTY  BEAT  and  general  assignment 
reporter  needed  at  small  daily  in  south¬ 
west.  Reporting  experience  with  a  daily 
newspaper  and  familiarity  with  New 
Mexico  are  required.  We’re  in  the  heart 
of  a  scenic,  historic  and  dry  climate 
area  offering  a  wide  variety  of  year- 
round  outdoor  activities.  Salary  will 
depend  on  experience.  Call  Berky  at- 
Farmington  NM  Daily  Times  (505) 
325-4545. 


EDITORIAL  PAGE  EDITOR 
A  40,000  7-day  Southern  newspaper 
seeks  editor  for  editorial  page  who  also 
writes  the  newspaper’s  daily  editorials. 
Progressive-minded  individual  sought 
with  at  least  2  years  of  opinion  writing 
experience.  Send  editorial  samples  with 
resume.  Excellent  company  benefits. 
Box  3406,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


EDITOR  &  PUBLISHER  for  December  3,  1988 


EDITOR  needed  at  UN  bureau  for  N. 
America  regional  center  of  international 
news  agency  with  third  world  focus. 
Responsibilities  include  editing  English 
copy  from  several  bureaus  and  transla¬ 
tions  from  Spanish;  organizing  regional 
coverage;  insuring  inter-regional  coordi¬ 
nation.  Applicant  should  be  native 
English  speaker  with  university  degree 
and  minimum  4  years  experience  in 
journalism.  Fluency  in  Spanish  highly 
desirable.  Resume  to:  IPS,  PO  Box 
462,  Grand  Central  Sta.,  New  York,  NY 
10017. 


EDITORIAL  MANAGER  skilled  in  orga¬ 
nizing  people  and  projects  sought  by 
multi-publication  firm.  Real  challenge 
and  future  if  you  have  management 
AND  hard  news  experience,  can  focus 
on  bottom  line  plus  firm’s  overall  direc¬ 
tion  while  juggling  many  details.  Some 
editing  and  reporting.  Good  pay,  bene¬ 
fits,  bonuses;  no  smoking.  Resume  to 
LR,  1117  N.  19th,  #200,  Arlington, 
VA  22209. 


EDITOR 
New  England 

We’re  looking  for  an  exceptional  editor 
for  our  small  daily  in  beautiful  northern 
New  England.  And  we’re  willing  to  pay 
the  price.  Obviously  you  must  have 
strong  writing,  editing  and  graphics 
skills  as  well  as  outstanding  organiza¬ 
tional  ability  and  superior  people  skills. 
You  must  also  have  extensive  know¬ 
ledge  of  national  and  world  affairs  but 
the  catch  is  the  relatively  high  commun¬ 
ity  profile  you  have  to  be  comfortable 
with.  This  is  not  a  stay-behind-the-desk 
job.  In  addition  to  a  very  competitive 
salary,  we  offer  a  wonderful  non-urban 
lifestyle  and  the  excitement  of  a  compe¬ 
titive  battle.  Send  resume  and/or  letter 
of  introduction,  your  salary  history  and  a 
sample  of  your  current  product  to  Box 
3376,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 
To  lead  50M  Western  PA  daily  and 
Sunday  top-award-winner  in  retaining 
high  penetration  via  well-tailored, 
reader-pertinent,  local  news  and  infor¬ 
mation  emphasis  in  one  county  while 
taking  a  younger,  spirited  David  up 
against  Goliath  in  another.  Full  benefits 
include  401(k).  Send  resume  et  al  and 
copy  of  current  daily  to  Box  3390, 
Editor  &  Publisher. 


EXPERIENCED  REPORTER 
For  City  Hall  beat.  15,000  AM  regional 
daily  in  Northern  Shenandoah  Valley. 
Position  involves  some  other  hard  news 
coverage  and  features.  Excellent  salary 
and  benefits.  Immediate  opening.  Send 
resume  and  clips  to  PO  Box  69,  Stras- 
burg,  VA  22657. 


EXECUTIVE  EDITOR 
Experienced,  community-oriented 
executive  editor  needed  for  award¬ 
winning  newspaper  in  the  Northern 
Virginia  area.  Experienced  in  daily 
newspapers  with  newsroom  manage¬ 
ment.  Salary  commensurate  with  exper¬ 
ience.  Excellent  fringe  benefits.  Send 
resume,  work  samples  and  salary 
requirements  to  Jan  Hardison,  Arundel 
Communications,  13873  Park  Center 
Rd.,  Suite  301,  Herndon,  VA  22071. 
(703)  471-9596. 


EXPERIENCED  REPORTER  to  special¬ 
ize  in  urban  affairs;  someone  who  looks 
beyond  the  brick  and  mortar  of  city  hall 
to  produce  meaningful  stories.  Salary 
commensurate  with  experience.  Send 
resume,  3  samples  of  your  writing,  to: 
Kathleen  M.  Condon,  Executive  Editor, 
The  Record,  501  Broadway,  Troy,  NY 
12181.  EOE 


FOOD  WRITER 

We’re  looking  for  a  writer  who  can  help 
us  put  out  the  most  imaginative  food 
section  in  the  country.  Our  coverage 
ranges  from  street  food  to  grand  gour¬ 
met;  recent  articles  have  included  chal¬ 
lenging  the  best  chefs  in  town  to  create 
recipes  using  Velveeta,  tracking  down 
the  perfect  latke,  and  quizzing  locals 
about  what  they  eat  when  they’re  really 
depressed.  If  you  can  write  about  food 
with  accuracy,  passion  and  irreverence, 
if  you  stay  up  nights  reading 
M.F.K. Fisher  and  Calvin  Trillin,  then  we 
want  to  hear  from  you.  Please  send 
resume,  clips  and  salary  requirements 
to  Susan  Wyland,  Deputy  Managing 
Editor/Features,  The  Detroit  News,  615 
W.  Lafayette,  Detroit,  Ml  48231. 


GENERAL  ASSIGNMENT  REPORTER 
We’re  seeking  an  experienced,  aggres¬ 
sive  reporter  for  five-day-a-week  daily. 
Contact  Don  Hall,  Northern  Wyoming 
Daily  News,  Box  508,  Worland,  Wyom¬ 
ing  82401. 

GENERAL  ASSIGNMENT/SPORTS 
reporter  wanted  for  a  Knight-Ridder 
twice  weekly  newspaper  in  the  Florida 
Keys.  Requires  curiosity,  enthusiasm, 
ability  to  learn,  willingness  to  work. 
Photography,  layout  helpful.  Profes¬ 
sional,  award-winning  staff  is  commit¬ 
ted  to  excellence.  If  you  are  a  j-school 
grad  looking  for  a  first-rate  piaper,  send 
clips  and  resume  to  Jackie  Harder, 
Editor,  The  Keynoter,  PO  Box  158, 
Marathon,  FL  33050.  No  phone  calls. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


PC  Week,  one  of  the  most  successful  computet  ptublicatlons  in  the 
country,  has  the  following  opportunity  available  in  their  Prudential 
Center,  Boston  office: 


STAFF  WRITER 


Are  you  a  polished,  experienced  reporter  and  writer  who's  fascinated 
by  how  people  use  technology?  Then  help  PC  Week  cover  how  major 
corporations  manage  miaocomputers  os  a  strategic  tool. 

Top  reporting  and  writing  skills  are  essential.  A  business  reporting 
background  is  a  major  plus. 

We  otter  company  paid  benefits  including:  dental  insurance, 
liberal  vacation  policy,  and  tuition  reimbursement. 


sonnel,  Ziff-Davis  Publishing  Co.,  800  Boylston  Street,  Boston,  MA  02199. 


ZIFF-DAVIS 


PUBLISHING 
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HELP  WANTED 


EDITORIAL 


GUAM  CORRESPONDENT  for  Pacific 
Stars  and  Stripes,  a  US  Forces  news¬ 
paper  with  headquarters  in  Tokyo, 
Japan.  Applicants  should  possess 
strong  writing  skills  with  at  least  three 
years  experience  in  reporting  or  editing. 
Compensation  includes  base  starting 
pay  of  $19,493,  a  20%  post  differen¬ 
tial,  plus  access  to  military  shopping  or 
a  5%  cost  of  living  allowance.  Apply  by 
sending  Department  of  the  Army  Form 
3433,  available  at  U.S.  government 
offices,  and  a  narrative  describing 
experience.  If  application  forms  are 
unavailable,  write  to  us  for  one.  If  you 
claim  veteran’s  preference,  include 
documentation.  All  application  mater¬ 
ials  must  be  received  by  December  31. 
Contact:  Civilian  Personnel  Manager, 
Pacific  Stars  and  Stripes,  APO  San 
Francisco  96503-0110. 


HANDS-ON  EDITOR  for  small  daily  in 
Alaska:  4  reporters,  AP,  Macintosh 
computers,  busy  schedule  of  special 
sections.  Large  commercial  fishing  port 
is  bursting  witn  great  story,  photo 
opportunities.  Must  appreciate 
community  news,  know  layout  and 
computer.  Box  3394,  Editor  & 
Publisher. 


INVESTIGATIVE/GENERAL 
ASSIGNMENT  REPORTERS 
We’re  a  progressive  70,000  PM  in  Zone 
5  metro  area.  Experienced,  investiga¬ 
tive  reporter  needed.  Also,  general 
assignment  writers.  Good  pay,  benefits. 
Resume  with  references  to  Box  3381, 
Editor  &  Publisher. 


LIFESTYLE  EDITOR 
For  Vero  Beach  Fioss-Journal,  a 
25,000  circulation  AM  halfway  down 
Florida  East  Coast.  Fi^e-person  staff, 
large  section,  use  much  color.  Applic¬ 
ants  must  have  experience  as  lifestyle 
or  features  editor.  Must  be  gooo  at  plan¬ 
ning,  design,  motivation  and  be  able  to 
produce  bright,  bold  layouts  and  topi¬ 
cal,  fresh  story  ideas.  No  calls,  please. 
Send  resume  and  tearsheets  of  work  to 
Bryon  Gray,  c'o  Vero  Beach  Press  Jour¬ 
nal,  Box  1268,  Vero  Beach,  FL  32961. 


LIFESTYLES  EDITOR: 

Skilled,  imaginative  editor  needed  to 
make  feature  pages  come  alive. 
Lifestyles  section  should  be  fun,  touch¬ 
ing,  contemplative  and  more.  Skilled 
photographers,  co-editors  and  writers 
await  your  arrival  at  one  of  the  best 
small  daily  newspapers  in  California. 
Send  resume,  clips  and  references  to 
Mark  Derry,  Executive  Editor,  The 
Dispatch,  PO  Box  22365,  Gilroy,  CA 
95021-2365.  (408)  842-6411. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MedlaLine.  MediaLine  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day. 
Staff  writers,  copy  editors, 
sports  writers  and  editors 
can  all  get  a  jump  in  the 
competitive  job  market  with 
MediaLine.  Get  the  best 
leads  in  the  business.  Get 
MediaLine. 

800-237-8073 

In  California:  408-296-7353 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
A  progressive  group  of  metro  market 
suburban  weeklies  needs  an  exper¬ 
ienced  leader.  You  will  need  to  be  a 
top-notch  writer,  copy  editor,  and  be 
graphics-oriented.  You  must  be  crea¬ 
tive,  innovative,  and  able  to  organize 
and  direct  a  staff  of  20  plus.  You  must 
enjoy  community  involvement.  This  is  a 
great  opportunity  to  expand  your  career 
with  an  aggressive  organization,  in  zone 
5,  the  Great  Lakes  region.  Send 
resume,  clips  and  compensation  expec- 
tations  to  Box  3384,  Editor  & 
Publisher. 


MANAGING  EDITOR 
Our  present  ME  moves  to  bigger  things 
so  the  position  opens  for  M/F  applicants 
with  5  or  more  years  experience. 

The  successful  applicant  will  have  full 
responsibility  for  the  news  operation, 
including  18  on  the  staff  and  three 
bureaus.  We  run  two  editions  daily  to 
serve  this  vast,  multi-cultural  area.  The 
position  could  be  of  interest  to  the  no.  2 
on  a  larger  operation.  Perhaps  you  are 
with  a  group  and  sick  and  tired  of  being 
transferred. 

Our  population  is  roughly  equal  Anglo, 
Mexican-American  and  Indian  in  North¬ 
west  New  Mexico  and  Northeast 
Arizona. 

This  is  a  family-owned  newspaper.  We 
moved  into  a  new  building  three  years 
ago;  have  superb  equipment;  daily 
processed  color;  15,0(10  PM  6-day  and 
growing! 

Your  resume  should  detail  education 
and  show  increasing  responsibilities  on 
the  news  side.  Tell  all,  including  your 
philosophy  toward  minorities.  Give 
salary  requirements. 

Let’s  talk.  Write  in  confidence  to 
Publisher,  The  Gallup  Independent,  PO 
Box  1210,  Gallup,  NM  87305. 


MANAGING  EDITOR 
Award-winning  al'-day/Sun.  is  seeking 
an  innovative,  experienced  journalist  to 
manage  the  core  news  operation.  Must 
have  advanced  supervisory  and  team¬ 
building  skills  as  well  as  expertise  in 
newsgathering,  writing,  presentation 
and  design.  Apply  tO: 

Dan  Hayes,  Editor 
Quad-City  Times 
PO  Box  3828 
Davenport,  I A  52801 


NEWS  EDITOR  -  Skilled  community 
news  editor  needed  to  run  Bethesda 
Maryland  Bureau  of  Almaniac  News¬ 
papers  in  suburban  Washington  DC.  We 
are  an  award-winning  newspaper  group 
with  a  quality  product  and  high  stan¬ 
dards.  You  need  to  be  a  strong  editor 
and  writer  with  a  J-degree  and  a  back¬ 
ground  in  community  journalism.  Good 
pay  and  excellent  benefits  package. 
Position  open  now.  Send  resume,  cover 
letter  and  non-returnable  clips  to  Leslie 
Leven,  Almanac  Newspapers,  9910 
River  Road,  Potomac,  MD  20854.  No 
phone  calls. 


NEWS/OPERATIONS  EDITOR:  The 
Lansing  State  Journal  is  seeking  an 
experienced  news/operations  editor  as 
we  get  ready  for  new  challenges  -  color, 
brighter  design  and  pagination,  to  name 
a  few.  The  ideal  applicant  will  be  a 
strong  leader  and  organized  manager 
with  a  knack  for  bringing  out  the  best  in 
people  and  the  systems  they  use.  Page 
design  and  copy  editing  skills  a  must. 
The  Lansing  State  Journal  is  an  award¬ 
winning  newspaper  in  a  vibrant  and 
growing  university  and  state  capital 
community.  Top  pay,  great  opportunity 
for  advancement  with  a  Gannett 
newspaper. 

Send  resume  ana  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  E. 
Lenawee,  Lansing,  Ml  48919. 


HELP  WANTED 


EDITORIAL 


PHOTO  EDITOR 

The  Allentown  Morning  Call,  known  for 
its  award-winning  design  and  photogra¬ 
phy,  is  seeking  an  exeprienced  photo 
editor  to  manage  and  direct  the  activi¬ 
ties  of  an  enthusiastic  and  talented 
staff.  Strong  leadership  and  interper¬ 
sonal  skills  are  important  as  well  as  your 
portfolio  of  work.  Send  a  letter  outlining 
your  philosophies,  department  goals 
and  outstanding  achievements  to 
Maureen  Decker,  Assistant  Managing 
Editor,  The  Morning  Call,  PO  Box  1260, 
Allentown,  PA  18105. 


REPORTER 

Group  of  growing,  quality  eastern  NC 
weeklies  seeking  full-time  reporter. 
Photo  skills  helpful.  Must  be  fluent  in 
sports.  $200-$250/week.  Plus 
mileage,  benefits.  Come  grow  with  us. 
Mail  resume  and  clips  to  Personnel 
Department,  News  Leader,  PO  Box 
158,  Fremont,  NC  27830. 


REPORTER/EDITOR  for  growing  Colum¬ 
bus,  Ohio  suburban  weekly  newspaper. 
Pasteup  and  photography  skills  desired. 
Send  resumes  to  Craig  McDonald,  PO 
Box  339,  Grove  City,  OH  43123. 

RESPECTED  BROADSHEET  weekly 
sen/ing  cosmopolitan  community  seeks 
seasoned  reporter  -  someone  who  is 
bright,  eager  and  curious,  who  can  write 
with  precision  and  flair,  and  who  has 
strong  analytical  ability  and  mature 
judgement.  Experience  required.  Car, 
camera  and  eye  for  photos  essential. 
Send  letter  stating  salary  requirements 
with  clips  and  resume  to  Peter  Boody, 
The  South  Hampton  Press,  PO  Box 
1207,  South  Hampton,  NY  11968. 


SPECIAL  PROJECT  REPORTER 
An  aggressive,  80,000  circulation 
7-day  daily  in  a  highly  competitive  zone 
5  market  is  looking  for  a  special  project 
reporter.  If  you  have  at  least  5  years 
experience,  are  a  self-starter  with 
proven  reporting  and  writing  skills,  we’d 
like  to  hear  from  you.  Send  a  resume, 
work  samples  and  a  cover  letter  explain¬ 
ing  why  you’re  the  person  we’re  looking 
for  to  Box  3411,  Editor  &  Publisher. 


SPORTS  EDITOR  for  7-day-a-week 
morning  newspaper  on  Florida’s  Gulf 
Coast.  We  are  a  small  daily  which 
converted  from  3-days-a-week  more 
than  a  year  ago.  Candidate  should  have 
strong  local  background  and  strong 
national  sports  background.  We  need  an 
editor  who  will  write,  edit,  and  manage 
a  staff  of  1  full  time  and  1  part  time 
writer.  Community  sports  include  2 
high  schools,  lively  outdoor  sports  (golf, 
tennis)  and  Texas  Rangers  spring  train¬ 
ing  and  minor  league  baseball.  If  you 
think  you  are  the  man  or  woman  for  the 
job,  send  resumes  to:  Jim  Gouvellis, 
Charlotte  Sun,  23170  Harborview  Rd., 
Charlotte  Harbor,  FL  33980.  (813) 
629-2855. 


SPORTS  REPORTER 
(Horse  Racing  Beat) 
Opportunity  to  develop  a  new  beat 
covering  Iowa’s  first  pari-mutuel  horse 
racing  track.  Prairie  Meadows,  which 
will  open  in  March.  Collateral  duties 
covering  other  aspects  of  Iowa’s  racing 
industry  and  other  sports.  Basic  know¬ 
ledge  of  horse  racing  and  other  sports 
required.  Handicapping  skills 
preferred.  Prefer  minimum  of  two  years’ 
experience  on  daily  newspaper.  Send 
resume  and  clips  to: 

David  Witke,  Executive  Sports  Editor 
The  Des  Moines  Register 
Box  957,  Des  Moines,  lA  50304 


HELP  WANTED 


EDITORIAL 


SYNDICATE  LOOKING  FOR  COLUMNS 
AND  CARTOONS.  Prefers  already 
published  authors.  Client  list  includes 
"Indoor  Gardening"  by  Jane  Adler, 
"Looking  Great"  by  Gloria  Lintermans, 
"On  Marriage  and  Divorce"  by  Dr.  M. 
Berke,  and  "Puzzleman"  by  Dick 
Rogers.  WHITE  GATE  FEATURES 
SYNDICATE,  71  Faunce  Drive,  Provi¬ 
dence,  Rl  02906.  (401)  274-2149. 


The  Prince  George’s  Journal,  a  37,000 
circulation  daily  in  Washington,  DC 
metro  area  needs  experienced  reporter. 
Minimum  five  years  daily  newspaper 
reporting.  (Doesn’t  include  college 
newspapers  and  internships.)  Must  be 
able  to  do  it  all.  Competitive  salary  and 
excellent  benefits.  Send  resume,  clips 
and  salary  requirements  to  Human 
Resources,  Attn:  Staff  Writer  EP-303, 
The  Times  Journal  Company,  Spring- 
field,  VA  22159. 

No  calls,  please. 
_ EOE 

Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 

The  Times  Journal  Company,  the  bold, 
innovative  newspaper  publishing 
company  headquartered  in  Springfield, 
VA,  is  seeking  experienced  reporters 
and  editors  for  our  expanding  and 
prestigious  weekly  newspaper.  Defense 
News.  To  qualify,  you  must  possess  a 
college  degree/equivalent,  three  years 
of  reporting  or  editing  on  a  daily  or 
weekly,  and  knowledge  of  defense 
issues.  Work  with  crack  staff  tnat  prides 
itself  on  top  quality  reporting  and  edit¬ 
ing.  Please  send  resume,  including 
salary  requirements,  and  clips  to: 

The  Times  Journal  (Jo. 

Human  Resources 
Attn:  Defense  News-EP 
6883  Commercial  Drive 
Springfield,  VA  22159 
EOE 


UPBEAT  BUSINESS  ARTICLES 
National  newspaper  in  start-up  stages 
seeks  UPBEAT  freelance  business  arti¬ 
cles  of  interest  to  small  companies, 
particularly  the  self-employed  or  those 
with  1  to  6  employees.  Don’t  depress 
my  readers  with  bad  news  and  stats; 
give  them  entertaining,  informative  arti¬ 
cles  that  can  help  them  run  their 
businesses!  QUERIES  ONLY  tO:  Editor, 
2316  Gravel  Rd.,  Fort  Worth,  TX 
76118.  No  calls. 


WEEKLY  EDITOR 

Large,  prize-winning  southern  Indiana 
semi-weekly  seeks  an  editor  who 
doesn’t  believe  "liberal"  is  a  dirty  word. 
Editorial,  leadership  and  writing  talents 
a  must.  You’ll  be  in  direct  charge  of  the 
newspapers  in  a  progressive,  growing 
county  of  24,000.  Good  starting  salary 
with  financial  opportunities  in  future. 
Need  resume,  clips  and  references. 
Would  like  to  have  new  editor  on  job  in 
early  1989.  Reply  tO: 

Barbara  King 

North  Vernon  Plain  Dealer  &  Sun 
PO  Box  410,  North  Vernon,  IN  47265. 


E&P  is  read  by  98%  of  editors  and  over 
95%  of  pubiishers  and  ad  directors  of 
daiiy  newspapers  in  North  America! 

EDITOR  &  PUBLISHER  for  December  3,  1988 


HELP  WANTED 
MAILROOM 


HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


ASSISTANT  MAILROOM  FOREMAN 
Zone  6  major  metropolitan  newspaper 
has  an  immediate  opening  for  an  ass's- 
tant  mailroom  foreman.  Strong  union 
background  a  must.  Working  knowledge 
of  mailroom  equipment  and  proce¬ 
dures.  Opportunity  for  expanded 
responsibility.  Send  confidential 
resume  and  salary  history  to  Box  3403, 
Editor  &  Publisher. 


MARKETING  RESEARCH 

MARKETING-SALES  ANALYST 
The  Fresno  Bee,  Central  California's 
leading  newspaper  with  a  circulation  of 
145,000  daily  and  170,000  Sunday, 
has  an  immediate  opening  for  a 
Marketing-Sales  analyst  whose  respon¬ 
sibilities  will  include  formatting  and 
producing  sales  presentations  based  on 
market  studies  and  secondary  sources, 
maintaining  and  coordinating  research 
materials  library,  and  assisting  other 
departments  with  research  and  data 
analysis.  Will  help  design,  oversee,  and 
analyze  major  market  studies. 

Applicant  should  have  solid  academic 
training  and/or  two  to  three  years  experi¬ 
ence  in  primary  research,  research 
methodology  and  statistical  analysis. 
Needs  basic  familiarity  with  personal 
computer  software  and  experience  with 
Excel,  Pagemaker  3.0,  and  MacDraw; 
MacPIus  computer  ability  essential. 
Should  be  able  to  read  and  interpret 
standard  crosstab  formats.  Excellent 
compensation  and  fringe  benefit  pack¬ 
age.  Send  resume  to  Personnel  Depart¬ 
ment,  The  Fresno  Bee,  1626  E.  Street, 
Fresno,  CA  93786.  EOE. 


_ PRODUCTION _ 

CAREER  POSITION  for  multi  talented 
production  manager.  Must  have  experi¬ 
ence  in  magazines  and  also  newspap¬ 
ers.  Must  be  famailiar  with  impositions, 
bidding,  budgets  and  computer 
systems.  Send  resume  and  salary 
history  to  Box  3397,  Editor  & 
Publisher. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  Pleas  do  not  ask 
us  to  return  long  distance  calls.  NEW 
ENGLAND  NEWSPAPER  ASSOCIA¬ 
TION,  70  Washington  St.,  Salem,  MA 
01970. 


PRESSMAN 

17,500  7-day  daily  (evening/Saturday, 
Sunday  morning),  seeking  experienced 
Urbanite  pressman.  Will  be  3rd  in 
charge.  Must  work  1  night  shift.  Good 
pay  and  benefits  in  "The  Land  of 
Enchantment.”  Call  Don  Chapline, 
Farmington  Daily  Times,  New  Mexico 
(505)  325-4545. 


PRESSROOM  MANAGER 
We're  looking  for  a  candidate  with  a 
strong  working  knowledge  of  offset  web 
presses  and  good  managerial  skills. 
Goss  Urbanite  experience  is  preferred. 
Responsibilities  will  include  supervi¬ 
sion  of  14  employees,  scheduling  of 
newspaper  and  commercial  pressruns, 
maintenance,  newsprint  inventory, 
budgeting,  payroll,  etc.  This  position 
calls  for  a  versatile,  flexible  individual, 
ready  to  accept  the  challenge  of  produc¬ 
ing  high  quality  printing  while  keeping  a 
sharp  eye  on  costs  and  deadlines.  We 
are  a  Knight-Ridder  newspaper  and 
offer  a  benefits  package  that  includes 
major  medical,  dental,  pension,  life 
ins.,  401K  saving  plan,  credit  union. 
Salary  range  $30-$33,000.  Newspaper 
pressroom  supervision  experience  is 
required.  Send  resume  to  Boca  Raton 
News.  33  Southeast  Third  Street,  Boca 
Raton,  FL  33432.  Attn:  Doug  Gorman. 
Or  call  (407)  338-4980. 


_ PROMOTION _ 

The  Holland  Sentinel  seeks  a  creative- 
minded,  marketing-oriented  promotion 
coordinator  to  develop  and  implement 
an  annual  promotional  schedule,  coor¬ 
dinate  community-service  projects  and 
edit  an  employee  newsletter.  Qualified 
applicants  will  have  a  working  know¬ 
ledge  of  Apple  Macintosh  software, 
excellent  communication  skills  and 
some  graphic-arts  abilities.  Newspaper 
sales/marketing  and  public-relations 
experience  a  plus.  We're  an  18,800 
afternoon  daily  located  in  one  of  Ameri¬ 
ca's  finest  small  cities  on  Lake  Michi¬ 
gan.  Send  cover  letter,  resume  (includ¬ 
ing  salary  expectations)  tO:  Promotion 
Coordinator  position,  Holland  Sentinel, 
54  West  8th  Street,  Holland,  Ml 
49423.  EOE. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

CEO,  GM,  AD  DIR,  18  years  experience 
with  small  to  medium  dailies,  paid  and 
free  weeklies,  shoppers,  and  T.M.C, 
products,  desires  a  new  challenge  in 
Zones  1  or  2.  Cost-  conscious  with 
excellent  budgeting  and  people  skills. 
Dave  Ruscetta,  (203)  877-8727. 


DISTRICT  MANAGER  with  major  metro- 
daily  desires  relocation.  Zone  7.  10-yrs 
plus  experience.  Home  delivery,  carrier 
sales  and  service.  (214)  349-1041. 


NEED  INCREASED  CASH  FLOW?  I've 
taken  four  properties  from  losses  to 
major  profits.  I'm  looking  for  a  long 
term  commitment,  either  a  turnaround 
or  new  life  to  a  stagnant  property.  Box 
3402,  Editor  &  Publisher. 


PUBLISHER/GM/AD  DIRECTOR  seeks 
relocation  to  Maryland/Delaware/DC 
area.  Daily,  weekly,  TMC  experience. 
Young,  aggressive,  results-oriented. 
Box  3392,  Editor  &  Publisher. 


AD/Zone  1 

To  $45K 

AD/Zone  4 

To  $45K 

AD/Zone  2 

To  $35K 

AM/Zone  5 

To  $35K 

PM/Zone  2 

To  $50K 

PM/Zone3 

To  $30  K 

PM/Zone  6 

To  $30K 

CD/Zone  2 

To  $40K 

CM/Zone  5 

To  $35K 

Prs  Supv/Zone  2 

To  $35K 

Prs  Mgr/Zone  2 

To  $35K 

Prs  Mgr/Zone  5 

To  $30K 

Prs  Frmn/Zone  3 

To  $25K 

Prs  Mgr/Zone  6 

To  $25K 

Pressmen/All  Zones 

To  $22  K 

Maiirm  Mgr/Zone  2 

To  $30K 

Maiirm  Frmn/Zone  4 

To  $22K 

GRAPHIC  SEARCH 

‘  ASSOCIATES 

Post  Office  Box  373 

Newtown  Square.  PA  19073*  / 

215-359  1234 
800342-1777 

PUBLISHER/GM 

1  have  successfully  published  newspap¬ 
ers  and  supen/ised  groups  of  newspap¬ 
ers.  Excellent  profits  and  award¬ 
winning  newspapers.  Strong  in  all 
departments,  and  meeting  objectives. 
John  Shields,  2424  Brookdale  Court, 
Merced,  CA  95340.  (209)  723-7407. 

PUBLISHER 

People  tell  me  they  are  impressed  with 
my  record  and  accomplishments.. .but, 
"you  are  over-qualified  for  our  smaller 
operation."  1,  too,  feel  1  am  qualified, 
but  don't  let  that  stand  in  the  way  of 
hiring  a  top  manager.  Box  3409,  Editor 
&  Publisher. 

AWARD-WINNING  Sports  Writer  seeks 
position  with  mid-size  or  metro  daily. 
Experience  includes  four  years  as  NFL 
beat  writer.  Versatility  ranges  from  take¬ 
outs  to  AP  correspondent.  Age  29.  Box 
3373,  Editor  &  Publisher. 

Award-winning  working  REPORTER 
with  four  years  experience  covering 
everything  from  murders  to  music  on 
small  fast-paced  NY  daily.  Ready  for 
next  challenge.  Write  Box  3400,  Editor 
&  Publisher. 

COPY  EDITOR  on  mid-size  daily  seeks 
position  on  larger  paper.  6123  Minton 
Court,  Carmichael,  CA  95608. 

We're  rolled  our  sleeves  up,  pulled  on 
our  eyeshades... we're  ready  to  work. 
Couple  with  40  years  combined  writing, 
editing  and  management  skills  looking 
for  new  adventure  in  community  news- 
papering.  Call  Ed  Lowe  at  (704) 
523-0627. 

SEASONED  CONSERVATIVE  COLUM¬ 
NIST  (former  editorial  and  news  editor) 
seeks  new  community  to  invigorate.  Box 
3398,  Editor  &  Publisher, 

SPORTS  SLOT  man  on  Southern  Zone  9 
metro  AM  seeks  desk  spot  on  northeast 
or  southeast  daily,  or  assistant  job  on 
mid-sized  paper.  Hard  worker,  17  years 
experience,  very  good  with  writers. 
Misses  real  sports.  Box  3375,  Editor  & 
Publisher. 

Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 

VETERAN  NEWS  EDTOR,  19  years 
solid  experience,  successful  tenure  in 
current  job,  wants  to  move  up  to  new 
challenges  at  quality  daily  in  Zones  3,4. 
Box  3413,  Editor  &  Publisher. 

WRITER  with  3  +  years  experience  writ¬ 
ing  features  and  one  year  experience 
editing  magazine,  seeks  position  as 
medical/science  features  writer.  Exten¬ 
sive  science  education  +  medical 
background.  Eager  to  relocate,  willing 
to  travel  extensively.  (804)  623-7605 
leave  message. 

CIRCULATION 

CIRCULATION  MANAGEMENT 

1  am  a  25-year  circulation  veteran  seek¬ 
ing  a  new  challenge.  Experience:  5 
years  as  metro  DM,  11  years  as  Region¬ 
al  DM,  9  years  as  Circulation  Manager 
for  8,500  daily,  with  multiple 
Shoppers. 

Experienced  in  all  phases  of  circulation, 
with  strong  experience  and  interest  in 
distribution. 

Contact:  Jon  K.  Olson,  830  Rogers 
Row,  Faribault,  MN  55021. 

(507)  334-9631. 

FREELANCE 

HOUSTON  BUREAU:  Need  freelance 
coverage  from  Houston?  Call  Gary 
Taylor  at  (713)  981-4971. 

A  covetous  man  does 
nothing  well  till  he  dies. 
Thomas  Wilson 

Country  circulation  job  wanted.  Will 
travel.  Experience  with  Kansas,  North 
Dakota,  Oklahoma  daily  newspapers. 
Gene  Springer  (701)  572-3119. 

PHOTOGRAPHY 

CREATIVE  PHOTOJOURNALIST  with 
strong  strong  eye  for  design  and  editing 
seeks  new  challenge  at  photo-concious 
daily  that  dares  to  be  different.  Box 
3412,  Editor  &  Publisher. 

CONSULTING 

NEWSPAPER  MARKETING  profession¬ 
al  seeks  internal  consultant  role  with 
chain.  Heavy  experience  in  research, 
sales  presentations,  advertising,  circu¬ 
lation  and  editorial  support.  Travel 
okay.  Box  3401,  Editor  &  Publisher. 

PRODUCTION 

PRODUCTION  MANAGER  ZONE  4.  If 
you  wish  a  Top  Notch  Manager  cajDable 
of  any  challenge,  complete  experience 
in  all  Production  Services.  Write  Box 
3404,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 

Farm  issues  and  the  media 


By  Clifton  Anderson 

Is  a  national  debate  concerning 
agriculture’s  future  long  overdue? 

Half  of  the  62  journalists  I  inter¬ 
viewed  in  an  informal  pre-election 
telephone  poll  insist  it  was  unfortu¬ 
nate  that  farm  policy  issues  remained 
on  the  back  burner  during  the  1988 
presidential  campaign. 

While  agreeing  that  agriculture's 
problems  rate  more  discussion  and 
political  analysis,  another  group  com¬ 
prising  one-fourth  of  the  respondents 
said  they  were  not  sure  it  would  be 
possible  to  heighten  the  awareness  of 
national  candidates  and  urban  voters. 
The  journalists  who  made  up  the 
remaining  quarter  of  the  survey 
sample  said  farm  policy  issues  lack 
popular  appeal  and  are  unlikely  to 
command  much  attention  in  future 
presidential  campaigns. 

George  Bush  and  Michael  Dukakis 
“danced  around  the  issues,  neither  of 
them  willing  to  outline  steps  for  cor¬ 
recting  basic  problems  of  agriculture 
and  the  U.S.  economy  in  general,” 
said  an  editor  in  Pennsylvania. 

“Farmers  are  a  small  minority, 
only  1%  of  the  U.S.  population.  They 
have  a  stake  in  farm  policy  questions, 
but  urban  people  worry  about  other 
problems,”  a  California  newswriter 
suggested. 

For  the  most  part,  journalists  who 


(Anderson  is  extension  editor  at  the 
University  of  Idaho.  He  is  presently 
writing  a  centennial  history  of  the  Uni¬ 
versity  of  Idaho  College  of  Agricul¬ 
ture.) 


UBQNnNMOa  MOUd 
SM3N  HUM  ISUId  3S  | 


Get  your  copy  of 

AdNews 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
wpO  I  Please  send  me  AD  NEWS  for  one 
T  CO!  year  -  26  issues.  I  enclose  my 
bankdrafi  in  Australian  currency  for  Aust.  $  128. 

Name: _ 

Address: _ 


l^ity _ State _ Zip _ 
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were  content  to  have  farm  policy 
playing  a  minor  role  in  the  national 
campaign  did  not  criticize  the  general 
public’s  ho-hum  attitude  in  regard  to 
agricultural  topics. 

On  the  other  hand,  the  public’s 
indifference  was  troubling  to  commu¬ 
nicators  who  would  like  to  have  a  full- 
fledged  political  debate  on  farm 
policy  questions. 

“So  long  as  people  can  buy  cheap 
food,  they  won’t  give  much  thought 
as  to  how  the  farmer  is  going  to  sur¬ 
vive.  When  family  farms  are  gone  and 
the  price  of  food  escalates,  it’ll  be  too 
late  to  build  a  sound  farm  policy,” 
complained  a  Mississippi  editor. 

“The  public  doesn’t  realize  what’s 
happened  to  agriculture  since  the 
value  of  farms  plummeted,  leaving 
farmers  with  unmanageable  debt 
loads.  We’re  in  bad  trouble.  Right 
now,  we’re  selling  the  nation’s 
assets;  we’re  eating  the  seed  corn 


rather  than  planting  it,”  said  a  Mid¬ 
western  farm  magazine  edi¬ 
tor. 

Most  of  the  journalists  I  inter¬ 
viewed  were  familiar  with  the  genesis 
of  U.S.  farm  policy.  From  dailies,  1 
talked  with  20  farm  editors  and  20 
other  editorial  staffers.  I  also  talked 
with  22  editors  of  farm  magazines. 
Nearly  half  of  the  interviewees  expect 
farm  policy  debates  of  the  future  to 
continue  along  much  the  same  lines  as 
in  the  past,  while  a  slightly  larger 
group  forecast  the  emergence  of  new 
themes. 

Robert  Bjorkland,  farm  editor  of 
the  Wisconsin  State  Journal  in  Madi¬ 
son,  Wis.,  said  the  general  public  may 
find  new  farm  policy  issues  to  be  more 
comprehensible  than  issues  of  the 
past. 

“We’re  talking  more  about  water 
quality,  soil  conservation  and  pesti¬ 
cide  use  —  and  less  about  production 
controls.  Instead  of  limiting  crop  pro¬ 
duction,  the  new  trend  is  to  limit  what 
goes  into  the  production  of  crops,”  he 
pointed  out. 

For  many  journalists,  public  opin¬ 
ion  on  farm  policy  continues  to  reflect 
a  basic  ideological  disagreement 
between  defenders  of  the  free  market 


and  advocates  of  government 
intervention  in  the  economy. 

“Supply  management  is  expensive. 
Now,  with  budget  restraints  limiting 
farm  subsidies,  there’s  going  to  be 
more  reliance  on  the  market,”  said 
Ann  Cony,  farm  editor  of  the  Sac¬ 
ramento  (Calif.)  Bee. 

“On  farm  policy  questions,  farmers 
are  split  all  over  the  map.  There  are 
the  two  extremes  —  supply  manage¬ 
ment  and  100%  opposition  to  govern¬ 
ment  intervention  —  and  the  posi¬ 
tions  between  these  two  represent 
your  classic  bell-shaped  curve,”  said 
Gordon  Conklin,  editor  of  American 
A}>ricultiirist  in  Ithaca,  N.Y. 

“Conservative  farmers  are 
opposed  to  supply  management. 
However,  they  are  realists.  At  pres¬ 
ent,  they  see  the  need  for  continued 
government  intervention  in  agricul¬ 
ture,  but  they  want  it  to  be  on  a 
smaller  scale  than  in  the  past,”  said 


Ernest  Wilkinson,  farm  editor  of  the 
Indianapolis  (Ind.)  Star. 

The  Wisconsin  State  Journal’s 
Bjorkland  expects  rival  farm  organi¬ 
zations  to  start  working  more  closely 
together  for  the  purpose  of  minimiz¬ 
ing  their  disputes  over  farm  policy. 
Bjorkland  also  sees  improvements  in 
government  policy-making  pro¬ 
cesses. 

“There  has  been  greater  involve¬ 
ment  of  farm  groups  in  the  planning  of 
the  dairy  diversion  program  a  few 
years  ago,”  he  observed. 

Communicators  familiar  with  farm 
policy  questions  were  not  impressed 
with  the  campaign  performances  of 
Bush  and  Dukakis.  References  to 
agricultural  programs  were  few  and 
far  between  in  the  candidates’  cam¬ 
paign  speeches,  and  their  position 
papers  on  agricultural  policy  lacked 
specificity. 

“Journalists  who  attempted  to 
press  the  candidates  didn’t  pay  much 
attention  to  agriculture,  and  they 
apparently  had  not  made  the  effort  to 
hire  staffers  who  were  knowledgeable 
about  agriculture,”  a  farm  magazine 
editor  said. 

“This  hasn’t  been  an  issue-oriented 
(Continued  on  page  46) 


George  Bush  and  Michael  Dukakis  “danced  around 
the  issues,  neither  of  them  willing  to  outline  steps  for 
correcting  basic  problems  of  agriculture  and  the  U.S. 
economy  in  general,”  said  an  editor  in  Pennsylvania. 
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PROMQTSON  SALE! 


2  for  1  Value  for 
Newspaper 
Promotion 


In  E&P’s  1989  International  YearBook! 

Place  your  Newspaper's  ad  next  to 
or  near  your  listing  and  draw 
attention  to  your  paper. 


Establish  newspapers  as  the  Public 
Relations  medium,  (specifically  your  paper),  with  PR 
firms  and  corporate  communicators. 

Solidify  your  standing  in  the  newspaper  market  and  assist  in  recruiting.  The  YearBook  acts 
as  a  directory  for  new  and  veteran  journalists  when  looking  for  employment. 


This  all-in-one  global  “data-bank”  is  used  constantly,  all  year  long  by  PR  firms.  Corporate  Communi¬ 
cations  Professionals,  Advertising  Planners  and  Buyers,  Colleges  and  Universities.  The  1989  Editor  & 
Publisher  YearBook  is  the  one  stop  source  book  of  Newspaper  operations  and  information.  Over 
13,000  copies  sold  each  year! 

Contact  your  local  sales  representative 
or  call  Don  Parvin  at  212  •  675  •  4380  and  reserve  your  space. 

Closings:  Space  —  January  23,  1989  Material  —  February  7,  1989 


New  York 

11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
Fax:  (212)  929-1259 


Chicago 

303  East  Ohio  Street 
Chicago,  IL  6061 1 
(312)  645-0123 


Los  Angeles 

Ste.  801,  3250  Wilshire  Blvd. 
Los  Angeles,  CA  90010 
(213)  382-6346 
Fax:  (213)  382-1108 


San  Francisco  Toronto 

Ste.  1 420, 450  Sansome  Street  1 48  King  Road  E. 

San  Francisco,  CA  941 1 1  King  City,  Ontario  LOG  1 KO 
(41 5)  421  -7950  (41 6)  833-6200 

Fax:(415)398-4156  Fax:(416)833-1613 


EdHor  &  Pubisher 

1 1  West  19th  Street  •  New  Mbrk,  N  Y  10011*  212  675  4380 
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REaXOTraOFEJKELIiENCE: 
THE  EEWARD  WILLIS  SCRIPPSAWRRD 


Americafe  freedom  of  Associated  Press;  John  Seigenthaler, 

the  press  is  often  taken  editor  and  publisher,  The  Tfennes- 

for  granted.  But  its  sean,  1  Jashville,  Tenn.,  editorial  direc- 

preservation  depends  tor,  USA  Today,  and  president, 

^  vigilant  defense  American  Society  of  Newspaper  Edi- 


of  the  First  Amend- 
^^y^^ment  to  the  Constitution. 
The^^Jy  Scripps  Howard  Founda¬ 
tion  National  Journalism  Awards  will 
present  the  Edward  Willis  Scripps 
Award  to  the  newspaper  or  wire  ser¬ 
vice  that  best  protected  the  First 
Amendment  in  1988.  Named  for  the 
founder  of  Scripps  Howard,  the  award 
recognizes  excellence  in  writing,  re¬ 
porting  and  public  education. 

Judges  are  Louis  D.  Boccardi, 
president  and  general  manager.  The 

AWARDS  AND  DEADLINES 

The  Charles  M.  Schulz  Award/College  Cartoonist:  Jan.  9, 1989 
The  Ernie  Pyle  Award/Human  Interest:  Jan.  23, 1989 
The  Walker  Stone  Award/Editorial  Writing:  Jan.  30, 1989 


tors,  and  Arthur  Ochs  Sulzberger, 
publisher.  The  New  York  Times  and 
president,  American  Newspaper 
Publishers  Association. 

For  an  entry  blank  and  information, 
write  to  Scripps  Howard  Foundation, 
1100  Central  Tnost  TDwer,  Cincinnati, 
Ohio  45202.  All  entries  for  this  award 
must  be  received  by  Feb.  13, 1989. 

g?®  SCRIPPS  HOWARD 
ill  FOUNDATION 

COMMITTED  TO  EXCELLENCE 

The  Edward  J.  Bleeman  Awards/Conservation  Jonmalism:  Feb.  6, 1989 
The  Roy  W.  Howard  Newspaper  Awards/Pnblic  Service:  Feb.  13, 1989 
The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  13, 19^ 

The  Charles  E.  Scripps  Award/Literacy  Efforts:  Feb.  20, 1989 
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